ObLUKn ycnosuA

3a ny6/IMKyBaHe Ha peKknama B MHTEPHET caiiToBeTe Ha
bTB Mepgua Npyn EAL]

I. O6wu nonoxeHusa

Yn. 1. Hactoswmute O6WM yCnoBUA pernameHTUpaT
ny6/IMKYBaHETO Ha PeKNamMHU MaTepuann Ha UHTEpHeT
cantoBe Ha 6TB 1 ca 3aabaxuTenHu 3a ,6TB Meagua
lpyn" EAL (HapwuaHo 3a KpaTkocT ,6TB") n HerosuTe
KNMEHTU — peKknamogaten W pPeKkNaMHU  areHuuu
(nocnepgHUTe HapMyaHKW NO-HATATLK 33 KPATKOCT crnopes,
KOHTEKCTa ,areHumsa” uam ,areHumun"). KaneHtute Ha
6TB yaocToBepaBaT cbrnacueto cu ¢ ObwuTe ycnosmsa c
noanuca cv Nog, UHAMBMAYaNeH NMCMEH AOTOBOP UM C
Bb3/1araHeTo Ha Nyb6/MKyBaHe Ha peKknaMeH maTepuan.
KnneHtute ca 3anosHatn, 4Ye peincteawmte O6wm
ycnosusa ce nybiMKyBaT U ca JOCTbMHM Ha yebcainTa Ha
6TB: http://www.btv.bg/reklama/internet/.

Yn. 2. (1) PeknamHuTe matepumanu ce nyb6amkysaT no
Bb3/laraHe Ha peknamofaten WAM areHuua cpelty
3an/alaHe Ha Bb3HarpaxgeHve, onpeaeneHo cnopep,
ycnosusTa B CKIOYEHMUA MeXagy  CTpaHuTe
uHauBMayaneH porosop. BbB BcAKa epHa 3aABKa
TpAbGBa 3a4b/IKMTENIHO Aa NpUcbCTBa M MobuaHa
peknama, KaTo B cnyyau B KOWUTO
areHuusaTa/peknamogaTeNaT  He ca  Hanpasuau
npeaBapuTeNHO  pasnpegeneHne  Ha  3anABeHUTe
umnpecun, 6TB cu 3amasBa NpaBoTO 4@ W3NbAHU
3asBKaTa Mo CBOA NpeLeHKa.

(2) PeknamHuTEe maTepuanu cnepBa Aa NpeacTaBAT
CTOKM  uU/Mam  ycayrm  u/uaM  TbProBCKU — MapKM,
cobCcTBEHOCT CaMO Ha peknamopaTens, Uau Takuea, 3a
KOUTO CbLWUAT MMa OTCTbMEHW MNpaBa Ha MoON3BaHe
CblIACHO [0rOBOP 33 M3KAOYMTENHA NMLEH3MA NO
cMucbaa Ha 3MIO, no cunata Ha KOWTO HUKOW Apyr,
BK/OUYUTENIHO COBCTBEHMKBT Ha MapKaTta/uTe, He MOXKe
Ja M3noa3Ba /MUEH3MpaHUTe Mapku. [oroBopbT 3a
M3KAOYUTENHA JIMLEH3UA Ce CcyYuTa 3a AeincTsBallo
[OKa3aTeNcTBO 3a UenuTe Ha HactoAwmte O6wm
YCNOBUA, aKO € BMNWCAH MO HaANexHuUA pes B
[bprKaBHUA pernctbp npm NMaTeHTHOTO BEAOMCTBO.

(3) B cnyyali ye 6bAAT pekNamupaHu 3ae4HO NoBeye oT
eAHa MapKa, ycayra WMAM  NPOAYKT HAa  PasivyHu
peknamogatenn, ce 3annala 3asBuweHMeTo no ya. 13,
an. 2.

Yn. 3. (1) OnepaTMBHOTO 06CAY)KBaHe, KaKTo W
NO3UUMOHMPAHETO Ha  AOrOBOPEHUTE  PEeKAaMHM
maTtepuanu, ce OCbLLEeCTBABA OT ekuna Ha ,urutantHu
Mpogaxk6bu” Ha 6TB. NaawaHuaTa 3a Ny6AMKyBaHETO Ha

GENERAL SALES RULES

for publishing of advertisement on the web sites of
BTV Media Group EAD

I. General provisions

Art. 1. These General Sales Rules regulate the publishing
of advertising materials on the web sites of bTV and are
binding for BTV Media Group EAD (hereinafter bTV) and
its clients - advertisers and advertising agencies (the latter
referred to according to the context “agency” or
“agencies”. The clients of bTV confirm their consent and
acceptance of the General Sales Rules by signing an
individual written contract or by assigning the published
of an advertising material. The clients are aware that the
effective General Sales Rules are published and are
available on the web site of the bTV:
http://www.btv.bg/reklama/internet/.

Art. 2. (1) Advertising materials shall be published upon
assignment by an advertiser or an agency against
payment in compliance with the provisions set forth in the
individual contract. In each request, a mobile
advertisement must also be present, and in cases where
the agency/advertiser did not make a prior distribution of
the requested impressions, bTV reserves the right to
execute the request at its own discretion.

(2) The advertising should present goods and/or services
and/or trademarks which are the sole property of the
advertiser, or such, for which the client has obtained
rights of use as per an exclusive license agreement within
the meaning of the Trademarks and Geographic Symbols
Act under which no other person, including the owner of
the mark(s), is entitled to use the licensed marks. The
exclusive license agreement shall be considered effective
evidence under this General Sales Rules if it has been duly
entered into the State Registry with the Patent Office.

(3) In case more than one trademark, service or product
of different advertisers are being jointly advertised, the
surcharge under art.13 para. 2 shall be payable.

Art. 3. (1) The operational service as well as the
positioning of the agreed advertising materials shall be
carried out by the bTV’s "Digital Sales" team. The
payments for the publishing of advertising materials shall




peKkNnamHM maTepuann ce wu3BbpwBa MNo 6HaHKoOBaTa
cmMeTKa Ha 6TB, nocoyeHa B Jorosopa wWauM B
cboTBeTHaTa daKTypa.

(2) B oTHOWeHMATa cu ¢ 6TB, cBbP3aHM C NAAHUPAHETO,
NO3MLMOHUPAHETO U MNyBAMKYBAaHETO Ha PeKNaMHUTe
maTepuanu " TAXHOTO 3annallaHe, BCEKM
peknamogaTten MoKe 4a noJsi3Ba NocpeaHNYecTBOTO Ha
peknamHa areHums. 6TB He AbaXW 3anfawaHe wuau
Bb3HarpaxjeHue Ha areHumaTa

(3) B cnyuait ye cTpaHU No MHAMBUAYANHUA AOFOBOP Ca
peknamopaTen U peknamMHa areHuus, peknamogartenar
M peKNamMHaTa areHums ca Co/AMAAPHO OTrOBOPHWU 3a
naalWaHnATa, 06esWweTeHnATa U HEYCTOMKUTE Ab/IKUMU
no gorosopa v HactoswmTe 06w ycnosums.

Yn. 4. (1) PeknamHa areHuus, KoATo cKkawoum c 6TB
[orosop 3a nyb6/iMKyBaHe Ha pPeKnaMHM MaTepuanu Ha
peknamopaten, cnegBa Aa Agenosuvpa B L, JUrutanHu
Mpoaaxkbu“ Ha 6TB nUCcMeH AOKYMeHT (Bb3faraTtesnHo
nncmo), no obpasew, Ha 6TB, nognNucaH OT areHumMATa U
peknamogatens, ypes KOWTO ce Bb3/1ara
OCbLLECTBABAHETO  Ha  peKkNamMHa  AelHocT MU
NPOBEXAAHETO HA PEeKAaMHW KaMMaHWW B MHTEpHeT
calitoeeTe Ha 6TB OT MMeTO Ha CbOTBETHMUA
peknamopaTen.

(2)B  pOKyMeHTa  3a4b/BKUTENHO  Ca  YKasaHu
TbPrOBCKMTE MapKMW, CTOKW/MPOAYKTU WAM  YCAayrK,
npeamMeT Ha pPeKlamMupaHe, KaKTO W CPOKbT Ha
Bb3/1araHeTo.

(3) B cnyyait ye Bb3naraTeNHO NUCMO CbraacHo an. 1 ot
TO3W YNeH He e Aeno3MpaHO KbM AaTaTa Ha Bb3/jaraHe
Ha nNyb6/MKyBaHe Ha KOHKPETEH peKksamMeH maTepwuan,
CbC 3aABABAHETO 3a nNyb/MKyBaHe Ha peKnamHuA
MaTepuan Ha UHTEpHeT caliToBeTe Ha 6TB peknamHaTta
areHUMa rapaHTMpa, 4Ye JeunctBa Mo Bb3naraHe Ha
peknamoaaTens - KAMEHT Ha areHuuaTa, U B rpaHuLmTe
Ha npefoCTaBeHWUTe 11 OT Hero MpaBoOMOLWMA, U ce
3a4b/’KaBa [a YBELOMM CBOA KAMEHT 33 BCUYKM NOETU
rapaHuMmM M 3a4b/XKEHUs, 3a  ycioBMATa  3a
ny6/IMKyBaHe Ha PeKJaMHW MaTepuann Ha calToBeTe
Ha 6TB, KaKTo M 3a KjiaysuTe Ha HacToAwmTe O6WM
ycnosus.

(4) Mo nckaHe Ha peknamogaTtena Wau areHumaTta, 6TB
usgaBa cepTuduKaT, yaocrtosepasal, nybAMKyBaHETO
Ha OTAe/NHa KamnaHuA Ha caiToBeTe Ha 6TB, B ABa
OpPUIMHANHW eK3emnaaApa — MNo eauMH 3a 6TB M 3a
peknamogatenn. OpurMHansT Ha cepTuduMKata 3a
peknamogatena ce wu3npawa ¢ AMCMO C obpaTHa
pasnucka (no Kypuep) MAM NO E€NeKTPOHEH MbT,
CbllACHO OMMCAaHOTO B YA. 9 no-gosy A0 Avue -
NpeacTaBuTeN Ha PEKNamogaTtens WAM  areHumsTa,
KOEeTo genosupa 3asBkute B ,,AurutanHu MNpopax6émn”
Ha 6TB.

be made to the bTV’s bank account, set forth in the
contract or in the respective invoice.

(2) In its relations with bTV, related to the planning,
positioning and publishing of the advertising materials
and the payment therefor, each advertiser may use the
intermediation of an advertising agency..bTV shall owe no
payment or remuneration to the agency.

(3) In case that advertiser and advertising agency are
parties to the individual contract, the advertiser and the
advertising agency shall be jointly responsible for the
payments, the compensations and the penalties due
under the contract and these General Sales Rules.

Art. 4. (1) An advertising agency that has concluded a
contract with bTV for publishing of advertising material of
an advertiser, has to submit to the bTV's Digital Sales a
written document (authorization letter), according to a
bTV template, signed by the agency and the advertiser,
assigning the carrying out of advertising activity and the
conduction of advertising campaigns on bTV's web sites
on behalf of the respective advertiser.

(2) In the document should be specified the trademarks
and products, subject of advertising and the period of the
assignment.

(3) In case an authorization letter under para. 1 of this
Article is not submitted by the date of publishing of
specific advertising material, with the request for
publishing of the advertising material on bTV's web sites,
the advertising agency guarantees that it acts on the
assignment of the advertiser - client of the agency - and
within the limits of the granted authorizations, and
undertakes to notify its client of all undertaken
guarantees and obligations, the conditions for the
publishing of advertising material on bTV's web sites and
the clauses of these General Sales Rules.

(4) At the request of the advertiser or agency, bTV shall
issue a certificate attesting the publishing of each
separate campaign on the bTV's web sites in two original
copies - one for bTV and one for the advertiser. The
original copy of the certificate for the advertiser shall be
sent with a letter with a return receipt (via courier) or via
e-mail, as specified in art. 9 below to the person-
representative of the advertiser or the agency, who
submits the requests to bTV's Digital Sales unit.




Il. U3sUCKBaHMA KbM CbAbPXKAHUETO Ha peKNamHuTe
matepuanu

Obwu usuckeaHus

Yn. 5. (1) peknamopgaTenaT U areHuuMsATa rapaHTMpar, ye
peKNnamHuTE  mMaTepuanM, KoOMTO  3aABABaT  3a
nybnvKkyBaHe Ha UWHTepHeT caWTtoBeTe Ha 6TB ca
M3paboTeHM U CbAbPKAHMETO UM € B CbOTBETCTBUE CbC
3aKoHa 3a aBTOPCKOTO MpPaBO M CPOAHWUTE My Npasa
(3ANCN), 3akoHa 3a Mapkute WU reorpadpckuTe
o3HayeHna (3MI0O), 3akoHa 3a 3awuTa Ha
KOHKypeHuuaTa (33K), 3akoHa 3a 3awuTa Ha
notpebutennte (33M), 3akoHa 3a 3awuTa OT
ONCKPMMMHaumMA, 3akoHa 3a 3gpaseto  (33) w
OCTaHANOTO NPWUIOKMMO 3aKOHOAATENCTBO, KAKTO U B
cboTBeTcTBME € HauMOoHanHUTE eTUYHM npaBuaa 3a
peknama M TbpProsCcka KOMYHWKaLMsA, pa3paboTeHn oT
CopyeHue ,HaumoHaneH CbBeT 3a camoperynaumsa“.
(2) PeknamogaTtenAT v areHuMATa rapaHT1par, ye ¢
ny6/iMKyBaHETO  Ha  NPeAOCTaBEHUTE  PEeKNaMHMU
mMaTepuann B WHTEPHeT canToBeTe Ha 6TB He ce
HapyllaBa npaBaTa Ha TPETU LA U Ye aKo NofobHu
NpeTeHUNN Bb3HMKHAT, We M yA0BAEeTBOPABAT U3LAJO
M 33 CBOSl CMETKa.

CneyuanHu u3ucKeaHus

Yn. 6. (1) PeknamHute maTepuanun ce NpPeaoCcTaBAT BbB
¢dopmat, cbobpaseH ¢ TMNA Ha PeKJaMHaTa KamnaHuA
CbracHO TeXHUYEeCKUTe U3UCKBAHMA 33 WHTEpHeT
peknama Ha 6TB.

(2) PeknamHWTE maTepuanu, KOUTO He OTroBapPAT Ha
M3WCKBaHWATA No an. 1 ce cuMTaT 3a HECTAHAAPTHMU U MO
OTHOWeHWe Ha Tax 6TB cu 3amasBa npaBoOTO Aa He
CTapTMpa WAM f[a Cchpe  pekNaMHa  KamnaHus,
BK/IIOYNTE/IHO [a CBa/M OT CaiiToBeTe CU peKSameH
maTtepuas, KOWTO He OTroBaps Ha U3MUCKBAHMUATA MO ai.
1, 6e3 Ja Ob/KM KakBUTO U aa e obeswereHua uam
KOMMeHcauum.

Ill. Bb3naraHe u rapaHumun

Yn. 7. (1) Bb3anaraHeTo Ha NybAMKyBaHE HA KOHKpeTeH
peKknameH maTepuan ce M3BbPLIBA OT pekaamoaartens
M/MAM  areHumMaTa uYpe3 efeKTPOHHA nowa 4o
Lanrutandm MNpoaaxk6un“ Ha 6TB B CPOK HaM-KbCHO Ao 2
(nBa) nbAHM paboTHM AHM nNpean aaTata Ha
nybnvkysaHe. CTpaHUTe ce CbrnacaBaT, 4Ye aKo
NMCMOTO/ENEKTPOHHOTO U3sB/eHWE e NPOM3NA3IA0 OT
€/leKTPOHHATa NoLa Ha CAYXUTeNn u/unu npeacrasuTen
Ha peknamogatens W/WAM areHumaTa, TO NUCMOTO
CbAbp)Ka BA/NMAHO M3NPATEHO BOJIeU3sBleHMEe OT
CTpaHa Ha peknamogarens/areHumsaTa. ENEKTPOHHOTO
u3nBJEHME 3a Bb3NaraHe ce CMATA 3a NOJYYEHO OT

Il. Requirements for the content of the advertising
materials

General requirements

Art. 5. (1) the advertiser and agency guarantee that the
advertising materials ordered to be published on the bTV
web sites are prepared and their content is in accordance
with the Copyright and Related Rights Act, the
Trademarks and Geographic Symbols Act, the Competition
Protection Act, the Consumer Protection Act, the
Protection Against Discrimination Act ,the Health Act and
the other applicable legislation, as well as in accordance
with the National ethical rules for advertising and
commercial communication developed by the National
Council for Self-Regulation.

(2) The advertiser and the agency guarantee that via the
publishing of the advertising materials provided on bTV's
web sites no third parties’ rights are violated and if any
such claims arise, they shall fully compensate them at
their own expense.

Special requirements

Art. 6. (1) The advertising materials shall be provided in a
format appropriate to the type of advertising campaign in
accordance with the bTV Internet Advertising Technical
Requirements.

(2) The advertising materials that do not meet the
requirements under para. 1 are considered non-standard
and, regarding them, bTV reserves its right not to start or
to stop an advertising campaign, including taking down
from its web sites any advertising material that does not
meet the requirements of para. 1, without owing any
penalty or compensation.

lll. Assignment and guarantees

Art. 7. (1) The advertiser and/or the agency shall assign
the publishing of specific advertising material by sending
an email to bTV's Digital Sales unit no later than 2 (two)
full working days before the publishing date. The parties
agree that if the letter/electronic statement is generate
from the email of an employee and/or representative of
the advertiser and/or the agency, then the letter contains
a valid statement of intent from the advertiser/agency.
The electronic statement of assignment is deemed to be
received by bTV's Digital Sales unit if the addressee
confirms the receipt. By sending the electronic statement,
the advertiser and/or the respective agency declare their




y2Avrmtandmn  Mpopgakbu” Ha 6TB, aKo agpecaTbT

notebpaM  nosyyaBaHeto. C  uM3npawaHeTo Ha

€N1eKTPOHHOTO M3AB/AEHME peKnamodatenat u/uam

CbOTBETHO areHuMATa AeKNapupaTt Cbriacueto cu C

HacToAwmTe O6LWM ycnosuA.

(2) B cnyyamte Korato Bb3naraHeto no an. 1

npeaxoyxaa MNoAnucBaHe Ha WMHAMBWAYaNeH [OroBop,

CTpPaHUTE ce CcbriacaBaT, 4Ye A0 MNOAMMCBAHETO Ha

WHAMBUAYANHUA OOrOBOP e ce npuaaraT UeHWUTe Ha

6TB 3a nybnanKyBaHe Ha pPeKNaMHM MmaTepuanu,

Ba/IMAHM KbM AaTaTa Ha nyb/MKyBaHeTo.

(3) B enektpoHHOTO cboblleHUe 3a Bb3naraHe no an. 1

3a4b/BKUTE/IHO Ce YyKasBaT HaMMeHOBaHWeTO Ha

peKknamonatens, TbProBCKUTE MapKM W/Man  CTOKM,

n/vAn ycayrm, npeameT Ha peknamupaHe, KakTo U

CPOKa Ha NPOBEXAaHEeTO Ha CbOTBETHATa KaMMaHuA.

(4) Peknamogatenat wu/van areHumATa rapaHTMpar

Heobe3noKoABAHOTO Nyb/AMKyBaHE Ha Bb3J/IOXKEHUTE

peKknamHu matepuann U C Ornes Ha ToBa noemar

334b/IKEHMETO Npeam Aa Bb3/oXKaT 3a Nyb/nKyBaHe B

WHTEpHEeT calToBeTe Ha 6TB KOHKpeTeH peKknameH

maTepuan, Aa ce yBepAT HaMbJ/IHO, Ye peKnamoaaTensT:

1. MMa 3aKOHOBO, [IOFOBOPHO WM OTCTLMEHO MO
OpYyr neraneH HauyMH NpaBo Aa peKknamupa
npoayKTa, ycayraTa WAM MapKaTta, UMATO
pekiama Bb3nara ga 6bae nybanKyBaHa wau
M3bYEHa B UHTEPHET cCalToBeTe Ha 6TB;

2. MMa 33aKOHOBO, LOFOBOPHO WM OTCTbMEHO MO
OPpYr NerafieH HauuH MNpaBo Aa M3MoNn3Ba 3a
WUHTEepHeT ny6anKkyBaHe " N3NbUyBaHe
BK/IlOYEHUTE B  peKNamHuTe  maTepuanu
rpaduyHN U CIOBHU MAPKK, peKNaMHU OEBU3U
W NOCNAHWUA, My3UKaHU, TUTEpPaTyPHU U ApYTU
3alMUTEHM NPOM3BEAEHUA, KaKTo U 0bpasute
Ha NMLaTa, pekNamumpaLLy NPoayKTa;

3. e ypeaun u3uAN0 B3aMMOOTHOLWIEHMATA CU,
BK/IIOUNTE/THO no M3Non3BaHeTo "
MMYLLECTBEHUTE, C aBTOPUTE Ha PeKaMHUTe
maTepvanu, npenocTaBeHU 3a UHTepHeT
ny6AuMKyBaHe M M3NbYBAHE U C BCUYKU APYrU
HOCMTENN Ha aBTOPCKWU U CPOAHM NpaBa, YUUTO
npovsBeaeHMa U U3MbAHEHUA Ca BKAKOYEHU B
TAX, B CbOTBETCTBME C U3NCKBAHMATA Ha 3ATICI
M OCTaHaNoTO  MNPUAOKMMO  BbArapcko
3aKOHOAaTe/NCTBO;

4, e nonyymn oT HOCUTeNUTe Ha npasa Mo
npeaxogHaTa TOYKa WAM  OT  CbOTBETHUTE
YNbAHOMOLLEHM OT TAX oOpraHM3aumMm 3a
KONEKTMBHO YMpaBiAeHWe Ha MpaBa, BCUYKM
HeobxoaAuMM paspeLleHma 3a U3M0N3BAHETO Ha
Cb3aageHnTe OT TAX 0BEKTM Ha aBTOPCKO M
CpoOAHM NpaBa 3a WHTepHeT nybauKyBaHe U
M3NbyYBaHe M e 3annatun npeasapuTenHO 3a

agreement with these General Sales Rules.

(2) Where the assignment under para. 1 precedes the
signing of an individual contract, the parties agree that
until the signing of the individual contract, applied will be
the bTV prices for publishing of advertising materials valid
as of the date of publishing.

(3) The electronic statement for assignment under para. 1
shall specify the name of the advertiser, the trademarks
and/or goods and/or services subject to advertising as
well as the duration of the respective campaign.

(4) The advertiser and/or the agency shall guarantee the
undisturbed publishing of the assigned advertising
materials and for this purpose they undertake the
obligation before ordering the publish of specific
advertising material on the bTV web sites, to make sure
that the advertiser:

1. has legal, contractual or granted in any other legal way
right to advertise the product, service or trademark
whose advertisement it orders for publishing or
broadcasting on the bTV web sites;

2. has legal, contractual or granted in any other legal way
right to use for publishing and broadcasting on the
Internet the graphic or verbal trademarks, advertising
slogans and messages, musical, literary or other
copyright protected works, incorporated in the
advertising materials, as well as the images of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those concerning
the usage and proprietary rights, with the authors of
the advertising materials provided for online
publishing and broadcasting and with all other holders
of copyright and related rights whose works and
performances are included in them in accordance with
the requirements of the Copyright and Related Rights
Act and all other applicable Bulgarian laws;

4. has received from the right-holders mentioned in the
previous item or from the authorized organizations for
collective management of copyrights all necessary
permissions for using the objects of the copyright or
related rights created by them for online publishing
and broadcasting, and has paid in advance for their
publishing on the bTV web sites;

5. has taken care, as a good trader, for the advertising




ny6NMKYBaHETO UM B MHTEPHET calToBeTe Ha
6TB;

5. € MOJIOXKMA rpuKaTa Ha fo6bp Tbprosew, Taka
ye peKkNaMHMAT  MaTepuan, KOUTo ce
npeaocTtasa 3a nybivMKyBaHe, a e u3paboTteH B
CbOTBETCTBME C M3UCKBaHMATa Ha 3AMCH, 33,
3MTI0O, 33K, 33 ”n 0CTaHanoto NPUAOKMMO
6b/IrapCKo 3aKOHOAATENCTBO.

(5) PeknamopatensT u obcayxKBaliaTta ro areHums,

CONMAAPHO MnoemaT 3a CBOA CMeTKa UgfnaTa

OTFOBOPHOCT, aKO BCNeACTBUE HAPYLIEHWE HA HAKOA OT

ropHUTEe rapaHumMm no 4n. 5 m 7 kem 6TB 6baat

npeaABeHM KakBUTO U 43 BUN0 NpeTeHuun.

(6) KoraTo ooroBopbT € CKAOYEH CaMO C PeKNamHa

areHuma, rapaHuMmTe U 3a4b/MKEHUATa Kbm 6TB no un.

5 1 7 ce noemat OT Hes NO OTHOLEHWE CbAbPKAHMETO

Ha  peKNaMHWUTE  MaTepuasuM  Ha  CbOTBETHUA

peknamopatesn, nNpegocTaBeHW  4ype3  HeAa  3a

ny6/IMKyBaHe Ha MHTEPHET calToBeTe Ha 6TB.

Yn. 8. (1) Korato 6TB npeueHu, 4Ye npeaocTaBeH
peknameH maTepuan NpPoOTMBOPEYUM Ha AOEeNCTBALLOTO
3aKOHO4ATe/NCTBO  WAM  YTBbPAEHA  perynatopHa
npakTMka, 6TB Mma NpaBo Aa He CTapTMpa peknamHara
KaMnaHWA, He3aBMCMMO OT HaAMYMETO Ha o0pJo0bpeH
meausn nnaH, KaTo  yBeLoOMSABa He3abaBHO
peknamogatens uaM obcay:KBawata ro  areHuus,
NpeaocTaBUIM My CbOTBETHUA PEKIaMeH maTepuan.

(2) Ako BbB Bpb3Ka C NybAMKyBaHe Ha peKknameH
maTtepuan 6bae MHWUMMPAHO CcbAebHO, HaKasaTeNHo,
aAMMHUCTPATMBHO WMAM APYro NPOM3BOACTBO, B TOBA
YMCNO M 33 HapyLlaBaHe NpaBaTa Ha TPeTU ANLLA, BCUYKM
npeTeHUMK, LWe ce yA0BNETBOPSABAT M3UANO OT M 3a
CMeTKa Ha peknamogartens U obcayxKeawgata ro
areHumsa. B To3n cayyaii 6TB cu 3anassa NpaBoToO A3 He
cTapTMpa WAW  p[a Cchnpe peKknamMHata  KamnaHwus,
BKIOUYMNTENIHO Aa CBa/iM OT CaiToBeTe CM BbMPOCHUSA
peknameH matepuan, 6e3 ga AbAKM KaKBUTO U Aa e
KOMMNeHcaumm, 06e3LeTeHNn AN HEYCTOMKM.,

(3) B cnyyaih 4Ye npou3BOACTBOTO MO Mpeaxo4HaTa
aNvHesa 6bae MHUUMKMpPaHO cpewy 6TB, 6TB yBegomsasa
CBOEBPEMEHHO peKksamogaTtens u/uauv areHuusTa 3a
3aMoYyHaNoTO NPOMU3BOACTBO - MO €/eKTPOHHATa noLa
(e-mail)  3a KopecnoHAeHUus, noco4yeHa oT
peknamogatens /M areHumsaTa CbraacHo 4a. 9 no-
fony. PeknamogatensT v areHuMsaTa MMaT Npaeo 4a ce
BK/lOYAT B MPOM3BOACTBOTO Ype3 CBOW npouecyaneH
npeacTaBuTeN, aKo M OOKONKOTO TaKoBa y4yacTue B
NPOU3BOACTBOTO € Bb3MOMKHO CbI/IACHO NPUNOKUMOTO
npouecyasHoO NpaBo. B cayyail ye peknamopatensaT u
areHUMATa He YNb/JHOMOLLAT CBOM MpeacTaButen, To
CblWMUTE HAMAT MPaBO BMOCAeACTBME Aa NpeTeHAMparT,
ye MHTEpPecbT MM He e 6un pobpe 3alWMTeH OT

material submitted for publishing to be produced in
accordance with the regulations of the Copyright and
Related Rights Act, the Consumer Protection Act, the
Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act and all
other applicable laws in Bulgaria.

(5) The advertiser and its serving agency, jointly accept at
their own expense the full responsibility if any claims are
laid against the bTV due to violation of any of the
guarantees mentioned in art. 5 and 7.

(6) If the contract is concluded only with an advertising
agency, the agency undertakes the guarantees and the
obligations under art. 5 and 7 regarding the content of the
advertising materials of the advertiser, presented through
the agency for publishing on the bTV web sites.

Art. 8. (b) When bTV considers that the advertising
material provided for publishing is in conflict with
effective legislation or with the publicly known regulatory
practice, bTV shall be entitled not to start the advertising
campaign, regardless of the existence of an approved
media plan, and shall inform immediately the advertiser
or the servicing agency that provided the respective
advertising material.

(2) if any judicial, criminal, administrative or other
proceedings, including any violation of the rights of third
parties, are initiated in connection with the publishing of
advertising material, all claims will be fully satisfied by and
on behalf of the advertiser and its servicing agency. In this
case, bTV reserves the right not to start or to stop the
advertising campaign, including taking down the
respective advertising material from its web sites in
question without any compensation, penalty or
indemnity.

(3) If any proceedings under the preceding paragraph are
initiated against bTV, bTV shall inform the advertiser
and/or the agency in due time of the commencement of
proceedings - by the email for correspondence specified
by the advertiser and/or the agency under Art. 9 below.
The advertiser and the agency have the right to join the
proceedings through their own procedural representative
if and insofar as such participation in the proceedings is
possible under the applicable procedural law. If the
advertiser and the agency choose not to assign a
representative, they shall have no right to claim that their
interests were not properly defended by the bTV’s
representative. Provided that bTV is ordered to pay a
material sanction imposed by a regulator in relation to




npeactasutens Ha 6TB B npoussBoactsoTo. [pu
ycnosue 4e 6TB  6bae ocbheHo f[a  3ansiatu
MMYLLLECTBEHA CaAHKUMA, HaNoXeHa OT perynatopeH
OopraH BbB Bpb3Ka C Nyb6/AMKYBaH peknameH maTtepuan
n/unm KomneHcaums, obesleTeHne Man HeycToiKa Ha
TPETOo NLE, YUMTO MpPaBa Cca HAPYLIEHW BCeACTBME Ha
ny6/IMKyBaH peKNameH maTepuasn, TO peknamopatenat
M areHumAaTa CONMAapHO noemaT 3a CBOA CMeTKa U ce
3a4b/’KaBaT [Aa Bb3CTaHOBAT Ha OTB 3annaTeHaTa
CyMaTa, 3ae4HO C BCUYKWU PA3HOCKW, HamnpaseHu oT 6TB
BbB Bpb3Ka C NPOM3BOACTBOTO. HesaBucMMoO OT TOBa,
peknamogaTtenat  wu areHumATa we  gbaxkar
obesweteHne Ha 6TB 3a BCMUKM Bpeau Hag Tasu cyma
(npeTbpneHn 3arybu u nponycHaTu Nonsu) B pesyntaT
Ha NPOU3BOACTBOTO.

(4) KoraTo LOroBopbT € CKAOYEH CaMO C PeKNamMHa
areHumMA, No OTHOLWIEHME Ha areHuuATa ce npunara
HacToAWMA uYn. 8, BK/AOYMTENHO areHuMATa HOCU
OTFrOBOPHOCT 3@ 3annallaHe Ha HanoxeHa Ha 6TB
MMYLLLECTBEHA CAHKUMA M MMa MpaBaTta Aa Ce BK/YM B
AAMWHUCTPATUBHO-HAKa3aTeNHOTO " cbaebHoTo
NPOW3BOACTBO NO an. 3 Ha TO3M Y/EH, aKO U AOKONKOTO
TaKoOBa y4acTMe B TMNpPOM3BOACTBOTO € Bb3MOXHO
CblIACHO  MPWIOKMMOTO BbArapcko  NPOLEeCyanHo
npaso.

Yn. 9. (1) CtpaHuTe onpeaenat Anua 3a KOHTAKT, KaTto
334 b/IKUTE/THO NOCOYBAT e/IeKTPOoHHa nouwa (e-mail) 3a
KOpecnoHAeHUMS.

(2) CtpaHuTte ce cbrnacaeat, 4e cboblieHUATA U
KOpecnoHAeHUMATa MomeKay WM, CBbp3aHM C
Bb3naraHe n NybAnMKyBaHe Ha peKkAaMHU maTepuann Ha
cantoBeTe Ha 6TB, BK/IOYMTENHO BCUYKM AENCTBMA MO
u3npaliaHe, MpMemMaHe W CbXpaHeHWe Ha meguA
NnjaHoOBETe M CBbpP3aHaTa C TAX KOPeCcnoHAeHLMA, CTaBaT
CamMO MO €/IeKTPOHEH MbT Ype3 eSIeKTPOHHU Mnowm (e-
mail) u ce cunTaT 3a eNeKTPOHHU AOKYMEHTU, pecn.
€N1eKTPOHHU WU3ABNEHUA MO CMMUCbAA Ha 3aKoHa 3a
€NEeKTPOHHUA OOKYMEHT " €N1eKTPOHHUTE
yaocTtoBepuTenHu ycayrn. CTpaHuTe ce CbrnacsaeaT, ye
aKo NUCMOTO/e/IeKTPOHHOTO U3AB/NIEHME € NMPOM3NA3NO0
OT €/IeKTPOHHATA NOLLLA Ha /INLE 33 KOHTAKT Ha HAKOSA OT
CTPaHUTE, MOCOYEHO B WHAMBUAYaASIHUA [0roBOp, TO
NMUCMOTO CbC CUTYPHOCT CbAbPXKa Ba/JMAHO M3NpaTeHo
BO/JIeN3AB/IeHNE OT CbOTBETHATA CTPaHa.

(3) M3npawaHeTo Ha eNneKTPOHHU U3ABAEHUA OT U A0
€NeKTPOHHU nowyn (agpecu), KOUMTO He ca M3PUYHO
YrOBOPEHM OT CTPAHUTE, CEe CYNTA 33 HEAENCTBUTENHO.
(4) ENeKTPOHHOTO M3AB/IEHWE CE CYUTA 3a MOJIYYEHO C

MoCTbMBaHETO My B MNOcCOYeHaTa OT ajpecaTta
MHdopMaLMOHHa cuctema (e-mail 3a
KopecnoHAeHuus).

(5) NoTBbpskAaBaHe Ha NOMYYaBAHETO Ha E€EKTPOHHO

published advertising material and/or compensation,
compensation or non-payment to a third party whose
rights are violated as a result of published advertising
material, the advertiser and the agency jointly accept at
their own expense and undertake to reimburse to bTV the
amount paid, together with all costs incurred by bTV in
connection with the production. Nevertheless, the
advertiser and the agency will owe bTV compensation for
any damages beyond this amount (incurred losses and
lost profits) as a result of the proceedings.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the present
art. 8 shall apply and the agency is responsible for paying
any pecuniary penalty imposed on the bTV and shall have
the right to join the administrative punitive procedure and
the judicial proceeding as per para. 3 of this article, if and
insofar as such participation in the proceedings is possible
under the applicable procedural law.

Art. 9. (1) The parties shall specify contact persons and
obligatory shall state e-mail for correspondence.

(2) The Parties agree that messages and correspondence
between them relating to the assignment and publishing
of advertising material on the bTV web sites, including all
actions of sending, receiving and storing media plans and
related correspondence, shall be done only electronically
via email and are considered to be electronic documents,
respectively electronic statements within the meaning of
the Electronic Document and Electronic Authentication
Services Act. The parties agree that if a statement/e-mail
has been sent by the e-mail of a party’s contact person
specified in the individual contract, the message shall be
considered a valid statement of the party.

(3) Sending and receiving electronic statements via e-
mails that are not specified by the parties shall be
considered invalid.

(4) The electronic statement shall be considered received
upon its reception into the addressee-specified
information system (e-mail for correspondence).

(5) Confirmation for the receipt of the electronic




nsABneHMe He e HeobxoAMMO, 33 Aa Ce CMATa, Ye e
Noay4yeHoO OT ajpecata, OCBEH aKo CTpaHuTe ca
YroBOPWAN APYro.

(6) CrpaHuTe ce cbrnacaeat, 4Ye B C/yvyauTe Ha
M3npalaHe Ha efleKTpoHHa daKTypa Ypes cuctemara e-
invoice, ako dakTypaTta He 6bae OTBOpeHa (npueta) oT
KAMEHTa - peknamogaTens Wau areHuusaTa, B paMKute
Ha 5 AHM OT nonyyaBaHe Ha CboblieHMeTO 3a
3apek4aHeTo i B cucTemarta e- invoice, To paKTypaTa ce
CUYMTa 33 NOJIyYeHa C U3TUYAHETO Ha TO3M CPOK.

(7) OTHOCHO BpemeTo Ha M3MpaliaHe W noay4YyaBaHe Ha
€/1eKTPOHHOTO M3AB/IEHNE U MACTOTO HA NoJiyYaBaHe U
M3npaliaHe Ha eNeKkTPOHHOTO U3AB/AEHME ce npunaraT
pasnopenbute Ha 3aKOHA 33 €/IeKTPOHHUA AOKYMEHT U
€NeKTPOHHNTE YA0CTOBEPUTENHWN YCYTU.

IV. TMpepoctaBAHe HA peKNamMHM MmaTepuanmn 3a
ny6banKyBaHe u nposepka

Yn. 10. (1) Npean nybAMKYyBaHETO MM B WHTEpHET
caniToBeTe Ha O6TB, BCMYKM pekNaMHU MaTepuanu
TpabBa pa 6baat npeasaputenHo opobpeHu ot
npeactasuten Ha ,AurutanHu Mpogax6éum” Ha 6TB BbB
BPb3Ka CbC CMa3BaHETO HAa TeXHUYECKUTE U3NCKBAHMUSA
3a MHTEpHEeT peknama Ha 6TB.

(2) 6TB cv 3anasBa NpaBoOTO Aa OTKaxke NybAuMKyBaHeTo
Ha peKknaMHKU matepuanu, 6e3 aa ObMKU KaKBUTO U A3
€ KomneHcaumm, obesLeTeHns nan HeycTolkn, AoKaTo
maTepuanute He 6bAaT NpuBeLEHU B CbOTBETCTBUE C
nocoyeHntTe B an. 1 TexHUYECKM WU3NCKBAHUA U
M3WCKBaHUATa MO HacToAwmMTe O6LWM ycnoBuA.

Yn. 11. (1) PeknamHWTe maTepuanu ce m3npawat oT
peKknamopatens WAM areHuusaTa B paboTeH AeH upes
€/1eKTPOHHA NoLLLa B CPOK HAaM-KbCHO A0 2 (ABa) MbaHM
paboTHU OHU Npeau HayanHaTa gaTta Ha nyb/MKyBaHe.
PeknamHuTe  maTepuanu, KOMTO Ce cyuTaT 3a
HeCTaHZApPTHM MO CMUCbAA Ha 4n. 6, an. 2, ce
npeaocTaBaT He MNo-KbCcHO OT 5 (neTt) paboTHM AHU
npeau HayaNoTo HA PeKNaMHaTa KaMnaHUs 3a TecTBaHe
M opobpeHve OT npeactaBuTen Ha ,JurutanHu
Mpopakbu“ Ha 6TB. AKO HeCTaHZAPTHUTE PEKAAMHM
maTtepuasuM ce OT/MYaBaT CbC CJOMKHOCT, CTPaHWUTe
[OroBOPAT NO-AbAbI CPOK Ha NOJyYaBaHe.

(2) Bcako 3abaBaHe B CTApTUpPaAHETO HA peKJamMHa
KamnaHua nopaauM HenpeaocTaBAHETO B CPOK Ha
pEKNaMHUTE MaTepuanuM OT peKnamogatensa uam
areHUMATa e 3a CMeTKa Ha nocneaHuTe u 6TB He AbaXK
obeslueTeHne Uau apyr BUA, KOMMNeHcaLms 3a ToBsa.

(3) Npu oTka3 oT cTpaHa Ha peKknamogaTena WaU
areHUMATa [a NpefoCcTaBM PeKNaMHW maTepuanu 3a
nposepka, 6TB MMa NpaBoOTO fa OTKaxKe NybaMKyBaHeTo
Ha peKknamHuTe MmaTtepuanu, 6e3 Ja  AbAKK

statement shall not be required for it to be considered
received by the addressee, unless otherwise agreed-upon
expressly by the parties.

(6) The parties hereby agree that, in case an electronic
invoice has been submitted through the e-invoice system
and the invoice has not been opened (accepted) by the
client — advertiser or the agency within 5 days after
receiving the message for its upload in the e-invoice
system, then the invoice shall be considered received
upon the expiration of said term.

(7) Regarding the time of sending and receipt of the
electronic statement and the place of receipt and sending
of the electronic statement, the provisions of the
Electronic Document and Electronic Authentication
Services Act shall apply.

IV. Providing advertising material for publishing and
verification

Art. 10. (1) Prior to their publishing on the bTV web sites,
all advertising materials must be approved in advance by
a representative of the Digital Sales unit of bTV for
compliance with bTV's Technical Requirements for Online
Advertising.

(2) bTV reserves its right to refuse the publishing of
advertising materials without any compensation,
indemnity or penalty until the materials have been
brought to compliance with the provisions of the technical
requirements specified in para. 1, and the requirements
of these General Sales Rules.

Art. 11. (1) The advertising materials shall be sent by the
advertiser or agency on a working day by email at least 2
(two) full working days prior to the publishing date.
Advertising materials that are considered non-standard
within the meaning of Art. 6, para. 2 shall be provided at
least 5 (five) workdays before the start of the advertising
campaign for testing and approval by bTV's Digital Sales
representative. If the non-standard advertising materials
are considerably complicated, the parties shall negotiate a
longer period for receipt.

(2) Any delay in the launch of an advertising campaign due
to failure of the advertiser or agency to provide the
advertising materials on time shall at the expense of the
advertiser or agency, and bTV shall not owe any penalty
or other compensation for that.

(3) Upon refusal by the advertiser or agency to provide
advertising material for inspection, bTV shall have the
right to refuse the publishing of the advertising material
without due compensation or other compensation for




obesLeTeHne AW 4pYT BUA, KOMNEHcaLMa 3a TOBa.
(4) 6TB He HocK OTroBOPHOCT 3a AOMNYCHATU FPELLKU B
NpeAoCTaBeH peknameH matepuan.

V. MpegnoctaBku 3a nyb6auKyBaHe Ha peKnama B
MHTEpHeT caiitoBeTe Ha 6TB

Yn. 12. (1) PeknamHuTe matepuanu ce nybanmkKyBaT OT
6TB no npeaBapuTenHo ofobpeH OT cTpaHuTe
OCTOMHOCTEH MeAMA MNaH, KOWTO onpeaena nepuoaa,
nocnegoBaTenHocTta, 6poa w apyrm ycnosua 33
ny6aunkyBaHe. Bcekn eauH meama NaaH 3a4b/KUTENHO
we 6bAe M3NbAHEH U Npes MobwuaHaTa ayautTopusa B
cavitose Ha 6TB.

(2) Megus nnaHoBeTe ce M3roTBAT OT peKkaamopaTtens
WKW areHumaTa u ce cbrnacysa ¢ 6TB. OpobpeHuTe ot
6TB meaua nnaHoBe ca HepasgenHa 4Yact  oT
UHAMBUAYaNnHUA gorosop. [pomeHn B opobpeHuTe
MeaMs NaaHOBe MOraT Aa Ce MpPaBAT OT CTpaHa Ha 6TB,
KaTo ce cbl/iacyBaT NpeABapuUTENHO C peKknamogartens
WK areHumsTa.

VI. MpekpatasaHe/OTKa3 OT peKnamHa KamnaHua.
CbBMmecTHa peknama

Yn. 13. (1) Otkas Ha oaobpeHa peKkfamHa KamnaHuA
WAV NpeKpaTaABaHe Ha Beye CTapTMpana KamnaHusa no
WCKaHe Ha peKknamopaTens WauM areHuuAata Moxe Aa
6bae usBbpweHO ¢ npeausBecTne oT 1 (eauH) nbneH
paboTeH aeH.

(2) 6TB cu1 3ana3Ba NpaBOTO A3 HAYUCAU AOMbAHUTENHA
CyMa 33 CbBMECTHa peK/ama KaTo NpesorosBopu Beye
0406peH mMeauA NAaH, B CAyyald Yye Npu Noay4yaBaHeTo
Ha pek/sameH maTtepuan no Bedye oaobpeHa KamnaHus
YCTaHOBW NPUCHCTBUE Ha BTOPU peKknamoaaren.

VII. UeHn n HaunMHM Ha NnauwjaHe

Yn. 14. (1) 3a ny6anKyBaHETO Ha peKkNaMHN maTepuanm
Ha caiToBeTe Ha 6TB ce npwunaraT ycnoBuMATa Ha
JeicTBalmMTe KbM AaTaTa Ha 3asBABaHe HA CbOTBETHUSA
MeamMa nNnaH UeHW 3a nyb/uMKyBaHe Ha WHTEpHeT
peknama Ha caiToBeTe Ha 6TB. LleHute Ha 6TB 3a
ny6AnKyBaHe Ha pPeKNamHM maTepuanu Ha camToseTe M
uHdopmauma 3a UeHoOobpasyBaHeTO Ha oOTAeHUTe
peKnamHm dopmaTtn e nybavnkyBaHa Ha
http://www.btv.bg/reklama/internet/formati/.

(2) Ha peknamogaten wWAM areHUMs, KOUTO UMaT
CK/lOYeH nucmeH porosop ¢ 6TB, moraT ga 6baat
NpeAoCTaBeHN OTCTBMKM OT LeHWUTe No an. 1, cbrnacHo
AeicTBawmMTe KbM AaTaTa Ha CK/loYBaHe Ha 40rosopa
YyCN0oBMA 3a MNpeaocTaBaHe Ha OTCTbnNKM oT 6TB 3a
peknama B MHTepHeT, nMpu npuvemaHe W cnassaHe Ha

that.
(4) bTV cannot be held liable for any mistakes found in a
provided advertising material.

V. Prerequisites for publishing of advertising on the bTV
web sites

Art. 12. (1) The advertising materials shall be published by
bTV on a plan approved in advance by the Parties, which
shall specify the period, the sequence, the number and
other conditions for publishing. Each media plan shall also
be implemented before the mobile audience on the web
sites of bTV.

(2) The media plans are prepared by the advertiser or
agency and coordinated with bTV. The media plans are an
integral part of the individual contract. Changes to
approved media plans may be made by bTV after prior
arrangement with the advertiser or agency.

VI. Termination/refusal of an advertising campaign. Co-
advertising

Art. 13. (1) Refusal of an approved advertising campaign
or termination of an already launched campaign at the
request of the advertiser or agency may be made by
notice, 1 (one) full workday in advance.

(2) bTV reserves its right to charge an additional amount
for co-advertising by renegotiating an already approved
media plan, if upon the receipt of advertising material for
an already approved campaign, it finds the presence of a
second advertiser.

VII. Prices and payment methods

Art. 14. (1) The publishing of advertising materials on the
bTV web sites shall be subject to the terms and conditions
for the publishing of an advertisement on the web sites of
bTV, as of the date of assignment of the respective media
plan. The prices of bTV for publishing advertising
materials on the web sites, and pricing information for
individual advertising formats, is published at
http://www.btv.bg/reklama/internet/formati/.

(2) An advertiser or agency having a written contract with
bTV may be granted discounts on the prices under para. 1,
in accordance with the bTV terms and conditions for the
granting of discounts for online advertising effective as of
the date of signing of the contract, upon acceptance and
observance of the conditions for their provision. The
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yCcnoBuATa 3a TAXHOTO nNpefocTasaHe. YcnoBuATa 3a
npeaocTaBaHe Ha OTCTbMNKKM OT 6TB ce ny6auKyBaT Ha
caliTa Ha 6TB http://www.btv.bg/reklama/internet/.
(3)CmnaHaTa Ha ueHuTe Ha 6TB uaM Ha ycnosuATa 3a
npegocTaBaHe Ha OTCTbNKM OT 6TB ce onoBecTaABa upes
ny6/nKyBaHeTo num Ha cavTta Ha 6TB:
http://www.btv.bg/reklama/internet/. MpomeHute B
ueHuTe Ha 6TB nau B ycnosusaTa 3a NpeaocTaBAHe Ha
OTCTbNKM OT 6TB ce cuMTaT 3a BAE3U B CMAa OT AaTaTa
Ha Ny6/MKYBaHETO MM Ha MOCOYEHUA CalT UAn OT Apyra
[aTa, aKo TaKaBa € M3PUYHO MNoco4YeHa B TAX, U ce
npunarat oT TasuM JaTa KbM BCUYKM KAMEHTU -
peknamoaaTenu u areHumm.

Yn. 15. (1) PeknamopaTenat wuWAM areHumaTa ce
3agb/XKaBaT Aa m3sbpwsaT 100% edpeKTMBHO nnawaHe
no opobpeHnTe W OCTOMHOCTEHM OT 6TB MeauiHu
naaHoBe, He No-KbcHO oT 30 (TpuaeceT) AHM OT AaTaTta
Ha wu3pgasaHe Ha ¢akTypaTa oT 6TB. 3a Bpeme Ha
nnawaHe Ha CbOTBETHATa Cyma Cce Mpuema AeHAT U
YacbT Ha 3aBepsiBaHe Ha HaHKoBaTa cMeTKa Ha 6TB ¢
AbXKumata cyma. MNMpu npomsaHa Ha B6aHKoBaTa cMeTKa
6TB yBegomsABa MUCMEHO peKnamogaTens Wuau
areHUMATa 3a ToBa OOCTOATENCTBO Ha MOCOYEHUTE B
[0roBopa agpecu 3a KopecnoHAeHLUMA.

(2) PeknamopaTenaTt uau areHUMATa ce 3a4b/XKaBaT 43
M3BBbPLBAT NAaWaHMATa Kbm 6TB B cboTBeTCTBME C
npeaBapuTenHo ofobpeHna meams niax.

(3) B cnyyalt Ha 3abaBa B nnalwaHeTo, NpuU yc/l0BUE Ye
NnAalWaHeTo, MW3BbPLIEHO OT peknamozatena Wau
areHUMATa He e [0CTaTbyHO, 33 A3 MOoracu BCUYKM
AbIKUMKM cymu no  dakTypuTe, u3gageHum ot 6TB,
CTpaHuUTe ce cbriacasat, Ye 6TB nma npasBo ga noracsAga
3a4b/IKEHMATAa MO peda Ha TAXHOTO Bb3HUKBaHe,
3aMo4YBakKM  OT  HAW-CTAapoTO, HE3aBUCMMO  Koe
3a4b/IKEHMe Ca 3aABUIM Ye NOoracsaBaT peKknamoaatenat
WAW areHuMATa M HEe3aBUCMMO OT OCHOBaHWATA 3a
naallaHe, NOCOYEHN B NNATEXHUTE LOKYMEHTH.

Yn. 16. Mpu HenosyyaBaHe B CPOK Ha edeKTUBHO
naawaHe no ofobpeH U oCTOMHOCTEH Meausa naaH, 6TB
MMa MpPaBO Aa He 3anoyHe UAM A3 Crpe BPemMeHHO
CbOTBETHATA peKNaMHa KamMnaHusa A0  MbJAHOTO
3annawaHe Ha Ab/MKMMaTa cyma, 6e3 ga AbaKu
KaKBUTO W Ja e KomneHcauuu, obesweteHua wam
HEYCTOMKMU.

VIIl. ToaguweH uHAMBUAYaNeH [AOroBop € peksamHa
areHuyua/areHumm

Yn. 17. (1) PeknamHa areHuma, obcaysKeala nosevye oT
€AMH peKknamopaTten, MMa Bb3MOMKHOCT [a CK/UM
uHauBuayaneH porosop ¢ 6TB ¢ obuwa roauwHa

conditions of bTV for granting discounts are published on
the bTV web site http://www.btv.bg/reklama/internet/.

(3) The change of prices of bTV or the conditions of bTV
for granting discounts shall be announced by publishing
them on the bTV web site:
http://www.btv.bg/reklama/internet/. Changes in the
prices of bTV or the conditions of bTV for granting
discounts are considered effective as of the date of their
publishing on the web site or as of another date if
explicitly stated therein, and are applicable as of that date
to all clients - advertisers and agencies.

Art. 15. (1) The advertiser or agency shall undertake to
pay a 100% effective payment on the media plans
approved and valuated by bTV, no later than 30 (thirty)
days from the date of issue of the invoice by bTV. The
time of payment of the respective amount is considered
to be the day and time of validation of the bank account
of bTV with the due amount. Upon change of the bank
account, bTV shall notify the advertiser or the agency in
writing of this circumstance, at the correspondence
addresses specified in the contract.

(2) The advertiser or agencies undertake to make
payments to bTV in accordance with the pre-approved
media plan.

(3) In the case of late payment, provided that the
payment made by the advertiser or the agency is not
sufficient to repay all amounts due on invoices issued by
bTV, the parties agree that bTV is entitled to cover the
obligations in the order of their occurrence, starting with
the oldest, no matter what obligation the advertiser or
agency claim to have paid, and regardless of the grounds
for payment indicated in the payment documents.

Art. 16. In the event of failure to receive an effective
payment in the due term under an approved and valuated
media plan, bTV shall have the right not to initiate or to
suspend the respective advertising campaign until full
payment of the due amount, without owing any
compensation, indemnity or penalty.

VIIl. Annual individual
agency/agencies

contract with advertising

Art. 17. (1) An advertising agency which is servicing more
than one advertiser, shall be enabled to conclude an
individual contract with bTV with a total annual budget
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6loaKeTHa rapaHuma 3a nyb/AMKyBaHe Ha PEKJAMHM
MaTepuann Ha peknamogatennte — K/AWEHTU Ha
areHUMATa, Ha UHTEPHeT caiToBeTe Ha 6TB.
(2) Mpwn ycnosue Ye gBe UAK NOBeYe PeKAAMHM areHLmm
npuHagnexaT KbM efHa M Cblia rpyna oT ApYy*KecTsBa
WM Ca CbLL,ECTBEHO CBbP3aHM MO CMUCbAA Ha an. 4 no-
pony, 6TB uma npaBo fAa [3Ae Bb3MOXHOCT Ha
areHUMMTE  pa  cKkadaT  obwo  Kato  CTpaHa
WHoMBMAyaneH porosop ¢ 6TB, ¢ obwa roauwHa
6loaKeTHa rapaHumMa 3a nyb/aMKyBaHe Ha PEKNAMHM
MaTepuannM Ha PEeKNamopaTenute - KAMEHTU Ha Tesu
areHLUMu, Ha MHTepHET caliToBeTe Ha 6TB.
(3) AreHumuTte, cTpaHa no gorosop no an. 2, ca
CONMAAPHO OTrOBOPHM 33 MNJaWaHMATa, TOYHOTO
M3NbAHEHME HA MOETUTE rapaHumu, nocneauunute npu
HeM3Nb/IHEHWE UM BCUMYKM OCTAHA/NM  YCAOBMA MO
Aorosopa.
(4) Npuema ce, ye pPeKNaMHU areHUUW NpUHAZNEXKAT
KbM eJHa M Cblia rpyna oOT JApyXKectBa WAM ca
CbLLECTBEHO CBbP3aHM, aKO € W3MbJHEHO €AHO OT
cnefHuTe YCIOBUA:

a) EaHa areHuma (MaM AbWepHO APYXKEecTBO Ha
Tasn areHums, B KOETO TA MMa MaXKOPUTAapHO y4acTue)
npuTexaBa noseye OT NOJIOBUHATA OT KanuTtana Wau ot
6U3HEC aKTMBUTE Ha Apyra areHuMs WaM nma npaeo Aa
ynpaKHsBa MoBeye OT MOJIOBMHATa OT [/lacoBeTe B
O6woT0 CbbpaHMe Ha Apyra areHums; uam

6) MoBeye OT NoOMIOBMHATA OT KanuTana Wau oT
NpPaBoOTO Ha FNac B areHUUUTe ca MPSAKO WKW HEMNpPSAKo
npuTexaHve Ha egHo M CbLo Auue (T.e. areHUMKUTE ca
ObLEPHN APYMKECTBA HA efAHa M Cbla MKOHOMMUYECKa
rpyna); uamu

B) Hanuue e MAEHTMYHOCT B  /IMUaTa,
ynpaBAABalLM areHuuuTe: Hali-manko NofoBMHATa OT
uneHosete Ha YnpaButenHus cbBeT/CbBeTa Ha
OVPEKTOpUTE Ha  areHumMuMTe WU/MAM  3aKOHHUTE
NpeacTaBuUTENM Ha areHuMuTe, KOUTO 3aeAHo Wau
NooTAENHO MMAT NPABO Aa NPeACTaBAABAT CbOTBETHATA
areHumn, ca eiHU 1 CblUM nMLa; UK

r) EgHa areHuusa (MAM AbLLEPHO APYMKEeCTBO Ha
Tasun areHuus, B KOETO TA MMa MaXKOPUTapHO y4acTue)
MMa MpaBoO Ja Ha3HayaBa MoBeye OT MOJIOBMHATA OT
uneHosete Ha YnpaButenHus cbBeT/CbBeTa  Ha
OVPEKTOpUTE MKW, B C/AyYaill Ha APYKecTBa, KOUTO
HAMAT TaKbB CbBET — MPABO A3 Ha3HayaBa 3aKOHHWUTE
NpeAcTaBUTENM Ha ApPYyra areHums; nam

A) EaHa areHums (MM AblEPHO APYKEeCTBO Ha
TasW areHuma, B KOETO TA MMa Ma*KOPUTApPHO y4vacTue)
npuTexaBa NO-ManKko OT MOMIOBMHATA OT KanuTana, oT
6u3Hec aKTMBUTE U/UAN MMa NMpPaBO Aa ynpaxkHsABa no-
Masko OT MonoBMHATa OT rnacoBeTe B O6wWoOTO
cbbpaHMe Ha apyra areHums, Ho UMa NpaBo Aa 610KMpa
CTpaTerMyeckn peLleHns Ha Apyra areHums (CbBMecTeH

guarantee for the publishing of advertising materials to
the advertisers - clients of the agency - on the bTV web
sites.

(2) In the event that two or more advertising agencies
belong to the same group of companies or are materially
related within the meaning of para. 4 below, bTV may
enable the agencies to conclude jointly as a party an
individual contract with bTV with a total annual budget
guarantee for the publishing of advertising materials to
advertisers - clients of these agencies on the bTV’s web
sites.

(3) The agencies which are party to the contract under
para. 2, shall be jointly liable for the payments, exact
performance of  the undertaken guarantees,
consequences in case of non-fulfillment and all other
conditions under the contract.

(4) 1t shall be considered that advertising agencies belong
to the same group of companies or are materially related,
if one of the following conditions is met:

a) One agency (or a majority-owned subsidiary of
that agency) owns more than half the capital or business
assets of another agency or has the power to exercise
more than half of voting rights in the General meeting of
another agency; or

b) More than half of the capital or the voting rights
of the agencies are ultimately held, directly or indirectly,
by the same holding entity or person (i.e. agencies are
subsidiaries of the same economic group); or

c) There is identity of the persons managing the
agencies: at least half of the members of the
Management board/Board of directors of the agencies
and/or one or more of the statutory representatives of
the agencies who jointly or separately are authorized to
represent the respective agency, are one and the same
persons; or

d) One agency (or a majority-owned subsidiary of
that agency) has the power to appoint more than half of
the members of the Management board/Board of
directors or, in case of companies not having a board —
the statutory representatives of another agency; or

e) One agency (or a majority-owned subsidiary of
that agency) holds less than half the capital, the business
assets and/or has the power to exercise less than half of
voting rights in General meeting of the other agency, but
has the power to block strategic decisions of another
agency (joint control with another undertaking) through
the exercise of material veto rights on the business policy




KOHTPOJ/ C APYro NpeanpuaTUE) Ypes ynparkHABaHe Ha
CbLLECTBEHO MNPaBO Ha BETO BbPXY TbprosBcKaTa
NOIMTMKA Ha ApyraTa areHuus); uam

e) AreHunuTe ca 61N NpeueHeHN KbM No-paHeH
MOMEHT KaTo o06lWa WKOHOMMYecka rpyna oT
6barapckata Komucusa 3a 3awMTa Ha KOHKypeHumsTa
unn ot EBponeickaTa KOMWUCMA M OT AaTaTa Ha Tasu
npeueHKa He €a HACTbMUAW CbLLECTBEHW NPOMEHW B
OCHOBaHWATa 3a TOBA peLleHme.
(5) B cnyyalhr ye nocpeactsom nyb6/AMYHO AOCTbNHATA
uHpopmauma 6TB HAMa BB3IMOXKHOCT Aa YCTAHOBMU
u/van pa nposepu cnasBaHeTo Ha ycaosue no an. 4,
b6yKkBa a) 40 €), areHuMuTe, KOUTO TBBPAAT HEroBOTO
Hanuune, cnedBa  BaAUOHO  ga  YAOCTOBEPAT
CbOTBETHATa CBbp3aHoCT npeg 6TB.

IX. BpemeHHO cnupaHe Ha peKknameH martepuan uiam
KamnaHua

Yn. 18. (1) 6TB Mma npaBo ga CBaau OT CaliToBeTe CU
ny6ivMKyBaH peknameH maTepuan 6e3 3annawaHe Ha
KOoMneHcauuu, obesleTeHna UAN HEYCTOMKK, B Cyyali
ye MoJlyuyn O0Kas3aTesCcTBO, Ye C HErOBOTO Nyb6/MKyBaHe
ce HapyluaBaT NpaBa Ha TPeTu mua.

(2) B cnyyaute no npeaxogHata anuHes 6TB
yBeAomaABa He3abaBHO peKknamoaaTens UAU areHuumaTa
M npepoctaBa WMHPOPMaLMA HA KaKBO OCHOBaHMWe
npekpaTasBa Nyb6aMKyBaHeTO.

(3) AKo 6bae [OoKasaHO NO HaanexeH ped, 4e
npeTeHUnnTe Ha TpeTuTe nLa ca HeocHoBaTenHu, 6TB
Bb306HOBABa Ny6/MKYBAaHETO Ha peKAaMHUA MaTepuman.
MnaTteHaTa uUeHa 3a Henyb/JMKYBaHUTE, HO 3aABEHMU
KamnaHuK, ako Wma TakaBa, ce npwucnaga oT
nocneApalloTo NaalaHe.

Yn. 19. B cnayyan, Ye He e NoAy4YnIo Ab/KMMO NaalaHe
B CpoK, 6TB wuma npaBo Ja cnpe BpemeHHOo
ny6MKyBaHETO Ha peKnameH maTepuan npu ycaoBmATa
Ha un. 16 n/mam aa cnpe M3NbAHEHUETO Ha KOETO U Aa e
CBOe€ 334 b/IXKEHNE, KaTo Bb306HOBABA Ny6/MKYyBaHETO U
CbOTBETHO W3MbJHEHMETO Ha 3a4b/IKEHUETO CU Cref
epeKTMBHOTO MOoJlyYyaBaHe Ha Ab/AXKMMOTO MnawaHe. B
Tesn cay4am 6TB He [Ab/KM KAKBUTO M ga e
KOMMeHcauuu, obesleTeHmaA A HEYCTOMKN.

X. Peknamauuu

Yn. 20. (1) PeknamopaTenaT u areHUmMaATa ce cbrnacasaT
03 npepABABAT BCMYKM CBOWM MNpPETEHUUM OTHOCHO
ny6/IMKyBaHETO Ha PeKaMHN MaTepuanu Ha canToBeTe
Ha 6TB Hali-Hanpen o 6TB u camo npwu ycnosue, ye
nocnegHUTe He ca yBa*KeHM B pasymeH cpok oT 6TB, aa
r'M OTHACAT 3a paspellaBaHe npea KOMMNETEeHTHUA Cba,

of the other agency; or

f) The agencies have previously been treated as
single economic entity by the Bulgarian competition
authority or the European Commission and there have not
been any significant changes in the reasons underlying
that decision since the date of that assessment.

(5) In case public information does not enable bTV to
ascertain and/or verify the meeting of a condition under
para. (4) (a) to (f), the agencies which claim its presence
must validly demonstrate the respective relation link to
the bTV.

IX. Temporary suspension of advertising materials or a
campaign

Art. 18. (1) bTV shall have the right to remove published
advertising material from its web sites without
compensation, indemnities or penalties, in case it receives
evidences that the publishing violates third parties’ rights.

(2) In the cases referred to in the preceding paragraph,
bTV shall immediately notify the advertiser or the agency
and provide information about the grounds on which the
publishing has been suspended.

(3) If the third parties’ claims are duly proved to be
groundless, bTV shall resume the publishing of the
advertising material. The paid price of the assigned but
unpublished campaigns, if there is any such paid price,
shall be deducted from the next due payment.

Art. 19. If bTV does not receive any payment in term it
may temporarily suspend the publishing of advertising
material pursuant to the provisions of art. 16 and/or stop
the execution of any of its obligations. The publishing and
respectively the execution of the obligation shall be
resumed after receipt of the due payment. In these cases
bTV owes no compensations, remedies or penalties.

X. Claims

Art. 20. (1) The advertiser and the agency agree to submit
all their claims regarding the publishing of advertising
material on the bTV web sites first to bTV and only on the
condition that the claims have not been addressed within
a reasonable time by bTV, shall be brought to the
competent court with a residence in Sofia.




cbe cepganuule B rp. Codus.

(2) 6TB pasrnexkaa A06POCHBECTHO BCUYKM NMOCTLMAMAN
OT peKkNamojaTtens MAW areHumATa pekaamaumm v B
CNyyail, 4ye Te ca OCHOBaTe/IHW, CTpaHUTE ce
CNopasymsaBaT OTHOCHO Ha4yuHa, No KOMTO NpeTeHuuATa
MOXKe fa 6bae yaoBAeTBOpeEHa.

(3) B cnyyait Ha HenybnaukyBaHe Ha peKNaMHM
maTepuanu cbrnacHo oaobpeHUTe oT CTpaHUTe MeauA
nnaHoBe nNo BWHAa Ha 6TB, 6TB KomneHcupa
peknamogatena WAM areHumata ¢ nybnvKysBaHe Ha
caliToBeTe, B MAEHTMYEH pasmep M No3uLMOHMpPaAHEe Ha
nponycHaTMTe MMMPecuUM, KOUTO ce CbraacyeaT
npeaBapuTeHO C peknamoaaTens Uaun areHuuaTa.

(4) HenybnnKyBaHeTO Ha peKknamMeH MmaTepuan Wau
NPONyCcK Aa 3ano4YyHe HaBpeme KamMnaHuA He ce cuuTaT
33 YaCTMYHO UN LANOCTHO HEU3MbIHEHME OT CTPaHa Ha
6TB 1 ce KomneHcupart no pega Ha an. 1.

Xl. Cpok M npeKkpataBaHe Ha pAorosopa 3a
ny6nvKyBaHe Ha peKNaMHU maTepuanm

Yn. 21. (1) CpoKbT ce onpegensa B UHAWBMAYANHUA
[OroBOp WAW € Bb3NaraHeTo 33 nyb/aMKyBaHe Ha
peKknameH matepuan.

(2) [OoroBopbT ce npekpaTABa C M3TUYAHETO Ha
onpeaeneHns B HEro CPOK, B C/Iy4Yall Ye ca U3MbJHEHU
3a4b/IKEHMATA Ha CTpaHuTe no gorosopa. [loroBopbT
MoXe aa 6bae npekpaTeH npeay M3TUYAHETO Ha CPOKa
Nno B3aMMHO MWCMEHO Cblaacue Ha CTpaHuTe, KaTo
nocneaumunTe oT NpenBapuUTENHOTO MpeKkpaTABaHe ce
ypexaat B CNopasymeHMeTo 3a MpekpaTABaHe,
noanucaHo Mexay CTpaHuTe uAM B nognucaH ot
CTPAHUTE HapOo4eH MPOTOKO.

Yn. 22. (1) PeknamogatenaT M areHuMATa, KOUTO ca
CTpaHa MO MHAMBMAYANHUA AOrOBOP, MMAT MPaBo Aa
pa3BanAT Aorosopa MNpuM CUCTEMHO HEU3MbAHEHWe no
BMHA Ha 6TB Ha 33a4b/XKEHMETO 32 KOMMNEHCUPaHe Mo
yn. 20, an. 3, npu ycnosme 4ye e OTNPABEHO NMUCMEHO
OonJlakBaHe OT CTpaHa Ha peKklamogatena uam
areHumATa u 6TB He e NpeycTaHOBWU/IO UKW OTCTPAHWUIO
HapYyLUEHMETO B CPOK A0 eANH Mecel, OT NoJily4yaBaHe Ha
onJiaKkBaHeTo.

(2) 6TB moxxe ma pa3sanu Aorosopa Npu CUCTEMHO
Heusnb/HEHWE OT CTpaHa Ha peKknamoaaTtena Wuau
areHumMATa Ha 3a4b/XKeHWe No A0roBopa, Npu ycnosue
Yye e OTNPaBEHO NMUCMEHO OMJIaKBaHe OT CTpaHa Ha 6TB
W 334b/KEHNETO He e U3NBAHEHO B CPOK A0 eAuH
meceL, OT NoJly4aBaHe Ha ONJIaKBaHEeTO.

(3) Mo cmuncbna Ha NpeaxofHUTE afiHEN HA TO3W YneH
«CUCTEMHO» € ABa WAW noBeye NbTU 33 CPOKa Ha
aorosopa.

(2) bTV shall examine in good faith all claims made by the
advertiser or the agency and, in case they are well
founded, the parties agree on the manner in which the
claim can be satisfied.

(3) In the case of non-publishing of advertising materials
in accordance with the media plans approved by the
parties, due to fault by bTV, bTV shall compensate the
advertiser or agency for publishing of the web sites, in the
same size and positioning of the omitted impressions,
which are agreed in advance with the advertiser or
agency.

(4) The non-publishing of advertising material or a failure
to launch a campaign on time shall not be considered as a
partial or full non-performance of the individual contract
by bTV and shall be compensated as specified in para. 1.

Xl. Term and termination of the contract for the
publishing of advertising materials

Art. 21. (1) The term is defined in the individual contract
or with the assignment for publishing of advertising
material.

(2) The contract is terminated with the expiration of its
term, if the parties’ contract obligations are executed. The
contract may be terminated before its expiry date only
upon mutual written agreement between the parties, and
the consequences of such early termination shall be
settled in the termination agreement signed between the
parties or in an explicit protocol signed by the parties.

Art. 22. (1) The advertiser and the agency which are
parties to an individual contract have the right to rescind
the contract in case of systematic failures of bTV due to its
fault to execute its obligation for compensation pursuant
to art. 20, para. 2, provided that a written claim has been
sent by the advertiser or agency and bTV has not
suspended or eliminated the violation within one month
after receiving the written claim.

(2) bTV may rescind the contract in case of systematic
failures of the advertiser or the agency to execute any
contract obligation, provided that a written claim has
been sent by bTV and the obligation has not be executed
within one month after receiving the written claim.

(3) Within the meaning of the preceding paragraphs
“systematic” means twice or more than twice throughout
the validity term of the contract.




Yn. 23. (1) B cnyyait ye peknamogaTtensT UM areHumnaTa
3abaBAT niawaHe no goroeopa ¢ noseye ot 30 AHKM OT
JaTata Ha nagexa, 6TB uma npaBo pa passanu
Jorosopa HesabasHo, 6e3 npeamsBecTyme.

(2) Mpwn BCcUYKM cnyyvam Ha pasBansHe Ha A0roBopa, B
KOUTO peKnamogaTenat UAW areHuusaTa ca M3npaBHU
CTpaHu, 6TB Ab/XKKM BpbLLAHE HA NpeAnnaTeEHUTE CYMU,
aKO MMa TaKMBa, KOUTO He ca YCBOEHM (33 KOMTO He ca
ny6/iMKyBaHW  pPeKNaMHM  MaTepuann WUAKM  Apyru
peknamHu ¢opmu) [0 paTata Ha pasBansHe Ha
fJorosopa.

(3) Npn npekpaTABaHe Ha [AENCTBMETO Ha AOroBopa,
ako 6TB e nyb6sivMKyBaso pekAaMHU maTepuanu wuam
APpYrM peknamHu ¢Gopmu, 3a KOUTO He e MNoJyyYnso
nnawaHe oT peKknamojaTtens WAWM  OT  areHumsTa,
peknamoaaTenaT U CbOTBETHO areHUMATa, ako e CTpaHa
no [0roBopa, ce 3aAb/KaBaT COMMAAPHO Aa 3anaaTaT
BCUYKM  Ob/KMMW  CYMW, BKA. o0be3leTeHns u
HeyCTOMKM, aKO TaKuMBa Ce [Ab/KaT, HesabaBHO crep,
npekpaTaBaHe Ha [JeWCTBMETO HA Jorosopa. 3a
nsbsareaHe Ha CbMHeHWe HacToswaTta pasnopenba e
NPWAOKMMA W JelcTBa W cnepj  NpekpaTaBaHe
[AeNCTBMETO Ha Aorosopa.

Yn. 24. BbB BCEKM C/y4valh Ha pasBansHe Ha gorosopa
nopaguM npuUYMHA, 33 KOATO PEKNamoaaTenaT uaum
areHUMATa KaTo CTpaHa MO JOorosopa OTrOBapAT,
peknamogaTtenAtr M areHuMATa Ob/KaT BpbliaHe Ha
OTCTBbMKUTE, KOWUTO ca npenocTaBeHn no
WHAMBUAYaNHUA pgorosop. B To3n cnyyait 6TB
npeunsuncanBa BCUYKM NybAMKyBaHM meams NaaHoBe No
AencTBawmuTe LeHn Ha 6TB Kbm faTaTa Ha 3aABsABaHe Ha
CbOTBETHaTa KamMnaHusa, 6e3 npunaraHe Ha OTCTbMNKUTE
M peKkNamopaTtenaT W areHuuaTa AbAxaT He3abaBHO
BPbLaHe Ha OTCTbMKUTE, KOMUTO Ca MpeaoCTaBeHU Mo
pega Ha forosopa - T.e. Ha pasanKkaTa Mexay
npeusuncieHaTa Ab/MKMUMA CyMa M cymaTa cbobpasHo
npeaBapuTenHO NpeaocTaBeHUTEe OTCTBIKMU.

Yn. 25. AKO B CpOKa Ha [0rosopa M3Mb/IHEHUETO My
6bae BbH3NPENATCTBAHO OT pelleHuMe Ha perynaTopeH
OpraH, NpuYeTn HOPMATUBHU WAU ALMUHUCTPATUBHU
akTose, To 6TB MMa npaBo Aa MpeKpaTu [orosopa C
yBEOOM/IEHME, W3MNPATeHO A0 pekaamojartena w
areHumMATa, 6e3 cTpaHUTe A3 CU AbAXKAT KaKBUTO M Aa
6uno obesueTeHNs, KaTto B [AeCeTAHEBEH CPOK OT
npekpaTaABaHeTo 6TB Bb3CcTaHOBABA Ha peknamogaTens
WKW areHuMATa CbOTBETHATa 4acT OT npegnaaTeHata
CyYMa, aKO MMa TaKaBa, 33 KoATO He ca nybnuKyBaHu
peKknamHm maTtepuanm o MOMEHTa Ha
npekpaTABaHETO.

Art. 23. (1) If the advertiser or the agency delays any
payment under the contract with more than 30 days from
the maturity date, bTV has the right to terminate
immediately the contract without giving a notice.

(2) In all cases of termination of the contract when the
agency and the advertiser are parties duly performing
their obligations bTV shall return the prepaid amounts, if
there are any, which have not been assimilated (for which
no advertising materials or other advertising forms have
been published) up to the date of contract termination.

(3) Upon termination of the contract, if bTV has published
advertising materials without being paid by the advertiser
or the agency, the advertiser, respectively the agency if it
is a party to the contract, are jointly obliged to pay
immediately after the termination of the contract all
amounts due, incl. indemnities and penalties, if any,
immediately after the termination of the contract. For
avoidance of doubt, the present paragraph shall remain
applicable and valid even after the termination of the
contract.

Art. 24 In all cases of termination of the contract due to
any reason for which the advertiser or agency as party to
the contract are responsible, the advertiser and the
agency shall refund the discounts granted under the
individual contract. In this case, bTV shall recalculate all
published media plans according to the current prices of
bTV as of the date of assignment of the respective
campaign, without application of the discounts, and the
advertiser and the agency shall immediately refund the
discounts granted under the contract — i.e. the difference
between the recalculated amount due and the amount in
accordance with the discounts previously granted.

Art. 25. If during the term of the contract its execution is
prevented by a decision of a regulatory institution,
adopted legal or administrative acts, bTV has the right to
terminate the contract by sending to the advertiser and
the agency a notification and the parties do not owe any
compensation. In ten days after the termination, bTV shall
return to the agency or the advertiser the respective part
of prepaid amounts, if there are any, for which no
advertising materials have been published until the
moment of termination.




XIll. Mocnepnum npu Hen3NbAHEHUE HA AOroBopa

Yn. 26. (1) B cayyaih Ha Heu3NbAHEHWE Ha rapaHuuma

UM 3aab/iXxKeHue,

[OTOBOPEHN B  MHAWBUMAYANHUA

[OroBOp, Ce npuaarat ce4HUTe yCaoBus:

1.

Npu HEeWsNb/IHEHME HA rapaHTUMPaHUA HeTeH
6roaxKeT 3a nybanKyBaHe Ha  peKIaMHM
maTepuanuM Ha calhtoBete Ha 6TB, 6TB
npevsyncnaBa BCUMYKM MeguA MJ1aHOBe 3a
nepuoga Ha JeictBMe Ha Jorosopa no
pevctBawmTte UeHM Ha 6TB Kbm patata Ha
3aABfiBAHe Ha CbOTBETHATa KaMnaHua W
NPUNOXMMOTO HMBO HA OTCTbMKATa, crnopep
peanHo MHBecTUpaHua B 6TB HeTeH GroasKeT.
Peknamopatenat  Aobaku BpblaHe  Ha
pa3nnKaTa mexay npemsyncieHata ObaKuma
Cyma no pefa Ha NpeaxogHOTO M3peyeHue U
cymaTa cbobpa3Ho npegocTaBeHaTa OTCTbMKa B
10 pHeBeH CpOK OT MoJyyaBaHe Ha
yBe4oM/IEHME OT CTpaHa Ha 6TB;

B ponmbnHeHMe Ha npeaxogHata T. 1,
peknamoaaTenart obmKn Ha 6TB 1 10% (oecet
Ha CTO) OT pasnMKaTa MeXA4y rapaHTUpPaHUa U
epeKTUBHO M3pa3xoaBaHUA HeTeH BloaKeT 3a
nybAnMKyBaHe Ha  PEeKJaMHM  MaTepuanu.
Peknamopatenat ObJIKN cymara no
npegxoaHoTo m3peveHne B 10 gHEBEH CPOK OT
nosiyyaBaHe Ha yBeAOMJIEHME OT CTpaHa Ha
6TB;

NpY HEeM3Nb/IHEHWE HA TAPaAHTUPAHUA PBCT B
HeTHMA BloaXKeT 3a Ny6MKyBaHe Ha PEKNAMHMU
maTepuanmM B caWtoseTe Ha 6TB cnpamo
npeaxogHaTa  KafeHdapHa roauHa, 6TB
npensynciaBa BCUYKM MeaMA MaaHOBe 3a
nepuoga Ha JeicTBMe Ha Jorosopa no
peuctBawmTte UueHM Ha 6TB Kbm patata Ha
33ABABAHEe HA CbOTBETHATA KaMMaHuA U
NPUAOKMMOTO HMBO Ha OTCTbMKa, crnopes
peanHo AOCTUrHATUA PBCT Ha HETHUA BloAXKeT.
PeknamogaTtenar  ObaKu BpbllaHe  Ha
pa3fiMKaTa Mexay Npeu3yncaeHaTa Ob/KMMa
Cyma no pefa Ha nNpeaxogHOTO M3pevyeHue U
cymaTa cbobpasHo npeasBapuTenHo
npeaocTaBeHaTa OTCTbMKA B Cpok go 10
OHEBEH CPOK OT No/syvyaBaHe Ha yBegOMIeHUE
OT CTpaHa Ha 6TB;

B cnyyall, 4ye peknamopaTtenAt WU3nos3Ba
nocpeAHMYecTBOTO Ha areHumA, naalaHuATa
no npeaxogHute 7. 1 oo T. 3 ce Ab/KaTt oT
areHUMATa M peknamopartens CoOANAAPHO KbM
6TB B 10 AHeBeH CPOK OT nNoayyYaBaHe Ha
yBe4oM/eHMe OT cTpaHa Ha 6TB. HacToswara
aNvHeA ce npwunara v cnepn npekpatABaHe Ha

XIl. Consequences upon Non-fulfillment of the Contract

Art. 26. (1) Upon any failure to observe a guarantee or an
obligation agreed upon in the individual contract, the
following conditions shall apply:

1.

Upon any failure to meet the guaranteed net
budget for publishing of advertising materials on
the bTV web sites, bTV shall recalculate all media
plans for the period of effect of the contract at
the current bTV prices as of the date of
assignment of the respective campaign and the
applicable discount level, according to the actual
net budget invested in bTV. The advertiser shall
owe a repayment of the difference between the
recalculated amount due under the preceding
sentence and the amount according to the
discount granted, within 10 days from receiving a
notification from bTV;

In addition to the preceding para. 1, the
advertiser shall also owe to bTV 10% (ten
percent) of the difference between the
guaranteed and the effectively spent net budget
for the publishing of advertising materials. The
advertiser shall owe the sum under the
preceding sentence within 10 days from receiving
a notification from bTV;

In the event of non-compliance with the
guaranteed growth in the net budget for the
publishing of advertising material on the bTV
web sites compared to the previous calendar
year, bTV shall recalculate all media plans for the
duration of the contract at the current bTV prices
as of the date of assignment of the respective
campaign and the applicable level of discount,
according to the actual growth rate of the net
budget. The advertiser shall be obliged to refund
the difference between the recalculated amount
due under the preceding sentence and the
amount according to the previously granted
discount within 10 days from receiving a
notification from bTV;

In case the advertiser uses the intermediation of
an agency, the payments under the previous
items 1 to 3 shall be owed by the agency and the
advertiser jointly to bTV within 10 days from
receiving a notification from bTV. This paragraph
shall also apply after the termination of the
individual contract.




AEeNCTBUETO Ha MHAMBUAYANHUA [OTOBOP.
(2) B cnyyait Ha HecnasBaHe Ha CPOKOBETE 3a MNJallaHe,
peknamoaTenaT, pecn. areHuuaTa Ab/MKM Ha 6TB
HeycToiKka B pasmep Ha 1/360 4acT OT OCHOBHUA
roguleH JIMXBEH MPOUEHT Ha bbarapcka HapogHa
6aHKa 3a nepuopga, ysenndeH ¢ 20 (gBageceT) NyHKTa,
HauYUC/IeHA BbPXY pa3Mepa Ha MpPocpoyeHaTa cyma 3a
BCEKM peH 3abasa. B cayvalh 4e peknamopatensat
M3MoN3Ba NOCPEAHUYECTBOTO HA areHums, HeycToMKaTta
3a 3abaBeHO nfawaHe ce AbMKWM OT areHuuATa W
peknamogaTtensa conngapHo Kbm 6TB.
(3) B cnyyait uye peknamogatensat WM areHumATa
3a6aBAT niawaHe no gorosopa c noseye ot 30 AHM OT
AaTaTa Ha nagexa, 6TB Mma npaBo C eAHOCTPAHHO C
yBegoM/ieHMe f[a NpeycTaHOBM MpuaaraHeTo Ha
OTCTBLMKUTE, KOUTO ca npefoctaBeHn no
WHAMBUAYaNHUA pgoroBop. B Tosnm cnyyait 6TB
NpPensYnciABa BCUYKM Meaus NAaHOBE No AelcTBawmTe
LeHn Ha 6TB KbM gaTaTa Ha 3asaBABAaHE Ha CbOTBETHATA
KamnaHus, 6e3 npunaraHe Ha  OTCTbMAKUTE U
peknamoaaTtenAt W areHumATa AbaKaT HesabaBHO
BPbLAHEe Ha OTCTbMKUTE, KOUTO Ca MpPeaoCTaBeHU Mo
pega Ha J0roBopa - T.e. Ha pas/ivkata Mexay
npeunsyncieHaTa AbKMUMA CyMa M cymaTa cbobpasHo
npeaBapuTeNHO NPesoCTaBEHUTE OTCTBbIKM.
(4) B cnyyaih ye areHUMATa MAU PEKNAMOAATENAT He
M3Mb/HAT HAKOE OT 3a4b/IKEHUATA CU MO TO3M YJEH,
6TB Mma npaBo Aa NOTbPCK peannsauma Ha NpasaTa cu
no cbaebeH pen, KAKTO U CbLO Aa Ce OTKAOHM OT
obuyaliHaTa cM NpaKTUKA KaTo Npu cneBaly, AOroBop C
areHuMAaTa M/MAn peknamogartens Mma npaso Aa He
npeaocTaBn OTCTBMNKKU, OOKATO He 6bAaT M3NbAHEHU
BCMYKM 3a4b/IKEHUA.

Xlil. UsmeHeHue Ha O6wmTe ycnoBus

Yn. 27. (1) HactoAawmTe O6wWM ycnoBua morat ga 6baat
n3meHaHn ot 6TB eaHocTpaHHO. M3meHeHuTe w/unu
AonbaHeHn 06wy ycnosus ce ny6aNKyBaT Ha UHTEpHeT
caitta Ha 6TB http://www.btv.bg/reklama/internet/.

(2) Peknamogatenat u areHuuAaTa ce yBeAOMABa 3a
HacTbNUAUTE npomeHu B Ob6WMTE ycaoBUA uypes
nyb6/MKyBaHETO MM Ha MHTepHeT caiTa Ha 6TB no an. 1
WAW CbC CbOBLLEHME MO eNEeKTPOHHA Molia, KaTo Mmat
Bb3MOXKHOCT B 7-AHEBEH CPOK OT NybAnKyBaHeTO aa ce
3ano3HaAT ¢ TaAx. B cayyalh ye B TO3M CPOK OT TAX He
MOCTbMAM MUCMEHO HecbrnacMe C  HamnpaBeHwuTe
npomeHu, Te M 06BBP3BAT M Ce npunaraT npu
B3aMMOOTHOLWWEHUATa Um ¢ 6TB.

(2) Upon any failure to observe the terms for payment,
the client owes to bTV a default payment to the amount
of 1/360 of the base annual interest rate of the Bulgarian
National Bank for the period, increased by 20 (twenty)
points for each day overdue, after the maturity date. If
the advertiser uses the intermediation of an agency, the
advertiser and the agency jointly owe the default
payment.

(3) Should the advertiser or the agency delay the payment
of the contract for more than 30 days from the due date,
bTV shall have the right unilaterally with a notification, to
suspend the application of the discounts granted under
the individual contract. In this case, bTV shall recalculate
all media plans at the current bTV prices as of the date of
the application of the respective campaign, without
application of the discounts, and the advertiser and the
agency shall owe immediate refund of the discounts
granted under the contract — i.e. of the difference
between the recalculated amount due and the amount in
accordance with the discounts previously granted.

(4) Should the agency or the advertiser fails to perform
any of its obligations under this article, bTV shall be
entitled to seek its rights in court, as well as to deviate
from its usual practice and refuse to grant any discounts
under any subsequent agreement with the agency and/or
the advertiser until all obligations hereunder have been
performed.

Xlll. Amendment of the General Sales Rules

Art. 27. (1) The present General Sales Rules may be
amended unilaterally by bTV. The amended and/or
supplemented General Sales Rules shall be published on
the web site of bTV:
http://www.btv.bg/reklama/internet/.

(2) The advertiser and the agency shall be informed for
the amendments of the General Sales Rules through their
publication on the web site of bTV under para. 1 or by
email message and they shall be entitled within 7 days
from the publication to get acquainted with amendments.
If no written disagreement is submitted by them within
this term, the amendments are considered binding and
shall be applicable in their relations with bTV.



http://www.btv.bg/reklama/internet/

XIV. KoHpmaeHumanHocr

Yn. 28. (1) 6TB, peknamogaTensaT M areHuuAta ce
3a4b/KaBaT 43 He pas3KpuBaT Mog KakBato M ga 6uno
dbopma uMHbopmaLmaA, CbCTaBNABaLLA TbProBCKa TalHa,
Ha TpeTo /uue (C M3KNoYeHWe Ha oduananute cwm,
OAMTOPU U  HOPUOUYECKM CbBETHMLM), OCBEH aKo
npeaBapuTeNIHO € MNOJMIYYEHO W3PUYHOTO MUCMEHO
cbrflacMe Ha JApyrata CTpaHa WAM aKo CbOTBETHaTa
CTpaHa e 3aZb/I’KEHA MO 3aKOH.

(2) No cmucbna Ha HactoAawmte O6WM ycnoBuA
TbProBcka TallHa Ha O6TB ca KOHKpeTHU ¢aKTy,
MHbOpMaLMA U  [aHHKW, CBbP3aHM C X043 Ha
nperoBopute, CbAbPXKAHMETO W YrOBOPKUTE MO
CK/tOYEHM  WHAMBUAYANHM  OOFOBOPM, MMEHa Ha
peknamopaTtenu, rapaHTMpaHu 6loa)KeTn, cpokose 3a
M3MbAHEHME, rapaHuuuK, npedepeHUManHn ycaosua u
OTCTBMNKM, NPaBa U 3a4b/IKEHNA HA CTPAHUTE, YTOBOPKM
npu HeusMb/IHEHWE, KaKTo W WHPopmauus 33
OpraHuMsaumMaTa U TbpProBCcKaTa AeMHOCT Ha 6TB, Hoy-
Xay, NPaKTUYECKN OMUT U IMYHU AAHHU Ha CAYXKUTENUTE
Ha ApyKecTBOTO. PaskpuBaHeTo Ha MWHpopmaums,
CbCTaBNfABAllA TbProBCKa TaWHa, ce cmATa 3a
CbLLECTBEHO HapyLeHWe M MOXKe pga JoBede no
npeKkpaTaABaHe Ha CK/AOYEHUA MHOMBUAYANEH AOrOBOpP
Mo BMHA Ha CTpaHaTa, AOMYCHaNa Pa3KPMBAHETO Ha
uHpopmauma. He ce cmaTa 3a paskpuBaHe Ha TbproBCcKa
TaHa MWHbopmaumaTa 3a ¢aKTa Ha CK/OYBaHE Ha
MHOMBUAYANHUA 40T0BOP.

(3) He e KoHOMaeHumanHa nHdopmaumsaTa 3a CTpaHa
no AOroBopa, KOATO CbluaTa U3PUYHO € onpesenuna 3a
HeKoHOMAEeHUMANHA WAM KOATO cama e Hanpasuaa
obuwoaocTbNHa.

Yn. 29. BcAka OT cTpaHuTe ce 3agb/iKaBa Aa He
yBpexkaa 0o6poTo Mme Ha HacpelHaTa cTpaHa u/uan
Ha HEeMHW CAYyXKUTEeNW, KaKTo W [da W3UCKBA OT
CAYXKUTENNTE U NOAMU3MBAHUTENNTE CU CMas3BaHe Ha
3a4b/KEHMATAa W OrpaHuYyeHMsaTa no un. 28 w
HaCTOALWLMA YNEH.

Yn. 30. 3a HapywaBaHe Ha 3agb/iKeHue no yn. 28 uam
29 HewusnpaBHaTa CTpaHa AbMKM Ha M3NpaBHaTa
HeycToliKa B pasmep Ha 10% (mecer Ha cTo) oOT
CTOMHOCTTa Ha pAorosopa, HO He noseye oT 10000
(necet xunagu) neea. Mpu HacTbLNMAM BpeauM B MoO-
ronsAim pasmep OT YyroBopeHaTa HeycTohka, 6TB cwu
3aMmasBa MpaBoOTO [Aa nNpeTeHAMpa BCUYKM Bpeau -
npeTbpneHn 3arybu M nNponycHaTM NOA3M Hapg Tasu
cyma. Pasnopepbute Ha HacToAwwma pasgen ce
npunarat W cnep npekpatABaHe [OeNCTBUMETO Ha
forosopa.

XIV. Confidentiality

Art. 28. (1) bTV, the advertiser and the agency undertake
not to disclose in any form information that is a trade
secret to third parties (except its affiliated companies,
auditors and legal advisers) unless an explicit written
consent has been received in advance by the other party
or if the respective party is obliged by law.

(2) Pursuant to the present General Sales Rules, bTV’s
trade secret are specific facts, information and data,
connected with the negotiations, content and stipulations
of the signed individual and framework contracts, names
of the advertisers, guaranteed budgets, terms of
execution, guarantees, preferential conditions and
discounts, rights and obligations of the parties,
agreements in case of non-fulfillment, as well as
information for the organization and commercial activity
of bTV, know-how, practical experience and personal data
of its employees. The disclosure of information that is a
trade secret shall be treated as substantial violation and
may lead to termination of the signed contract by the
fault of the party which has allowed the disclosure of
information. The disclosure of the fact of signing the
contract is not considered as disclosure of a trade secret.

(3) Any information of the party which has explicitly been
announced as non-confidential by the same party or has
been made public by the selfsame party is not considered
confidential.

Art. 29. Each party is obliged not to damage the good
name of the counterparty and/or its employees, as well as
to demand from its employees and subcontractors to
observe the obligations and restrictions pursuant to art.
28 and this article.

Art. 30. For violation of any of the obligations pursuant to
art. 28 and art. 29 the delinquent party owes the correct
party a penalty in amount of 10% (ten percent) of the
contract value, but not more than BGN 10 000 (ten
thousand). If the amount of the damages is bigger than
the agreed penalty, bTV reserves its right to claim all
damages — losses incurred and lost profits beyond that
amount. The provisions of this section shall also apply
after termination of the contract.




XV. 3aknouutenHu pasnopegbm

Aepunuyyu

Yn. 31. Mo cmucbaa Ha Hactosawmte O6WM ycnosusA,
AelcTBalmMTe YCNOBMA 33 MNPEeAOCTaBAHE HA OTCTbMKM
Ha 6TB n uHanenayanHMTe/paMKoBM 4OrOBOPU:

1.

PeknameH maTepuan - BcAKa dopma  Ha
npeacTaBsaHe M PasnNpPoOCTpaHeHMe Ha onpeaeneHo
PEKNAMHO CbAbPMKAHUE UM NOCNAHME B UHTEPHET,
BK/IIOUMTENIHO TEKCT, 3BYK, My3MKa, KapTuHa,
BMAEO, rpaduyHn u doTtorpadckn msobparkeHusa
n/vnn apyry npousseaeHus, pecypcu nam obektu,
npeaocTaBeHn 3a Ny6AnKyBaHe Ha caitT Ha 6TB;
WHTepHeT caittose/caitTtoBe Ha 6TB - BCMUKK
yebcaiitoBe, cobctBeHocT Ha ,BTB Meana lpyn"
EALl, BKAOYUTENHO TEXHUTE MOAAOMENHU U/MUAK
OVPEKTOPUM, KOWUTO npeacTaBnseat obocobeHo
MACTO B WMHTepHeT  mpekata,  AOCTbMHO
nocpeacTBOM  CBOA  yHWMKaneH yeb  agpec,
CbLLUECTBYBALLM MOHACTOALLEM WAN Cb3La[EHM B
6baelle, KaKTO M BCUYKM MAPTHbOPCKU CAWUTOBE,
Cb34afeHN N NOAADBPMKAHM OT TPETU UL, C KOUTO
,b6TB  Meagua TIpyn" EAL e B [O0roBOpHMU
OTHOLLEHMA, MO CWUAATa Ha KOMTO MMA MpaBo Aa
nybavMKyBa peKNamMHU MaTepuann Ha CbOTBETHMUSA
cauT;

WMHTepHeT caitT/yebcaitT/caT/MHTEpHET cTpaHMLa -
060c06€eHO MACTO B rnobasHaTa MHTepHeT mpea,
OOCTbMNHO uYpe3 cBos yHuduumpaH agpec (URL) no
npotokon HTTP, HTTPS nau gpyr ctaHgapTusmpan
NPOTOKOA M CcbabpXKawo daianose, nporpamm,
TEKCT, 3BYK, KapTMHA, BWAEO, M300parkeHWe u
BCAKAKBU ApYyrM mMaTepuanu, pecypcu u obeKkTu Ha
MHTEeNeKTyaiHa cobCTBEHOCT;

HeteHn 6roaxer - cymarTa, epeKTMBHO
u3pasxogBaHa 3a nyb/aMKyBaHe Ha pPeKJaMHU
maTepuvanuM Ha peknamogaTens Ha MHTEpHeT
caliToBeTe Ha 6TB npe3 KaneHZapHa roguHa, cneg
HauMcNABaHE Ha OTCTLMKM U NPeAM HAYUCASBAHETO
Ha 4AC;

BpyTHa cTOMHOCT — cymaTta 3a nyb/MKyBaHe Ha
peKNaMHM MaTepuanM Ha peKkramogaTens Ha
MHTEpHeT caiToBeTe Ha 6TB, nNpean HauucnsBaHe
Ha OTCTBbMNKM M Npean HaumcaasaHeTo Ha O4C.
PaboTHMAT AeH e BceKun aeH oT 9 go 18 vaca, M3BbH
cbbota, Hegena M odUUMANHM MPA3HUYHUM U
HepaboTHW aHK B Penybanka bbarapus;

HoB KAMEHT - peknamopaTten, KOMTo He e 6un
akTMBeH B yeb cailiToBeTe Ha 6TB npes
npeaxogHaTa roguHa;

AKO He e M3PWYHO MOCOYEHO ApPYro, LEeHWUTe U
BCAKAKBM ApyrM Ccymu B Hactoawmte O6wwm
YyCNOBUMS, B WHAMBUAYyANHUTE  OOrOBOPU, B

XV. Final provisions

Definitions

Art. 31. According to present General Sales Rules, the

current conditions for the granting of discounts of bTV

and the individual/framework contracts:

1. Advertising material - any form of presentation and
distribution of a particular advertising content or
message on the Internet, including text, sound,
music, picture, video, graphic and photographic
images and/or other works, resources or objects
made available for publishing on a bTV web site;

2. bTV web sites - all web sites owned by bTV Media
Group EAD, including their subdomains and/or
directories, which constitute a distinct place on the
Internet, accessible via their unique web address,
currently existing or created in the future , as well as
all partner sites created and maintained by third
parties with whom bTV Media Group EAD has
contractual relations under which it is entitled to
publish advertising materials on the respective web
site;

3. Web site - A distinct place in the global Internet
network accessible through its uniform resource
locator (URL), via HTTP, HTTPS or other standardized
protocol, and containing files, programs, text, sound,
picture, image and any other materials, resources and
objects of intellectual property;

4. Net budget - the amount effectively spent for
publishing the advertiser's advertising materials on
the bTV web sites in a calendar year, after calculating
discounts and before charging VAT;

5. Gross value - the amount for publishing an
advertiser's advertising materials on the bTV web
sites prior to calculating discounts and before
charging VAT;

6. A workday is every day from 9:00 to 18:00, except
Saturdays, Sundays and official holidays and non-
working days in the Republic of Bulgaria;

7. A new client is an advertiser who was not active on
the bTV web sites in the previous year;

8. Unless otherwise stated, the prices and any other
amounts in these General Sales Rules, the individual
contracts, in the tariffs of bTV and other documents




TapudaTa Ha 6TB 1 B Apyrn 4OKYMEHTU BbB BPb3Ka
C Nyb/AMKYBaHETO Ha peKNaMHW MaTepuanu Ha
WHTEpHeT caliToBeTe Ha 6TB, ca B fneBa U He
Bkatousat AAC.

HedeilicmeumenHocm

Yn. 32. B cnyyait ye HAKOA OT K/ay3uTe Ha HacToAwmTe
06wy ycnosua wu/man porosop 6bae ob6sseHa 3a
HegencTBUTENHA no  HagjexHusa pea, Tasu
HeOencTBUTENIHOCT He  3acara  Ba/MAHOCTTA  Ha
WHAMBUAYANHUA LOFOBOP M Ha OCTaHa/MTe pasnopesnbm
Ha O6wwute ycnosua. HepelicTBuTenHaTa Knaaysa ce
3amecTBa OT NOBEAUTE/IHUTE HOPMU HA 3aKOHa.

lMpuopumemu

Yn. 33. B cayyait Ha npoTuBOpeUne mexay Kaaysu Ha
pa3nnYyHUTE [AOKYMEHTU, KOUTO CbCTaBAT A0roBopa B
HeroeBaTa UAJIOCT, NPEeAUMMCTBO MMAT KjaysuTe Ha
OOKYMeHTUTE B C/leHaTa NocseA0BaTe/IHOCT:

1. AHeKcuTe KbM MHAUBUAYANHUA O0rOBOP;
2. NHamMBMAayanHUA NUCMeEH 40roBop;
3. HactoawmTe O6wu ycnosums.

Yn. 34. 3a HeypeaeHuTe B HacTosawmTe O6WM ycnosua
BBNPOCK ce npuaaraT pasnopendbute Ha AeNCTBALLOTO
3aKoHoZaTencTso Ha Penybnuka bbarapums.

Yn. 35. Bcnukn cnopose Mo TbAKYyBaHe U U3NMbJHEHKUE
Ha WHAMBUAYaNHUTE A0roBopu W HactoAwmTe 06K
YyCNoBMA ce ypexaaT no CrnopasyMeHue Mexay
CTPaHWTe, a aKo TaKoBa He ObAe MOCTUrHaATO BCAKA OT
CTpaHUTE MOXe Aa OTHece crnopa 3a paspellaBaHe OT
KOMMETEHTHUA Cbf, CbC ceganuiue B rp. Copusa.

HactoAwmTte O6wM ycnoBma ca MW3rOTBEHW Ha
6BbArAapPCKM U AHIIMNCKM  €3UK, KaTo B CAy4alh Ha
HEeCbOTBETCTBME  MeXJy TeKCTOoBeTe e  BaiugeH
6BArapCKUAT TEKCT.

HactoswmTte O6WM ycnoBua BAM3aT B Cuia  Ha
01.08.2018 .

relating to the publishing of advertising materials on
the bTV web sites, are in BGN and do not include
VAT.

Invalidity

Art. 32. If any of the clauses of these General Sales Rules
and/or a contract is declared invalid in due order, such
invalidity shall not affect the validity of the individual
contract and other provisions of the General Sales Rules.
The invalid shall be replaced by the imperative legislation
norms.

Priorities

Art. 33. In case of discrepancies between the clauses of
the various documents composing the whole contract,
priority is given to the clauses of the documents in the
following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

Art. 34. The effective legislation of the Republic of
Bulgaria shall apply to all unsettled issues in the present
General Sales Rules.

Art. 35. All arguments related to the interpretation and
implementation of the individual and framework
contracts and the present General Sales Rules shall be
settled by an agreement between the parties. In case an
agreement cannot be reached, the issue shall be brought
to the competent court in Sofia.

These General Sales Rules are made in Bulgarian and

English language and in case of discrepancies between the
clauses the version in Bulgarian language shall prevail.

These General Sales Rules are effective as of 01.08.2018.




