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MAJOR PREMIUM PAY-TV PLATFORM IN POLAND 

Strong brands with key proprietary channels 

16 years of history and 1.5m customer business 

Exclusive ‘+’ Thematic Channels 

Over 150 Thematic Channels and Radios 

http://www.google.co.uk/imgres?imgurl=http://images.wikia.com/logopedia/images/e/e3/Discovery_Channel_HD_2008.png&imgrefurl=http://logos.wikia.com/wiki/Discovery_HD&usg=__Ccf2TW2tu_zm9SLkwN_I7SUc1yQ=&h=300&w=800&sz=76&hl=en&start=3&zoom=1&tbnid=FxLgKO7A38nHMM:&tbnh=54&tbnw=143&ei=QZPbTpXaAoj0sgb6_qn5Cw&prev=/search%3Fq%3Ddiscovery%2Bchannel%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://www.ronfrankproductions.com/sitebuildercontent/sitebuilderpictures/natgeologo.jpg&imgrefurl=http://www.ronfrankproductions.com/&usg=__ZUaYPcB9TRbfzcGlmvIJmZNdp_Q=&h=260&w=497&sz=23&hl=en&start=2&zoom=1&tbnid=GRDDzs8-ZINwYM:&tbnh=68&tbnw=130&ei=XJPbTq6TLI3HtAa3xMnzCw&prev=/search%3Fq%3Dnational%2Bgeographic%2Bchannel%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://www.satlogo.com/logo/hires/hh/hbo_hdtv.png&imgrefurl=http://www.satlogo.com/hires.html%3Fimagename%3DHBO%25A0HD%26imagepath%3Dhh/hbo_hdtv&usg=__chHOqbPR6pb02iDajK7NrT4MWow=&h=250&w=800&sz=57&hl=en&start=21&zoom=1&tbnid=daex-Y8bPVp3HM:&tbnh=45&tbnw=143&ei=a5PbTv7tEcfOsgbisunqCw&prev=/search%3Fq%3Dhbo%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://images.wikia.com/logopedia/images/c/cb/Eurosport_logo_2011.svg&imgrefurl=http://logos.wikia.com/wiki/Eurosport&usg=__fTss9JnsV51Tla0B0-soGI1DnZQ=&h=311&w=486&sz=10&hl=en&start=2&zoom=1&tbnid=osrtx8_2CQCI-M:&tbnh=83&tbnw=129&ei=hZPbTpXzII_6sgbawJH6CA&prev=/search%3Fq%3Deurosport%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://www.getmemedia.com/ideas/Opp/4853/TCM_LOGO.jpg&imgrefurl=http://www.getmemedia.com/ideas/tv-advertising-reach-film-fans-on-turner-classic-movies/turner-media-innovations.html&usg=__wQk5Qo-hVhPA8JxwP9RUWdspl8E=&h=192&w=500&sz=32&hl=en&start=18&zoom=1&tbnid=A31xL8tWzOZ04M:&tbnh=50&tbnw=130&ei=lZPbTpqFFoTCtAaX5MXCCw&prev=/search%3Fq%3Dtcm%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://marshallstaton.com/wp-content/uploads/2011/04/The-History-Channel-logo.jpg&imgrefurl=http://brookbroth0212r.blogspot.com/2011/11/928-gts-928-gts-928-gts-amarok.html&usg=__kxJVTBxq0tzXHqqyIy_3N4lVKYE=&h=1215&w=2221&sz=400&hl=en&start=19&zoom=1&tbnid=R5m6_pDJwQ2toM:&tbnh=82&tbnw=150&ei=xZPbTuWwBI_Fswa44tzuBQ&prev=/search%3Fq%3Dturbo%2Bchannel%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://www.lyngsat-logo.com/hires/ss/scifi_universal_balkans.png&imgrefurl=http://www.lyngsat-logo.com/download.html%3Fimagename%3DSci%25A0Fi%25A0Universal%25A0Balkans%26imagepath%3Dss/scifi_universal_balkans&usg=__AwDsuIxy5UfKfEDK5BdxrmJKY8k=&h=500&w=800&sz=110&hl=en&start=1&zoom=1&tbnid=xZsFnwXzMwv3_M:&tbnh=89&tbnw=143&ei=EZTbTrCJHsn4sga6jc3MCw&prev=/search%3Fq%3Dscifi%2Buniversal%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/4/42/CARTOON_NETWORK_logo.svg&imgrefurl=http://en.wikipedia.org/wiki/File:CARTOON_NETWORK_logo.svg&usg=__Gg4ioXMx_gAoHuILSfvuV9yTo6o=&h=1017&w=1748&sz=16&hl=en&start=1&zoom=1&tbnid=l9TjMyrayyuUFM:&tbnh=87&tbnw=150&ei=MpTbTp7cB4L2sgaD_oTSCw&prev=/search%3Fq%3Dcartoon%2Bnetwork%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://images.wikia.com/logopedia/images/e/e0/Filmbox_logo.svg&imgrefurl=http://logos.wikia.com/wiki/Filmbox&usg=__m2RRE0-Z3EQS0sGE09rOJ_BEyac=&h=206&w=706&sz=5&hl=en&start=1&zoom=1&tbnid=faLvredqYU8VKM:&tbnh=41&tbnw=140&ei=ZJTbTpbwA4zPsgb_hN3DCw&prev=/search%3Fq%3Dfilm%2Bbox%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
http://www.google.co.uk/imgres?imgurl=http://static.tvtropes.org/pmwiki/pub/images/disney-channel-logo.jpg&imgrefurl=http://tvtropes.org/pmwiki/pmwiki.php/Main/DisneyChannel&usg=__D2GJiRX5OtrLLBFfaiRDisM42SY=&h=266&w=300&sz=11&hl=en&start=1&zoom=1&tbnid=H04B0YRAOgeh2M:&tbnh=103&tbnw=116&ei=oJTbTpKyL4TVsgb8jrmsBg&prev=/search%3Fq%3Ddisney%2Bchannel%2Blogo%26hl%3Den%26gbv%3D2%26tbm%3Disch&itbs=1
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  PREMIUM AND EXCLUSIVE CONTENT 

Differentiated Local Content Key International Rights 

Sport 

Drama/Series 

http://www.google.co.uk/imgres?imgurl=http://media-3.web.britannica.com/eb-media/77/103077-004-C101C7F2.jpg&imgrefurl=http://www.britannica.com/EBchecked/media/107444/Universal-Studios-logo&usg=__4pDBdXjSQKR2dYPzDIySuq2k6Fg=&h=253&w=550&sz=19&hl=en&start=3&zoom=1&tbnid=JOOSRkVPGzvp0M:&tbnh=61&tbnw=133&ei=vrvcTo3yE-bO4QTGxfTPDQ&prev=/search%3Fq%3Duniversal%2Bpictures%2Blogo%26hl%3Den%26sa%3DG%26gbv%3D2%26tbm%3Disch&itbs=1
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FRAGMENTED AND HIGHLY COMPETITIVE MARKET  

Market Growth Mainly Driven by DTH 

 
2007 
 
2010 

Consolidation Has Been Long Overdue 

DTH Operator Market Share / Total Pay-TV, 2010 

# of DTH Players 

1 1 1 4 1 

 
Source: ScreenDigest, Company estimates. 

 „000 Customers (post-paid only) 

2010 monthly ARPU (PLN)  

60 59 36 

Italy 

40% 

14% 

31% 

4% 

67% 

36% 

10% 

Spain France 

48% 

UK Poland 

272

805

1.511 

1.070 

2.068 

3.436 

+13% 

CAGR 

+39% 

CAGR 

+18% 

CAGR 
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COMPETITORS ARE INTEGRATED FREE / PAY-TV GROUPS 

Source: Companies‟ information. 

Advertising Non-advertising 

89% 11% 37% 63% 67% 33% 

2010 revenue breakdown: 

CYFRA+ TVN Group Polsat Group 

 Pay-TV “only” operator 

 

 Exclusive in-house pay-TV 

channels 

 Free / Pay-TV group 

 

 10+ strong FTA and 

thematic TV channels 

 

 Leading Online business 

in Poland 

 Free / Pay-TV group 

 

 10+ strong FTA and 

thematic TV channels 

//upload.wikimedia.org/wikipedia/commons/1/1d/TVN_logo.svg
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A GAME-CHANGING MOVE 

Creating the leading premium pay-TV platform in Poland 

Partnering with Poland’s n°1 media group 
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A STRUCTURED TRANSACTION 

Immediate full consolidation of pay-TV operations by CANAL+ Group  

Acquisition of a strategic interest in TVN with path to control 
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1. Pending regulatory approval. 
2. ITI has a put option over 9% in N-Vision. If exercised, N-Vision would be owned at 49% by Canal+ Group and 51% by ITI. 
3. On a fully diluted basis 

GROUP STRUCTURE POST TRANSACTION (1) 

N-Vision / PTH 

Free Float 

51% (3) 

51% 

32% 

  

17% 

46% 

3% 

direct ownership 

40%-49% (2) 60%-51%(2) 

  

100% 

//upload.wikimedia.org/wikipedia/commons/1/1d/TVN_logo.svg
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STRONG PROSPECTS 

Strong value creation: synergies in excess of PLN 250m after 3 years 

Implement a strong FTA / pay-TV partnership with a multimedia group  

Leverage CANAL+ Group know-how and expertise 
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AN ACQUISITION RESHAPING CANAL+ GROUP 

Geographical diversification with Poland as second core market 

Further opportunity to strengthen the Group’s growth profile 

Continued transformation into an integrated FTA / pay-TV player 

Acquisition of  

Bolloré DTT (1) channels (2) 

Cooperation agreement 

and minority investment (2) 

1. Digital Terrestrial Television. 

2. Pending regulatory approval. 

//upload.wikimedia.org/wikipedia/commons/1/1d/TVN_logo.svg
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IMPORTANT DISCLAIMER 

 

Disclaimer Forward Looking Statements 

This presentation contains forward-looking statements with respect to the transaction described 

herein and with respect to Vivendi`s financial condition, results of operations, business, strategy 

and plans. Although Vivendi believes that such forward-looking statements are based on 

reasonable assumptions, such statements are not guarantees of future performance. Actual 

results may differ materially from the forward-looking statements as a result of a number of risks 

and uncertainties, many of which are outside our control, including but not limited to the risks 

regarding antitrust and regulatory approvals in connection with the transaction described in this 

presentation as well as the risks described in the documents Vivendi has filed with the Autorité 

des Marchés Financiers (French securities regulator) and which are also available in English on 

our web site (www.vivendi.com). Investors and security holders may obtain a free copy of 

documents filed by Vivendi with the Autorité des Marchés Financiers at www.amf-france.org, or 

directly from Vivendi. The present forward-looking statements are made as of the date of this 

presentation and Vivendi disclaims any intention or obligation to provide, update or revise any 

forward-looking statements, whether as a result of new information, future events or otherwise.  

 

Unsponsored ADRs 

Vivendi does not sponsor an American Depositary Receipt (ADR) facility in respect of its 

shares. Any ADR facility currently in existence is "unsponsored" and has no ties whatsoever to 

Vivendi. Vivendi disclaims any liability in respect of such facility. 
 

http://www.vivendi.com/
http://www.vivendi.com/
http://www.vivendi.com/
http://www.vivendi.com/
http://www.vivendi.com/
http://www.amf-france.org/
http://www.amf-france.org/
http://www.amf-france.org/
http://www.amf-france.org/
http://www.amf-france.org/
http://www.amf-france.org/
http://www.amf-france.org/
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VIVENDI INVESTOR RELATIONS TEAM 

Aurélia Cheval 
IR Director 

aurelia.cheval@vivendi.com 

France Bentin 
IR Director 

france.bentin@vivendi.com 

Eileen McLaughlin 
V.P. Investor Relations North 

America 
eileen.mclaughlin@vivendi.com 

For all financial or business information,  

please refer to our Investor Relations website at: http://www.vivendi.com 

New York 
800 Third Avenue 

New York, NY 10022 / USA 
Phone: +1.212.572.1334 
Fax: +1.212.572.7112 

Paris 
42, Avenue de Friedland 

75380 Paris cedex 08 / France 
Phone: +33.1.71.71.32.80 
Fax: +33.1.71.71.14.16 

Jean-Michel Bonamy 
Executive Vice President Investor 

Relations 
+33.1.71.71.12.04 

jean-michel.bonamy@vivendi.com 


