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* Notes on Audience Reporting: FY 2023 reporting for USAGM'’s global audience does not include data for China due to government restrictions limiting USAGM’s ability to conduct comprehensive surveys of
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across the globe Paraguay, Peru, Uruguay, and Venezuela. Turkey, Turkmenistan, and Ukraine. Current Dominican Republic 50.5
Reflects audiences for VOA and OCB. aqdience data unavailable for Belarus, . El Salvador 48.9

Sri Lanka, and Uzbekistan. Reflects audiences
: ; for RFE/RL and VOA. Peru 48.6
Data from Angola, Benin, Burkina Faso,
6 O 6 radio and TV affiliate Middle East and North Africa— Cameroon, Congo-Brazzaville, Cote d’lvoire, Bolivia 46.9
OTh DR Congo, Ethiopia, Gabon, Ghana, Guinea, :
; 6.1 million East and Southeast Asia—

networks that serve multiple 3 Kenya, Malawi, Mali, Mozambigue, Na- 89.8 million Uruguay 41.8
cities or markets Data from Algeria, Egypt, Iraq, Israel, mibia, Nigeria, Rwanda, Senegal, Somalia, ’ Mo Mns

Jordan, Kuwait, Lebanon, Libya, Morocco,
Palestinian Territories, Qatar, Saudi Arabia,
Sudan, Tunisia, UAE, and Yemen. Current
audience data unavailable for Bahrain,
Mauritania, Oman, and Syria. Reflects
audiences for MBN and VOA.

South Africa, Tanzania, Togo, Uganda,
Zambia, and Zimbabwe. Current audience
data unavailable for Botswana, Burundi,
Central African Republic, Chad, Eritrea,
Niger, Liberia, Madagascar, Sierra Leone, and
South Sudan. Reflects audiences for VOA.

Data from Burma, Cambodia, Hong Kong,
Indonesia, Laos, Malaysia, Nepal,
Philippines, South Korea, Taiwan, Thailand,
and Vietnam. Current audience data
unavailable for China, Mongolia and North
Korea. Reflects audiences for RFA and VOA.



CIRCUMVENTION

USAGM'’s Open Technology Fund
(OTF) provides a range of tools to

help audiences overcome internet
restrictions. In FY 2023, these tools

saw significant year-on-year growth.
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6,500,000 in FY 2023
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SELECT NEW AUDIENCE REACH FINDINGS

INDONESIA VOA ONLY
64.8 million audience
(0]
3 Z ‘ 9 /0 +65% change

from previous survey

SOMALIA VOA & MBN
4.1 million audience
o)
64'7A) +41% change

from previous survey

TAJIKISTAN RFE/RL & VOA
0 1.1 million audience
1 8 ‘ 3 A) +61% change

from previous survey

Forindividual countries, the measured weekly audience is expressed as a percentage
of the adult population covered by the survey.

USAGM measures and reports unduplicated audience, the number of individuals age
15+ who access content, counting a person only once, regardless of how many
platforms or networks they use over the course of a week.
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TECHNOLOGY

IMPACT MEASURES*

PROGRAM HELPS FORM OPINIONS ON
RFA & VOA CREDIBILITY IMPORTANT TOPICS
7.1 million audience Percentage of weekly audience who Percentage of weekly audience who report that
o consider information to be very or the broadcasts have helped them form opinions
-35% chan ge somewhat trustworthy on important topics somewhat or a great deal
from previous survey*
“Aft FY 2023 FY 2023
er2021 coup. ACTUAL ACTUAL
VOA 85 VOA 78
RFE/RL 78 RFE/RL 64
RFA 98 RFA 80
MBN 81 MBN 72
OCB NA OCB NA

*Note: Impact measures based on availability of sufficient survey data
from target markets.

MBN ONLY

9.0 million audience
+542% change

from previous survey

ABOUT USACM

The U.S. Agency for Global Media is an independent federal agency,
supervising all U.S. government-supported, civilian international
broadcasting, whose mission is to inform, engage, and connect people
around the world in support of freedom and democracy.

RFE/RL & VOA
.6 million audience USAGM networks have a measured audience of 420 million people in
+116% change more than 100 countries. USAGM networks include the Voice of Amer-

ica, Radio Free Europe/Radio Liberty, Radio Free Asia, the Middle East
Broadcasting Networks (Alhurra Television and Radio Sawa), the
Office of Cuba Broadcasting (Radio Televisién Marti), and the Open
Technology Fund (OTEF).
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