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For every €1 of ad spend in Ireland
€5.7 are generated in the wider economy OBA PROGRAMME

aresponse to new technologies
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A NETWORK OF
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ROBUST AND
COHERENT

HIGH OPERATIONAL
STANDARDS OF PRACTICE

INDEPENDENT,
IMPARTIAL,

ACCOUNTABLE AND
WELL-ENFORCED

AD STANDARDS
ARE CONSISTENT
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THE RIGHT
CHOICE

FOR
REGULATORS

“This is not so much a debate

about self-regulation against c o M P L E M E N T

hard law, but rather a debate

about how law and self-

LEGISLATION

regulation can and should
interact in modern Europe.”

Robert Madelin, DG CONNECT,

European Commission
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The cost of having to
change or withdraw
an ad campaign can
run into millions —

a strong incentive to
stick to the rules

THE COSTS OF DEVELOPING, IMPLEMENTING
AND ENFORCING AD STANDARDS ARE CARRIED
BY THE LOCAL AD ECOSYSTEM

COMPREHENSIVE
AND RELEVANT CODES

EFFECTIVE
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PROPER
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Ad standards ensure responsible advertising
of marketing communication, no matter how or where they appear
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THE EUROPEAN ADVERTISING STANDARDS ALLIANCE
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