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U. S. Rolls are longer—
more entertaining—pop-
ularly priced.

They're the most effec-
tive stimulant of the
player trade.

U. S. Rolls Are Not Competitive!

Neither Dealers in Nor Makers of Musical Instruments Are
Financially Interested in the Manufacture of U. S. Rolls

UNITED STATES MUSIC COMPANY

122 Fifth Avenue, New York
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