
Carries More Piano Advs. Than Any Other Trade Paper—Read Presto Ads

THE AMERICAN MUSIC TRADE WEEKLY »<w,
CHICAGO, APRIL 5, 1924N I I M R F R 1QR7 Entered as second class matter Jan. 29, 1896, at

Post Office, Chicago, under Act of Mar. 3, 1879.
Published weekly by Presto Publishing at\TU VPAR
Co., 417 S. Dearborn St., Chicaeo. Dl. T t A H

DON'T DEFY
THE

work with them. Administer your business
in conformity with natural laws. Taking
inventory December 31st, not only costs
more than at June 30th, but its influence is
demoralizing.

It's bad psychology to close an old year
and commence a new one in the middle of
the best business season. Time is the
creation of man—the Seasons are inexorable.

)t a Fiscal Business Year—it's the only
element you can control.
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