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MTG: ‘Swedish Dicks’ is Swedes’ top pick

TBI Vision and Parrot Analytics just revealed that Viaplay’s ‘Swedish
Dicks’ was the most popular digital original series in Sweden in 2016.
‘Swedish Dicks’ is a comedy that follows two unlicensed private
detectives as they solve bizarro cases in Los Angeles. The second
season will be broadcast late in 2017.

Read more

RTL Group: Supporting little lions

The Corporate Centre of RTL Group has once again supported the
Foundation Kriibskrank Kanner (Children Suffering from Cancer
Foundation) in Luxembourg which supports families with children
suffering from cancer or other serious illnesses.

Read more

Scripps Networks Interactive: TVN was
Poland's most watched TV station In
November 2016

In November 2016, TVN was the most popular TV channel among
viewers in the key 16–49 demographic. The excellent autumn
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programme offering allowed the station to increase its total day share
in all key groups.   

Read more

Sky releases the first trailer of the original
production Guerrilla

Sky releases the first trailer for Guerrilla, a new six-part drama set to
air on Sky Atlantic from April 2017. Guerrilla follows politically active
lovers and their friends as the political becomes personal during the
1970s in London.

Read more
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