Live Dealers Are The Piano’s Best Advertisements—Read Presto Ads.
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The advantage of representing a
piano renowned for quality during
three generations cannot be
over-estimated. The cumu-
lative value of the
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name has proven to be an important
factor in the growing business
of leading and successtul
epresentatives.

We challenge comparison.

Vose & Sons Piano Co.,

Boston, Mass.

nhanced content © 2008-2009 and presented by MBSI - The Musical Box Society International (www.mbsi.org) and the International Arcade Museum (www.arcade-museum.com).
All Rights Reserved. Digitized from the archives of the MBSI with support from NAMM - The International Music Products Association (www.namm.org).
Additional enhancement, optimization, and distribution by the International Arcade Museum. An extensive collection of Presto can be found online at http://www.arcade-museum.com/library/



