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"THE ROLL HONOR"
(TRADE MARK RECJ. y. S* AND CANADA)

If you believe players are
bought to play rolls—not to
serve as furniture, then ad-
minister your Roll Depart-
ment as a creative force for
player sales. Choose U. S.
ROLLS for this vital service
— you can rely on their
constructive influence.

Your Player Sales Can
Only Be as Great as You
Make Your Roll Trade.
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