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Monetisation of misogynistic disinformation
● This deck highlights the role of ad-funded content that promotes misogynistic disinformation. Adversarial narratives 

include, but are not limited to, claims that the feminist movement has “destabilised Western society,” women are 
predisposed to being “gentle and quiet,” and abortion is “genocidal.”

● The examples demonstrate ad tech policy gaps and inadequate enforcement which continues to facilitate the 
monetisation of disinforming content that perpetuates and spreads adversarial narratives directed at marginalised and 
at-risk groups.

● Despite the recent inclusion of “misinformation” in the GARM brand safety framework, GDI continues to  observe ad 
tech vendors placing ads against content agreed by the ad industry to be “not appropriate for advertising support.” 

● Ad tech vendors are monetising content related to misogyny showing clear supply quality gaps and inadequate 
enforcement of existing policies.

● The examples provided in this deck were captured through monitoring of websites previously rated by GDI as having 
a high-risk for disinformation.

● Websites are manually assessed by GDI using our adversarial narrative conflict framework to determine 
disinformation risk.

https://wfanet.org/knowledge/item/2022/06/17/GARM-Brand-Safety-Floor--Suitability-Framework-3
https://www.disinformationindex.org/research/2022-09-07-ad-tech-policy-and-enforcement-gaps-challenges-and-solutions/
https://www.disinformationindex.org/blog/2022-06-22-disinformation-as-adversarial-narrative-conflict/
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How GDI defines disinformation
● Disinformation is more than overly simple, false dichotomies 

such as true vs. false or left vs. right.

● GDI views disinformation through the lens of adversarial 
narrative conflict. Adversarial narratives:

○ Can be implicit or explicit;
○ Are intentionally misleading;
○ Are adversarial against:

■ at-risk individuals or groups
■ current scientific consensus
■ democracy and key institutions

○ Most importantly, these adversarial narratives create a 
risk of harm.

● This definition transcends false binaries and identifies 
disinformation explicitly by adversarial narrative topic, such as 
anti-immigrant, misogyny, anti-vaccination, etc. 

https://www.disinformationindex.org/blog/2019-8-1-adversarial-narratives-are-the-new-model-for-disinformation/
https://www.disinformationindex.org/blog/2019-8-1-adversarial-narratives-are-the-new-model-for-disinformation/
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Brands unwittingly funding disinformation
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Note: Policies correct as of December 7, 2022.

Policies of featured ad tech vendors
Vendor Specific publisher policy? Most relevant policy wording

Google ✓

Dangerous or derogatory content. We do not allow content that:
● Incites hatred against, promotes discrimination of, or disparages an individual 

or group on the basis of their race or ethnic origin, religion, disability, age, 
nationality, veteran status, sexual orientation, gender, gender identity, or 
other characteristic that is associated with systemic discrimination or 
marginalization.

Criteo ✓
Harassment, Hate Speech and Violence. This includes, but is not limited to, content 
that:

● Is hateful or discriminatory to any groups or individuals based upon their 
race, sex, nationality, religious affiliation, age or sexual orientation

● Defames or threatens any group or individuals

Amazon 
Ads ✓

You will not place our Ads adjacent to any content that:
● promotes or contains content or activity that is defamatory, false (e.g. fake 

news), deceptive, obscene, hateful (e.g. hate speech), sexually explicit, 
violent (including the use of firearms), discriminatory, illegal, harmful, invasive 
of another’s privacy, threatening, abusive, harassing or offensive



Brand: Urban 
Outfitters

Ad served by: 

Site: 
The Federalist

Disinformation: 
Misogyny

Date of Capture: 
December 2, 2022 



Brand: BMW

Ad served by: 

Site: PJ Media

Disinformation: 
Misogyny

Date of Capture: 
December 2, 2022 



Brand: Hulu

Ad served by: 

Site: NewsBusters

Disinformation: 
Misogyny

Date of Capture: 
December 2, 2022 



Brand: Fitbit by 
Google

Ad served by: 

Site: 
The Epoch Times

Disinformation: 
Misogyny

Date of Capture: 
December 7, 2022 



Brand: Oakley

Ad served by: 

Site: RedState

Disinformation: 
Misogyny

Date of Capture: 
December 7, 2022 



Date of Capture: 
December 7, 2022 

Brand: 1&1

Ad served by: 

Site: RedState

Disinformation: 
Misogyny



Brand: Trivago

Ad served by: 
Criteo

Site: Washington 
Examiner

Disinformation: 
Misogyny

Date of Capture: 
December 7, 2022 
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For more information:

info@disinformationindex.org
www.disinformationindex.org


