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The Association of Commercial
Television in Europe (ACT) is a
trade body for the commercial
broadcasting sector in Europe.
Formed in 1989, the ACT has 27
member companies active in 37
European countries, operating
and distributing several
thousand free-to-air and pay-tv
channels and new media
services.

ITV: Midsomer Murders celebrates 20th
Anniversary

ITV will start this month the filming of the series Midsomer Murders,
celebrating 20th anniversary of the UK’s longest running
contemporary detective drama. The series sees Barnaby and Winter
investigating a cursed brewery, an elite intellectual society with a dark
past, a killer comic book festival and a circus of horrors.

Read more

RTL Group: Innovative think tank

Four teams of pupils from RTL School of Journalism for TV and
Multimedia developed four different apps in an InnoLab, working with
software developers, graphic designers and students from
Mediengruppe RTL Deutschland, with the aim of creating innovative
digital content products.

Read more

Scripps Networks to Launch Food Network in
Italy

http://www.facebook.com/sharer.php?u=https://acte.be/_old/newsletters/65/50&t=Issue%20%23%2065
http://www.linkedin.com/shareArticle?mini=true&url=https://acte.be/_old/newsletters/65/50&title=Issue%20%23%2065&ro=false&summary=&source=
http://twitter.com/share?url=https://acte.be/_old/newsletters/65/50&text=Issue%20%23%2065
mailto:pc@acte.be
http://www.twitter.com/act_eu
http://www.acte.be/
https://www.itv.com/presscentre/press-releases/midsomer-murders-celebrates-20th-anniversary
https://www.rtlgroup.com/en/news/2017/13/innovative_think_tank.cfm


04/08/2020 Media Weekly Broadcast

https://acte.be/_old/newsletters/65/50/Issue-65?cntnt01template=webversion-newsletter 2/2

Scripps Networks Interactive announces the launch of Food Network
in Italy. The leading global culinary lifestyle channel will launch on
May 8 on free-to-air LCN 33. Food Network is the first dedicated
multi-platform food entertainment channel to launch in Italy.

Read more

Viacom: Youth in Flux – The Fanzine

Viacom’s global study “Youth in Flux “showcases the new reality of
youth, their individual and collective goals, as well as the life
strategies they use to survive and thrive in a difficult world.

Read more
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