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CLEVELAND DMA MARKET SNAPSHOT

ADULT POPULATION: 3,022,994
19th-largest DMA market

+ If the Cleveland area was a single city, we would
rank #3 between Los Angeles and Chicago.

ADULT MEDIAN AGE: 51.4

+ U.S. adult median age: 48.1
+ Our audience adult median age: 54.8

LOCAL ADVERTISING MARKETPLACE

» QOver 226,000 business locations

+ Over $2 billion spent on annual local advertising

ﬁg\ MEDIAN HOUSEHOLD INCOME: $67,429
« U.S. median household income: $71,705

e Qur Cleveland audience median household
income: $71,549

* Low Cost of Living Index (72.3) means
Cleveland median household income
is over $93,000 in “real” dollars.

Sources: 2022 Nielsen-Scarborough, US Census Bureau, BIA Advisory Services, Sperling’s
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THE PLAIN DEALER PRINT AUDIENCE

HUGE PRINT AUDIENCE

« QOver 550,000 Cleveland adults read
the printed Plain Dealer at least once a
week.

IT'S A SEPARATE AUDIENCE

* No other local daily newspaper reaches more
than 6% of the Plain Dealer audience.

« 68% of Plain Dealer print readers are “print
exclusive” - they're not regular Cleveland.com
visitors.

REACH EVEN MORE

¢ More than 133,000 Cleveland adults read the Sun

News.
« 70% of Cleveland Magazine readers are already
reached by The Plain Dealer or Cleveland.com.

Source: 2022 Nielsen-Scarborough

Read every 286.500
weekday ‘

Read every 371.700
Sunday ’

Read at least
once a week

554,100

Cleveland DMA Adults
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THE PLAIN DEALER vs. TV and RADIO

ONE SPOT vs. ONE AD

* The printed Plain Dealer dominates head-to-head against the best Radio and TV dayparts.

TV & RADIO FRAGMENTATION

« With over 40 radio stations and 90+ broadcast and cable TV channels, effective TV and
Radio marketing requires multiple stations and lots of frequency.
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cleveland.com DIGITAL AUDIENCE

CLEVELAND.com is CLEVELAND'S LEADING LOCAL
NEWS and INFORMATION WEBSITE

*  Cleveland.com averages nearly 8 million total Monthly Unique
= . Set weather Vv < Subscribe o ViSitorS.

BROAD, QUALITY AUDIENCE
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Island’s Tarpon Lodge —_
The bill also largely ends special elections in August and Why is Frank LaRose's anti- (0]
Exploring downtown Fort Myers, an specifies that county boards of election can only offer a democracy bid to weaken the 5
waterfront destinati single drop box for completed ... power of the voter suddenly on —_—
in Southwest Florida life support? O
« Ohio House holds last session of 2022 without acting on Listen now > @
With beaches near Fort Myers still s U
closed, head to Boca Grande on i =

Gasparilla Island for sun and sand 3 s R ) A
« Bill blocking cities from stricter tobacco laws passes Ohio

legislature

What's trending today: December
15,2022

Age 21-49 Age 35-64 $75K-99K  $100K+ Some College  Mgmt/  Service
HHI College Grads  Business Industries

W

Source: 2022 Nielsen-Scarborough, 2022 Google Analytics
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CLEVELAND.com HAS MORE LOCAL
@ cleveland.com MONTHLY UNIQUE VISITORS THAN ANY
OTHER LOCAL NEWS SITE

I S T H E Morninglournal.com 3.2 * Over a third of all active computer users in the Cleveland
DMA visit Cleveland.com.

LA RG EST LO CAL News-Herald.com 3.4 . g:]e(;/(\e/:/aKr:(%cC%r:mmaintains a growing lead over Fox8.com
NEWS WEBSITE oo [ls7 i e e

Dispatch.com 4.3

Ohio.com

Cleveland19.com

News5Cleveland.com

WKYC.com

Active Computer Users

Fox8.com 34.5

% of Monthly Cleveland Local

©cleveland.com

Cleveland.com 36.5

@ cleveland.com

*based on unique visitors as determined by Comscore

Source: 2022 comScore
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OUR TOTAL BRAND

AUDIENCE:

REACH MORE of CLEVELAND

WE REACH NEARLY HALF
of ALL CLEVELAND
REGION ADULTS

Advance Ohio core brands reach
over 1.4 million different local
consumers.

All TV stations combined at Prime
Time (AHH) reach 822,100.

All Radio stations combined
during Drive Time (AQH) reach
272,200.

30-Day "Print Only"
Readers

30-Day Local Unique
Cleveland.com
Visitors

Local
"Total Brand
Audience"
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UNIONHOME . . .

Named #1TOP WORKPLACES
in Northeast Ohio for 2021 7 ...

384,900

1,075,000

1,459,900

Cleveland Local Consumers

Source: 2022 Nielsen-Scarborough, 2022 comScore
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In-Paper Advertising

Inserts - Preprints

Inserts - Print & Deliver
Inserts - Sunday PD Wrap Up-
NonSubs

Front Page Notes

Newspaper Delivery Ad Bags
High Impact Ad Units

Special Interest Sections
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YOU NEED CUSTOMERS.
WE HAVE SOLUTIONS.

DIGITAL

SOLUTIONS
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Geo Targeting
Contextual Targeting
Behavioral Targeting
Re-Messaging

SEM / SEO

Content Marketing
Video

E-mail

Social Media

Mobile
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If the Cleveland DMA were a single city, we would rank #3 between
Los Angeles and Chicago.

The combined Plain Dealer/Cleveland.com audience has median
Household Income $4,000 higher than the market.

226,000 cleveland business locations spend over $2 billion a year on
advertising. We can help you rise above the clutter.

Advance Ohio is the region’s dominant media and marketing partner.
Our core brands reach over 1.4 million local consumers.

Our engaged audiences can be segmented to pinpoint your best
customers, and we have solutions for any marketing need.

CLEVELAND'S
MEDIA LEADER

@ cleveland.com
THE PLAIN DEALER
ADVANCE SIIE
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We're your single-source local marketing partner, delivering you the
region’s most active shopping audiences through our comprehensive

platforms of Print, Online, Mobile and Social Media.

We want to show you how our portfolio of marketing solutions and

services can make your business more successful.

Steve Taylor | Senior Manager, Business Development
Advance Ohio | Representing Cleveland.com, The Plain Dealer and Sun News
216.870.0504 staylor@advance-ohio.com
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