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THE ROLL
OFHONOR

"THE ROLL OF HONOR"
:

(TRADE MARK REC. U.S. AND CANADA)

Two U. S. Word Rolls for $1.50 instead of 1 for
$1.25 will more than double your roll trade, vastly
increase player sales and minimize repossessions.
It's not the cost of players—but the inability of buyers
to pay player installments and purchase sufficient
high grade rolls to justify their investment.

You must sell rolls to keep players active and
collect installments. The only reason for cheap rolls
is high priced ones.

U. S. Rolls Are Not Competitive!
Neither Dealers in Nor Makers of Musical Instruments Are
Financially Interested in the Manufacture of U. S. Rolls.

UNITED STATES MUSIC COMPANY
2934-2938 West Lake Street, Chicago 122 Fifth Avenue, New York

THE

PLAYER ROLLS
: t

Sell U. S. Rolls—You'll Sell More Players!
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