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SCHUM ANN

Enthusiasm goes far in the sale of fine pianos. It

is the enthusiasm of an understanding of artistic qual-

ities that has brought the Schumann to its place as

a model of beauty and tonal refinement. Enthusiasm,

born of the absolute conviction that the Schumann

is without a superior in all the list of ambitious in-

struments, creates in any salesman the highest type

of selling ability. The Schumann is its own invinci-

ble argument. And the piano buying public of the

advanced class recognizes it as the standard of mod-

ern instruments.

The Schumann Player-Piano is, of course,
entitled to all the commendation of the

Schumann Piano—possibly more.

SCHUMANN PIANO CO.
W. N. VAN MATRE, President,

ROCKFORD, ILLINOIS
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