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Climate change disinformation is being funded by advertising 

US$36.7 Million*
to 98 climate change disinformation sites, on an annual basis. 

* Annualized run rate based on data gathered between 15 March 2021 and 25 October 2021 on 98 sites.  Excludes advertising against 
disinformation in all other languages. Open-web content only: excludes advertising on disinformation on social media platforms and video 
platforms.

GDI estimates that advertisers will unwittingly provide:  
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Ad tech vendors are profiting from climate change disinfo

We estimate that:
● Google, Taboola and Criteo together 

account for 63% of the total or US$23.1M in 
ad spend ending up on climate change 
disinformation sites.

● Google is the largest contributor of 
monetization to climate change 
disinformation sites, with 38.8% share.

● Previous GDI reports on other types of 
disinformation have shown Google’s share 
at circa 70%, suggesting they are actively 
working to reduce funding the climate 
disinfo. 

Source: GDI’s monitoring of disinformation sites between 15 March 2021 and 25 October 2021 on 98 sites. 
1: Note: “AppNexus” now trades as Xandr

US$36.7M 1:



4

Ad tech vendors’ climate change disinformation policies

Key takeaways:

● GDI’s analysis of ad tech 
policies show a general 
lack of coverage of climate 
change disinformation.

● Google recently released 
the industry’s clearest 
content policy on climate 
change disinformation. 
While represents a step 
forward, we have not yet 
seen a clear impact in 
terms of demonetization.

Source: GDI’s Publisher Policy Mapping dashboard.  For access requests or to request a correction please contact reports@disinformationindex.org

https://support.google.com/google-ads/answer/11221321
https://support.google.com/google-ads/answer/11221321
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How we define disinformation

Disinformation is more than overly simple false dichotomies like 
true vs. false or left vs. right.

GDI views disinformation through the lens of adversarial 
narrative conflict.  Adversarial narratives:

• Can be implicit or explicit;
• Are intentionally misleading;
• Are adversarial against an at-risk individual or group, or an 

institution like science, medicine, or government;

Most importantly, creates a risk of harm

This definition transcends false binaries and identifies 
disinformation explicitly by adversarial narrative topic, such as 
anti-immigrant, misogyny, anti-vax, etc., which is useful and 
compelling for brands.

https://disinformationindex.org/wp-content/uploads/2019/08/GDI_Adverserial-Narratives_Report_V6.pdf
https://disinformationindex.org/wp-content/uploads/2019/08/GDI_Adverserial-Narratives_Report_V6.pdf
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Climate change disinformation is identified using the 
adversarial narrative framework 

Adversarial narratives that perpetuate the rejection of the scientific consensus that changes in 
the Earth's climate or long-term weather patterns are occurring, are dangerous, and are caused 
by human activity. 
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GDI has studied a selection of climate change 
disinformation sites and captured several examples of 
popular brands advertising on these sites.

This deck focuses on stories that promote harmful climate change denial narratives:

- Climate change consensus is not real or is debatable.
- Scientists are being victimised for disputing climate change.
- “Climate alarmists” are going to cause rebellion and war, and promote socialism.
- Policies and measures to combat climate change will lead to authoritarianism. 

All these narratives cause harm by undermining trust in science and reducing 
societal consensus to take action to reduce emissions.
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Ad tech companies featured in this report:
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Branded ads examples
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Popular brands funding these stories:
Examples were collected between October 1-November 25, 2021.



Brand: 
British Standards 
Institution

Ad served by: 
Google

Site:
Unity News Network 
(UK)

Disinformation:
Climate Change 
Disinformation
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Brand: 
Amazon

Ad served by: 
Amazon

Site:
American Greatness 

Disinformation:
Climate Change 
Disinformation
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Brand: 
The Nature 
Conservancy
(global environmental 
organization)

Ad served by: 
Google 

Site:
The Federalist

Disinformation:
Climate Change 
Disinformation 
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https://en.wikipedia.org/wiki/The_Nature_Conservancy
https://en.wikipedia.org/wiki/The_Nature_Conservancy


Brand: 
Johns Hopkins University
(MS In Environmental 
Sciences and Policy)

Ad served by: 
Google 

Site:
The Federalist 

Disinformation:
Climate Change 
Disinformation
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Brand: 
Moneygram

Ad served by: 
Google 

Site:
Breitbart.com

Disinformation:
Climate Change 
Disinformation
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Brand: 
Thomas (Bimbo Bakeries)

Ad served by: 
Xandr

Site:
American Greatness 

Disinformation:
Climate Change 
Disinformation
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Brand: 
Braun (Procter and 
Gamble)

Ad served by: 
Amazon

Site:
Washington Examiner

Disinformation:
Climate Change 
Disinformation 
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Brand: 
BP

Ad served by: 
Google 

Site:
Washington Examiner

Disinformation:
Climate Change 
Disinformation 
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For More Information

info@disinformation.org
www.disinformationindex.org


