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JOHNSON TESTIFIES BEFORE CONGRESS 
AMOA immediate past president Cr!lig Johns?n testif1_ed and 

fielded questions at a Dec. 9 Senate hearmg on the issue of VIOience 
in video games. He represented the associat~on before the SE'.nate 
Government Affairs Committee's Subcommittee ~:m Regulation. & 
Government Information, as well as the Subcommittee on Juvem~e 
Justice. Johnson's remarks were carried in full by C-SPAN and m 
brief by the NBC Nightly News. . . . 

Among the other witness~s wer~ Ho~ard L1~coh_i, semo~ vice 
president, Nintendo of Amenca ; Bill White, semor vice pres_1dent, 
Sega of America ; and representatives of the Softw_are Pubhsh~rs 
Association and the Video Software Dealers Assoc1atIOn. Leadmg 
the hearing were Sens. Joseph Lieberman ( D-Conn. l and Herbert 
Kohl (D-Wis.). 

Johnson stated AMOA's position on violence in video games 
(printed in fullin the December issue) and went on to add: "While 
AMOA does not manufacture video games and cannot control what 
the designers put into the games, we d~ believe ~hat the violence 
in the games would best be controlled w1thm the mdustry through 
self-policing policies. The issue is relatively new, and most games 
that are now on the streets have been under design for some time. 
In many cases the design of video ~ames takes 9ve~ o_ne yec:ir _to 
complete. We appreciate the attentIOn Congress 1s g1v11;ig this 1~
sue. Your interest will help our industry focus on the solutIOn to this 
concern. I encourage you to allow the industry time to tak~ care 
of its own problems and to limit and control the violence that 1s now 
in some video games." 

Johnson also pointed out the differences between the coin-op and 
consumer game industry (violence in the latter having been the 
impetus for the hearings). For example, he ma~e it clear ~hat SE'.
ga's Night Trap, which caught a lot of the heat, 1s not a com-op ti
tle. (Note : On Dec. 16, Toys 'R' Us announced th~t the g~me w_as 
being removed from its 581 stores.) When asked 1~ th~ c01~-op m
dustry could adopt a ratings system for games, which 1s bemg pro
posed for the home market, Johnson frankly replied that momtor
mg such a system would be extremely difficult due to the opera
tor/ location set-up. 

"Our industry needs to realize that Congress is very serious about 
this," Johnson told Play Meter. "It's interesting the number of peo
ple who have told me, 'This just concerns the consumer side of the 
business.' I told them that's flat untrue. Congress is going to imple
ment programs designed for the home market, and if we're not care
ful we could get caught up in them. That would mean big trouble. 

" Congress is in a difficult position with legislation because of 
the First Amendment. They know they can't say, 'You can't do this, 
you can't say that.' But the subtle hint was that life would be mis
erable for us if we don't clean up our own house. And I think we 
all have to agree that we're startmg to cross the edge; we're going 
a little bit too far. Congress could cause such a stink that a great 
number of advocacy groups and parents would end up speaking 
out against us. That would hurt us in the cash box and hurt our lo
cation relationships. We as an industry need to stand up and take 
action so that we protect ourselves." 

Meanwhile, AAMA did not have a representative testify before 
the subcommittee but instead submitted a statement, which read, 
in part: ''AAMA does not represent the home segment of the video 
market ; (we) represent the coin-operated market exclusively. 

"AAMA appreciates the opportunity to inform members (of the 
subcommittees) that our industry is already working to take ap
propriate steps to protect the interests of children who might be 
exposed to graphic violence or sexually suggestive material in the 
products of AAMA i:nembers. A!th.ough we believe that .chil?ren 
are able to differentiate between video games and real-life situa
tions, a committee of our association was established earlier this 
year and has met to discuss various options for voluntary indus
try self-regulation. Several options have been discussed by this com
mittee, including some of the suggestions made by Senator 
Lieberman. 

"AAMA has reviewed the proposed National Independent Coun
cil for Entertainment in Video Devices Act of 1993, and commends 
Senators Kohl and Lieberman for their interest in video game vio
lence. AAMA believes that the creation of an independent council, 
however, is unnecessary in light of the industry's ongoing efforts 
to address the issue of violence in video games. AAMA intends to 
continue to review this issue with our members, eliminating the 
need for such a council, which would operate at taxpayer expense. 

"The coin-operated amusement machine industry recognizes 
and has acted in consideration of its responsibility to its customers: 
the children and parents of our nation. Congress, however, must 
grapple with the unfortunate reality that there are myriad causes 
of VIOience in our society. Limiting the exposure of children to vio
lence is an important societal objective, and one which our indus
try takes seriously. Members of Congress may rest assured that 
the coin-operated amusement machine industry has and will con
tinue to review this issue regarding the use of a limited number 
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of video games which contain graphic violence." . 

Immediately after the hearing, AMOA's Governme~t RelatIOns 
Committee, chaired by Tami Norberg-Paulsen, appomted _Randy 
Chilton and Frank Seninsky to serve as AMOA representati':'es on 
a soon-to-be-formed industry coalition that will monitor the issue. 
The coalition is expected to hold its first meeting during this month's 
Consumer Electronics Show in Las Vegas. 

MICHIGAN CONSIDERS VIOLENT VIDEO LAW 
The furor over violent video games exists in state government, 

too. Michigan Rep. Alma Stallworth (D-De~roitl is. drafting legis
lation that would Iimit children's access to VIOient video games and 
establish a ratings system for them. The bill ?bjects to games that 
depict "graphic violence," i.e., bloodshed, dismemberment, or-
get this-pain and suffering. . . . 

"I'm concerned that our industry 1s bemg asked to solve the ills 
of society, and violence in vidE'.os is nothing more _than !lnother sym
ptom," said Candace _Cummmgs-Super, e~ec_utiv~, director of the 
Michigan Coin Machme Operators Association. How much en
croachment can we expect from government before the people are 
no longer asked to think for themselves?" 

SEGA NAMES DEWITT 
Ned DeWitt has been appointed president and chief operating 

officer of Sega Enterprises Inc. <USA). He will report to Hayao 
Nakayama, president and CEO of Sega Enterprises Ltd., and be 
located in Redwood City, Calif. 

Dewitt's prior experience includes nine years as president and 
CEO of Six Flags Inc.; president of the Entertainment Group of 
Madison Square Garden ; and, most recently, co-owner of a con
sulting firm serving Major League Baseball and World Cup Soc
cer Inc., USA 1994. 

Dave Rosen, co-chairman of Sega of America, said, "We are very 
pleased to have an individ~al with Mr. DeWitt's experience jo~n .our 
company. Tom Petit, president of the amusement sales d1v1sIOn, 
and Alan Stone executive vice president of the amusement opera
tions division, .;,.ill assume expanded responsibilities as Sega l!SA 
positions itself for dynamic growth in the future under Mr. DeW1tt's 
direction.'' 

Sega USA is a subsidiary of Sega of America, which is a wholly 
owned subsidiary of Sega Enterprises Ltd. in Tokyo. 

AMOA INST ALLS CIGARETTE HOTLINE 
AMOA has set up a cigarette vending hotline for those having 

problems in their localities. The tobacco companies and others con
cerned will then be contacted to lend whatever help they can. The 
toll-free number is (800) 274-4550. 

NFL HARD YARDAGE RELEASED AS KIT 
Shipping began Dec. 6 for two- or four-player kits of Strata's NFL 

Hard Yardage, an interactive football game based on NFL Films 
Inc. and NFL Properties Inc. licenses. 

"In order to ~upr.ort. market demand crea~ed by so~d game ea~n
ings and our d1stnbutIOn network, we negotiated a kit release wit~ 
the NFL,' ' said Strata president RicharcfDitton. ''Our part supph
ers and printers will be working around the clock to enable us to 
meet a strenuous kit production schedule." 

NBA JAM SETS EARNINGS MARK 
Despite only being on the market for 10 months, Midway Mfg.'s 

NBA JAM has become the highest-earning arcade game in the his
tory of the industry, earning as much as $2,400 a week, according 
to company officials. This puts the game ahead of such '80s smashes 
as Ms. Pac-Man and Mario Brothers. In October NBA JAM received 
"Most Played Video Game for 1993" honors at the AMOA show. 

''The game's highly advanced graphics, superior game play, and 
overall entertainment effects only enhance the ex~erience of con
trolling the signature moves and skills of the NBA s greatest stars 
right at your fingertips," said director of marketing Roger Sharpe. 
"This is really responsible for making the game so popular to 
basketball and non-basketball fans alike." 

Professional athletes have also become involved with the NBA 
JAM craze. Baseball All-Star Ken Griffey Jr. has six models at his 
home in Seattle, and NBA Hall of Farner Jerry West has one as well. 

CAPCOM MOVES 
Capcom USA has relocated to expanded facilities. The address 

is 475 Oakmead Pkwy., Sunnyvale, CA 94086. The phone and FAX 
numbers are (408) 774-0500 and (408) 774-3995 (sales and market
ing FAX) . 

CORRECTION 
Namco alerted us to a typographical error that recently appeared 

in our Equipment Poll, which identified its sit-down driver as Suzu
ka 9Hours. The name is, of course, Suzuka BHours. The company 
wanted to clear up any confusion the typo may have caused. 
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1993 
MOST PLAYED DART GAME 

GALAXY 



EQUIPMENT POLL 
REDEMPTION VIDEO & PINBALL COMBINED 

POINT MO.ON MO.IN 
CAME MFC. VALUE CAME CHART TOP 10 

ALLEY BOWLERS 1. Mortal Kombat Il(Midway) 2 2 
1. Skee-Ball ( Skee-Ball ) 7.58 2. Mortal Kombat (Midway) 16 16 
2. Smartball (Smart) 6.38 3. Lethal Crash Race (McO'R iver) 1 1 

SPORTS CAMES 4. The Addams Family (Bally) 22 22 
1. Sonic Blast Man ( Taito ) 8.56 5. NBA JAM (Midway) 10 10 
2. Full Court Frenzy ( I .C.E .) 7.47 6. Virtua Racing ( Sega) 14 14 
3. Shoot To Win! (Smart) 7.29 7. Samurai Shodown (SNK) 4 4 
4. Hoop Shot (Doy le) 7.00 8. Lethal Enforcers (Konami) 15 15 
5. Putting Challenge ( I .C.E .) 6.27 9. Indiana Jones (Williams) 3 3 6. Slugfest - (Williams) 6.15 10. Twilight Zone (B ally) 9 9 7. UB-QB Football (National Sports ) 6.14 11. Super Street Fighter II 1 1 8. Hot Shot Basketball ( Williams) 5.44 (Capcom ) 9. Cham&ionship Basketball ( Grayhound) 5.43 12. Out Runners (Sega) 4 4 10. Arm hamps ( Jaleco) 5.00 13. Jurassic Park (Data East) 7 7 

SINCLE COIN PUSHERS 14. Suzuka 8 Hours (Namco) 17 13 
1. Rock N' Roll (Betson ) 8.75 15. Race Drivin' Panorama (Atari) 29 20 
2. Klondike (Betson) 8.18 16. Run And Gun (Konami) 1 1 
3. Starburst (CCI) 5.80 17. World Rally (Atari) 5 4 
4. Wedges/Ledges (Betson) 5.00 18. Hard Drivin' (Atari) 57 49 

19. Rai Den ( Fabtek) 38 18 
SINCLE CRANES 20. Last Action Hero (Data East) 3 3 

1. Candy Crane (S mart) 8.29 21. Street Fighter Champ (Capcom ) 21 21 
2. Clean Sweep (Smart) 7.32 22. Race Drivin' (Atari) 39 38 
3. Bi~ Choice ( Betson ) 6.73 23. Crime Patrol (Am . Laser) 5 3 
4. Skill Crane (Gray hound) 6.42" 24. Mad Dog McCree 25" 15 2 
5. Action Claw (Betson) 6.20 (Am. Laser) 
6. Holl~wood Crane (Maxwell ) 5.75 25. Terminator 2 (Williams) 30 30 
7. Jum o Crane (Gray hound) 5.63 26. Terminator 2 (Midway) 27 22 

CHILD·SIZE CAMES 27. White Water (Williams ) 11 8 
1. Bozo Grand Prize (Exit) 7.00 28. Fun House (Williams) 36 34 
2. Bozo Basketball (Design Plus) 7.00 29. Creature From Black Lagoon 11 10 
3. Toss 'Em (CCI/UETD) 7.00 (Bally) 
4. Shoot To Win! Jr. (Smart) 6.85 30. Star Wars (Data East) 15 10 
5. Skee-Toss B.C. (Skee-Ball/Betson) 6.73 31. X-Men (Konami) 22 12 
6. Li'l Ho~Shot (Doy le) 6.50 32. Wipe Out (Premier) 1 0 
7. Kiddie ac-A-Mole (Bob's Space) 6.17 33. Moto Frenzy (Atari) 13 0 
8. Jr. All American ( CCIIUETD) 6.17 34. Punisher (Capcom) 7 2 
9. Su~er Mario Mushroom ( Prem ier) 6.00 35. Tales From The Crypt 1 0 

10. Li Dump The Ump (Doyle) 5.86 (D ata East) 
36. Rai Den II ( Fabtek) 1 1 

ROLL DOWNS 37. Mad Dog II Lost Gold 33" / 50" 11 7 
1. Clown Rolldown (BayTek) 8.14 (Am. Laser) 
2. Spin To Win ( Lazer-Tron) 7.00 38. Air Combat (Namco) 2 0 
3. Roll Down (BayTek ) 5.50 39. Rocky And Bullwinkle 10 6 

NOVELTY (Data East) 

1. Wheel'Em In (Bromley) 8.94 40. Fish Tales (Williams) 16 13 
2. Whac-A-Mole (Bob's Space) 8.71 41. Cybersled (Namco) 2 1 
3. Rock-N-Bowl (Bromley) 8.09 42. Lucky & Wild (Namco) 5 1 
4. Aftershock (Lazer-Tron) 8.00 43. World Heroes 2 (SNK) 7 7 
5. Wacky Gator (Data East ) 7.50 44. Judge Dredd (Bally ) 2 1 
6. Pop-A-Ball (Coastal) 7.27 45. Tee'd Off (Premier) 6 1 
7. Feed Big Bertha (Smart) 7.20 46. Lethal Weapon 3 (Data East) 18 8 
8. Super Bank It ( Capcom) 7.17 47. Golden Axe-Revenge (Sega) 9 1 
9. Can Alley (Bob's Space) 7.00 48. The Getaway (Will iams) 21 13 

10. Hop-A-Tic-Tac-Toe (Data East) 6.95 49. Martial Champion (Konami) 7 0 
11. Big Mouth (Meltec) 6.44 50. Super Chase (Taito) 9 4 
12. Dum,.f TheUmp (Doyle) 6.43 51. Mad Dog McCree 33" / 50" 11 6 
13. Pop- -Tac-Toe ( Coastal ) 6.20 (B etson) 
14. Lippy The Clown (Data East) 6.00 52. Lethal Weapon (Ocean) 5 4 
15. Cosmo Gang (Data East) 5.79 53. Time Killers (Strata) 12 10 
16. Hungry Hungry Hippos (I.C.E. ) 5.73 54. Metamorphic Force (Konami ) 1 0 
17. NeclC-N-Neck (Bundra) 5.67 55. F inal Lah 3(Namco) 10 0 
18. Knock Down (Meltec) 5.50 56. Aero Fig ters (McO'River) 16 10 
19. Cracky Cram (Namco) 5.45 57. Street Fighter II (Capcom) 34 32 
20. Bowler Roller (Bob's Space) 5.33 58. Survival Arts (Am . Sammy) 1 0 
21. Bank It (Capcom) 5.21 59. Cue Ball Wizard (Premier) 14 2 
22. Circus Hi-Rise ( Skee-Ball ) 5.20 60. Dracula (Williams) 9 6 
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EQUIPMENT POLL 
VIDEO KITS VIDEO DEDICATED 

POINT LONCEVITY POINT LONGEVITY 
CAME VALUE POINTS CAME VALUE POINTS 

1. 
2. 

3. 
4. 

5. 

6. 
7. 
8. 

9. 
10. 
11. 

12. 
13. 
14. 

15. 

16. 

17. 

18. 

19. 
20. 
21. 
22. 
23. 
24. 
25. 
26. 

27. 
28. 

29. 

30. 

31. 

32. 
33. 
34. 
35. 

Mortal Kombat (Midway) 8.72 946 1. Mortal Kombat II 9.64 119 
Lethal Crash Race 8.67 58 (Midway) 
(McO'River) 2. NBA JAM (Midway) 8.55 589 
Samurai Shodown (SNK) 
Lethal Enforcers 
(Konami) 
Super Street Fighter II 
(Capcom) 
World Rally (Atari) 
Rai Den ( Fabtek) 
Street Fighter Champ 

8.02 224 3. Virtua Racing ( Sega) 8.41 776 
8.00 808 4. Out Runners (Sega) 7.71 201 

7.78 50 5. Suzuka 8 Hours (Namco) 7.65 760 

6. Race Drivin' Panorama 7.57 1,187 

7.43 181 (Atari ) 

7.40 787 7. Run And Gun (Konami) 7.50 45 

7.13 1,155 8. Hard Drivin' (Atari) 7.40 2,613 
(Capcom) 9. Race Drivin' (Atari) 7.11 1,964 
Rai Den II ( Fabtek) 6.45 25 10. Crime Patrol 7.10 180 
World Heroes 2 (SNK) 6.17 233 (Am. Laser) 
Golden Axe-Revenge 6.12 103 11. Mad Dog Mccree 25" 7.00 336 
(Sega) (Am. Laser) 
Lethal Weapon (Ocean) 6.00 128 12. Terminator 2 (Midway) 6.83 1,338 
Time Killers (Strata) 
Metamorphic Force 
(K onami) 
Aero Fighters 

5.90 490 13. X-Men (Konami ) 6.67 919 
5.90 7 14. Moto Frenzy (Atari ) 6.56 329 

5.89 352 
15. Punisher ( Capcom ) 6.53 191 

(M cO'R iver) 
Street Fighter II PINBALLS 
(Cap com ) 5.87 1,700 
Survival Arts 5.83 3 POINT LONCEVITY 
(Am. Sammy) CAME VALUE POINTS 

Super High Impact 
(Midway) 

1. The Addams Family 8.66 1,321 
(Bally ) 

5.69 737 

Road Riot (Ata ri) 
Fatal Fury 2 (SNK ) 
In The Hunt (Irem ) 
Fatal Fury (SN K ) 
Art Of Fighting ( SNK) 

2. Indiana Jones ( Williams ) 7.'Jl 165 

3. Twilight Zone (Bally) 7.79 487 

4. Jurassic Park 7.67 380 
(Data East) 

5.62 872 
5.56 283 
5.52 127 
5.48 324 
5.41 291 

Sunset Riders (Konami) 
World Heroes ( SNK) 

5. Last Action Hero 7.15 136 
(Data East ) 

5.37 726 
5.26 382 

WWF Wrestle Fest 5.24 857 6. Terminator 2 (Williams ) 6.89 1,553 
(Am. Technos) 
Gal's Panic II (Kaneko) 
Warriors Of Fate 

7. White Water ( Williams) 6.75 420 

8. Fun House ( Wi lliams) 6.75 1,627 
5.20 66 
5.18 23 

( Capcom) 9. Creature From Black 6.72 446 
High Impact Football 5.06 595 Lagoon (Bally) 
(Midway) 
Knights of The Round 
(Capcom) 

10. Star Wars (Data East) 6.68 536 

11. Wipe Out (Premier) 6.56 29 
5.00 164 

Wild West C.O.W. Boys 
(K onami) 

12. Tales From The Crypt 6.50 26 
(Data East) 

4.78 13 

Final Fight (Capcom ) 
Three Count Bout (SNK) 

13. Rocky And Bullwinkle 6.36 355 
(Data East) 

4.76 1,196 
4.75 70 

Clutch Hitter ( Sega) 
King Of The Monsters 2 
(SNK) 

14. Fish Tales (Wi lliams) 6.35 642 

15. Judge Dredd (Bally ) 6.16 64 

4.69 479 
4.65 189 

Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale 
of 1- 10. Longevity Points : determined by standings in Video & Pin Combined colume ( #1 game receives 60 points, 
#2 game receives 59 points, etc.) * Indicates new or reappearing games. 
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FROM THE EDITOR 
A very special year 

T his year is a very special one for all 
of us here at Play Meter. Although it's 
hard to believe, 1994 marks our 20th 
anniversary of serving the coin-op 
industry. 

We love to brag about being the first 
trade magazine to keep coin machine 
operators up to date on what is hap
pening all over the coin-op world. 
Founder Ralph Lally was like thou
sands of other operators back in 1974, 
who were curious about how operators 
in other states were handling their 
businesses and what issues they faced. 
He felt that there should be a way for 
operators to keep track of what was 

going on in other cities, 
states, and towns that 
affected the industry. 

His curiosity about 
the industry compelled 
him to formulate a plan 
to start a magazine that 
would cover the entire 
industry. Realizing that 
it was an ambitious plan 
and not quite certain he 
could make a living at 
it, he kept his day job. 
At nights he worked on 
the new project. 

Ralph was soon over
whelmed with the sup
port he got from just 
about everyone h e 
talked to. He was begin-
ning to realize that 

Valerie Cognevich there were a lot more like him who 

PLAY METER 

Editor wanted industry information. Although 
the ads did n ' t start dropping from 
heaven, there were enough to m ake 
Ralph realize that a magazine for the 
coin-op industry was an idea whose 
time had come. 

Play Meter was three years old when 
I came to work here. I remember 
thinking that there couldn't possibly be 
enough to write about every month on 
coin-operated games. At that time, of 
course , "games" usually r eferred to 
pinball; video games were a new breed 
and referred to as novelty or arcade 
games. I soon realized that not only 
was there enough to write about every 

10 

month, there was enough for twice a 
month. It was during the video boom 
that Play Meter fired up the presses for 
200-plus-page issues twice a month! 

I have some fond memories of those 
early days, from donning an old pair of 
jeans to cut the grass in front of the 
building to taking my first cab ride at 
my first AMOA in Chicago! Was I ever 
really that young? 

Many predicted that the magazine 
would fade into oblivion without 
Ralph's guidance, after he was killed in 
a car accident 10 years ago. However, 
they hadn't figured on the determina
tion of his wife Carol, who had been by 
Ralph's side from the beginning. Being 
both mother and father to two young 
daughters made Carol 's task seem 
insurmountable. But as she says, "This 
magazine was our dream. I was not 
about to let it fail. Ironically, while we 
all will be commemorating the maga
zine's 20th year of serving the industry, 
I will be celebrating my 10th year as 
publisher. I can honestly say that I 
can't wait to see what's ahead for the 
next 10 or 20 years. I do know, though, 
that Play Meter will be here to report 
it! " 

All of us at Play Meter are excited 
about beginning our 20th year. 
Throughout the year, we will be taking 
a look back five, 10, and 20 years at how 
the industry has changed and maybe 
how it has stayed the same. We'll prob
ably even dig through our archives for 
some snapshots of our industry friends 
from way back . Remember those 
checked pants and really long side
burns! 

If you have a story you'd like to share 
about Play Meter's first years or a 
memory of Ralph, please give me a call 
so we can share it with our other read
ers. We'd love to hear from people like 
Gary Stern and Chuck Arnold , who 
were the first to commit to full page 
ads, and others who have a tale to tell. 

Thanks to all of you , our loyal read
ers, who have been the real story 
behind our success. I'd like to propose 
a toast to all of you and to our next 20 
years! 0 

JANUARY 1994 



REALITY 
THAT'S 
VIRTUALLY 

Q REAL! 
---- ,,.._ Our new Stand-Up VR Unit 

will blow 'em right out of their 
shoes. And with our current 
library of multiple games, your 
customers will be back, again 
and again! 

The knowledge and support of 
A WT will help keep 'em 
coming back with even more 
exciting game titles in 1994! ~l) 

"- ·· (\ • Don't miss out! Get your share \ • \I\ of the most exciting technology 
( in the amusement industry 

today. Get your VR from the 
~) )best in this world. 

f (Call 1-800-860-1290 
And Enter Our World! 

~ Alternate 
Worlds 

Technology 
414 Baxter Avenue 

i\ Suite 230 
louisville, KY 40204 

1 -800-860-1290 



COIN-OP NEWS 

Magic Edge, Namco to open VR center 
Magic Edge Inc. and 

Namco have announced 
plans to open a virtual 
reality entertainment 
center in Mt. View, Calif. 
The announcement fol
lows the signing of a 
three-part joint venture 
agreement between the 
two companies. 

The Magic Edge Enter
tainment Center is slat
ed to open on Shoreline 
Boulevard during the 
second quarter of 1994. 
The conceptual and 
architectural design has 
been developed by 
Magic Edge, which will 
continue to manage the 
project through the con
struction and grand 
opening phases . Magic 
Edge will operate the 
center for two years, at 
which point Namco will 
own and operate it. 

"We really want peo
ple to feel as if they have 
entered into a different 
world when they arrive 
at the Magic Edge En
tertainment Center," 
said the company's Lei 
Tunnaye. "By combining 
a myriad of special ef
fects with architectural 
and theming details, we 
have created a truly 
immersive and absorb
ing environment." 

At the heart of the 
12,000-square-foot, fully 
themed facility are 12 
two-ton, interactive flight 
simulators developed by 
Magic Edge. The single
passenger simulators 
have all the trappings of 

lfj(,'$' "' __ .-
From left: Namco Operations' David Bishop and Kevin Hayes; Magic Edge's Michael Chan and 
Donald Morris. 

aerial combat mission. 
Advanced technologies 
include high-resolution 
graphics, 3-D sound, and 
a patent-pending motion 
system. The units can be 
networked together so 

that players can dogfight 
with one another. 

"The location-based 
entertainment market 
has been projected to be 
a multi-billion-dollar 

Bishop, vice president of 
Namco Operations. 
"Namco and Magic Edge 
together have the tech
nology and experience 
to set the standards in 

industry ," said David this emerging industry." 

an FI A-18 fighter plane Breaking ground in Mt. View, Calif., are Lei Tunnaye of Magic Edge and David Bishop of Namco 
and deliver a convincing Operations. 
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Pilot: Amanda Bates 
Vehicle : G-Spider 

Shield : Low 
Str ength: Strong 

Speed : Fast 

Use strength and skill to 
obl iterate your opponent. 

Four. week average collections 
========-'==---~ 

East Coast Arcade 
Midwest Bowling Center 
West Coast Arcade 

$1,230.00 
$827.00 
$862.00 

Collect special items on the 
battlefield to gain the advantage 

over your opponent. 

Finance Plan Available! 
Contact your Namco distributor. 

© 1993 Namco Ltd. 

All r ights reserved. 

NAMCO-AMERICA, Inc. 

PO BOX 641630 

San Jose, CA 95164-1630 

[4081 383-3900 

Fax: l40Bl 383-0128 

namcc® 
The Game Creator 



COIN-OP NEWS 

Changes made at Atari Games 
Mark Pierce has been 

promoted to executive 
producer/vice president 
of engineering at Atari 
Games, one of several 
changes that have taken 
place recently at the 
company. He 's been a 
team leader in Atari's 
engineering group for 
over eight years and has 
an extensive back
ground in art, animation, 
and game design. 

Shortly after Pierce's 
promotion, a restructur
ing in Atari's research 
and development groups 
took effect. 

"Adding strength to 
our individual teams was 
a top priority for our 
company, " he said. "With 
that, I have restructured 
our development groups 
so that they are now 
headed by a producer 
who directs all the talent 
on his team. We have hit 
products in development 
which will insure the 
industry that Atari has 
the creativity and quality 
that has made us so suc
cessful in the past. " 

Said Hide Nakajima, 
president of Atari 
Games, "We have made 
this change to give our 
design teams the full 
support they '1eed to get 
innovative games into 
the market. We are for
tunate to have someone 
of Mark's dedication and 
creativity in this posi
tion , and we are very 
confident that these 
recent changes will 
make a remarkable im
pact in 1994." 
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Mark Pierce 

Atari has also added 
two people to its market
ing department: Derryl 
DePriest, associate prod
uct manager; and David 
Macias, product manag
er. "Our growth in mar
keting allows us to be 
more involved with the 
product development 
process from start to fin
ish, as the product man-

oerryl DePriest 

agers will be interfacing 
with the producers and 
creative staff to help 
deliver what operators 
and players want from 
us, " said marketing di
rector Mary Fujihara. 

Finally, Jackie Sher
man has been promoted 
to marketing communi
cations supervisor. She 's 
been involved with all 

I 

David Macias 

aspects of marketing 
and sales support in her 
13 years with Atari. "In 
her new role, Jackie will 
be responsible for all 
field testing procedures 
and reporting, as well as 
her previous responsibil
ities in advertising and 
meeting/ trade show 
planning," Fujihara said. 

Meck elected ·94 IAAPA president 
The International As- without a doubt the high

sociation of Amusement light of my career, " he 
Parks and Attractions said. "It's an honor to be 
(IAAP A) has elected Joe recognized by the peo
Meck president for 1994. ple of the industry." 
He 's vice president of Gina Romano of Nellie 
entertainment and aper- Bly Park in New York 
ations for Knott's Berry was elected third vice 
Farm. president. The following 

Meck succeeds Roy were appointed to two
Gillian of Wonderland year terms on the board 
Pier in Ocean City, N.J. of directors: 
"Becoming president is Darrell Metzger, Ocean 
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Park, Hong Kong; Kate 
Horner, Riverside Park, 
Massachusetts ; Peter 
Herschend, Silver Dollar 
City, Missouri ; Michael 
Demetrios, Marine World 
Africa, California; Steve 
Mast , Elitch Gardens, 
Colorado ; and John 
Roberts , Busch Enter
tainment, Missouri. 
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WORLD'S GREATEST BASKETBALL PLAYER RETIRES 
BUT THE WORLD'S BEST BASKETBALL GAME JUST GOT BETTER!!! 

U.S. PATENT No.5,074,552 
Other U.S. and Foreign 
Patents Pending 
Licensed From G.L. Technology, Inc. 

FOR FURTHER INFORMATION 
CALL YOUR DISTRIBUTOR OR: 

Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 • Fax: 1-716-833-1342 

PRESENTING 

NEW FEATURES: 
• Height Requirement 8' 

(Adjustable to 9') 
• 50% Quicker Assembly 
• All Metal and Melamine 

Cage and Sides 
• ONE BIG CHANGE ... 

We Reduced The Price!! 

Space 
Requirements 

Height 8' -9' 
Width 33" 

Length 9' 10" 

FULL COURT FRENZY II 
Still The Only Game With A Multi-Positional Basket! 



COIN-OP NEWS 

Capcom sues Data East 
over Street Fighter II 

According to Japan's 
Game Ma chine maga
zine, Capcom Co. Ltd. 
(Osaka) has brought a 
civil lawsuit against Data 
East Corp. <Tokyo) for 
alleged copyright viola
tion of Street Fighter II. 
The suit was filed in 
Japan and in the United 
States (Capcom USA vs. 
Data East USA). 

Capcom claims that 
Data East's Fighter 's 
History violates the copy
right embodied in Street 
Fighter II and SF II: 
Champion Edition. Data 
East counters that it has 
violated neither audio
visual works nor com
puter software works 
that are protected by 
copyright law. Capcom 
seeks a prohibition or
der on the manufacture 
and distribution of Fight
er's History, plus 623 mil
lion yen in damages. 

According to Capcom, 
Fighter's History closely 
resembles SF II in basic 
story, characters and 
their motions , screen 
image composition, at
tack moves, etc., to the 
point where its copyright 
is be ing violated. Data 
East asserts that its 
game is in no way a copy 
of SF II and says that, as 
far as fighting games are 
concerned, its Karate 
Champ was the first in 
the genre. 

"Ideas do not become 
an object of the copy
right protection," said 
Data East in a statement. 
"All similarities asserted 
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by Capcom are those 
which can be usually 
seen in other fighting 
games. Thus, Capcom's 
charges are excessive 
and represent a menace 
to the future of the video 
game industry." 

Capcom president 
Kenzo Tsujimoto told 
Game Machine: "If a 
video game is the same 
as another in terms of 
game action and differs 
only in characters, back
ground, colors, etc., and 
there is no prosecution, 
it will leave the door 
open for unauthorized 
copies. 

"It is possible to tech
nically analyze a video 
game through reverse 
engineering and make a 
video game which is 
essentially the same; it's 
only superficially differ
ent. Capcom intends to 
prove the processes 
whereby Data East came 
to make a counterfeit 
called Fighter's History." 

In response, Data East 
president Tetsuo Fukuda 
said, "Since both compa
nies have the same 
strong attitude toward 
copyright protection, 
there was certainly room 
to discuss the problem. 
However, Capcom has 
brought this suit, unilat
erally casting Data East 
in the role of 'bad guy.' 
This must never be per
mitted. Capcom has 
brought the current 
charges simply in order 
to monopolize the mar
ket. " 
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EMT Kiddie rides enter 
u.s market 

Elektra Mobiltechnik 
<EMT) of Raubach, Ger
many, has been making 
top-quality kiddie rides 
for some 20 years , and 
now those rides are 
headed for the U.S. mar
ket. 

NSM-America will han
dle distribution through 
its national network of 
NSM distributors. Oper
ators can go to any of the 
approximate 40 partici
pating NSM distributor 
offices for product, parts, 
and service. NSM-Amer
ica vice president John 
Margold will head the 
new effort, in addition to 
his jukebox sales and 
marketing duties . Jim 
Chapman will serve as 
EMT sales manager. 

NSM - Americ a ' s 
Chicago headquarters 
also doubles as the EMT 
national service center. 
Ten thousand square 
feet of warehouse space 
has been devoted to EMT 
inventory. Coin-op ser
vice veteran Tony Lantz 
has been appointed EMT 
service manager. 

In addition, EMT has 
named Miami-based 
FunTecnic Inc. to handle 
national accounts and to 
help develop sales into 
traditional operator 
routes. National accounts 
are typically high-vol
ume, factory-direct buy
ers: store chains, ar
cades, family fun cen
ters, amusement parks, 
and the like. 

What makes EMT kid
die rides different from 
the others? EMT presi
dent Ulli Kunnecke says 
they're created based on 
principles known to 
appeal to children, then 
street tested before ever 
placed on the market. 

"We may design a dozen 
rides to end up with one 
that meets our earnings 
criteria," he said. "And 
then it must meet our 
reliability and durability 
criteria. Creating good 
kiddie rides is no easy 
task." 

EMT kiddie rides are 
priced higher than ordi
nary rides, but Kun
necke stressed that the 
up-front purchase price 
is only one factor in de
t e rmin in g what a ride 
really costs. "You have to 
compare service fre
quency, replacement fre
quency, versatility, and 
very importa n tly, ride 
appeal, " he said. "In the 
end, kiddie ride opera
tors will find EMT kiddie 
rides actually cost them 
far less-and earn them 
far more." 

All EMT k iddie rides 
are indoor/ outdoor cer
tified. They're made with 
non-flammable, non
toxic , non-conductive 
fiberglass and have over
load protectors , adjus
table sound and ride
time controls , non-skid 
entrance mats, and 
other standard features. 
Als o , t h e fiberglass 
shells (the part the kids 
ride in) are interchange
able within a model 
series . Operators can 
update t h eir rides 
(switch the shells) with
out buying entirely new 
units. 

"Kiddie ride operators 
have never seen quality 
like this, " Margold said. 
"At first you 'll think 
they 're overbuilt , but 
after 10 years or so on 
the street you under
stand why they have to 
be built so well." 
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COIN-OP NEWS 

Test shows new Valley dart 
package increases earnings 

Valley Recreation Pro
ducts has released the 
results of an indepen
dent earnings test com
missioned to determine 
the effects of games 
recently added to all 
new Cougar Dart ma
chines. The earnings 
test, conducted in the 
Minneapolis/St. Paul 
area by an independent 
testing facility, mea
sured the effects of 701, 
901, Mark 21 (a no-score 
type of Cricket game), 
and a play-the-computer 
feature called "Ernie." 

Simultaneous with the 
introduction of machines 
with these new games in 
March 1993, Valley also 
gave away packets of in
bar promotional materi
als to call attention to 
the games. (Valley offers 
the new games in kit 
form for under $100 for 
most previous Cougar 
Dart machines.) 

The test results show
ed that new Cougar 
machines with promo
tional materials posted 
to draw attention to the 
new games earned 20 
percent more than the 
previous Cougar model. 
Installing the upgrade 
kit in older Cougar mod
els and posting the same 
materials resulted in the 
same 20 percent average 
increase. 

"The results were solid 
and confirmed by ex
tending the test an addi
tional four weeks," said 
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Dick Shelton, Valley 's 
senior vice president 
and general _manager. 
The test employed some 
17 machines over a 12-
week period . He also 
stressed that the earn
ings increases "may well 
not be permanent." 

"We picked up no di
minution of the 20 per
cent increase during the 
12-week test , but we 
would suspect that the 
earnings increase would 
gradually erode over a 
year's period of time or 
so," Shelton said. "But a 
20 percent increase can 
add up to a lot of money, 
even in six month's time. 
We expect some portion 
of the increase will stick, 
if nothing else due to 
new players that we 've 
inspired to try the game 
and then continue to 
play." 

He concluded , "We 
want to make it clear 
that we are not encour
aging operators to buy 
more new machines or 
update kits . We are , 
however, clearly recom
mending that Valley 
operators try to time 
their usual equipment 
purchasing to coincide 
with what we've proven 
is an earnings-increase 
method." He recom
mends that operators do 
their own earnings test
ing on their routes with 
several kit-upgraded 
machines before pro
ceeding. 
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WMS Gaming hires director of 
operations 

Elizabeth Chapa has 
been appointed director 
of operations for WMS 
Gaming Inc., the gaming 
products division of 
Williams. Two years ago 
the company entered 
the legalized video gam
ing business with a ter
minal designed specifi
cally for the lottery 
industry. 

"Elizabeth Chapa brings 
to Williams extensive 
knowledge and experi
ence in manufacturing 
resource planning, an 
area of expertise that is 
vital to ensuring our 
long-term success in 
both the casino gaming 
and video lottery indus
tries," said WMS Gaming 
president Richard Currie. 
"As we expand Williams' 
gaming product line and 
increase our market 
penetration , we need 
someone with her skills 
to ensure flexible , re
sponsive fulfillment of 
customer demand and to 

help the gaming division 
achieve Class A manu
facturing status." 

As director of opera
tions , Chapa will be re
sponsible for managing 
the operational functions 
required to fulfill cus
tomers' demands for 
quality gaming products 
and service, Currie said. 

In other news con
cerning WMS Gaming, it 
has been selected by the 
Saskatchewan Liquor 
and Gaming Authority to 
provide 1,000 video lot
tery terminals to the 
Canadian province. "We 
are very pleased to have 
been chosen to supply 
VLTs to Saskatchewan," 
Currie commented. "Ad
ditionally, we are proud 
to have scored so highly 
on the technical evalua
tion. The Canadian mar
ketplace has proven to 
be an exceptionally 
strong sales region for 
ourVLTs." 

IAAPA names award winners 
At its 75th anniversary 

convention and trade 
show, the International 
Association of Amuse 
ment Parks (IAAPA) 
presented awards for 
originality and creativity 
in the display of product, 
as well as product inno
vation. Among the win
ners in the exhibits cate
gory were: 

New Technology: Vis
ions of Reality, first ; Ride 
& Show Engineering, 
second. 

Games: Skee-Ball Inc., 
first ; Bob's Space Racers, 
second. 

Merchandise : Liberty 
Toy, first; Dan Brechner, 
second. 

Arcade and Coin-Op 
Equipment: Bob's Space 
Racers, first; Doyle Inter
national, second. 

The product innova
tion recipients included 
the following: 

Games : Lazer-Tron , 
Awesome Toss 'Em, first ; 
Doyle International, Hoop 
Shot Rally, second. 

Arcade and Coin-Op 
Equipment: Lazer-Tron, 
first ; Doyle International, 
second. 

New Kiddie Ride: De
signs International, first ; 
Zamperla, second. 

Congratulations to 
these manufacturers for 
being recognized by 
IAAPA. 
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Award-winning· design 
- proven by performance 
year after year after year ... 
· Acclaimed AMOA's "Most-Played Pool Table" every year 

since 1982! 

"Tavern Tested" Reliabilityl 
Our one-piece polyethylene ball 
return system; smooth, durable, 
no hang-ups. You can't see it but 
you know it's there! 

~
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AMOA tackles cigarette vending threat 
Cigarette vending ma

chines are being target
ed again , but this time 
the threat isn't coming 
from the state level. 

Big day at New-way 

Rather, it 's the U.S. De
partment of Health and 
Human Services. 

Section 1926 of the 
Public Health Service 

New-way Sales co. in Ontario, Canada, had a busy day on • 
Nov. 4. Operators were treated to Rowe and Data East Pinball 
technical schools <conducted by Phil Cole and Joe Blackwell/ 
Pete oustafson, respectively), lunch, a raffle for numerous 
prizes, and a look at new product from the AMOA show. 
Pictured here is Blackwell leading the pinball school. 

....... \ 
A.L .D. \ 
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Act was added in 1992, trying to show her that 
and its intent was to there are alternatives, 
reduce the number of such as a lock-out de-
underage smokers . But 
HHS took an extreme 
interpretation of this 
section and issued a rul
ing that would prohibit 
all cigarette vending 
machines in the United 
States. To make matters 
worse, HHS's Gale Herd 
refuses to meet with rep
resentatives of AMOA. 

"The intent of this law 
was not to put an indus
try out of business, but 
unfortunately that 's 
what 's happening," said 
Jack Kerner of Melo
Tone Vending. "We 're 

Mondial open house 

vice. But she isn't inter
ested in hearing our side 
of the story." 

AMOA urges cigarette 
operators to ask for con
gressional assistance 
with HHS. Congressmen 
and senators should 
remind HHS of the leg
islative intent and the 
negative impact a ban 
would have on small 
businesses. A sample let
ter is available on com
puter disk; contact 
AMOA for more infor
mation. 

our friend Chuck Arnold shot some photos for us at 
Mondial 's post·AMOA open house in Norwood, Mass. Pictured 
at the top, <l·r>: Carlos Lagaurdia and Mike Publicover of 
Mondial; Steve Walton of Premier; and John Hill of Sega. on 
the bottom, NSM·America·s John Margold <r> talks about 
product with operator Rick Jones. Look for other open house 
reports elsewhere in this issue. 
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ATEI turns so in January 

Pet er Rusbridge 

The Amusement Trades 
Exhibition International 
(ATEil celebrates its 50th 
birthday on Jan. 25-27 at 
Earls Court 1 in London. 
As of Nov. 5, 198 exhi
bitors had booked space 
for the show, with repre
sentatives from 45 coun
tries already confirmed 
(69 countries were rep
resented last year). 

"What we are witness
ing is the concept of the 
global market in action," 
said exhibition manager 
Peter Rusbridge. "The 
1993 ATEI set the tone, 
with overseas companies 
recognizing the impor
tance of London as one 
of the world's major 
amusement industry 
exhibitions. Those who 
were unable to attend 
have seen what impor
tant business opportuni
ties were missed and 
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have come into the fold, 
so much so that in 
January we will have at 
least 17 first-time ex
hibitors." 

Among the manufac
turers who have con
firmed their attendance 
at ATEI are Bally, Cap
com, IGT, Jaleco, Merit, 
Namco, NSM , Sega, 
Taito, and Williams. The 
major British gaming 
machine manufacturers 
will also be there, includ
ing Ace Coin, Barcrest, 
Bell Fruit Mfg., JPM, 
Maygay , and Project 
Coin. 

This year 's move to 
Earls Court 1, London's 
premier exhibition hall , 
gives show-goers a more 
spacious venue than 
before . Visitors will ben
efit from wider aisles 
and a more efficient reg
istration area. 

A range of additional 
services are aimed at 
non-U.K. visitors . Atop 
the list is a new Inter
national Visitors Lounge 
exclusively for the use of 
overseas guests . Also , a 
team of bilingual inter
preters will be available 
at no cost. 

ATEI has negotiated 
up to 50 percent dis
counts at some of Lon
don's top hotels. A 
worldwide network of 
agents to assist with 
travel arrangements to 
London is also available 
from ATEI. For more 
information, FAX 44 71 
713 0446. 
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Nickel play a hit in s.o. 
U.S. Games ' Pot-0 -

Gold , the first nickel
play game in the South 
Dakota video lottery 
market , is outearning 
the average video lottery 
game in the state by 28 
percent-after only two 
months on location, 
according to the South 
Dakota Lottery. 

In October the aver
age "net revenue per 
game" for the 109 Pot-0-
Gold games on location 
was $2 ,431 ; the overall 
game average was 
$1,900. The figure also 
represents an increase 
of about nine percent 
over the take per Pot-0-
Gold game in Septem
ber. 

"Overall video lottery 
sales were up almost a 

million dollars in Oc
tober over September," 
said Tom Klingel, chief 
operating officer for U.S. 
Games. "We believe that 
nickel play has attracted 
many new players to 
video lottery." 

Said Bob Johnson of 
American Games, the 
Rapid City-based distrib
utor of Pot-0-Gold, "It's a 
very attractive game 
that's fun for the players 
and extremely reliable 
to operate . There 's no 
worry about downtime." 

With Pot-0-Gold, play
ers have a choice of five 
different games-Jacks 
or Better, Aces or Better, 
Joker Poker, Blackjack, 
or Keno-and, when set 
to allow it , nickel or 
quarter play. 

Alter granted patent 
Alter Enterprises has 

received patent protec
tion for Fireball and the 
group game version of 
Killer Beez. The latter 
debuted at the 1992 
IAAPA show, where it 
captured the award for 
best game. 

Killer Beez was devel
oped by Skee-Ball Inc. in 
conjunction with Alter 
Enterprises. It utilizes a 
rapid-fire ball-shooting 

mechanism d evelope d 
by Alter . The patent, 
which centers primarily 
on the ball delivery and 
shooting mechanism, 
was developed over a 
period of nearly seven 
years at a cost of many 
hundreds of thousands 
of dollars. 

A new redemption 
version of Killer Beez is 
scheduled for release in 
the spring. 

From left: Mark Kane and Joe Sladek of Skee-Ball Inc., Bill 
Alter of Alter Enterprises. 
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The bus stops here! 
Arachnid gaming divi

sion staff members have 
been traveling the state 
of Louisiana in the com
pany's BullShooter bus , 
certifying coin machine 
operators on the compa
ny's Lucky Touch video 
poker machine. 

Louisiana's video po
ker rules and regula
tions require certifica
tion for each brand of 
machine used by a 
device owner. Louisiana 
operators can expect to 
see the bus frequently 
during 1994 as Arachnid 
continues its educational 
journey. One Lucky 
Touch game is on the 

bus; it is used for demon
stration and certification 
purposes only. 

According to Chris 
Kannelakis of C.K. Gam
ing, the distributor for 
Arachnid gaming equip
ment in Louisiana, "We're 
getting a good response 
to the machine after 
months of testing at two 
off-track betting par
lours in the state. Arach
nid and C.K. Gaming feel 
very satisfied with the 
revenue generated by 
the machine and the 
player appeal that's built 
in. We feel our machine 
has the 'legs ' that will 
last." 

From left: Vic Tusa and Larry ward of the Bayou casino in 
New Orleans, Elmer Schulz of Arachnid, Chris Kannelakis of 
C.K. Gaming, and Brad Bennehoff of Arachnid. 

Gaming engineer Brad Bennehoff shows the ticket printer 
mechanism to Larry ward m and Vic Tusa of Bayou casino. 
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Parkway names Kucharski 

Ed Kucharski 

Parkway Machine 
Corp., a Maryland-based 
manufacturer and dis
tributor of coin-op equip-

In other news 
• Due to a need for 

increased production 
space, Grayhound Elec
tronics has moved all of 
its operations to a 27,500-
square-foot facility in the 
Lakewood Industrial 
P ark. The address is 
1915 Swathmore Ave ., 
Lakewood, NJ 08701; the 
phone number is (800) 
222-0491 . 

• Pioneer New Media 
Technologies has intro
duced the CLD-Vl21G, 
the only all-format kar
aoke system specifically 
designed for commercial 
establishments . The 
company will also intro
duce a new line of CD+G 
software , The Profes
sional Series, which 
offers 18 songs per disc. 
Titles will include 
R.E.M.'s "Losing My Re
ligion" and The Beatles' 
"I Want To Hold Your 
Hand ." 

• According to AAMA, 
on Nov. 10 armed Mex
ican federal police and 
the Attorney General's 

ment and supplies , has 
appointed Ed Kucharski 
director of its full- line 
division. He has over 32 
years of experience in 
full-line sales, principal
ly in the mid-Atlantic 
region. 

Parkway has just been 
appointed exclusive dis
tributor of Glasco Pro
ducts in the mid-Atlantic 
region. The company 
also distributes the 
Lektro-Vend, USI, Royal, 
Coinco, Mars, and Ham
ilton Mfg. lines. Kuchar
ski will direct the sales 
and service of existing 
lines and consider the 
addition of others . 

office raided Electronic 
Nancy in Mexico City 
and seized 996 counter
feit games. 

• Video Lottery Tech
nologies has completed 
arrangements for Data
craft Ltd . of Victoria , 
Australia, to begin man
ufacturing VLT's multi
game video lottery ter
minals for the Victoria 
market. Terms of the 
technology licensing 
agreement were not dis
closed. 

• Maryland's Court of 
Appeals recently over
turned two ordinances 
that banned the sale of 
cigarettes in vending 
machines . The court said 
state government has 
exclusive control over 
the machines; local gov
ernments cannot restrict 
such sales. 

• Shaffer Distributing 
Co. of Columbus, Ohio, 
has named Gary Mar
shall coordinator of its 
customer in-house ser
vice. 
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It's here. The next round in the most 
successful video game series of the decade -
Super Street Fighter II™. More characters. 
More moves. More of the proven Capcom pmfit 
formula. Kits are available now. 

4 NEW FIGHTERS: Dee Jay, Cammy, 
T. Hawk and Fei Long, each with all-new moves 
that players can 't wait to master. 4 new countries: 
Jamaica, England, Mexico and China. New 
backgrounds and graphics that enhance every 
match. And new scoring bonuses that reward 
players for learning every move. 

ALL 12 CHAMPION FIGHTERS ARE BACK. 
More moves and combos knock out earnings like 
never before. Your customers know it's here. 
And they 're ready to fight. Call your Capcom 
Distributor, or Capcom at (4Q8) 727-0400 now. 
Before the next guy beats you to it. 

-- -

CAPCOM 
© 1993 CAPCOM USA, INC, 3303 Scott Blvd Santa Clara, CA 95054, (408) 727-0400. 
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USA blue PCBs, ONLY AVAILABLE THROUGH AUTHORIZED CAPCOM DISTRIBUTORS. 



ITALY 
Karaoke is booming 

in Italy, thanks to TV 
personality Fiorello. 
Something of a cult 
hero in Italy, Fiorello 
has a karaoke program 
that appears weekly on 
national television. The 
show travels to a differ
ent town each week, 
inviting members of the 
audience to get up and 
sing their favorite 
songs. 

BELGIUM 
Due to new regula

tions , the "telephone 
system" of playing 
games will come to an 
end. Previously, players 
could pay the bar
tender for games that 
were credited on the 
bingo tables . Now the 
games can be played 
only by coin entry. 

After regulations 
were tightened, the 
operation of bingo 
tables dropped from 
around 20,000 to 12,000 
over the past two years. 
On July 1, 1993, the 
Ministry of Finance 
introduced a new regu
lation , but a trade
inspired lobby to have it 
delayed (pending the 
industry's ability to con
vert equipment) was 
permitted. 

Authorities are now 
clamping down, despite 
the industry 's doubts 
that the regulations 
would be enforced . 
Some machines are 
reported to have been 
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INTERNATIONAL NEWS 
seized in Brussels. 
Delays in the applica
tion of the regulations 
in four areas of 
Walloonia have now 
expired and the entire 
country has to operate 
in the same way. 

In related news, the 
application of VAT has 
been threatened for the 
first time on bingo 
games. A bill is current
ly in the Parliament , 
which will make the 
site-owner's share of 
the machine take sub
ject to VAT at a rate of 
19.5 percent . This will 
bring bingo tables into 
line with other coin 
machines. 

GERMANY 
Press reports indi

cate that Escor Deut
schland Holdings AG of 
Coesfold, and Escor 
Deutschland GmbH of 
Hanover, have applied 
for bankruptcy. The 
group is one of the 
largest arcade owners 
in Europe. A liquidator, 
lawyer Reinhard Muhl, 
has been appointed to 
handle the proceed
ings. 

The two companies 
own 500 amusement 
centers through sub
sidiary companies and 
50 companies in Ger
many. The group has 
1,000 employees ; the 
most recent records 
show a turnover of DM 
200 m. m.s. $130 m.l. 

The structure of the 
group has been hazy 
for some time . Escor 
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compiled by the editors of EuroSlot 

AG, the Swiss parent 
company in Dudingen, 
used its subsidiary 
company, United Lei
sure Holdings AG, to 
retain sole ownership 
of Deutsche Escor. But 
in 1992, Escort AG sold 
Escor Deutschland AG 
and Escor Deutschland 
GmbH to the manager 
of United Leisure, Udo 
Oberhoff. 

According to Muhl, it 
is not yet clear whether 
this purchase actually 
took place, and there is 
some doubt who legally 
owns the two troubled 
companies. 

For the moment , all 
the gaming centers are 
continuing to run under 
Muhl's control. He said 
that several outside 
parties had shown in
terest in the possibility 
of a takeover. Appa
rently, turnover of the 
companies is not show
ing expansion, although 
income is reasonable. 
The companies are 
unable to meet DM 400 
m. (U.S. $225 m.l in lia
bilities. 

The Swiss Escor com
pany is reportedly still 
involved , either as a 
creditor or as a share
holder in the two com
panies, and is working 
hard to find solutions. 

When the German 
companies were sold at 
the end of 1992 , the 
price was negotiated in 
the form of a loan to be 
paid back over a period 
of time . A representa
tive from Escor in Swit-

zerland is on record in 
the German press, stat
ing that halfway through 
1993, around SF 170 m. 
(U.S. $110 m .l was out
standing, of which half 
is a loan amount and 
the remainder a share 
investment. 

BRAZIL 
Law 8672 has been 

published by the official 
journal of the Brazilian 
Government . It estab
lishes general arrange
ments for sports and 
other leisure activities. 

Article 57 of the law 
entitles activities to 
take place to raise 
funds for sports, includ
ing the playing of bingo. 
Licensing for bingo 
activities has been 
given to state and fed
eral authorities. 

AUSTRALIA 
Organizers of the 

Queensland coin ma
chine exhibition, the 
AMOAQ show, are re
thinking the dates of 
their event. The show 
was originally sched
uled to run about four 
weeks after JAMMA, to 
ensure that new prod
ucts would be available . 

J AMMA organizers 
decided to move their 
dates to late Septem
ber, so the Australians 
are renegotiating their 
show dates . The prob
lem is that JAMMA is 
now set to clash with 
America's AMOA show 
in San Antonio , Sept . 
22-24. The Japanese are 
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reinvestigating their 
plans. 

HUNGARY 
Playsaf e Monitoring 

of the United Kingdom 
has gained a substan
tial slice of Hungary 's 
market share as suppli
ers of the EDC black 
box, which is required 
by law to be fitted on all 
licensed AWP machines 
in Hungary. 

The company has 
opened a new service 
and installation center 
in Budapest to meet the 
demands of this ex
panding customer base. 
A free machine man
agement software pack
age is offered by the 
company. It allows cus
tomers to use the data 
output from the black 
boxes to provide securi
ty information and a 
wide range of perfor
mance statistics and 
analyses to help run 
their operations in the 
most profitable man
ner. 

The gaming machine 
business in Hungary is 
being transformed into 
a mature and properly 
regulated industry, and 
Playsafe management 
says it sees its trade 
with that country very 
much as a long-term 
commitment. 

JAPAN 
Run and Gun, Kona

mi 's new basketball 

PLAY METER 

game, has received 
advance orders in the 
amount of U.S. $1.5 m. 
Konami's Steve Bier
rum told EuroSlot that 
most of the orders were 
from Spain and Italy, 
where basketball is 
strong. 

The game is expected 
to be built in the United 
Kingdom for the Euro
pean market . It is the 
first basketball game 
from Konami in some 
time. Past titles includ
ed Super Basketball 
and Double Dribble. 

Meanwhile, Violent 
Storm and Metamor
phic Force were still 
selling well . A new 
game, currently titled 
Brain Busters , is ex
pected to be on the 
market in time for 
launch at the ATEI 
show. 

CHINA 
There has been a 

large-scale crackdown 
on gambling in Shen
zhen . Police Chief 
Liang Dojun confirmed 
at a press conference 
that gambling has 
reached epidemic pro
portions in the Special 
Economic Zone, which 
was set up close to the 
Hong Kong border. De
spite earlier police 
actions, the problem 
has not abated. 

According to Chinese 
news agency reports , 
61 , 960 people were 
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investigated for gam
bling in the first eight 
months of 1993. There 
were only 7,848 prose
cutions in 1992. Dojun 
was quoted as saying 
that Shenzhen had not 
only recorded a signifi
cant increase in gam
blers, but that gambling 
has become more lu
crative and high-tech. 
Many government offi
cials were frequent cus
tomers of well-orga
nized and well-protect
ed underground casi
nos. 

He said that gambling 
syndicates were in 
charge of 159 video 
game centers, as well 
as 54 makeshift casinos 
in the city. "Some of 
these syndicates escort 
their customers by lim
ousine and hire special 
watchmen to look after 
their casinos. They are 
well-organized and 
some are loan sharks 
who blackmail their 
customers when they 
owe them money. " 

The China News Ser
vice said Shenzhen 
police recently closed 
the Dynasty Video 
Game Center at the 
New Dynasty Hotel. 
Approximately 130 
gamblers were arrest
ed and hundreds of 
thousands of dollars 
were found at the loca
tion. Dojun said the 
Shenzhen government 
would ban all video 

game centers used for 
gambling and that op
erators of underground 
casinos and horse rac
ing bookmakers would 
be prosecuted. 

However, according 
to a correspondent , 
there are doubts the 
police and government 
are really determined 
to carry out such a 
crackdown, especially 
as there are sugges
tions that many of the 
gambling businesses 
are run by the police 
themselves. 

IS RAEL 
Pini Spielman has 

opened his second 
arcade, this one in a 
shopping mall in Tel 
Aviv. The arcade in
cludes over 70 games, 
half video and half 
redemption . The re
demption equipment 
was purchased from 
Harry Levy of the Uni
ted Kingdom. Among 
the machines are Mel
ody Mouse, RoboBop, 
and Big Bertha. 

Following the new 
Israeli/Palestinian 
peace agreement, Spiel
man is now hoping that 
the West Bank will open 
up to business again . 
Arcades in the area 
had closed down. D 
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UP FRONT 

No need to leave home 

he American Express credit card 
commercials with the familiar line , 
"Don't leave home without it ," h ave 
been parodied b y everyone from 
Johnny Carson on the former "To
night Show" to Big Bird on "Sesame 
Street" (credit card showing an adult 
hand and the slogan, "Don't cross the 
street without it"). It's no laughing 
matter that entertainment possibili
ties available today and in the near 
future will make it unnecessary to 

leave home for fun and 
games. 

De p endable home 
TVs are the conduit 
through which new 
technology-multime
dia interactive sys
tems-enter the Amer
ican household. As our 
technology guru Dave 
Stubblefield says, "This 
technology is very seri
ous stuff; it shouldn 't be 
underestimated." 

Cable TV has caused 
a r evolution in enter
tainment, bringing more 
double meanings, innu
e ndo, and sex to the 
screen daily. The major 

networks are fighting back with con
troversial fare of their own, especially 
gritty crime dramas. 

It seems that the more channels 
available, the less meat in terms of sat
isfying programs. There are channels 
for everything: shopping, sports, come
dy, sci-fi, music, and soon, games. MTV 
removes the opportunity for the listen
er to interpret music for himself by 
placing images on the screen that often 
make no sense, such as a rock band 
member playing an electric guitar in 
the surf or in the snow. Let me use my 
own imagination when it comes to 
music; don't force-feed some director's 
idea upon me. 

Parents continue to indulge their 
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children with multiple , expensive 
home game systems that keep them 
indoors. Home movie rentals and pay
per-view make it so easy to become a 
passive couch potato. 

What is the coin-op industry dan
gling before the players to get that 
adrenalin going? And which players 
are we talking about? If teens are to be 
the only audience, by all means stay 
with a mostly video game room. If a 
more diverse crowd is desired, then 
the crossover to family fun center sta
tus makes sense. 

As one Fun Expo '93 attendee said: 
"Some people accuse redemption pro
ponents of creating more work. That's 
not the case . Video games made us 
lazy. The reward s are there with 
redemption games, and they last a 
heck of a lot longer than videos. 
Redemption satisfies everyone's desire 
to win. Customers end up paying more 
for the prize, but they also had months 
of good clean fun and enjoyment." 

Family fun centers provide an atmos
phere that can't be duplicated at home. 
They give pat rons something worth 
leaving home to experience: a total 
entertainment package of game diver
sity (heavy on the redemption side), 
miniature golf, amusement park-type 
rides, and food. No one has to leave the 
location to satisfy any other needs. 

In the past, price could have been a 
consideration. Redemption games 
were a bit higher on the scale, promis
ing longer life on location as the trade
off. That was then, this is now. Who 
would have thought that pinball games 
would cross the $3,000 barrier, or that 
video kits would top the $2,000 mark? 
Forget big foot print simulators at 
$10,000 and up. Redemption, which is a 
major component of family fun centers, 
looks better and better. 

Can old dogs learn new tricks? How 
fast can you say, "A family fun center 
opened near me and devastated my 
business"? 
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American Laser Carnes: pioneers 

in interactive videos 

I 

Jim and Stan <rl 
Jarocki 

n 1990 American Laser Games 
helped bring life back into a stag
nant coin-op industry with Mad 
Dog Mccree , the company's first 
live-action interactive game. ALG 
began as ICAT, producing a "live 
action" video system for police 
and military firearms training. 
Seeing the fun the students were 
having with the system, the idea 
for a movie-action interactive 
video game was born. 

With innovative use of laser 
disc technology, filmed rather 
than computer-generated pro
gramming, large-screen projec
tion television , and dollar bill 
acceptors , Mad Dog Mccree 
quickly became a top-grossing 
favorite worldwide. After 30 
months on the market, it's still on 
the charts . Mad Dog Mccree 
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made the player an extension of 
the game. That feature would fol
low through in subsequent games 
-Who Shot Johnny Rock?, Space 
Pirates, Gallagher's Gallery, Mad 
Dog II: The Lost Gold, Crime 
Patrol, Drug Wars, and Shoot Out 
at Old Tucson. 

The company knows that the 
industry is changing, and it will 
change even faster in the next 12 
to 18 months as home games give 
coin-op a run for its money. Inno
vative game technology will be a 
must for operators to attract new 
customers and bring back the old 
ones. American Laser Games rec
ognizes this need and is bringing 
even more ingenious products to 
market at a cost that operators 
will be able to afford. 

"We are continuing to develop 
games that have a motion picture 
element, but utilize increasingly 
better technology ," explained 
president Robert Grebe . "We 
have plans to introduce games 
over the next two years in other 
segments of the market, like we 
are doing with Shoot Out at Old 
Tucson. And we're going to diver
sify into non-shooting types of 
games which will utilize high-end 
graphics and motion picture 
action. " 

Grebe continued, "We want to 
attract back those customers who 
have become bored with the 
games offered for the last several 
years. We want to give the opera-

. tor the opportunity to have a fam
ily entertainment center that is 
going to draw consumers out of 
their homes to spend money on 
coin-op." 

American Laser Games has 
kept its promises with its two lat
est games, previewed at the 
AMOA show in October. Shoot 
Out at Old Tucson combines the 
company's live action expertise 
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Bob Grebe, president 

Margo Guerra, sales administrator 

with new technology from 3DO 
Co. The result is a game that pro
vides the thrill of live action at a 
price comparable with traditional 
street video games. 

Drug Wars, the seventh laser 
disc-based game, has superlative 
cinematography, special effects, 
and stunts that puts the "gee 
whiz!" on the screen to keep play
ers glued to the action. 

Industry changes 
Stan J arocki , whose coin-op 

career h as spanned seve ral 
decades with such companies as 
Bally/ Midway and Seeburg, came 
out of retirement to join Amer
ican Laser Games. Under his 

Doyle Burnett, chief operating officer 

Dan Montano, field service manager 

was linked with Betson Enter
prises, an established distributor
ship, to market American Laser 
Games products. Last year the 
two went their separate ways, 
and ALG is now working with its 
own impressive distributor net
work worldwide in addition to 
working in partnership with 
Namco and Atari for internation
al distribution. 

Jarocki sees a number of 
changes that will have an effect 
on operators remaining prof
itable. He explains, "Operators 
should be at a minimum of 50-
cent play on everything, get up
front money, and be at a 60/ 40 
commission with their locations. 

direction , the novice company On our equipment , we suggest 
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John Pasierb, vp engineering & devel
opment 

taking the first $100 off the top 
and then splitting the rest 60/ 40 
because of the cost of the invest
ment. Equipment costs aren't 
going down. They will continue to 
rise because of the continually 
rising costs of doing business. If 
the operator doesn't make 
changes, he won't be able to stay 
in business." 

He continued , "Another con
cern is capital investment. Op
erators must look at how to make 
more money. Normally an opera
tor cuts his purchasing budget, 
which is the worst thing he can 
do. We 're in the entertainment 
business. Just like people don't 
want to see the same movie over 
and over again, they don 't want to 
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.... 
From left: engineers Greg Morrison, Tommie Daniel, and Ken Egan 

Tim Penner, quality assurance manager 

play the same games. You have to 
continually refresh your locations 
with new equipment." 

American Laser Games is an 
advocate of dollar-per-play; all 
equipment is shipped with the 
dollar bill acceptor standard. 
Jarocki is a avid supporter of the 
dollar coin and views it as a boon 
to the coin-op industry. "As the 
leading economy in the world, for 
the United States to have the 
quarter as its most prevalent coin 
is truly amazing. Germany, Eng
land, France, Japan, and Italy all 
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Gary Essenpreis, production manager 

have multiple coins that are val
ued in what wo4ld be our dollar. 
We 're the only country in the 
world that keeps putzing around 
with paper. It doesn't make 
sense! " Jarocki exclaimed . 

The future 
American Laser Games, enter

ing its fourth year in the industry, 
has made tremendous strides. In 
addition to its laser disc technolo
gy, and the CD-ROM system, the 
cq;mpany plans to introduce a 
third game platform next year, 
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which it claims will further revo
lutionize the industry. 

John Pasierb, vice president of 
engineering and development , 
describes it like this : "It's a high
er-end graphics platform geared 
for more finely resolved charac
ters. The resolution will be as 
good or better than the laser disc 
system, but the live action images 
and other images are going to 
come from computer memory." 

President Grebe added , "We 
envision a product line that pro
vides the highest level of realistic 
entertainment just beneath virtu
al reality. It will provide a com
pelling entertainment experi
ence, but without donning the 
goggles required for virtual reali
ty." 

The success enjoyed by 
American Laser Games is phe
nomenal. The privately held com
pany went from sales of $1.5 mil
lion its first year to $16 million in 
1993. The ICAT video training sys
tem division was sold in 1993 and 
the company changed its corpo
rate name to American Laser 
Games. 

American Laser Games made 
a promise in 1990 to introduce 
at least two live-action games 
per year, both in dedicated and 
kit form. The company will con
tinue to do two games per year 
for the laser disc format, one in 
the spring and one in the fall. 

Jarocki has expanded the mar
keting department with a host of 
capable talent. His son Jim, who 
was with Bally/Midway and 
Electra Games, is now American 
Laser Games' sales director . 
Margo Guerra is the sales admin
istrator, Dan Montano is field ser
vice manager, and Dave Vickers 
provides operator assistance. 

Grebe noted , "We have our 
work cut out for us , developing 
products that are going to satisfy 
the consumer. But American 
Laser Games is up for the chal
lenge! " D 

JANUARY 1994 



GUEST 
COMMENTARY 
overlooking 
everything good 

The AMOA show held in Ana
heim two months ago was the 
place to be. There was so much to 
see and seminars to experience. 
Many games-from redemption 
to video-were offered on display. 
Unfortunately, an article about 
the show ran in the Washington 
Post that overlooked every single 
good thing about the show and 
dwelled on an issue that has been 
covered to death in the media 
already-violence. 

"As manufacturers, distributors, 
operators, parents, or concerned 
citizens, the responsibility of our 

children cannot be shirked." 
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sue Monday & 

Shantelle Gaynor 

Jessica Crosby, in her article 
titled "Video Game Violence : 
Pushing the Wrong Buttons ," 
reported that the video game 
industry is failing to monitor the 
levels of violence in games. She 
quoted attorney general Dan 
Lungren, who said of video games 
at a gathering of police investiga
tors , "The message is destroy 
your opponent. I would ask you if 
that is very different from some of 
the messages in gang culture." 

Crosby also quoted a police
man, also at the gathering, who 
cited games as "equally guilty 
with rap music and television in 
contributing to a culture of vio-

36 

lence among disenfra nchised 
youth." 

It's a sad commentary to note 
that Crosby claimed the whole 
AMOA show was nothing more 
than the industry being drawn 
into the media violence contro
versy. Crosby failed to mention 
that video games are created by 
our culture. Nor did she feel it 
important to note that many man
ufacturers design games, specifi
cally non-violent ones, to be put 
in what she describe s as the 
"dimly lit world of the mall 
arcades. " What mall arcade has 
she been to lately? Of course, we 
know by her comments that she 
hasn't bothered to visit any. 

The idea of destroying one 's 
opponent is not fore ign to our 
culture. Football, hockey, soccer, 
and card games (as well as other 
American pastimes like police 
actions and war) teach our chil
dren how to be violent , don 't 
they? And don't cartoons, fairy 
tales, and nursery rhymes tell us 
to slay our foes to win the fair 
maiden or throw a piano on the 
bad guy to solve the case? 

Video games are hardly the 
catalyst for this mentality, but 
merely a reflection of it . As with 
our culture, however, not all of it 
is violent. Since the firs t video 
games in the early '70s , there 
have been non-violent games like 
Pong by Atari , Bubbles by Wil
liams, Q*Bert by Gottlieb, and the 
new Ridge Racer by Namco. Has 
anyone forgotten that the great
est video game of all time, Pac
Man, was about as non-violent as 
you can get? 

Along with these games we 
have had Street Fighter by Cap
com and Mortal Kombat by 
Williams. As violence is a part of 
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our culture , it is a part of our 
entertainment. 

The video game industry is 
especially sensitive to the issue of 
violence. Crosby failed to 
acknowledge that there are many 
games designed especially for 
small children that are not only 
fun and non-violent, but also 
sometimes educational. Many 
such games were featured at the 
AMOA show. Century Vending, 
for example, in conjunction with 
Rite Idea, released Paint 'N 
Puzzle, which challenges children 
to solve a jigsaw puzzle on the 
touch-sensitive screen. Lazer
Tron showed its new Awesome 
Toss 'Em, in which children win 
tickets for throwing colored balls 
into matching boxes. 

Additionally, Data East fea
tured Flower Busters , which gives 
k ids a chance to shoot light at 

flowers to make them open, 
revealing the faces of the happy 
or tired flowers.'Vision'?"bf Reality 
offered a virtual reality experi
ence that is completely non-vio
lent . In conjunction with the 
Naval Museum in Pensacola, Fla., 
VOR's centers will offer an edu
cational experience. Children 
will be able to learn about flight 
and space travel. This is only a 
fraction of the games shown that 
were d esigned for those little 
"impression able" children that 
Crosby so often referred to in her 
article. 

Crosby says that regardless of 
the safeguards the industry 
takes-d es igning non-violent 
games or establishing a rating 
system to alert parents to a vio
lent game-"there is the added 
risk of young children being 
exposed to such games by older 

siblings. " This is a problem that 
parents need to address. Shoot
ing off your nose to spite your 
face has never solved anything. 
The best safeguard against older 
siblings may be to lock them in a 
closet until the younger siblings 
turn 12 or so. Or how about some
thing more realistic,. like moni
toring your children's activities as 
you once did with the older kids. 

As manufacturers, distributors, 
operators, parents, or concerned 
citizens, the responsibility of our 
chiitlren cannot be shirked. Cur
rent games offer a wide variety of 
play experiences. Through this 
variety we attempt to appeal to 
everyone who plays video games. 
For J essica Crosby, what could 
we offer? How about a wet mop 
chasing a wet noodle or one that 
earns points by discussing it a ll 
over tea. D 
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A well-stocked 
redemption 

counter, such as 
this one at Fun

spot In Weirs 
. Beach, N.H., 

offers a wide 
range of prizes. 

Bonnie Theard 

' ; 

FAMILY FOCUS 
What's all the fuss over 
family fun centers? 
ot long ago, when then-vice presi
dent Dan Quayle espoused re
turning to a firm set of "family val
ues," there was a lot of scoffing at 
the term. Family values are no 
longer the butt of late-night talk 
show jokes. The foot-in-mouth
prone Quayle actually hit upon 
something significant. 

Even the motion picture indus
try is sitting up and taking notice. 
Tom Sherak, executive vice presi
dent of 20th Century-Fox, said in 
the Nov. 29 , 1993 , edition of 
Parade magazine, "Family values 
are coming back into fashion in 
Hollywood . Nowadays, parents 
are more conscious of ratings and 
are looking for films that the 
whole family can go and see." 

In a world where both mom 
and dad hold down full-time jobs 
in the traditional household, and 
single parents struggle to provide 
all the material and emotional 
needs of their children alone, 
leisure time spent as a family is 
precious. 
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Add to this situation a slumping 
economy that deters long-dis
tance vacations , and it 's easy to 
understand why families opt to 
stay close to home for entertain
ment . Theme parks , such as 
Knott 's Berry Farm, Astroworld, 
and Six Flags Over Georgia, to 
name but a few, enjoy increased 
patronage every year. 

In addition to the big parks , 
there is a need for local, medium
size facilities that offer smaller 
scale rides and amusements, but 
enough variety to keep kinder
garteners, teens , parents , and 
grandparents interested. 

Enter the family entertainment 
center, a relatively new niche in 
the amusement world. What are 
the basic components of a facility 
that targets the whole family? A 
miniature golf course, for star
ters, bumper cars/and or boats, a 
big game room with plenty re
demption equipment and a first
class prize counter, batting cages, 
go-karts , a soft-play area for the 
youngest patrons , and possibly a 
mini-roller coaster-type ride or 
other large attraction. 

Food is an important element 
since it keeps patrons on the 
premises. Pizza is the prevailing 
favorite food , but salad bars and 
fat-free offerings are also on the 
menus of the '90s. Provisions for 
birthday parties , which generate 
large groups of customers, result 
in good word-of-mouth advertis
ing within the community and 
increased foot traffic. 

There 's so much to explore in 
this new market that a monthly 
column is needed to reach a full 
understanding of the family 
entertainment center phenome
non. Each month "Family Focus" 
will address a different aspect of 
family entertainment, including 
the opening of riew centers 
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around the country. It's bound to 
be an information-filled year as 
we all learn more about how the 
American family spends its lei
sure moments. 

This month, we asked a diverse 
group of well-known industry fig
ures for their thoughts on the 
growth of family entertainment 
centers. 

Terry Weerts, executive vice 
president of Celebration Station 
(a division of Whiteco Industries 
Inc.) in Merrillville, Ind., identifies 
two influencing factors : 

"There 's no question that the 
increasing number of working 
mothers and the recent baby 
boom has helped spawn some of 
the growth of family entertain
ment centers. Things seem to be 
cyclical in nature and now there's 
an interest in family entertain
ment again." 

Celebration Station will open 
its 15th outlet in July in Tampa, 
Fla. The full-spectrum facility will 
include mini-golf courses, go-kart 
tracks, batting cages, bumper 
boats, a kiddie playland, arcade 
games, and a party area with an 
animated band and a pizza 
restaurant. A 16th unit will open 
by the end of the year. 

Adds Weerts, "We basically 
stick to what has worked for a 
long period of time. We do as 
good a job as we can of making 
our locations customer-friendly. 
Redemption has been a big part 
of what we do. In our mind it 's 
family entertainment. Our con
cept is one of balance. We haven't 
reinvented the wheel. 

"We are a combination indoor/ 
outdoor entertainment center. 
We focus on the word 'family' and 
try to offer something for each 
and every age group within the 
family. Our commitment is trying 
to provide an environment where 
families can join in participative 
entertainment together and enjoy 
each other's company. What our 
customers like about us is that 
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we're big enough to have some
thing for everyone to do , but 
small enough that they can sepa
rate for small periods of time and 
keep track of each other." 

Steve McCaul, director of sales 
and special projects for Mondial 
Distributing in Norwood , Mass ., 
has studied population statistics 
and come to this conclusion: 
"Basically the boom of families 
and the decline in the number of 
teenagers has driven the move to 
family entertainment centers. It's 
a matter of population and the 
way the demographics fall out 
across the country." 

Census Bureau reports indicat
ed that 1993 would signal the low
est pool of male teens in the 
United States in 30 years, due to 
lower birth rates in the mid-'70s, 
often referred to as the "baby 
bust" or "birth dearth." In another 
couple of years we will have an 
amazing number of children 
under the age of 12 in this coun
try, since births reached four mil
lion in 1991, matching the peak 
baby boom year of 1957. 

Mondial recognizes the trend 
toward family entertainment cen
ters. Bringing Mccaul on-board is 
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Celebration 
station's Metairie, 
La., location 
includes miniature 
golf, a common 
element in family 
entertainment 
centers. 
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a testimonial to the distributor
ship's forward thinking. McCaul 
has logged 23 years in the indus
try and been involved in the set
up, layout, and operation of at 
least 20 amusement centers. 

According to McCaul, "There's 
a big push to the 20,000-25,000-
square-foot facility as the norm 
for family entertainment centers . 
It's going more to the mini-carni
val atmosphere, with midway 
games and midway rides indoors 
(known as 'iron rides')." 

Art Warner, president of Coin 
Concepts , an East Brunswick, 
N.J., manufacturer of redemption 
and novelty games, has another 
theory on the development of 
family entertainment centers : 
"Arcades were starting to have an 
image problem. By making a 
facility a family fun center, ap
pealing to all ages, right away 
your arcade is a legitimate opera
tion. 

"It changes the entire way our 
industry is looked upon. Arcades 
used to be considered dark and 
dreary places. Family entertain
ment centers are light and 
bright. " 

Adds Warner, "The concept has 
caught on; good news travels fast 
in our industry. The phenomenon 
is not only a U.S. phenomenon; 
it's a worldwide phenomenon. 
Right now, because of redemp
tion , U.S. manufacturers have 
taken a more prominent position 
in our industry and around the 
world. I hope it will last." 

Steve Thomas, director of 
games and facility support for 
Blockbuster Corp. in Ft. Lau
derdale , Fla., looks at it this way: 
"When people talk about any 
entertainment complex today 
they speak in terms of family 
entertainment centers. The word 
'arcade ' has almost gone out of 
the entertainment language. 

"All the violence in videos and 
the bad. press that came out in 
the '80s has pushed families 

PLAY METER 

toward family entertainment cen
ters. Families want to get back to 
interacting with their children. In 
family-oriented centers there 's 
something for the whole family to 
do." 

Thomas has 12 years of experi
ence in family amusement center 
planning and operations. "Block
buster is going to be in the family 
entertainment center industry 
starting in '94 and is presently 
putting together a management 
team," says Thomas. The compa
ny has over 3,500 video rental out
lets in eight countries. 

11 We live in a differ
ent society today; 
pa rents have less 

time to spend with 
their children and 

want to spend more 
quality time as a 

family.'' 

Joe Tunney, sales representa
tive for Coastal Amusements , the 
Lakewood, N.J., redemption and 
novelty game manufacturer, was 
a long-time operator before en
tering the ranks of manufactur
ing. He points to sheer econom
ics : "All the aspects mentioned 
already are bona fide reasons for 
the success of the family enter
tainment center concept. I also 
believe that the cost of traditional 
family entertainment has risen so 
high that it is no longer affordable 
to the 'microwave parent' (We 
want to have fun and have it 
now!). 

"Look at the cost of the typical 
sporting event: $30 tickets, $4 hot 
dogs, and $4 beers can turn an 
outing into a $150 afternoon for a 
father and two children." Tunney 
believes that even with the larger 
facilities being built right now, 
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"the smaller operator has a niche 
he can fill." 

Bailey Beeken, show manager 
of the Fun Expo and president of 
Bellwether Expositions in White 
Plains, N.Y., attributes the growth 
of this phenomenon to a combina
tion of factors . "The largest num
ber of children born to baby 
boomers was just a year ago ," 
says Beeken. "We 're going to 
have an enormous amount of 
children looking for recreation in 
the future . We live in a different 
society today; parents have less 
time to spend with their children 
and want to spend more quality 
time as a family ." 

Beeken began researching 
family entertainment centers five 
years ago. An article in the New 
York Times about the resurgence 
of miniature golf was the catalyst. 
Says Beeken, "Even then you 
didn't hear the words 'family 
entertainment center' very much. 
You heard about the individual 
elements, such as bumper boats 
and go-karts." 

According to Beeken, the re
cession has contributed to the 
growth of smaller centers in two 
ways . "First , parents who once 
leaned toward 'destination vaca
tions ' now look for the value
added concept: 'What can I do for 
a little bit that gives me a lot?' 

"Second, land values dropped 
and large plots of real estate 
became more affordable . Busi
n essmen and women in other 
industries took an interest in the 
concept and made a decision to 
enter this new arena. Perhaps 
they were in the restaurant busi
ness and decided to branch out . 
Attendees at Fun Expo come 
from all different kinds of busi
ness backgrounds . They are 
bringing fresh ideas to the 
amusement world." 

There's no question that the 
once-fledgling Fun Expo has 
grown into a major trade show in 
three brief years . Attendance in 
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'93 was 4,000; a larger number is 
expected for the Oct. 2-4 show 
this year in Las Vegas. 

"Most of this business is not big 
chains." notes Beeken, "but mom
and-pop locations." She sees an 
opportu nity for coin machine 
operators to form partnerships 
with family entertainment cen-

ters. "Each family entertainment 
center in each community is 
based on demographics. Who 
knows better than the local oper
ator what works in his area? They 
have the competitive edge. Oper
ators may think they will be dic
tated to, but I think they will be 
pleasantly surprised. It's a differ -

Kiddie Whac-A-Mole ® ® Kiddie Can-Allell '" 

Kiddie eames are hot and we·ve eot the best in kiddie eames. 
Kiddie Whac-A-Mole®. Kiddie Can-AlleyrM and Kiddie Pattie 
Cakes™ are the stars of Familv Fun Centers and RedemPtion 
Arcades around the world. Not too bie. not too small and not too 
difficult. thev are just rieht for vouneer children. 
Like all of our eames thev are fun. excitine. colorful and Profit
able. Thev come with adjustable difficultv levels and adjustable 
ticket disPensers so vou can tailor Plav to vour operation. 
We were Pioneers in redemption eames and we can helP vou with 
eames. redemPtion centers. redemPtion svstems. cash control 
svstems and complete familv fun center desien services. Give us 
a call! 

Bob's Space Racers, Inc. 
427 15th Street 
Daytona Beach, Florida 321 17 
Telephone: 904-677-0761 
FAX 904-677-0794 

Designers and manufacturers of games since 1970 
<!:> Bob's Space Racers, 1993 
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ent relationship than what they 
have with a tavern or pizza par
lor." 

Beeken concludes, "Family en
tertainment centers range in size, 
shape, and scope. They must be 
equal to the demographics of the 
area. As the market becomes 
more competitive, it 's vital that 
those in th e industry acquaint 
themselves with all the educa
tional materials available , from 
trade publications to seminars 
and trade shows. There's still a lot 
of opportunity for growth as long 
as it is done in a measured and 
well thought out way." 
What does the future hold? 

McCaul foresees growth in the 
family entertainment center area 
for about five more years . Says 
McCaul, "Then I can see new 
developments, such as virtual 
reality, if it hits big. I can see dif
ferent virtual reality rooms to go 
along with what we have right 
now, sort of a virtual reality the
ater." 

Beeken explains, "All commu
nities cannot support mega-cen
ters. What I see is a convergence 
of recreation facilities of all kinds 
becoming d iversified fami ly 
entertainment centers, or multi
amusement complexes. 

"Pick up any trade journal, 
from bowling centers to skating 
rinks, and it's clear that instead of 
keeping to one specialty they are 
all diversifying. They know they 
must be competitive to stay in 
business." 

W amer, whose decades in the 
amusement industry stand him in 
good stead , feels there will be a 
saturation of family entertain
ment centers in the 20,000- to 
25,000-square-foot range. His per
spective is based on history: "I 
compare the future to the days of 
Pac-Man. The prudent business
man who watches his business 
will survive. Those who think it's 
an easy dollar will not last." D 
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IAAPA '93 
A universe of attractions 
under one roof 
virtual reality adventure that 
asks players to help save Nessie, 
the Loch Ness monster, from evil 
bounty-hunters bent on her 
extinction. The first live-action 
sl.mulation ride to be entir ely 
originated on high-definition 
video. Animated figures that can 
make small children giggle with 
delight and clasp a parent's leg 
in fear. 

The newly expanded Los Ange
les Convention Center served as 
the backdrop for this and so 
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much more at the 75th IAAP A 
(International Association of 
Amusement Parks & Attractions) 
Convention and Trade Show, held 
Nov. 16-20. Every inch of the addi
tional 335,000 square feet was uti
lized- and then some. Carousels, 
Ferris wheels, and a host of other 
attention-grabbers were set up 
outside. 

Two words in the IAAP A 
acronym are right on target: 
"international" and "attractions." 
If one were to spin a globe and 
blindly stop it with the index fin
ger, the odds are good that the 
country where it would come to 
rest had a representative at 
IAAP A '93. Spying the badges of 
exhibitors and attendees-there 
were over 24,500 of the latter, by 
far the largest turnout ever
made an observer wonder whe
ther he was at a trade show or the 
United Nations. They came from 
Spain, England, France, Italy, 
Germany, the Netherlands, Great 
Britain, Australia, China, Japan, 
Taiwan, Canada, Mexico, Brazil, 
Argentina, and Saudia Arabia. 
That's just for openers; the list 
could contain about 50 more 
countries. 

And oh , was there an abun
dance of attractions, not just big
ticket pieces for the large amuse
ment parks but also items for 
family entertainment centers and 
large arcades. The aisles were 
line d with major rides, k iddie 
rides, roller coasters, simulators, 
go-karts , bumper cars, a nd 
shows/ productions that involved 
water, animals, stunts, theatre, 
and animation. 

Take, for example, the afore
mentioned Loch Ness Expedition, 
the first in a series of Vir t ual 
Adventures from Iwerks Enter
tainment/ Evans & Sutherland, 
the latter a defense contractor 
that's expanding into the enter-
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was Yogi referring to '01 DARTS??? we don't know, but his Immortal words ring true when 
the game is played on the new SCORPION STINGER '94. Our exclusive player selectable '01 
EQUAL DARTS TM feature adds an entirely new element to the game - STRATEGY - and 
keeps the tension mounting 'til the last player throws the very last dart. 

'01 EOUAL™ 
HOWIT 
WORKS 

THE CAME DOESN'T END WITH THE FIRST PLAYER TO REACH "0". 
INSTEAD, EACH REMAINING PLAYER IN THAT ROUND HAS A FINAL 
TURN TO CO OUT, IF POSSIBLE. THE PLAYER WHO FINISHES WITH 
THE LEAST DARTS THROWN IS THE WINNER. 

It's now stricly a game of skill - the disadvantage of unfavorable throwing order Is 
eliminated. With '01 EQUAL™. players sharpen their skills by setting up the most strategic 
"out" shots, and then going for the win with the fewest darts. Th~ feature opens up a 
completely new form of league competition. 

'01 EQUAL TM is part of the STINGER '94 expanded game menu - the widest choice ever 
available. We've added the entire range of '01 games, 301 thru 1001, with the touch of a 
single button. Check out all the new features that continue to make SCORPION the BEST 
game in town . . . right, VOCI ?! 

USER FRIENDLY OPERATION· EASY ACCESS TO ALL GAMES 

301/501/701/801/901/1001 - Plus all options. 

SHANGHAI/ Nt-W BASEBALL • An American Favorite. 

HI-SCORE/ Nt-W LO-SCORE - A new twist -
Low score wins, but missed darts count 50! 

CRICKET /CUT-THROAT CRICKET and 
Nt-W NO-SCORE CRICKET • Fast paced, marks only. 

The ORIGINAL Computer Challenge Player 

I STINGER '94 IS ALSO AVAILABLE AS A KIT FOR ALL SCORPIONS I 

Other NEW FEATURES l 
on STINGER '94 -

PLAYER SELECTABLE 
SOLID BULL 50/50 
SPLIT BULL 25/50 

ffiIDOOJOO 00[16~ ™ 
souno svsn:m 

~&1JlJl)~™ 
MATCH FEATURE AFTER EVERY GAME 

ATTRACTS MORE PLAY 

800-523-2760 
MERIT INDUSTRIES, INC. 
PA 215·639-4700 FAX 215-639-5346 
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tainment field . It's the world 's 
first high-capacity, high-through
put virtual reality attraction. 
Players enjoy 3-D computer gra
phics while seated in a six-person 
vehicle . They. serve as comman
der. pilot, periscope operator, 
and robotic arm operator. 

Or consider stepping inside the 
14-seat "Venturer" simulator by 
England 's Hughes Rediffusion 
Simulation/ Sony Broadcast In
ternational, with the promise of 
duplicating the gut-wrenching 
exp erience of a roller coaster 

ride. For something less taxing on 
the body's nervous system, atten
dees could enjoy a full-immersion 
musical tour, from prehistory to 
presen t tim e, from He imo/ 
Roberto Gavioli Studio, or sample 
a host of treats from the many 
food and beverage companies. 

Of course, not lost in the mix 
was th e coin-op amuse m ent 
indu stry, which continues to 
increase its presence at IAAPA 
shows. Those who are veter an 
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exhibitors say it 's a show they 
wouldn't dream of missing, while 
rookies vowed to take out booth 
space from this time forward . 
Here are some of their com
ments: 

Joe Tunney, Coastal Amuse
ment: "This is truly an interna
tional show- with attendees from 
places like Europe, Latin Amer
ica, the Far East, and Australia
and it's becoming more and more 
so every year." 

Ron Yaffe, GaMCO: "First of all, 
there are more potent ial cus-

tome r s a t JAAP A- upwards of 
20,000-so we write more busi
ness . And it 's the most diverse 
cliente le you'll ever find a t an 
amusement show. Every amuse
ment park in the world is repre
sented here. 

"These parks are beginning to 
r e alize how important it is to 
have r edemption in their facili
ties. I find they're more aggres
sive and r eceptive to ch a nge. 
They're willing to try redemption, 
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even if it's something unfamiliar 
to them. Of course, they have the 
luxuries of money and space that 
small amusement game opera
tors might not have. 

"Another thing about the for
eign customers is that they often 
buy by the container, not a piece 
h e re and a p iece there. These 
international sales have allowed 
many of us in amusement game 
manufacturing to stay in busi
ness. It would be very difficult to 
survive on domestic sales alone. 
JAAP A is just a great, great show 
forGaMCO." 

Ted Sloan, Bob's Space Racers: 
"This is our big show, the one 
where we showcase all of our 
products to customers from all 
over the world. In fact , we bring 
20 p eople to wor k th e IAAP A 
show; that 's how huge it is for us." 

Matt Kelly, Lazer-Tron: "We've 
been coming to IAAP A since our 
inception.; it's the most important 
show for us . JAAP A h as every
thing you n eed in on e place , 
whether you'r e a lar ge amuse
ment park , an independent fami
ly entertainment ce n te r , or a 
large arcade operator . In fact , 
I've talked to some street opera
tors here this year; that 's not 
something you would 've seen 
before." 

Greg Sullivan , National Sports 
Games : "We sta rted ou t small 
with one booth at JAAP A a few 
years ago. This year we had six
it 's grown as the interest in our 
company has grown. Our basket
ball games, for example, are real
ly becoming popular in the Far 
East. Exhibiting at IAAPA gives 
us contact s with intern ational 
customer s that we don 't get at 
other trade shows." 

Natalie Kulig, American Sam
my: "JAAP A is a natural for our 
industry, because most of these 
theme parks have game rooms 
with coin-op equipment. This is 
the fir st IAAP A show for Amer
ican Sammy, and we'll definitely 
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return . There's so much more 
international business than you'd 
normally see at AMOA; ACME, or 
the Fun Expo." 

Jeff Smart, Smart Industries: 
"IAAP A is our biggest show. With 
AMOA and ACME, we do great 
domestic and good international 
business, whereas with IAAPA 
the situation is reversed. Having 
so many visitors from all over the 
world let 's us get together with 
our overseas customers and 
make contacts with people who 
might not be familiar with Smart. 
Our products do especially well 
in the Pacific Rim." 

Ralph Coppola, ICE: "This is my 
fourth year exhibiting at IAAP A, 
and it just gets better and better. 
We do so much foreign business 
at IAAPA that we 'd be crazy to 
miss it. Those manufacturers in 
our industry who aren't here are 
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really hurting themselves ." 
Ron Carrara , Lazer-Tron: 

"You're now seeing almost every 
major U.S. distributor at IAAP A, 
whereas in the past you 'd only 
see one or two. I think manufac
turers who don't exhibit at 

· IAAP A are making a real mis
take. I know some take the atti
tude , 'Well , I'm so and so. If I 
don't get prime, corner booth 
space, I'm not coming to IAAPA! ' 
That 's stupid. Some of the manu
facturers here are so big they 
dwarf coin-op manufacturers. 

"I can ' t overemphasize how 
important IAAPA is to our com
pany in terms of selling our 
games to foreign markets . It 's just 
the most vital trade show there is 
for Lazer-Tron. " 

David Capilouto of Greater 
Southern Distributing, after step
ping out of the Hornet-I simulator 
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from Magic Edge/ Namco , sum 
med up why the coin-op industry 
needs to be involved with IAAP A. 

"This simulator is amazing; the 
technology just keeps getting bet
ter and better. The cost is easily 
into six figures , and though it's 
not something we'd handle , there 
are a lot of amusement parks who 
will buy it and do well with it . 

"Why do I com e t o IAAP A 
shows? You have to be aware of 
what 's out there ; you can 't have 
tunnel vision . Even if ou r cu s
tomers can't use a simulator like 
this , we have to keep abreast of 
technological advancem ents in 
the amusement industry and how 
they will affect our operator cus
tomers . We 're definitely going to 
be seeing more and more sophis
ticated attractions like this in the 
near future ." 0 
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ICE's Ralph Coppola <rl with Michael 
Damtew of Dunis Distributing. 

Kevin Flaherty of Moon Jump <IJ looks 
over Willy the Whale with Carousel's 
Steven Veatch <cl and Tom Collins. 

Part of the newly merged Ace 
Novelty/Acme sales team, <1-rl: John 
Dyer, Rorie Keller, Jack Kelly, and 
Georgia Plantz. 

PLAY METER 

By Coastal Amusements' Arrow Alley, <1-rl: the company's Joe Tunney, Bob 
Keelyn, and Russell O'Rourke. 

Lazer-Tron·s Ron Carrara <rl with representatives from Pan Asia Amusement co. 
Ltd. in Taipei, <1-rl: Clark Liu, Samson C.M. Chu, Charles Chen. and Peter Yeh. 

The Purple Star gang by Winning Inning, <1-rl: Bill Ouinn, Lou Erpelding, Nancy 
smart Singh, Keith Ashbacher , Jim Thayer, and Tod Bertram. 
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Hamilton Mfg.'s Gary Calhoun talks 
changers with Playtime Industries· Lyn 

Jaleco USA's Mary Hermanson between crand Prix Star II and Arm Champs II. Merrill. 

By Bob's Space Racers· Rising Waters, !1-rl: the company's Ted Sloan, Bob Cassata, Dan Brechner/Cloud 9's Sondra Doyle 
and Jack Mendes. and Leonard Brechner. 

Wapello Fabrication's Don and June 
Hardin welcome old friend Sam Arrigo 

The Mondial team shows that tuxedoes are appropriate attire for any occasion. of Big A Amusements m. 
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At the EMT/NSM kiddie ride booth, 11-rl: Linley Hughes, Jutta 
Enders, Ulli Kunnecke, Courtney King, Tony Lantz <in the 
Dozer>. John Margold, and Jim Chapman. 

Thomas Reily of Reily's Fun Spot winds up to take a pitch as 
Sport-Tech's Dick Galloway m. Bill Galloway <cl, and Bob 
Porembski look on. 

A family tries out Design Plus· new Striker as Design Plus 
owner Mike Seibert, daughter Laurie, and Exidy's Viginia 
Kauffman look on. 
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All smiles at the Rainbow crane booth are, !1-rl: J.P. O'Neil of 
Rainbow, Joy Rectenwald of Island Adventure Golf, Stan 
Smith of Rainbow, and Ross Rectenwald of IAG. 

Dave Clark of TOR Enterprises tries out one of ARMS' new 
arcade stools while chatting with ARMS owners Lou and 
Bonnie Cappetta. 

In front of Laramie Interests' plush are staff members 
Jackie Foster m, Theresa King, and Stephen Chernin. 
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Betson·s Neal Rosenberg by two- new Crompton pieces, 
London Bus and London Cab. 

Quicksilver's Michael Ansell m and Greg Malavazos by the 
company's redemption and jukebox product. 

This attendee samples the virtual reality experience at the 
Visions of Reality booth. 
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American Sammy's Natalie Kulig and David cane by Simple 
Simon. 

Doyle lnternational's Skip Doyle m and Jerry Weiman flank 
the dual-rimmed Hoop Shoot Rally. 

Players take a virtual reality spin in Alternate Worlds 
Technology's Reality Rocket. 
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National Sports Games· Kim Cook m and Greg Sullivan by 
Super Shot. 

Namco introduced a new redemption game. sunny Side Up, 
at the show. This young lady proved quite adept at tossing 
the fried eggs! 

Data East's Drew Maniscalco and Judy Burt by Tales from 
the Crypt. 
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Ron Yaffe m of GaMCO and Gary Johnson of Jump-It Sports 
by GaMCO's Tlddly Dinks. 

At the AAMA booth, 11-rl: Elaine Krieger. AAMA; Mick White, 
Tornado Table soccer; Holly LaMontagne. Atari; and Angela 
Orlando, AAMA. 

The smart clan by the company's candy Cane, 11-rl: Gordon. 
Kellie, Jesica, and Jeff Smart. 
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Wylie Irwin of Side Show Pizza tries Coin concepts' new 
Laser Blazer as the company's Art warner looks on. 

Skee-Ball president Joe Sladek in front of Tic Tac N' Roll. 

canobie Lake Park's David cook !cl dons HMS Monaco's new 
sports caps; he's pictured with HMS's Steve Shulman m and 
Ira Erstling. 
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Oriental Trading Co.'s Steve Fortson m and Cary Lauber !cl 
with Danny Brown of Brown concessions. 

Pentes Design's Val Spake m and Dana Pentes show what 
soft play is all about. 

_. 
Holding Dino, Fred and coca-Cola Bear plush from Play-By
Play, 11-rl: Fiesta Texas' Rick O'Leary and Scott Smith; Play
By-Play·s Tony Lawlor and Mark Gawlik. 
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John m and Mike 
McEwan at the 

company's IAAPA 
booth. An attendee 
plays the popular 

Big Mouth. 

COMPANY PROFILE 
Meltec thrives on low-tech 
in high-tech coin-op world 
he year is 1978. Boom Ball, an 
electromechanical redemption 
game, makes its debut . Old
timers and skeptics say, "Well, 
it 's not pinball. " In 1986, when 
Knockdown hit the market, the 
word was, "Well, it 's not video." 

Right on both counts. Redemp
tion games such as these from 
Meltec don't fit into any category 
but their own . In a high-tech 
world, such low-tech games are 
doing quite well, thank you. Take 
a look around the next major 
trade show exhibit floor if there is 
any doubt. 

One of the survivors in the 
early redemption game manufac
ture r sweepstakes, Meltec is a 
family-owned business that spe
cializes in redemption games for 
the whole family. 

According to company presi
dent John McEwan, "This indus
try used to be pinball, video, and 
'other .' Redemption is now a 
legitimate , valid category of 
machine." 

Redemption equipment has 
dominated the amusement scene 
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of late, and talk frequently turns 
to the topic of family entertain
ment centers, where redemption 
equipment occupies a major 
share of floor space. 

McEwan is not surprised by the 
popularity of such centers. "A lot 
of the market segment has been 
ignored in the past. The majority 
of games are mostly male-orient
ed. Some videos are confusing to 
adults and little kids cannot even 
see the screen. So many people 
couldn't spend their quarters . 

"There was no place for mom, 
dad, little kids, and grandparents. 
Redemption addresses this seg
ment of the player population. In 
the early '80s redemption was a 
tough sell; it did not have a home 
in arcades around the country. 
Now that's changed." 

Why is a family entertainment 
center different than an arcade? 
According to McEwan, "simply 
because there 's something for 
everyone in the family. You can't 
say that about arcades in general. 
I don 't think we as an industry 
were getting quarters from the 
entire family . Family entertain
ment centers came out of the 
amusement parks and facilities 
with batting cages and miniature 
golf. Those places always had our 
games. " 

McEwan feels that the move to 
redemption started with opera
tors who had a ratio of "too many 
losers to winners" in video and 
wanted other equipment. Distri
butors, who did not handle re
demption in the early '80s , are 
more in tune with the equipment 
today. Some even have seminars 
for their customers. 

"Almost all of our sales are 
through distributors ," adds 
McEwan. "People I used to sell to 
direct now buy my equipment 
through a distributor and that 's 
fine with me. " 
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As with other redemption man
ufacturers, McEwan finds that the 
Far East market is a hotbed of 
activity, from Japan to mainland 
China. Europe is slow, due to the 
abundance of fruit (low-stakes 
gaming) machines. Adds McEwan, 
"The traveling carnival business 
is big in Europe. If you don't make 
trailers you don't do as well in 
that market." 

He feels that the recent NAFT A 
trade agreement may be a shot in 
the arm for our industry. "Duties 
will be reduced substantially over 
time and that should open some 
markets in Mexico and Central 
and South America." 

Big changes at the home office 
Meltec recently moved its 

headquarters from a 15,000-
square-foot location in San Jose, 
Calif., to a new 25,000-square-foot 
home in Beaverton, Ore., right 
outside of Portland. The 700-mile 
move was motivated by a desire 
for a less hectic lifestyle , good 
schools, clean air, and more open 
spaces. 

Says McEwan: "There's a good 
labor force here and everyone 
has been friendly. I think it will be 
a better place to operate econom
ically. " Since 40 percent of 
Meltec's business is overseas, the 
close proximity of the port is 
important . Games headed for 
Canada go through Vancouver, 
which is due north. Both the per
sonal and professional sides of 
life are in harmony in the new 
office/factory complex. 

Meltec's game lineup includes 
Boom Ball, Knock Down, Big 
Mouth, Shoot Out, and Pot-0-Gold 
single-player games and the 
multi-player Frog Race. The num
ber one seller is Big Mouth, the 
game that asks players to shoot 
out the teeth of a huge clown face . 
The company is known for its 
shooting games and has some
times been typecast. Pot-0-Gold, 
Meltec's new ball-rolling game, 
has taken time to build an audi-
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Employees in front of the new office: John McEwan, Mike McEwan, Natalie 
McFall, Ken Barnett, David Hoffman, Jose Santiago, Amy McEwan, John McFall, 
Karl Jones, Aaron Worthen, Hugo Santigo, Tony Bondy, Wendy Blalock, Gus 
Martinez, Barry Loser, Ladd Klink, and Paul Hanson. 

Inside the factory, an assembly line of Big Mouth games. 

ence of its own. 
Now th at the dust has settled 

from th e move, wh at's next for 
Me lte c in te rms of p roduct? 
Possibly a revamp of Shoot Out 
and Frog Race, says McEwan. He 
acknowle dge s that t h ere's a 
trend to scale down games since 
floor space is expensive, but adds, 
"There's a limit to h ow much 
sm a ller you can m a k e a gam e 
and still r etain its integrity, the 
esse n ce of wh a t m akes it play 
well. " 
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The scale d -do wn thinking 
won 't result in child-size games 
from Meltec. Any youngste r can 
pla y t h e company' s ga m e s a s 
origina lly d e s igne d. No tes 
McEwan , "Once a child pushe s 
th e bu tton on Knockdown , the 
ball shoots just as far as when an 
older person pushes the button." 

Good game elements 
never change 

At Meltec, the playability and 
fun of the game ar e paramount. 
"If a game isn't fun it won't stick," 
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advises McEwan. "If you're going 
to m ake games that go on for 
years you'd better be hitting all 
the markets." Fun and simple are 
his watchwords. 

"I don't think kids care about 
how you make the game hap
pen-the technology; if there's no 
game play it won't work for a long 
period of time. Pac-Man was a 
game that was fun for everybody; 
it was not gender-based." 

That universal appeal of re
demption games has brought a 
n ew wrinkle to this end of the 
business. Are there too many 
companies putting ticket dis
pensers on games and calling 
them redemption pieces? 

"I always thought there was a 
limit to the games you could truly 
m erchandise and add a ticket 
dispenser," comments McEwan. 
"How do you percentage games 
where players can score astro
nomically, as in videos and pins? 

"Tickets don't work on just any 
machine . There 's a thought out 
th e r e : just spit out tickets. I've 
heard many manufacturers say, 
'Forget about the game play, just 
kill them with tickets! ' I don't sub
scribe to that line of thinking. 

"When yo u manufacture re
demption gam es it takes a cer
tain kind of mindset. Some big 
factories design a game, crank up 
for a run, and then they're on to 
the next product. Some of the 
better redemption games, those 
that have stood the test of time, 
come from a different mindset. 
You're building something you 'll 
build this year and the year after. 
The buyer has to have the same 
mindset. This piece is going to sit 
here and be steady, forever. I 
think the p eople making them 
and buying them must have this 
understanding." McEwan is of the 
opinion that the smaller factories 
are "a little more near and dear 
to the product." 

More competition is another 
byproduct of the interest in 
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redemption. "It cuts both ways," 
says McEwan. "Since everyone is 
making it, it says good things 
about redemption. If a location is 
adding redemption games , I 
think Meltec should be a part of 
it. Maybe in the old days I sold 10 
games to a customer and now it's 
five. There's a bigger base today 
so that's alright. I'd like to have 
both but I understand." 

With all this interest in re
demption , why do some opera
tors still resist? "Some are for 
good reasons," speculates McEwan. 
"Take a bar in Minnesota with a 
pool table and a dart machine. A 
guy drinking his beer there 
doesn't want redemption. These 
machines can't go everywhere. 
Some people are reluctant to 
change because change is diffi
cult. 

"In some regards it's a lot more 
work. It puts you into retailing a 
little bit. Trying to buy and sell 
video games when they're hot 

"When you manu
facture redemption 

games it takes a 
certain kind of 

mindset. smaller 
factories are a little 
more near and dear 

to the product." 

and getting rid of them when 
they're not, that's like being a 
stock broker. It 's hard on that 
side as well. I think they're both 
difficult but there's a difference . 
Redemption initially takes a lot of 
homework. I contend that it's well 
worth it. " 

What does McEwan have to say 
about those who claim progres
sive jackpots on redempt ion 
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games teach children to gamble? 
"It smacks a little of gaming, with
out a doubt. But it also smacks of 
some clever merchandising. It's 
another incentive for the player. 
I've always wondered why a mini
golf location doesn't put a star on 
every 50th or lOOth ticket in the 
game room that awards a free 
round of golf, to pull players in. It 
could be viewed as quasi-gaming, 
but it's good merchandising." 

Meltec games are usually found 
in banks and lend themselves to a 
progressive jackpot. The compa
ny is working on one at the pre
sent time, to be used as an add-on 
device for Big Mouth and Knock 
Down. It offers an opportunity for 
veteran players to earn a higher 
reward for their skill. 

Predictions are tricky, but 
McEwan graciously answered one 
posed by Play Meter: Will the 
entertainment centers of the year 
2000 be vastly different from what 
we know today? 

Cautiously stated: "I don't know 
if they will be huge mega-centers 
or not. Family entertainment cen
ters are headed upward in terms 
of square footage . No one goes in 
today and builds a 1,500-square
foot-center. Locations are adding, 
not downsizing. 

"Certainly I think there's some 
new technology that will be a part 
of the industry. Whether it will be 
virtual reality or not is unclear. In 
general, locations will offer 
hands-on activities you can't do at 
home." 

For sure, Meltec and its close
knit staff will be m aking tim e 
proven redemption games for the 
players of tomorrow. Assisting in 
that effort are Mike McEwan, vice 
preside nt ; Natalie McEwan 
McFall, administrative coordina
tor; Paul Hanson, field/ technical 
service ; Ron Bader, electrical 
engineering; Ray Nishi, mechani
cal/ graphic design; Pat Adams, 
shipping and receiving; and Jose 
Santiago, production manager. 0 
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COIN MAN 
INTERVIEW 
Joey Herd 

I t was founded in the fall of 1993 
and is headquartered in Bir
mingham, Ala. The executive 
director is Joey Herd, general 
manager of that city 's River
chase Golf 'N Games, a family 
fun center featuring three 
themed miniature golf courses, 
a 50-piece arcade, and nine bat
ting cages. Before joining River
chase he worked for White 
Water and American Adven-

tures, two At-

Despite the numerous 
positives offered by mem
bership in the International 
Association of Amusement 

Parks and Attractions 
<IAAPA>, there are many 

operators of family amuse
ment centers who've longed 
for an association that more 

closely addresses their 

1 ant a-based 
divisions of Sil
ver Dollar City 
Corp. 

I understand 
the IFECA is 
geared toward 
independent 
family enter
tainment cen
ters and small
er chains like 
Celebration 
Station, not the 
giant theme 
parks common
ly served by 
IAAPA. 

specific needs. Well, they've 
got one now; it's called the 
International Family Enter

tainment Center Association. 
Really, we're 

geared toward 
anybody in fam
ily entert ain-
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Christopher 
Caire 

ment. A lot of people assume 
that means the small guys, but it 
just boils down to this: we're not 
for the amusement parks. 
They're typically huge and 
located in tourist destinations, 
whereas family entertainment 
centers are usually local ven
tures that attract local visitors. I 
know of very few people 
throughout the world who drive 
any length of time to go to a 
family entertainment center. 
That's kind of how we define it: 
a unique facility that attracts 
local visitors and has a variety 
of recreational elements. 
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A typical family entertain
ment center has multiple activi
ties, but each one is completely 
different. That's a little different 
than a typical amusement park, 
which has rides , shows, and 
food. Family entertainment cen
ters have a wide variety of 
things: batting cages, miniature 
golf, Laser Tag, bumper boats, 
go-karts, virtual reality, arcade 
games, and so on. Recently soft 
play has accounted for a major 
portion of the industry, and fam
ily-style rides have started to 
make an influx. A major amuse
ment park might have 100 rides 
and a $3 million roller coaster, 
while the average family enter
tainment center would have 
rides that cost between $100,000 
and $150,000. I'm talking about 
carousels, Ferris wheels, scram
blers, and small kiddie rides. 

We hear references to "family 
entertainment centers," "family 
fun centers," "pocket parks," 
etc. Are they synonymous? If 
not, how would you define 
them? 

Yes, they're pretty much syn
onymous: family entertainment 
centers, family fun centers, pock
et parks, fun parks, kiddie parks, 
soft play parks, etc. They all refer 
to family entertainment at places 
smaller in size than an amuse
ment park-but they're just as 
exciting and fun. The average fa
cility is 10 acres and less, though 
there are a lot that are two acres 
and under. But I haven't seen 
many that are over 10 acres and 
still classify themselves as family 
entertainment centers. 

So the common denominator 
is the size, not so much the 
attractions to be found there? 

Yes, I think that's right. 
Does your association have 

any specific criteria for mem
bership? 
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Anyone who considers him
self part of the family entertain
ment industry can join. Tech
nically, I guess an amusement 
park could join the association, 
but there's nothing we can pro
vide that IAAPA doesn't al
ready. IAAPA does a tremen
dous job dealing with amuse
ment parks; there's no way we 
could compete with them in 
terms of offering services to 
amusement parks. 

We're geared toward folks 
who operate things like minia
ture golf, go-karts , batting 
cages , bumper boats, and soft 
play. Even the parks and recre
ation departments have con
tacted us, because they're get
ting into the family entertain
ment end of the business. A lot 
of shopping malls have contact
ed us. They're going beyond typ
ical mall arcades to incorporate 
rides, indoor golf courses, and 
even indoor amusement parks; 
Camp Snoopy in the Mall of 
America is an example . Ice 
skating rinks, bowling centers, 
and driving ranges are also 
involved in the family entertain
ment industry. 

We could certainly provide 
information to some members 
of IAAPA, but the majority of 
them would find that belonging 
to our association would serve 
no purpose. Frankly, we don 't 
want to. The niche that we've 
identified is the locally owned 
and operated , or corporately 
owned and operated, family 
entertainment center. We did 
some surveys this past March, 
and what we found was that 70 
to 80 percent of those who 
responded were locally owned 
and operated family entertain
ment centers; they were owned 
and operated either by a small 
group of investors or family 
members; the family entertain
ment center was their sole 
source of income ; and they 
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didn't belong to any association. 
We're not trying to steal mem

bers from any association. 
There are simply a lot of people 
out there who don't belong to 
any organization, and we feel 
we can provide them an avenue 
for education, communication, 
networking-in other words, 
teaching them more about the 
industry they belong to. 

11 lt's critical to 
understand that 
thelFECAisfor 

suppliers as well 
as operators, 

though.the associ
ation is certainly 
operator-driven." 

How long had the association 
been in the planning stages 
before becoming a reality? 

Planning started about three 
years ago, when I was still living 
in Atlanta. Fun Expo had their 
first trade show there, and after 
it was over (show director) 
Bailey Beeken called in several 
folks from the show to talk. 
From that discussion, we decid
ed that the family entertain
ment center industry needed a 
voice. 

Over the next 18 months, I 
took it upon myself to talk to a 
lot of people. I wanted to get 
their input on whether an asso
ciation for family entertainment 
centers made sense, whether it 
would provide a service to peo
ple , not be self-serving. Then, at 
the 1992 Fun Expo in New 
Orleans, the talk became more 
serious . By the beginning of 
1993, we said, "Let's do it." 

It's critical to understand that 
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the IFECA is for suppliers as 
well as operators. Even though 
it's been stated several times, 
and accurately, that we are an 
operator-driven association, the 
suppliers of the industry-ride 
manufacturers , game manufac
turers, designers , prize compa
nies , etc.-are critical to our 
success . Without their knowl
edge base , without their infor
mation, there's no way we could 
succeed. They get to see multi
ple facilities at any given time . 
They may sell a piece of equip
ment in New Jerse y, one in 
California, one in Montana, and 
so on, while the typical operator 
only sees the faciiities in his 
own geographic area. So the 
supplier is very important to us ; 
we need to utilize their exper
tise. 

What services will the associa
tion provide its members? 

Unlike some of the other 
organizations out there, we're 
going to be more educationally 
oriented. We have nothing to do 
with running trade shows; that's 
not what we do. Fun Expo does 
that very well. We 've entered 
into a partnership whereby 
they'll continue to run Fun Expo 
and we'll serve on their adviso
ry board. Fun Expo is our official 
trade show and convention site 
each year. They've done a great 
job over the last three years of 
growing this industry and bring
ing people together. There were 
more than 4,000 attendees at 
this last show, which is tremen
dous for a three-year-old orga
nization. 

What we want to do as an 
association is continue to foster 
goodwill and, on a timely basis, 
get information out to people. 
I'm talking about educational 
ideas on their bottom lines , 
marketing, health and safety, 
insurance , and all the other 
issues that concern our busi
nesses. This will be done 
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Users' Reports 

"We rea lly liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third." 

"The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months. " 

"The best investment since we bought 
our fax machine. I can't ever imagine 
doing business without either one. " 

"We have good employees .. . The 
Token Tech removes the temptation . 
for them to become "silent partners" by 
skimming the till. " 

"It's great! You should have come out 
with it 10 years ago." 

"After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted wi th your Token 
Systems." 

"The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!" 

"Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech. " 

"We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It's accurate, and 
much faster, and it keeps our people 
honest. " 

"The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units. " 

"It's working just perfect. We love it!" 

"For a $3 Cigarette Token, it's the only 
way to do business." 

"We were using a system which had the 
"illusion of control" . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count." 

"The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour." 

"We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior. " 

If you want to take more of these 
to the Bank every week ... 

Just Push the Right Buttons. 
Token Tech™ #2000 

High Security Token Dispenser 

GAME 
TOKENS 

• Control, Accuracy, Security & Dependability. 

• Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis ... or Anytime. 

• Changeable Display Signs. (Stock or Custom) 

• Ideal for Amusement, Vending, Carwash, Casinos, 
. .. or Anywhere Tokens or Coins are used. 

Full Refund 
on 30 Day Trial . .. Only $1, 195 ea. 

FOB LEXINGTON 

Phone or Fax for ~ 
Free Brochure lia!Al 

LARGE HOPPER CAPACITY 

Token Size Capacity 

.800 ............ 10,000 

.882 .. .. . . . . . .. . . 9,000 

.900 . . . . . .. ...... 9,000 

Coin Capacity 

US Quarter ............ 7,000 
Canadian 25¢ . . ....... 8,000 
Australian 20¢ ......... 5,000 
Canadian Dollar ..... ... 6,000 

Token Size Capacity 

.984 .. . . . .. . . . .. . 7,500 
1.000 .... . .. . ..... 7,500 
1.125 ....... . ..... 6,000 

Coin Capacity 

Brazilian 20 Cruzados ..... 4,500 
Venezuela 1 Bolivar ....... 5,000 
Chile 1 Peso .......... .. 4,500 
Ecuador 1 Sucre . . . .. . .. 4,000 

Specify Size 
of Coin or Token 
When Ordering 

We Ship Worldwide 

VAN BROOK OF LEXINGTON, INC. 
P.O. B o x 5044 • LEXINGTON, KY 40555 • U.S.A. 

PHONE (606) 231 -7100 • FAX (606) 231 -7108 

~ TOLL FREE 1 -800-553-31 34 • . .. 
~ Call Us and Talk to Real People - Not a Machine 

~ 
TOKENS 
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COINMAN INTERVIEW 

through newsletters, publica
tions, an on-line FAX service, 
and a referral hot-line. None of 
this costs extra; it all comes with 
being a member of the associa
tion. 

Explain the four levels of 
membership: operator, corpo
rate, supplier, and developer. 

A developer member would 
be anybody who 's thinking 
about getting into the industry 
but doesn 't currently have a 
facility. He wants to learn as 
much as he can before actually 
joining the industry. It's also for 
true developers, people who are 
developing various projects. We 
get a lot of calls from those 
folks . There needed to be a spe
cial membership level, because 
they aren't suppliers and they 
aren 't operators. It 's a little 
more expensive-$275-but we 

felt like our operators should 
have the best price. 

Individual operator member
ship is $199 a year. That's to 
send out the message that we're 
operator-driven. In other associ
ations the operator pays the 
highest membership fees, but 
we went in the opposite direc
tion . We're not trying to stiff 
other people ; we set a base 
price and worked down, not up. 

Corporate membership is 
$250, plus $100 for each addi
tional facility. We basically did 
that for the corporations that 
have multiple facilities . Instead 
of having them pay $199 for 
every single one, they can sim
ply pay $250 for the corporation 
and then $100 for some or all of 
the others. They can choose to 
be as involved or uninvolved as 
they like. 

Ticket I Hopper Payout 
Low Profile Buttons 

Al I Metal Construction 
Bi 11 Acceptor with Stacker 

Optional Progressive Display 
13" or 19" CGA or EGA Monitor 

Coin Only Version Available 

Drew Library of Games Include: 
• Poker • 8 Lines • 5 Lines • 

• Video Slot • Black Jack • Bingo • 

PLAY METER 

120 Southwest Drive • Spartanburg, SC 29301 
(803) 574-0162 • Fax (803) 574-7680 
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The supplier membership is 
$300. That's our base price; we 
weren't saying, "Suppliers, you 
have to pay more ." What we 
said was, "This is our base price; 
why don't we discount the other 
folks. " They're the people who 
are in the industry from a 
hands-on, operating standpoint, 
either actually or potentially. 
That's the reasoning for how we 
set up our dues structure
right, wrong, or indifferent . 
Based on the surveys , that 's 
what people told us they wanted 
to see. It may change over time, 
but this is how it'll be initially. 

The suppliers are very impor
tant to the family entertainment 
center industry. We 're going to 
recognize them with an awards 
program at this year's Fun Expo 
in 1994. There will also be a sup
pliers-only program at the 
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COINMAN INTERVIEW 

show, though we haven't deter
mined the format yet. It may be 
strictly social, or it may also 
incorporate educational ele
ments. The suppliers are ex
tremely knowledgeable and 
very hard-working people, and 
we want to recognize them and 
work closely with them. 

Why do you think there's been 
such an explosion in this area of 
the amusement business? 

I believe there are four or five 
main reasons. First, more than 
ever before, there are more 
families that have both parents 
working. Because of that, when 
the weekend rolls around or 
when the parents have available 
free time, they want to spend it 
with their children-and they 
want that time to be fun. That 
can't always mean taking a trip 
or even going to an amusement 
park. But what you can do on a 
weekly, biweekly, or monthly 
basis is pay a visit to your local 
family entertainment center for 
some good, clean fun. It doesn't 
require a big investment in 
planning, time spent, or money. 

Second, and it sort of contra
dicts what I just said, there are 
more single-parent households 
than at any other time in our 
history. When fathers who don't 
have custody of their children 
do get to spend time with them, 
they want to do something that's 
memorable. And again, due to 
economics and/or time, maybe 
they can't do anything major. 
Family entertainment centers 
provide another avenue for 
those folks . 

Another reason we 're seeing 
more and more people is the 
fact that the baby-boomer era is 
coming of age . Many of that 
generation who were militant in 
the late '60s and early '70s real
ize , "Hey, by spending all that 
time being political and speak
ing my views, I may have missed 
part of those growing-up years. 

PLAY METER 

I don't want my kids to miss 
that. And you know what: play
ing with my kids is fun!" We see 
a lot of mothers and fathers 
coming in with their children, 
whereas before it was more 
common to see the parents 
dropping the kids off. They want 
to spend time with them and 
know what they're doing, so 
that they don't run with the 
wrong crowd. I know the term is 
used a lot, but I think family val
ues are starting to come back. 

11The major players 
in the industry will 

be the first ones 
to install virtual 

reality and do well 
with it. But right 
now most small 
operators can't 

afford it." 

Also, with the economic situa
tion we have now, a lot of mid
dle managers are being laid off, 
fired, or forced to take an early 
retirement . When they leave 
these corporations to go into 
another business, many of them 
are looking for something fun; 
they don't want another boring 
job. Family fun centers are cer
tainly a fun alternative, and they 
don't require tremendous capi
tal investments. This is a busi
ness, but it's a fun business. On 
a daily basis, you're interacting 
with people whose primary 
objective is to come to you for a 
good time. You don't get that in 
most businesses. 

Finally, most parents under
stand the components of a fami
ly entertainment center. At a lot 
of amusement parks, the tech
nology has gotten so incredible 
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that parents don 't know what 
the heck is going on! Mothers , 
especially, like things they 
understand. They understand 
miniature golf, batting cages, 
bumper boats, and go-karts , 
even if they themselves don 't 
play. On the flip side, not only 
does dad understand it, he has 
a blast doing it. It reminds him 
of his youth. 

Are you seeing more virtual 
reality systems appearing in 
family entertainment centers? 

First of all, the virtual reality 
games are a lot of fun to play. 
But the biggest concern for fam
ily entertainment center opera
tors is the cost. The major play
ers in the industry, those who 
have the resources and large 
numbers of people passing 
through the facility, will be the 
first ones to install virtual reali
ty and do well with it. But until 
the price-t-ag~~~s down or it 
becomes somet~~st 
have to have, regardless of the 
price , most small operators 
can't afford it. But I haven ' t 
talked to anyone who doesn 't 
think it's a great concept. 

The thing that's doing very 
well right now is Laser Tag. It 
could be the next boom in this 
industry, followed by virtual 
reality. 

Where do video games fit in 
today's family entertainment 
centers? 

They 're very important . If 
you're going after a pre-teenage 
or teenage environment , you 
almost have to have video 
games because they're so prof
itable . At the same time , the 
biggest growth area in the 
industry seems to be families 
with children under 12 years 
old. That 's why redemption has 
experienced a rebirth , besides 
the fact that the redemption 
manufacturers keep coming up 
with fresh new ideas and inno
vations. 
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But getting back to video 
games, it'll always be a vital part 
of the family entertainment cen
ter. The centers always attract 
teenagers and young adults, 
and that group loves video 
games. We've gotten some great 
games lately, such as NBA JAM, 
but I do believe the manufactur
ers have to guard against 
including too much violence. 
NBA JAM shows that you can 
make a successful game that 
isn't filled with violence. 

What's your opinion of t h e 
r e demption games on t oday's 
market? 

Probably the one common 
denominator in all the new fam
ily entertainment centers is 
redemption games. They 're 
becoming more and more im
portant every year. In fact, there 
are centers being built now that 

don't even have video games or 
pinball machines; they're strict
ly redemption. The concept is 
strong enough that it can be 
successful on its own. 

Redemption has become so 
important to the industry that 
the manufacturers are intro
ducing more innovations, rather 
than just seeing the standard 
sports games . We 're seeing 
more interaction, more graph
ics , more pizzazz . And adults 
love the games because they 
can figure the darn things out! 
They don ' t want to feel like 
idiots in front of their kids. 

Redemption is merchandis
ing. It isn't necessarily the game; 
it's playing to see how many 
tickets you can win and redeem 
for prizes. That's what drives the 
redemption business. You have 
to change your prizes and the 

way they're displayed. 
Obviously, too, you must contin
ue to upgrade your games, but a 
lot of them are going to be 
around for a long, long time. 
Look at how long Skee-Ball has 
remained strong. 

Will the association be hiring 
a full-time executive director? 

At some point in time I'm sure 
we will . But right now, in our 
infancy, we don't want to spend 
any money other than what's 
needed to provide membership 
services. At whatever point the 
membership reaches a level 
where a full-time director is 
warranted, we 'll look at it. Until 
then our officers serve on a vol
unteer basis out of my office 
here in Birmingham and Fun 
Expo 's office in New York. The 
address is P.O . Box 361195 , 
Birmingham, AL 35236 . The 

oose ustry standard" for ticket dispensers 
Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers , 
operators and distributors for over 
10 years. 

"We very mach appredate a11 the 
eHort that yoa have pat forth to 
meet oar anschedaled needs." 
Jack Mendes, Jr. Bob's Space Racers, Inc. 

"Yoa certalaly deserve yoar statas as 
the leader. Keep ap the good wor.k. " 
John S. Mc Ewan, MELTEC Inc. 

"The qaallty ofyoar prodact Is acelleat. 
It has traly withstood the test of time. " 
Joseph W. Sladek, SKEE BALL Inc. 

"Ia oar baslaess where service Is the .key 
. . . everyone la yoar organization acels." 
Gene Cramm, ShowBiz Pizza Tune, Inc. 

~~ Delfronic 
Labs inc. 

PLAY METER 

• Push button loading 
• Validation 
• Quick release ticket 

guide for easy 
servicing 

Redemption Machine 

• Counts and destroys 
redeemed tickets 

120 Liberty Lane. Chalfont. PA 18914 • 215 997-8616 • FAX# 215-997-9506 
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phone and FAX numbers are 
(205) 988-5599 and (205) 988-9449. 

What's your advice for those 
who are thinking of opening a 
family entertainment center? 

I think the key thing is to do 
your homework. For example , 
find out how much competition 
there is in your particular area. 
There's no reason to open a 
center in a market that already 
has several facilities , unless it's 
a major metropolitan area. You 
don't want to be sharing dollars 
with the competition. 

Learn as much as you can 
about the industry. Don't think 
you can just open the doors and 
have everything take care of 
itself. I would suggest reading 
as many different trade publica
tions as possible, as well as the 
brochures from the equipment 
manufacturers . I would also get 
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a qualified consultant or group 
to do a study of the market and 
its revenue potential. You can 
never have too much informa
tion. 

Another suggestion is to visit 
as many facilities as you physi
cally can. The more you go to 
the more you're going to see 
what you like and dislike, which 
will help you determine the 
type of business you want to 
run. And since you're going to 
be spending so much time and 
money on this business, make 
sure it 's something you enjoy. 
People who don't like kids prob
ably shouldn't be in the family 
entertainment center industry. 

Finally, I would join some 
organization-preferably ours, 
though there are others out 
there. There are so many bene
fits to membership in a profes-

sional organization: informa
tion, ideas, networking , etc., 
especially when you consider 
the insignificant costs of joining. 

Don't say, "I know of a place I 
can lease or buy. All I have to do 
is throw a bunch of equipment 
in there and collect the money. " 
Those who do that have gone 
out of business fairly quickly, 
because they don't understand 
the ins and outs of the industry. 
It doesn't take a brain surgeon 
to figure out what we do, but it 
does take time and effort to 
learn it well. D 

For additional copies of the '94 
Directory, send $25 to Play 
Meter Magazine, P.O. Box 
24170, New Orleans, LA 70184. 

* Bulk * Snacks * Scales * Impulse * Novelty * Redemption * 
You need the high visibility of Mayoni products to increase profits in 

today's bulk vending markets. Mayoni vendors are proven performers 
that stay profitable long after less attractive imitators must be replaced. 
These versatile machines give you the most from your locations, yet are 
economical and durable. Compare these features and call Mayoni today. 

•Versatile product capabilities • Sound options available 
•Made in USA and guaranteed • Proven in thousands of locations 
•Trouble free operation •Custom designs available 

For color brochures call: 

(800)345-1183 (818)899-2488 M ,,,,,,':!~~ 
Fax: (818) 899-0152 ~vr ~ '"'"'',,.. " .. ,., 
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OPEN HOUSE 
Sellout crowd at Atlas 

Antique Apparatus/Rock-Ola's Frank Schultz er> shows off the new slimline Rock
Ola Rocket to operators Geno Giuntoli of Atlas Sales and Joe Riggio cc> of Advance 
Amusement. 

PLAY METER 

Atlas· Jerry 
Marcus is flanked 

by Chicago big
hitters, Kem 

Thom m of 
western 

Automatic Music 
and Don Hesch of 
A.H. Entertainers. 

From games and music to 
redemption and vending, Atlas 
had it all. Operators were invited 
to the Chicago office in November 
to view powerhouse kits for the 
street and arcade, striking big 
ticket videos, and a wealth of 
redemption games. 

Occupying center stage was 
Atlas' new vending line-Glasco. 
According to Atlas ' Jerry Marcus 
and Ed Pellegrini, Atlas is serious 
about vending. 

In a ddition to all of the new 
equipment, Atlas featured a flea 
market of olde r games , which 
drew rave reviews from bargain 
hunters. 

Will it be a good year? "The 
mood of the operators was upbeat 
as confirmed by the number of 
orders we wrote," noted the com
pany. "Atlas is off and running to 
the new year!" 0 
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From left: Rich Reedy of Hidden Cove, 
Geno Giuntoli of Atlas Sales, and Andy 
Corbus of Hidden cove. 

Atlas' Jerry Marcus er> welcomes Bob 
Berman Ill and Roger Westmont of 
Modern Specialty. 

Bob Walston of A Plus vending with 
Atlas· Bob Hansen. 
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OPEN HOUSE 
Record crowd at Betson 

Betson's Bob Boals (rl chats with Chuck Pietz of Tri corp. 
Amusements. 

Gordon Lee of sunstar vending m interrupts his game to 
chat with Betson's Joe lngui. 

Ben Toro of Betson (rl with Don Kramer of Family 
Gameland. 

Nick Napolitano of NBR Vending m w ith Tom Faranda of 
Betson. 

PLAY METER 

Betson Enterprises happily 
reported a record crowd for its 
post-AMOA open house held at 
its home office in Carlstadt, N.J. 
Over 250 operators from the New 
York and Connecticut areas visit
ed the office for a look (or better 
lookl at the new equipment 
shown at AMOA. 

"This was one of the best 
turnouts Betson has ever listed at 
an after-show open house," noted 
company executives. 0 
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Dennis Shifter of Kiddie Up Express (rl 
shares a story with Betson·s 
Christopher Cirillo. 
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OPEN HOUSE 
A pep rally 
at Betson Pittsburgh 

Brittany Boehm <granddaughter of Dick Boehm of CRS 
Game Room! assists her "Uncle Jim" and "Uncle Lou" as they 
draw the winner of the trip to Puerto Rico. 

Lauri Bicknell <cl, representing the London office of Dobkin 
Brothers. and his interpreter Ill chat with Betson·s Lou 
Larson. 

Dave Kopack of Merit demonstrates his new countertop 
game, Supertouch 30, to John Rybka of Harrison 
Amusement and Jay Balson of Jay's vending, while 
Betson·s Clarence Smoyer <rl looks on. 

Betson Pittsburgh's parts department during set-up time. 
!1-rl: Tom Webber, Mary Jo Pospychala, Ken Bartok, and 
Wayne Jones <administrative manager!. 

Betson·s Bob Busche chats with Jake 
Nikituk of Pro-vending co. 

PLAY METER 

"Betson Pittsburgh's 22,000-
square-foot facility was turned 
into one of the largest industry 
pep rallies ever experienced west 
of the Susquehanna," said gener
al manager Jim Wittler of the 
post-AMOA open house held Oct. 
30. 

The all-pro Betson team of Lou 
Larson, Wittler, Bob Busche, and 

. Lee Ivory, along with 17 manufac
turer representatives displayed 
and demonstrated the new equip-
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ment. 
Mortal Kombat II and Judge 

Dredd held the spotlight on the 
amusement side, while the new 
Rowe Model 550 food vendor and 
SBC-2 compact bill changer were 
featured on the vending side. 

Along with plenty to eat and 
drink, some great door prizes 
were donated by manufacturers , 
including a trip to Puerto Rico 
from Williams. 0 
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Have your own copy of Play Meter Magazine 
delivered to your home or office. Call <504> 488-
7003 or FAX <504> 488-7083 to start your subscrip
tion today. 
PLAY METER MAGAZINE • P.O. BOX 24970 • NEW ORLEANS, LA 70184-9988 

1 Yes! I want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 

Mr. Ms. Name ___________________ _ 

street _______________________ _ 

Clty ____________ state __________ _ 

Zip ________ Telephone ____________ _ 

Signature ____________ Date ________ _ 

Title ________________________ ~ 

Company ______________________ _ 

Payment Enclosed 
Charge my: D Visa 

D Bill me 
D Mastercard 

card No. _________ card Exp. Date ________ _ 

New 
Renewal 

Check one: 

Manufacturer 

Distributor 

Other 

Please Specify: 

1 yr. 
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USA 
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110.00 
150.00 
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*Canada 
$60.00 
110.00 

*Foreign 
$150.00 

•payable In U.S. currency only 
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TDPIC: Price Per Play 

1. Have you raised your price per play on videos and pinballs from 
a quarter? __________________ ~ 

2. Has competition stopped you from raising your price per play?_ 

3. What other factors have influenced your decision to stay at quarter 
play? __________________ _ 

4. What will have to happen to cause an across-the-board raise in 
price per play on videos and pins? ___________ _ 

Continue on a separate page if needed. 

Play Meter Magazine 
Cut out and FAX to: 

( 504) 488-7 083 
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OPEN HOUSE 
Music-vend in Seattle 

MUSIC- VEND DISTRIBlJ TING C, 

Sega·s Brian Kopf m with Doug Shaver of Intercity vending 
and Ray Horton of the Dallas Cowboys. 

"Watch this, Dad," says Kristian Burke as dad Daryl of 
Advanced Amusements looks on. 

Leif Leding of Turntable Music <r> tells Rowe's Dave Hall how 
much he likes the Rowe jukebox. 

Music-vend's Charlie Galante watches two customers play 
Night Slashers. 

PLAY METER 

In Seattle it was great food, 
even more prizes, the latest 
equipment, and a visit by some 
local celebrities when Music
Vend invited its customers to a 
post-AMOA open house. 

Ray Horton of the Dallas 
Cowboys and former University of 
Washington Huskies ' player, and 
Shawn Kemp of the Seattle Super 
Sonics and NBA All Star/Dream 
Team II, dropped by to say hello, 
much to the delight of attendees. D 
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Williams· Lenore sayers is obviously 
very happy about the popularity of 
Mortal Kombat II. Looks like Adam 
Barmeyer would agree as he takes a 
turn. 
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OPEN HOUSE 
Music-vend in Alaska 

Rowe's Phil Cole Ir> answers some questions from George 
Nazarre of Arctic Music. 

Williams· Tom Cahill m with B.J. and Don Ridl of AAA 
Amusement. 

capcom·s Dennis Sable gets some tips from two game 
experts. 

Tom Salo m and curt Zakrzewski of service America flank 
Ron Ouinn of Mars Electronics. 

PLAY METER 

Prior to the AMOA show, 
Music-Vend hosted an open 
house in Alaska, which featured 
an array of service schools. The 
service schools were instructed by 
Ron Quinn of Mars, Tom Cahill of 
Williams, and Phil Cole of Rowe. 

In addition, Matt Davison of 
Irem, Brian Kopf of Sega, Dennis 
Sable of Capcom, and Alan 
Dolgoff of Disc City were on hand 
to greet guests and show them 
some of the latest equipment. 
There were also a number of door Matt Davison of lrem <r> with Gary 
prizes for lucky attendees. 0 Lester of Lester Brothers Amusements. 
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OPEN HOUSE 
Great day at 
Greater southern 

Joe Capilouto of Franco Novelty Ill chats with Atari 's Jim 
Newlander. 

Three factory reps, U-rl: Pete Walton (PARS>. Tom Siemieniec 
(Namco>. and Jeff Yantz (Valley>. 

Arachnid 's Tracy and Darren oecatoire with Alex Kadar m 
and Larry Simmons (rl of Amusement Entertainment. 

Konami's Mike Kubin (rl with a Run and Cun fan , Gerald 
Veitch. 

PLAY METER 

In keeping with its long-run
ning tradition of successful post
AM 0 A op e n houses, Greate r 
Southern treated its customers to 
a real "swine-dining" a ffair-a 
good old fashioned barbecue-in 
early November. 

With all the foo d t h ey could 
possibly eat and drink , fabulous 
door prizes , and the opportunity 
to speak with many factory repre
sentatives about the new equip
ment , everyone had a "r ib-roar
ing" time. D 
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Greater southern's Gray Stowers wel
comes Carmen Ortiz Roura from Puerto 
Rico. 
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OPEN HOUSE 
customers made it happen 

Capcom·s Dennis Sable m with Dick Hawkins of D&R Star. 

Enjoying the day are manufacturer representatives, opera
tors, and Lieberman employees, U-rl: Dawn Tanda, Randy 
Fricke, Linda Winstead, Frank Cosentino. and Mr. Tachibana. 

H>i: 

Marge and Jim Stansfield are flanked by Lieberman 's Linda 
Winstead and Bundra Games· Jim Gall. 

strata 's Alicia Sadoff shows operators Bill and Dave Lethert 
the company's new game Hard Yardage. 
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Lieberman Music Co. reported 
a great turnout at its post-AMOA 
show open house in early Novem
ber. The show floor was busy 
throughout the day as customers 
viewed the new equipment and 
enjoyed talking with factory reps. 

"Customers enjoyed them
selves and we were busy writing 
quite a bit of business ," said 
Lieberman 's Glenn Charney. 
"Also , our employees worked 
hard making sure our customers 
had a worthwhile visit to our 
showroom." D 
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From left: Tamara Schroeder, sandy 
Zeglin . and Joey Bundra. 
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OPEN HOUSE 
Fromm class featured 
at Pacific vend 

Pacific vend's Sam Fedder <r>. Carl Fedder m. and Alan Tam 
with Capcom's Dennis Sable <white shirt>. 

Matt Davison m and Max Fujimoto w ith lrem·s Ninja Bat 
Man Baseball. 

Randy Fromm played to a full house during his service 
school. 

From left: SNK's Mark Chan, Darren and Jeff Schebek of Full 
Tilt, and Randy Fromm. 

PLAY METER 

Can a da's P a cific Vend h ad a 
b onus for its custom ers at the 
p ost-AMOA op e n h ou se in 
November. Th e com pany hired 
Randy From m (Randy Fromm's 
Arcade Schooll to put on a one
day seminar free to all attendees. 

Randy told us that he focused 
on video game troubleshooting in 
the morning and spent the after
noon on pinba ll repairs. "I was 
surprised at how many people 
attended. The operators loved it. I 
was told it was the most success
ful open house Pacific Vend ever 
had," reported Randy. 0 
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Leprechaun's Leroy Hancuff chats with 
Atari's Elaine Shirley. 
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Roger 

Westmont 

SCORING SUCCESS 
IFPA: an operator's story 
e 've grown accustomed to dart 
and pool leagues. No doubt about 
it , they're great. We've even 
accepted air hockey, shuffle
board, and foosball tournaments. 
But pinball? Can pinball leagues 
and tournaments r eally work? 
The International Flipper Pinball 
Association lIFP Al has been try
ing to convince a doubting indus
try that pinball is the perfect can
didate for leagues. 

But even the positive waves 
from IFPA officials hasn't been 
quite enough to convince some 
operators. Roger Westmont of 
Modern Specialty Co. in Madison, 
Wis., is an operator who gave pin
ball leagues very li ttle thought. 
He didn 't even bother going to 
the last two IFP A championships, 
even though both were held in his 
own state . Roger was also like 
many other operators, pondering 
alternatives to increase an ever 
diminishing bottom line and 
dwindling player base. 

Modern Specialty Co., in busi
ness for half a century, employs 
27 people. Its route is made up of 
street locations-some large , 
some small. The company oper 
ates a wide array of games, from 
pool and darts to pinball and 
redemption. Pinball has always 
been an asset to the company. 

Roger is realistic when he de
scribes the pressure from pinball 
locations: "They either want a 
brand new machine or demand to 
keep the one already there. Either 
way, it isn't a good situation." 

Modern began its successful 
pool league nearly 20 years ago. 
It's grown from a humble s ix 
teams to well over 60. Six years 
ago, Modern added dart leagues. 
That too has grown from five 
teams to over 60. 

But even the success with pool 
and dart leagues didn't convince 
him to consider pinball leagues. 
He was aware ofIFPA and recalls 
listening to what he calls "one of 
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(director) Doug Young's 'Sermons 
on the Mount,"' but still staunchly 
resisted the idea. 

We asked Roger why he was so 
hesitant. "I always felt that pinball 
was a solitary game and that the 
focus was on the game itself. I 
never considered it something 
that would lend itself to organized 
play like pool and darts, where 
two players traditionally play 
together. I certainly know now 
that I made an error in judgment 
thinking that pinball players 
would not be interested in com
peting," he said. 

But Roger soon changed his 
mind. While at the Wisconsin 
Amusement and Music Opera
tors (WAMOl convention, he sat 
in on a seminar given by Wil
liams ' Bob Lentz and Young. It 
clinched Roger's decision to join 
IFP A, as he explains: "This could 
very well be the best argument 
for attending state shows-you 
get great ideas. I had heard the 
pitch before, but suddenly it just 
clicked. After talking with Bob, 
Doug, and some IFP A members, I 
realized why I wanted to join. I 
had so much money tied up in 
pinballs that we couldn't afford 
not to promote them." 

Roger's love of the game made 
him the perfect choice to make it 
work for Modern Specialty. He 
stresses to other operators that 
someone in the company must be 
committed enou gh to make it 
successful. Roger began by mak
ing a list of locations he felt would 
be receptive. 

Roger explains what happened 
next: "I approached 15 locations 
and, believe it or not, every single 
one was receptive to the idea. As 
we followed through with addi
tional meetings, I realized how 
excited th ey were. They were 
anxious to offer their pinball play
ing customers this opportunity." 

Just how did Roger r e cruit 
players? From a fellow operator 
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he got the idea of running a tour
nament about three weeks prior 
to the date the league was set to 
begin. Many of those who played 
in the tournament joined the 
league. 

Although not all of the locations 
stuck with the program, Roger 
says that's to be expected. 
"People have rosy ideas of what 
they will do but plans fall through. 
Don't be disappointed. Even with 
some dropping out. we got what 
we wanted-a nucleus of dedicat
ed players and locations . In fact, Pinball enthusiasts are eager to join the league. 
two of the locations have been 
with us for a long time, but never 
got involved in any of our other 
promotions, not even dart or pool 
leagues," he said. 

Roger says that with pinball 
leagues, he's added a new good
will opportunity for locations. 
"Just as operators like to do 
something special for their 
accounts, the locations are thril
led to offer something special for 
good customers," he explained. 

Although still fairly new, Roger 
pointed out some things he 's 
learned: 

"We wanted to promote it as a 
league for anyone, not just the 
experts. However, I think we 
should have taken a little differ
ent direction and promoted it as 
a way for pinball players to show 
off their skills. I don 't mean nec-
essarily promoting it as a league 
for experts, but letting those seri
ous players who know things 
about the machines that others 
don't that it's for them, too. 
There's an ego thing with any 
sport, and pinball is no different, " 
Roger explained. 

He continued , "The name of 
your league is important. We call 
ours the Pin Kings . A new woman 
in our office saw the name and 
remarked that it sounded so pro
fessional. We got something we 
didn 't' even ask for when we 
named it. 

"We decided to run our leagues 
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Players take their pinball seriously. 

for 14 weeks, so players aren 't 
overwhelmed with commitment. I 
wouldn't change this. After the 14 
weeks we hold a league party and 
at the same time run another 
tournament that anyone can 
enter. We not only entice new 
players , we also give our league 
players something to look for
ward to . We give out trophies and 
lots of prizes. 

"One more important point," 
Roger said, "is to assure your 
locations that you are committed 
to the program. The locations 
don't want to have to explain to 
their customers why it fell 
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through. I could also add here 
that joining IFP A takes a lot of 
pressure off the operator. For 
example , if someone complains 
about a rule, we just tell them to 
write IFP A. It also saves time 
because you don 't have to rein
vent the wheel. Everything's been 
done. " 

Since Roger is also active in 
dart and pool leagues , we asked 
him how the average pinball play
er differs from the others . We 
were a little surprised when 
Roger described a typical pinball 
player as being quieter and more 
even-tempered. "Pinball players 
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get excited when they get high 
scores, but they don't whoop it up 
like some of the dart players, for 
example, " Roger said. "They may 
do their fair share of drinking, but 
don't have the same level of 
carousing as dart players." 

He estimates that players range 
in age from their early 20s to 40s 
and are people who have been 
waiting for this to happen. They 
love pinball and know how to play, 
but there was never an organized 
way to enjoy playing. Roger had 
this to add about pinball players: 
"The IFP A scoresheet may look 
imposing, but even though I've 
never had a real instruction ses
sion with players they seem to 
know what to do. There 's a real 
difference between pool and dart 
players and pinball players when 
it comes to the paperwork. It 's a 
pleasure to deal with the players. 

PLAY METER 

We initially thought they'd be nit
pickers; you know, complain 
about anything and everything. 
But they aren't like that . We 
picked up a rule from another 
operator which states that there 
has to be three things wrong with 
a machine to put it out of order; 
burnt out bulbs cannot be one. 
That little rule has gotten rid of at 
least 50 percent of the complaints. 
But remember that you have to be 
diligent about keeping your ma
chines in top shape." 

Has Roger been disappointed 
or surprised by anything so far? 

"I can't think of any problems, 
but there have been some sur
prises . For one, it was a shock 
when locations actually thanked 
us for starting the league! That 's 
unbelieva,ble , since we don't often 
get thanked for something. Some 
positive things have happened 
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because of the pinball leagues. 
For one, we have been raising our 
price per play on pinballs. " 

Roger continued, "We've added 
bill acceptors to our pinballs and 
have seen a definite increase in 
revenue. In addition, because of 
the league, locations feel more 
comfortable when we talk about 
changing our commission struc
ture . They feel they are getting 
something in return for the 
increase. Surprisingly, though , 
it's not only our league locations. 
We explain to other locations that 
we are running a league and buy
ing new machines. We'll offer it to 
them, but explain that we need 60 
percent. They say OK." 

How does Roger sum up the 
decision to join IFPA? "It 's sim
ple . If I had it to do all over again, 
I'd do it sooner! " D 
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Mark zetzmann Ill 
of Delta Gaming 

and Mick Roemer 
of IGT and the 

Wiid Cherry. 

Electronic signs 
and message cen

ters such as this 
one from Don Bell 

Industries were 
plentiful. 

RIVERBOAT GAMING 
CONGRESS & EXPO 
Support services grow 
with expanding industry 
ne pass around the exhibit floor 
of the Riverboat Gaming Con
gress & Expo in New Orleans on 
Nov. 9-11 made a fact abundantly 
clear: the expanding riverboat 
casino industry provides a nucle
us around which support indus
tries can grow and thrive. In one 
word: jobs. 

Companies that manufacture 
coin and currency-handling 
equipment, indoor and outdoor 
signs, locks and security devices, 
and accounting systems are in 
demand, thanks to this new mar
ket. Not to mention shipbuilders, 
designers, and outfitters. Of the 
over 100 exhibitors present, only 
eight companies were game man
ufacturers. 

While the slots, roulette wheels, 
and video poker, keno, bingo, and 
blackjack games provided the 
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sparkle , everyday products such 
as uniforms, furniture , cellular 
phones , p laying cards, tokens , 
and cash advance services pro
vided the necessary accessories. 

Marketing and consulting firms 
are sprouting up to service the 
new industry, as well as interior 
decorating specialists. Insurance 
companies with maritime creden
tials and the Passenger Vessel 
Association are poised to render 
expertise. 

Gaming & Wagering Business 
and Michael Jones and Co. co
sponsored the event, which drew 
a crowd eager for more details on 
the operation of riverboat casi
nos. Coincidentally, on the eve of 
the event, Louisiana's first gam
ing riverboat, the Star Casino, 
extended its gangplank to pa
trons for the first time. 

A full roster of seminars cov
ered the following topics: the eco
nomic impact of riverboats, the 
politics of licensing, insurance 
and loss control, licensing reci
procity, targeting your player, 
legislative and legal issues, gam
ing floor design , site selection, 
going public, marketing case his
tories, gaming commissions, and 
working with maritime archi 
tects, designers, and shipyards. 

Among the speakers were 
Joseph McQuaid, interim admin
istrator of the Illinois Gaming 
Board; Kenneth Pickering, chair
man of the Louisiana Riverboat 
Gaming Commission; Paul Dwo
rin, publisher/editor of Gaming & 
Wagering Business; Chuck Pat
ton, deputy director of the Missis
sippi Gaming Commission; and 
Jack Ketterer, administrator for 
the Iowa Racing and Gaming 
Commission. 
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ALL THE 
PLAYERS. 
ALL THE 
PIECES. 

GAMING & WAGERING BUSINESS PRESENTS THE 

WORLD GAMING 
CONGRESS &EXPO.® 

September 26- 28, 1994 ·Las Vegas USA 

xhibit at the World Gaming Congress & Expo® and meet 12,000 
executives and buyers from every corner of the world and every 
part of the gaming business. It's the world's largest gathering of 
gaming professionals and the No. 1 showcase of gaming products 

and services. 
Sixty-eight percent of our exhibitors left with 21 or more sales leads last 

year. Forty-one percent left with more r- - - - - - - - - - - - - - - - - - -, 
than 50 leads. D Send me information on exhibiting at the W orld 

One a scale of one-to-five, 
exhibitors gave the World Gaming 
Congress & Expo® more than four stars 
on quality of 
attendees, number of attendees, and 
responsiveness of show management. 

And here's the best endorsement
nine out of ten 1993 exhibitors plan to 
return this year. To learn how to join 
them, complete and return the coupon. 
But hurry, exhibit spaces at the greatest 
gaming show on earth are going fast . 

Gaming Congress & Expo.® 

NAME 

T ITLE 

COMPANY 

ADDRESS 

CITY/ STATE-PROVINCE/ZIP-POSTAL CODE 

COUNTRY 

T ELEPHONE FAX 

Fax to (INT+) 212 714-0514. 

Mail to TI1e World Gaming Congress & Expo", 7 Penn Plaza, 

New York, NY 10001-3900. PM 

L-------------------~ 



RIVERBOAT CAMINC CONGRESS & EXPO 

From left: Val Haydel of Delta Gaming, 
Bob Nims of AMA Distributors, and 
Ronald Payne and Robert Theriot of 
Laser Amusements. 

Chris Kanellakis m of C.K. Gaming and 
Robert Huckabee of southland Gaming 
join Saundra Gilbert at t he Premier 
cashlink booth. 

r-rm sh~IN~\ I~) ~t~ 

Jimmy Wright m and Mark Munro of 
Cummins-Allison by the Model 5061 Jet 
Sort. 

Other panelists included exec
utives from rive rboat casinos, 
marketing and management con
sultants, attorneys, and financial 
advisors . Openin g and closing 

PLAY METER 

By the new WMS Gaming 19" Slant Top 
Poker, 11-rl: John Nicastro II, Dana 
Waggener, John Nicastro, and Jim 
Jackson. 

Bob Harzer m and Dave Tucker of 
Betstar by the Big Choice. 

Pam Schaeffer and Richard Mines of 
Asahi Seiko man a booth filled with 
coin-handling equipment. 

sessions centered on the explo
sive growth of the industry and 
th e ch a llenges of the fu t u re, 
respectively. 

One of the immediate needs of 
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Daulat Sthanki m of Dollar Amusement 
learns more about tavern equipment 
from Tom zaun of Easy Bar Liquor 
Systems. 

Paris Anderson !ll of Celebrity 
university and Mort Ansky of U.S. 
Games by the Progressive Pot-O-Gold. 

At the Bally Gaming booth, 11-rl: Rus 
Strahan, Lorraine Wilson, and Dick 
Miller w ith Jumpln Jokers. 

the floating casinos is in coin and 
curre ncy-handling . Says Mark 
Munro of Cummins-Allison: "This 
h as been a real growth marke t 
for us over the last few years. We 
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think it's great for the local econ
omy of cities along the Mississippi 
River. Casinos want high-speed 
sorters to assist change booth 
operations , currency scanners , 
and machines that wrap coins as 
they are counted. These coins are 
recirculated later within the casi
no." 

Legal jurisdictions 
on the rise 

This is the third expo tailored 
to floating casinos. Exhibitor and 
attendee rates jump each year. 
First, Iowa passed riverboat gam
ing legislation , then Illinois , 
Mississippi , Louisiana, Missouri , 
and now Indiana, pending local 
referenda for implementation. 

States bordering those with 
successful riverboat operations 
find increasing pressure to meet 
the competition and keep citizens 
from spending their money next 
door. There 's also demand to 
increase the number of licenses . 
In Illinois the limit is 10, but talk 
of Chicago obtaining four vessels 
could mean more downstate . 

In Louisiana nimit 15) the '93 
Legislature considered upping 
that amount to 25 before the first 
one was operational. Dockside 
gaming flourishes in Mississippi, 
which has no limit to the number 
of licenses granted (12 facilities 
were up and running by the end of 
'93). 

How long will riverboat casinos 
continue to be popular? 

Rick Currie of WMS Gaming 
feels that , "the opportunity for 
riverboat expansion is exponen
tial. I expect more legislatures to 
approve riverboat gaming, and in 
many cases that will be at the 
expense of video lottery. River
boats are an easier legislative 
sell. That constituency has the 
political power to make it a reali
ty." 

His cohort John Nicastro is of a 
similar mind: "Riverboats are the 
new buzzword. Three years ago it 
was video lottery. Now it's river-
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boats and they can deliver. I don 't 
think the expansion of riverboat 
gaming will affect big casinos
they're an event. Riverboats are 
an evening's entertainment. " 

According to Bob Harzer of 
Betstar, "Riverboats will probably 
replace the hope for video lottery 
in many states for two reasons: 
first, they will create new jobs, 
along with a large investment on 
the part of boat owners and oper
ators, and second, they will have 
more far-reaching economic 
effects in the local communities. 

"States are looking to gaming 
to generate revenue, but I don't 
think they want it to be a spur-of
the-momen t convenience. Lot
tery-related games in general 
become an impulse sale ; river
boats require a conscious deci-

85 

sion to go out for an afternoon or 
evening. Riverboats offer gaming 
in a controlled environment." 

Will this new industry reach a 
saturation point? Says Currie: 
"The issue will not be saturation; 
it will be too much 'in your face ' 
gambling that could hurt expan
sion. " 

In the meantime, construction 
jobs related to this industry (ves
sels, hotels, restaurants) continue 
to climb, as do the number of sup
port services. Look for this trade 
event to grow substantially. 

Final figures for the 1993 
Riverboat Gaming Congress & 
Expo: 1,700 attendees, 232 booths, 
and 160 exhibiting companies. 
The 1994 dates are Nov. 15-17 at 
the New Orleans Convention 
Center. D 
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Left: 
"Do you take 

cream in your 
coffee, Bob?" 

says Rowe senior 
vice president 

Joel Friedman <rJ 
to Bob Nims of 

A.M.A. 
Distributors. 

Right: 
At the Greenville 
facility, Bill Kraft 

of Shaffer 
Distributing <ll 

and Rowe presi
dent Jim Gang 

flank the Pizza 
King machine, 

which should be 
ready for dist rib

ution by the 
second quarter 

Of 1994. 

VENDING 
NEWS FEATURE 
Distributors tour Rowe 
vending facilities in Texas 

Since Rowe Internationa l had 
already gathered its principal 
distributors in Dallas for an early 
December meeting, the company 
figured it would be an opportune 
time to also conduct a tour of its 
vending plants in the n earby 
towns of Rockwall and Green
ville. 

The first building in Rockwall is 
largely devoted to the manufac
ture of parts with progressive 
dies. The frame and door of the 
upcoming Pizza King m ach ine, 
for example, are built here. The 
next building is the "board shop," 
or e lectronics area. Circuit 
boards are made here using the 
latest high-tech equipment. The 
boards are primarily for Rowe 
vending machines, though some 
end up in jukebox and cu rrency 
product. 

It 's the new building in Rock
wall, however, that has company 
officials beaming with pride. The 
75,000-square-foot facility , which 
at the time of the tour was only 
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being partially utilized, will pri
marily be used to m anufacture 
cabinets, doors, shelves, etc, for 
vending machines, though senior 
vice president Joel Friedman says 
Rowe will active ly seek contract 
work here, too. Though inventory 
was being conducted, the distrib
utors were ab le to see snack 

·1 ,, 
" · ,, ,, 
"· 
:: .4 ... ,, 

shelves being powder-painted 
and dried on state-of-the-art 
m ach inery. A sm a ller powder
paint booth is used for the hand
painting ofreduced runs. 

It has yet to be determined how 
much manufacturing will ta k e 
place at the Whippany, N.J. , plant 
once the new Rockwall building is 
more fully operational. 

"When e ve r ything is up a nd 
running, we will be able to double 
our vending volume," said Rowe 
president Jim Gang. "We're doing 
a ll this because of the bright 
opportunities a head in vending. 
In Japan there is on e vending 
m achine for eve r y 23 people. 
That's not an anomaly; it's going 
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A group of distributors listen intently at the Rockwall build
ing for parts-making. 

This worker powder-paints snack machine shelves at the 
new Rockwall building. 

working on circuit boards in the Rockwall "board shop." 
Steve Koenigsberg of State Sales inspects the machine that 
picks up components and places them on circuit boards. 

This coil goes through progressive dies to make various 
parts. 

Mike Cheek, senior vice president of C-Power, gives a 
demonstration at the Rockwall facility. 

to be a future trend. We're build
ing for that future ." 

Th e tou r concluded in Green
ville , wh ere refrigeration work 
and final machine assembly takes 
place. Friedman said Rowe will 
like ly exp and and/or renovate 
the Greenville plant so that it 's 
d evoted exclusive ly to final 
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assembly of vending product. 
"We're committed to having 

one of the most, if not the most, 
modern facilit ies for vending 
machine manufacturing, " Fried
man said. "That commitment is 
reflected in our new $7 million 
facility in Rockwall. Stage one of 
construction is well u n der way 
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and should be done by the end of 
February, at the latest. Stage two 
should be completed in 18 to 24 
months." 

The principals-only distributor 
meeting also included a discus
sion of music; we'll have more in 
February. D 
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VENDING 
PEOPLE AND 

PRODUCTS 
NAMA exhibitors donate food 

Chicago's homeless at the conve n tion, ac
people were provided cording to Stuart Aizen
with over 8,500 meals by berg, NAMA's director of 
companies who exhibit- trade shows. 
ed at the NAMA show. In "We have done this for 
conjunction with the a number of years, after 
Greater Chicago Food each of t h e two trade 
Depository, 11 ,000 pounds shows a nd conventions 
of food were donated we have every year, 
from leftover food items Aizenberg said. 

New toy vendor from Mayoni 
Mayoni Enterprises 

introduces a versatile 
toy vendor called the 
Dinovend. It features 
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every design require
ment needed by opera
tors for today's competi
tive market. 

The Dinovend adapts 
to any location because 
it vends any size eggs/ 
capsules or gumballs. 
Restocking is minimized 
due to an extra- large 
capacity and one-step 
top loading. The stock 
itself can be seen in the 
three-sided, 1/4" plexi
glass viewing area. 

The unit is 50" tall, yet 
its footprint is only 12" x 
15", allowing for place
ment in any location. 
The weight is 55 pounds. 
Other features include a 
modu lar design for 
mounting two or three 
units ; a sep arate front 
door to access the coin 
box ; attention-grabbing 
graphics; a n d optional 
custom signage. 

For more information, 
contact Mayoni , 10340 
Glenoaks Blvd., Pacoi
ma, CA 91331; (800) 899-
9099 or (818) 899-2488; 
FAX (818l 899-0152. 
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NAMA president James Rost m with the officers for 1994, <l·rl: 
Craig Estey, chairman; Jack Thomas. senior vice chairman; 
Charles Bryden. vice chairman; and Don Hesch, 
secretary/ treasurer. 

Estey elected NAMA chairman 
Craig Estey, CEO of a 

group of fami ly-owned 
vending and food service 
businesses in Portland, 
Ore. , was elected chair
man of the NAMA (Na
tional Automatic Mer
chandising Association) 
board of directors at the 
national convention in 
Chicago. His one-year 
term begins Jan. 1. 

Estey succeeds Law
rence Levine, president 
of Woburn Vending Inc. 
in Woburn, Mass. 

The other new NAMA 
officers for 1994 are: 
Jack Thomas Jr. , Coin 
Acceptors Inc., senior 
vice chairman; Charles 
Bryden, Canteen Co. , 
vice chairman; and Don 

Hesch, A.H. Vending and 
Food Services , secre
tary /treasurer. 

The following were 
elected to the NAMA 
board of directors for 
three-year terms, begin
ning in 1994: Michael 
Cronk, ARA Services 
Inc.; John Dee, Service 
America Corp. ; Robert 
Downing, Dixie-Narco; 
Richard Levin, Blue 
Ribbon Services; Robert 
Muller, Crane Corp.; and 
Ario Richardson, Ideal 
Services Corp. 

Michael Jalbert of 
Pepsi-Cola Co. was 
elected to a two-year 
term, chairman Estey to 
a one-year term. Both 
begin in 1994. 
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Russell receives Nolan Award 
Ian Award at the nation
al convention. It's named 
for the late Arthur Nolan 
of the Dixie Cup Co. to 
honor his contributions 
in the area of publi c 
health. 

Russell was recog
nized for his work with 
the Ohio Food Se rvice 
Health Advisory Board, 
where he r e presen te d 
the Ohio Automatic Mer
chandising Association. 
Whe n the Ohio Legisla-

William Russell ture passe d a state 
health law affecting 

William Russell, presi- vending, Russell worked 
dent of Canteen Service with state health author
of Stee l Vall ey In c. in iti es t o assure t h at 
Youngstown, Ohio, was amenable r egulations 
presented NAMA's No- were developed . 

Gumball vending is really BIG 
cure locking steel bank 
door , easy front mech 
service, and options that 

countertop coffee from 
Coffee-Inn's 

New from Coffee-Inn's 
and Olland Industries is 
a countertop, single-cup, 
fresh-brewed coffee ma
chine that gives opera
tors the ability to adver
tise on the front door. 
This is done by utilizing 
a back-lighted, translu
cent panel, which can be 
eas ily changed to suit 
virtually any location, 
from convenience stores 
to car dealerships. 

Options include a 
unique "No Whipper" hot 
chocolate (or any pow
dered beverage) dis
pensing system and an 
all-metal, lockable match
ing stand. The unit, with
out the stand, measures 
33" high x 21" deep x 15-
1/2" wide. 

For more information, 
contact Coffee-Inn's , 
2362 W. Shangri-La Road, 
Bldg. 200, Phoenix , AZ 
85029-4 724; (800) 528-0552 
or (602) 944-3396 ; FAX 
(602) 997-6203. 

run from a battery-aper- NAMA honors Funk 

B & E Vending debuts 
two mega-gumball vend
ing units , Super Jumbo 
and Baby Jumbo , with 
globes that fit through 
standard doorways. 

Features include a se-
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ated intrusion alarm to 
flashing neon lights . In 
addition , at extra cost, 
the units can be adjusted 
to vend two different 
products or the same 
products with dual coin 
mechs. 

The Super Jumbo 
stands 82" high with a 
40" base and either a 28" 
or 36 " globe . The Baby 
Jumbo stands 59" high 
with a 22" base and 22" 
globe. Both come with a 
re d base, a lthough cus
tom colors are available. 

For more information, 
contact B & E Vending 
Co. Inc., 3590 Oceanside 
Road , Oceanside , NY 
11572; (8001 873-8998 or 
(5161 763-2559; FAX (5 161 
763-2566. 
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At the national convention. NAMA president James Rost m 
congratulates Richard Funk, NAMA's vice president and 
general counsel, for his 30 years of service to the association. 
The Chicago resident has been instrumental in the vending 
industry's efforts to get a dollar coin bill passed by congress. 
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Left: 
The Galiano 

family, 11-rl: Joe, 
niece Amanda 

Williams, nephew 
Mike Williams, 

and mom Sylvia 
by NBA JAM. 

Right: 
Nick and Sylvia 

Galiano by 
Chicago Coin's 
Mini-Baseball 

wall game. 

SCORING SUCCESS 
Have a good time 
at the Pastime 
alk into the Pastime Arcade in 
Metairie , La. , on any given day 
and you will find an eclectic mix 
of people enjoying a variety of 
games , from classics such as 
Chicago Coin's Mini-Baseball and 
Atari's Millipede to currently pop
ular titles the likes of Midway's 
Mortal Kombat and Capcom's 
Street Fighter II Champion 
Edition. 

The 2,000-square-foot game 
room is located in the Galleria 
complex that also houses e ight 
cinemas, a health club, a small 

retail community, a food court, 
business offices, and a modeling 
agency, which sends applicants to 
the Pastime to get a current 
snapshot at the photo booth. 

Who are Pastime's customers? 
Students, parents, grandparents, 
and business fo lk from the 
Galleria. A regular neighborhood 
crowd is on hand daily; the num
bers swell on weekends when the 
cinemas enjoy increased patron
age. 

Joe Galiano, a 16-year veteran 
of the coin machine industry , 
manages the Pastime, assisted by 
his brother Nick (2 1 years of 
experience) and mother Sylvia. 
The Pastime is a family venture . 
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Dad Nunzio enjoys a 40-year his
tory in the amusement business 
and presently owns a tavern in 
downtown New Orleans. 

New game purchases are a 
family decision. Says Joe, "We do 
a lot of research before purchas
ing a major piece of equipment." 
In addition to the Pastime, he has 
games in six convenience stores 
and cranes in a number of cock
tail lounges. 

Joe understands the plight of 
the small businessman. "It's hard 
to be buying and buying when 

you're a small operator," he 
explains. "I need to be able to 
count on revenue coming in for 
six months to a year. Sometimes 
you buy a piece of equipment and 
it's hot for a month and dead two 
months later." 

Game prices are a sticky sub
ject for Galiano. "High-priced kits 
are the wrong way to look out for 
the small operator, " h e com
m e n ts." The space-conscious 
Galiano shies away from games 
with a big footprint. 

Joe is a strong believer in rais
ing the price per play. He puts all 
his n ew games on 50 cents to 
start, 25 cents to continue. "Parts 
go up, insurance goes up, every-
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THE ~EHT BE~ERflT ~a~ 
• Intro ducing • 

R[]B[]-LlflW™ a nd R[]B[]-LRfl~E™ 
Patent Pending 

HOW THE GAME IS PLAYED ... 

The player buys X amount of time (displayed 
on a digital read out) and can buy extra time 
for more money. 

Press start button and the time on the display 
begins counti~g down. The player then 
manipulates ROBO-LU~l\l'"with 2 joystick 
controls to grab a prize and get it to the front 
left corner and release it to win the prize. 

If the player fails to do this in the allotted 
time, ROB0-Lll1" r then goes to a different 
position and releases any prize it may have 

Dimensions: 18 x 23 x 32" . UPS Shippable grabbed. 

An optional door over the prize retrieval 
corner increases difficulty. 

Unique patent pending grabber mechanism 
and over-powered, liquid smooth robotic 
action lifts over 2 pounds. 

A sturdy, attractive design with strobing 
neon lights and random movement of the 
robot in the Attract Mode makes this machine 
a sure attention getter! 

fli[]B[]-~RA~c·· is a complete adaption kit 
for larger existing cranes. 

For Further Information on this state 
of the art skill game please contact: 

UE~IJ TELH ~~IJUSTR~ES 
3331 Towerwood Dr., Suite 307 

Dallas, Texas 75234 
(214) 243-0456 

FEATURES AND OWNER OPTIONS 

· Bill or coin acceptor 
·Adjustable sound effects 
· Custom designed art & lights 

(over 40 colors available) 
· Works with practically any size 

and assortment of containers 
· Auto-adjust feature insures 

proper play-to-win ratio 
· Buy extra time option 
· Adjustable attract mode 
· Straight vend or winner 

every time option 
· Speed adjustment for all motors 
· Optional prize door 
· Lock down hasp 
·Tilt /Tamper alarm 

FULL 1 YEAR WARRANTY! 



SCORING SUCCESS 

-•u _ ___.-. .A 

::..ii..-~Y"Regulars Jameel Saleem m. Thou Keohavong !cl , and David 
John love Midway's Mortal Kombat. wa rren Buonaguera plays sally's The Addams Family. 

J 

A view from the mall: a mix of drivers, shoot-em-ups, and 
cranes. 

Capcom·s Street Fighter II Champion Edition keeps players 
intrigued. 

thing goes up for an amusement 
operator, yet it 's hard to get a 
higher price per play . When 
you're in the pizza business and 
the price of cheese goes up, you 
can raise the price of a slice of 
pizza. But if we raise the price on 
video games some customers 
have a fit." 

His pricing philosophy applies 
to pinball games as well as video 
games. A pinball fan from way 
back, he says: "I don 't think pin
ball will ever die. I wish the man
ufacturers would come out with 
more pins like The Addams 
Family-the best thing since High 
Speed." 

Joe is meticulous about main
taining his pinball games, fre-
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quent ly waxi n g the playfield, 
c leaning th e rubber bumpers, 
and replacing them when need
ed. 

11 High-priced kits 
are the wrong way 
to look out for the 

small operator ... 

The Pastime d oesn't stop at 
videos and pins. It includes a vin
tage Champion Foosball table, an 
a ir hockey game , two cranes, a 
photo booth, jukebox, Turbo Drive 
racer, and a basketball game. He 
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intermingles "oldies but goodies" 
that some of his customers can't 
do without. Joe adds: "One busi
nessman in the center says he 'll 
stop coming by if I take out 
Donkey Kong. I like to have a 
variety of different games and not 
just all fighting videos." 

Does Joe foresee adding 
redemption? "I don 't think th is 
location lends itself to redemp
tion games. I was thinking about 
it at one time and polled my cus
tomers, but I have more dedicat
ed video and pin players." 

Parents fee l comfortab le leav
ing their children at the Pastime, 
which does not allow smoking, 
eating, or drinking in the game 
room. An attendant is on duty at 
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Young race car fans enjoy ICE's Turbo Drive. 

Joe puts on his technician hat to make 
an adjustment on Off Road. 

all times and doesn 't tolerate 
obscene language or rough-hous
ing. An attendant and two change 
machines make it easy for cus
tomers to get the quarters they 
need. 

While some game rooms use 
tokens, Joe has no plans to take 
that route. He feels that cus-

PLAY METER 

tamers may walk out with tokens 
they didn 't spend, and they may 
feel a subtle pressure to stay 
around. Says Joe, "With quarters 
they are more free to spend as 
much as they wish per visit. " 

Young customers are impor
tant at the Pastime. The location 
participates in a local summer 
program called "Read for the 
Stars," which requires students to 
read 10 books. Students who cer
tify this accomplishment can 
obtain free games. 

In addition, the Pastime hosts 
birthday parties complete with a 
birthday banner, free games, and 
an item from one of the cranes for 
the birthday child. Separate 
arrangements are made for pizza 
from the nearby food court. 

"Word-of-mouth, that's how you 
get business ," says Sylvia, as she 
talks with a group of "regulars"
young players challenging each 
other on a favorite video . On 
Friday and Saturday evenings the 
Pastime is so packed you can't 
get on a machine. That word-of
mouth must be working for this 
location , which successfully 
blends old and new games for a 
winning combination. D 
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Follow Your 
Heart 

to Success! 

'Vafentine's fJJay 
Pre-Pack~ 

.9LvaifaDfe 'J{pw! 
You'll love doing 
business with the 

industry professionals! 

Try the most experienced 
team in the crane pre-pack 
business this Valentine's 
Day for your crane plush 
needs. We can supply you 
with packs that have aver
ages from $1.00 to $3.00. 

Success Plush offers you 
hassle-free shipping and 
billing. You will always 
deal with the most 
knowlegable, experienced, 
and courteous personnel 
you could ever imagine and 
our service is unsurpassed. 
Try us and see for yourself. 
We work for you "In the 
Spirit of Your Success!" 

s!'~~:~! 
10660 Kinghurst Drive 
Houston, TX 77099 

(713 )564-1705 • Fax (713 )564-1805 

1-800-396-8888 
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Greg Reeves 
Ray Hepburn 

T 

Drew and Daniel 
Fenwick concen

trate on lrem·s 
Ninja Bat Man 

Baseball. 

PLAYER'S 
PERSPECTIVE 
Solid video and pin 
duos hit the arcades 
he fall timing of the annual 
AMOA Expo is perfect because 
operators can release new equip
ment to the public by the begin
ning of the new year. A large 
group of video and pinball games 
have already made their appear
ance at local arcades; all are 
promising themes. 

Ninja Bat Man Baseball 
The name and theme of Irem's 

latest kit is unique in that the 
characters are neither licensed 
nor copied from previous games. 
The format begins with four play
er controls , each consisting of a 
simple joystick and attack and 
jump buttons. 

Players must choose one of the 
colorfully garbed, baseball bat
equipped, ninja-trained charac
ters who have been hired to bring 
back stolen baseball memorabil
ia. Thieves have taken six objects 
and put each one in a major city 
in the United States. 
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Character choices are Captain 
Jose, Twinbats Ryno , Beanball 
Roger, and Stick Straw. Each has 
varying degrees of speed, swing, 
power, and reach. There are a 
few special attacks possible 
through proper manipulation of 
the controls, but each character 
has one super technique that can 
be achieved by pressing both but
tons at the same time. 

Enemies range from walking 
baseballs to large , leaping catch
er's mitts to animated playing 
cards. Bosses at each level vary 
from a monster truck to a walk
ing airplane to a huge creature 
made completely of baseballs. 

The important aspect of the 
game is its appeal. We like the 
extremely colorful and simple, 
yet defined, graphics. This means 
there aren't a lot of different col
ors or details within each object, 
so that a clean cartoonish effect is 
achieved rather than a dirty or 
dull appearance. It also means 
that the graphics are oversized 
for definition, not small and clut
tered. 

A game with this kind of look 
generally seems less intimidating 
and easier to play because there 
isn ' t a heavy reliance on new 
technology or complex controls. 
The theme and characters are 
refreshingly original, resembling 
no previous ideas used in video 
games, except perhaps Teenage 
Mutant Ninja Turtles. 

This crazy mixture of unrelated 
things is a technique that has 
been abandoned for the last sev
eral years in video games. Such 
pairings gave us lasting charac
ters like Donkey Kong and Pac
M an. We hope Irem will have a 
greater following after its excel-

JANUARY 1994 



PLAYER'S PERSPECTIVE 

Greg battles zombies and mutants in Data East's Night 
Slashers. comic book fan Greg enjoys Sally's Judge Dredd. 

lent In the Hunt kit and this cur
rent game. 

Night Slashers 
It 's a lways interesting to see 

what a veteran company such as 
Data East will releas e n ext in 
video , especially since the com
pany also produces pinball 
games. Data East's latest video is 
a dark-themed, scrolling, fighting 
game that looks much like other 
recent games utilizing the same 
screen progression format lCap
com's Punisher and Cadillacs and 
D inosaurs). 

Three characters can be cho
sen by the player, each controlled 
by a joystick and attack, jump, 
and special attack buttons: Jake , 
a robotic-armed hunter; Christo
pher, a European martia l artist; 
an d Hong Hua , an Ori ental 
fighter. 

These protagonists combat the 
hordes of zombies and mutants 
infesting the world. 

As the attract mode describes, 
the Earth has been taken over by 
hideous creatures who hunt down 
t h e remaining humans . While 
survivors hide in military bases 
protected by soldiers, the players 
navigate their characters through 
d ifferent stages: fog-shrouded 
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forests, zombie-fi ll ed hospitals, 
and haunted castles. 

Players use different combina
tions of the attack and jump but
tons to fight the zombies and 
mutants, or an energy-diminish
ing special attack that destroys 
all enemies on the screen . Two 
players can perform 10 different 
attacks at the same time on one 
foe. 

The idea of protecting what few 
humans are left, rather than sav
ing all of humanity, gives a differ
ent feel to the game. In effect, 
there is no hope , and the player 
must simply survive. 

The exterior of the game is 
appealing in itself, with the dark 
blue and purple cabinet and the 
crescent moon on the marquee. 
The scenery adds a certain atmo
sphere to the game, with graffiti 
on buildings and the dirty, slimy, 
dark hallways the player often 
travels through. 

The enemies are a bit graphic 
in appearance. For instance, most 
creatures in the game have their 
intestines and organs hanging out 
of their bodies. The more human 
characters usually carry surgical 
knives and axes and wear hockey 
masks. 

Again, the limits of gore in 
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video games is tested. Despite 
this, the game has a fantasy set
ting, which reduces the effect of 
violence and adds interest to the 
game. 

Judge Dredd 
Baily's latest pinball is a licen

sed British comic book theme of a 
lawman in Mega-City One who 
uses violent force to fight crime. 
This idea is transferred onto the 
playfield in the futuristic look of 
the pursuit ramps, which weave 
among buildings and nuclear 
reactors . 

The most noticeable piece on 
the playfield is the rotating 
Dead world, home of Dredd's arch 
enemies. There is a missile 
launcher in the lower left corner 
that saves the ball and propels it 
back onto the playfield. Players 
have four flippers at their dispos
al and a launch button instead of 
the traditional plunger. 

An interesting feature has been 
added to allow the player a 
choice of a regulation game for 
one credit , or a supergame for 
two credits. In the supergame , 
higher jackpots are attainable, a 
greater number of balls are avail
able in multi -ball, and special 
crime modes appear that are not 
possible in the regulation game. 
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Greg manipulates the two sets of flippers on Premier's Gladiators. 

"The idea of protecting what few humans 
are left, rather than saving all of humanity, 

gives a different feel to the game." 

The player can pursue fleeing 
criminals on the ramps when the 
red and blue lights flash, and they 
can make arrests in warning, 
misdemeanor, felony, and "Class 
X" felony modes. 

The comic book from which the 
pinball was adapted is an excel
lent one, but it 's not as well 

Shuffleboards 
are back. . . • 
and making 
money!!! 

known as others. Proper p lace
m e n t may solve this situation. 
The backglass is a fine rendering 
of Dredd r iding his Lawmaster, 
with the d a rk judges of Dead
world looking on. 

The d igita l screen has im
proved and displays scenes of the 
futuri stic Mega-City One or of 

I 
FEATURES: I 
• 3 ·· Solid Maple Playing Surface I 

wi1h Silk-Screened Graphic!<. I 
• Minoprocc.\>:-.or Conirollcd 
• O ver-under Ca:-.h Box Door:-. 
• Al)>o availablc: 10-112'. U-l/2'. 1 

16 ' and 18' 
• Barrier Control Availahlc I 
• A vailable wi1hou11;oin door)> f11r 

time rental pla) or home u:-.c I 
tPLAYFAIR® SHUFFLEBOARD co., INC. 702 1 Bluffton Road I 

Fort Wayne, IN 46819 
FAX: 2 19-747-0470 1-800-541 -3743 (2 19) 747-7288 I 

~------------------------~ 
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criminal targets. We enjoyed 
playing the game because the 
"crime in the future" theme is an 
appealing one, and the playfield, 
though crowded, is arranged to 
work smoothly in multi-ball. 

Gladiators 
We enjoy Premier pinball 

games because of the wide vari
ety of both licensed and original 
themes. The appealing Super 
Mario Bros., the light-hearted 
Tee'd Off, and the current fantasy 
theme are good examples. 

Gladiators returns to the sim
ple plunger and two flipper but
tons of standard pinball games, 
avoiding the complex ball launch 
controls or special feature but
tons. The theme is reminiscent of 
the old Power Lords toys and 
comic books. 

There are golden armored war
riors, three-headed flying drag
ons, high-tech tanks , pyramids, 
and volcanoes. The playfield has 
a ramp on the left side that takes 
the ball around to a catapult con
trolled by the right flipper. 

The player drops the ball either 
to upper field flippers or into a 
hole for maximum points. These 
flippers manipulate the ball in a 
separate portion of the playfield. 
The upper part also contains 
another ramp that ends by shoot
ing the ball all the way to the bot
tom. There is an abyss hole be
hind one of the upper flippers 
that is hard to score, but increas
es in point value during a round. 

Gladiators has a simplified 
playfield. The side chutes are 
wider for less chance of losing the 
ball. The dot-matrix display looks 
as good as polygon technology 
when the pyramids are shown. 
The soundtrack is deep and the 
characters interesting in a setting 
that combines future and 
medieval times. We hope the 
game gets the attention it 
deserves, without suffering from 
a lack of theme recognition. D 
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Michigan's Cheryl Collins of the Gas Log 
Lounge team competes in the NASL 
Team Event. 

Steve Perry of California, member of 
the Gas Log Lounge team, during the 
NASL Team Event. 

Nebraska cornhuskers, winners of the 
NASL Team Event. From left: Larry 
Morrow, Mike Roach, Joel Rahn, 
Gwynette Orsi, Maggie Worley, Bill 
Melton. and Junior Butler. 

Phil Skover m of Oklahoma. who placed 
in A-B Draw Partners, and Darrel 
Nelson of Oregon, winner of Pro 
Singles. 

PLAY METER 

TOURNAMENTS & 
LEAGUES 
Reno hosts North American 
Shuffleboard Championship 

Nearly 200 players gathered at 
the Sands Regency Hotel Casino 
in Reno , Nev., on Nov . 9-14 to 
compete for over $60,000 in prize 
money at the 1993 North Amer
ican Shuffle board Champion
ships. 

The tournament was san c
tioned and promoted by The 
Shuffleboard Federation a nd 
marked the r eturn of American 
International Shuffleboard to the 
tournament scene. The company 
supplie d 16 n ew Royal shuffle
board tables for the 12 events. 

One of the highlights of the 
week was the introduction of the 
federation's new game, Deuces 
Wild . The hotel added $2,000 to 
the pot for this event, whi ch 
matched randomly selected four
person teams in a best three-out
of-five single elimination event. 

Top players and novices attend
ing their first big tournament all 
learned how to play the game at 
the same time. De u ces Wild is 
fast and easy to learn; it can be 
played in one-third the time of a 
standard game of shuffleboard. 

Also noteworth y were t h e 
NASL Team Event, which includ
ed $5,000 in added money from 
the hotel, and the East-West Pro 
Team Challenge. 

During the week's festivities , 
U.S. Open founder Don Valk was 
presented with t h e 1993 Sol 
Lipkin award, in r ecognition of 
his contributions to the sport of 
shuffleboard . 

Winners in th e m a jor events 
were: 

A-B Draw Partners: 1st place
Tammy De n son , Texas , a nd 
Bobby Voorhis , India n a; 2nd
Rick Boyer, California , and 
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Brenda Watts, Oklahoma; 3rd
Donny Cox, California, and Bob 
Jacobsen , Washington. 

Division I Singles: 1st-Dan 
Mourgos, California; 2nd-Bjerne 
Sunde , Michigan ; 3rd-Al Sala
zar, Arizona. 

Ladies Singles: 1st- Rosa 
White, Oregon; 2nd-Sandy Swift, 
Oklahoma; 3rd-Cassie Kern , 
Michigan. 

Pro Singles: 1st- Darrol Ne l
son, Oregon; 2nd- Bobby Voorhis; 
3rd- Denny Busch , Nebraska. 

Pro Doubles: 1st-Bill Melton, 
Oklahoma , and David Williams, 
Texas; 2nd-Denny Busch and 
Bob Shaw, Texas; 3rd-Jim Allis, 
Washington, and Bobby Voorhis. 

Division I Doubles: 1st- Alan 
Primrose, Oklahoma, and Bobby 
Williams, Texas; 2nd-Nick Chaf
fin and Bob Hunt , California; 
3rd-George Camara and Rick 
Thomas, California. 

Deuces Wild: 1st- Al Salazar 
and Da le William s, Texas , Rosa 
White and Bobby Voorhis ; 2nd
Ron Buckley, Oregon, Bob Jacob
sen , Sue Hubenthal, Washington, 
George Ostrum, Colorado; 3rd
J ohn Fisher and George Main , 
California, Diana Hagen , Texas, 
Rich Warren, California . 

NASL Team Event: 1s t- Ne 
braska Cornhuskers (Junior 
Butle r , Gwyn e tte Orsi , Mike 
Roach , Larry Morrow, Joel Rahn, 
Maggie Worle y); 2nd- Gas Log 
Lounge, Sacramento, Calif. (Mike 
Brune r , Lloyd Coffe lt , S teve 
Perry, Charli e Busch , Ch e r yl 
Collins , Debbie Voorhis) ; 3rd
Ba lloon Inn , Arvada, Colo. 
(D e nni s Bi rd , Ron Hurney, 
George Ostrum, Dave Cowan, 
Kathi Lloyd, Gwen Vogt). D 
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Randy 
Fromm 

TECHNICAL 
TOPICS 
Bright ideas for monitors: 
Using an ordinary light bulb 

Short circuits blowing fuses can 
be a vexing problem. This is espe
cially true on those rare occa
sions when the monitor seems to 
fire up but blows the fuse some 
seconds or even minutes a ft e r 
power is applied. By the time you 
get around to making some ob
servations about what the moni
tor is doing, the fuse blows again. 
Replacing the fuse over and over 
again can get expensive, espe
cially with slo-blo type fuses. 

One way around this problem 
is to perform the "smoke test." 
You simply bypass the fuse with a 
clip lead or jumper wire , ene r 
gize the monitor, and replace the 
parts that smoke. I don't recom
mend the smoke test, as it usually 
puts excessive strain on the volt
age regulator and other compo
nents. This often results in even 
more damage than that of the 
original failure. 

blown fuse. A 3 amp circuit 
breake r is available from Radio 
Shack that serves this purpose 
well. However, as with the smoke 
test, r e peatedly energizing the 
monitor can cause further dam
age to other components in the 
monitor. 

So how do you find the prob
lem? In general, most short cir
cuits that are severe enough to 
blow the fuse can easily be locat
ed with the power turned off and 
your digital multimeter set to 
m easure resista n ce . But some 
monitor problems will only show 
up when the power is applie d . 
Problems such as bad voltage 
regulation, off-frequency horizon
tal oscillators, or other tuned cir
cuits cannot be located with static 
testing. Dynamic testing with the 
power applied may be the only 
way to go here. 

How can you test the monitor 
without overloading the circuits? 
Try using an ordinary incandes
cen t light bulb in place of the 
blown fuse. The light bulb limits 
t he amount of current passing 
through the monitor. A 100 watt 
bulb works great. I just use my 
work light and a couple of clip 
leads, but you can get fancy and 
m ake a d e di cated unit if you 
want. 

Use a 40 watt Incandescent lamp as a power supply load. Disconnect the 
collector oflhe horizontal outputtranslstoratid connectthe llghtbulb as shown. 

When you connect the bulb in 
series with a perfectly good work
ing monitor , you'll see that at first 
the lamp lights fairly brightly, 
then dims as the monitor begins 
to fire up. This is due to the auto
matic degaussing circuit in the 
monitor. Remember, the degaus
sing circuit operates for only a 
short time and only when the 
monitor is first powered up from 
a cold start. Subsequent cycling of 
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Another troubleshooting tech
nique is to use a circuit breaker 
in place of the fus e. Just use a 
pa ir of clip leads to connect the 
circui t breake r in place of the 
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New Videotapesl 
Including two of the most informative 
technical lectures I've ever attended! . ri{jCHOOlth . During a recent Arcade School In Billings, Montana, I had a _ ~ 

chance to learn the ins and outs of bill acceptors and video 
lottery printers from technical expert Mark Reichert of Montana Gaming Repai r. Mark's 
easygoing style and technical expertese team up to make his presentations both 
enjoyable and informative. Now these two new programs are available on videotape 
along with athird new release, "How to Use an Oscil loscope."This long-awa ited addition 
to the Arcade School videotape training series covers the entire range of osci lloscope 
controls and operations. This tape Is a must for the beginning to Intermediate technic ian 
who needs to learn how to use an oscilloscope PRO PERL YI 

Servicing Bill Acceptors 2 Tapes 
Servicing Video Lottery Printers - 2 tapes 

$79.95 
$79.95 

For RUSH 
Delivery or 
a FREEinfo 
package, 

call: 
(619) 593-6131 
FAX 593-6132 

C.O.D. orders 
accepted. 

Sorry, no credit 
cards. 

Don't forget my book and my other videotape training programs! 
Rondy Fromm's Big Blue Book of Reclly Greet Technlccl lnformctlon $ 39.95 
All-You-Need Beginning Electronics for Operctors 2 Tcpes $ 79.95 
Bcslc Vldeogcme Troubleshooting $ 49.95 
Diodes, Trcnsistors end Other Semiconductors 2 Tcpes $ 79.95 
Ecsy PlnbClll PC Boord Repclr $ 49.95 
Conventlonal Power Supplles (used in pinballs and monitors) -- $ 49.95 
Vldeogame monitor repair made simple 3 Tapes $109.95 
Switching Regulator Power Supplies (Peter Chou style) $ 49.95 
Vldeogame Conversions $ 49.95 
Using a Dlgltal Multimeter (en Arccde School Clcsslc) $ 39.95 * NEW! How to Use an Oscilloscope $49 .95 
Special Package Deal - All vldeotcpes in this box $550.00 
end the Big Blue Book of Reclly Greet Technlccl lnformctlon 

Remember to add $5.00 Shipping & handling to all USA orders. 

New Arcade Schools! Videogame repair, Advanced 
Arcade School, VLT Schools on request 

Sacramento, CA - Videogame school 2 days - February 4 & 5, 1994 
Las Vegas, NV - Advanced Arcade School dcrys-April 25 - 29, 1994 
Orlando, FL - Videogame School s dcys May 16 - 20, 1994 

2 day classes - $250.00 5 day classes - $650.00 

Randy Fromm's Arcade School 1944 Falmouth Dr. El Caion, CA 92020-2827 
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the 120 volt AC power to the mon
itor will not energize the degaus
sing coil until the monitor (specif
ically, a component in series with 
the degaussing coil called a 
"Positive Temperature Coeffi
cient Thermistor" or "Posistor," a 
component that increases in 
resistance when it gets warm) 
cools down. Once the degaussing 
circuit has shut itself down, the 
bulb will dim considerably and 
you'll hear the monitor's high 
voltage come up with its charac
teristic high-pitched squeal. 

With the bulb in series, the 
monitor will take a bit longer to 
warm up. This is because the volt
age drop across the bulb will 
cause a low B+ output from the 
monitor's power supply. Often 
the raster will exhibit a bit of 
"hula," as the input voltage to the 
regulator will be below the mini
mum required for proper voltage 
regulation. This allows the ripple 
that is normally present in the 
unregulated side of the power 
supply to be passed directly to 
the monitor circuits. This is nor
mal. 

If the bulb glows brightly, you 
have a problem. For the bulb to 
glow brightly, there must be 
something in the monitor that's 
drawing too much current. Us
ually, this can be traced to a 
shorted horizontal output transis
tor, a bad high-voltage unit (also 
known as a flyback transformer), 
or a degaussing coil that is short
ed or has rubbed and shorted to 
the frame of the monitor. 

Note: This troubleshooting tech
nique will not be as valuable for 
troubleshooting the latest 
Hantarex brand "Polo" monitors 
or the Kortek "free voltage" moni
tors. These monitors use a switch
ing power supply that automati
cally shuts down when the moni
tor experiences a current over
load condition such as a shorted 
horizontal output transistor. In 
this case, only primary power sup-
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120 VAC 

······ ····· .... . ... ... 

A 100 watt light bulb in series with the 120 volt AC power. If the monitor 
is shorted, the bulb will glow brightly instead of blowing the fuse. 

ply problems or degaussing cir
cuit failures will light the lamp. 

There's another way to use the 
incandescent light bulb when 
troubleshooting monitors. Speci
fically, the bulb can be used to 
test the monitor's B+ power sup
ply for proper operation. Some 
monitors use a power supply 
design that includes "Over-Cur
rent Protection" or OCP. In fact, 
all monitors that use a switching 
regulator power supply have an 
OCP circuit. The OCP circuit 
reduces the B+ power supply volt
age (in many cases, cutting it off 
completely) when it detects a 
short on the B+ supply line. 

A classic example of OCP in 
action is when some bad high
voltage units were installed in the 
early runs of Hantarex's popular 
MTC 9000 monitor. Normally, a 
bad high-voltage unit also will 
take out the horizontal output 
transistor and blow the fuse when 
it fails. The voltage regulator is 
often damaged as well, a victim of 
the excess current drawn by the 
shorted transistor and high-volt
age unit. But the OCP circuit in 
this monitor shuts down the 
power supply as soon as the high
voltage unit fails, preventing fur
ther damage. In fact, the monitor 
doesn't even blow a fuse! After 
replacing the defective high-volt
age unit, most monitors fire right 
up. 

In a situation like this, anything 
that causes an over-current con
dition can trigger the OCP and 
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shut down the power supply. 
Naturally, the symptom is: dead 
monitor. B+ power supply mea
sures o volts. But what is the 
cause of the problem? Is the B+ 
power supply bad or has the OCP 
been triggered, shutting down the 
power supply? Isolating the B+ 
power supply from the rest of the 
monitor circuitry is not enough to 
verify proper power supply oper
ation. In order to test a power 
supply properly, it must have a 
load. In fact, the voltage regulator 
in many monitors will not work 
properly or will not function at all 
without a proper load. 

Here's how to test the monitor's 
B+ power supply by using an ordi
nary 40 watt light bulb as a 
"dummy load": 

1. Disconnect the collector of 
the horizontal output transistor 
or remove the transistor entirely. 

2. Use a clip lead (jumperl to 
connect one side of a 40 watt 
lamp to the circuit where the col
lector of the horizontal output 
transistor used to connect. You 
can usually find a place to con
nect the jumper. If not, solder a 
small piece of wire to the solder 
pad where the collector of the 
transistor normally goes and use 
that as a connection terminal for 
the clip lead. Do not connect to 
the collector of the transistor. The 
transistor is now out of the circuit 
and actually has nothing to do 
with this test. 

3. Connect the other side of the 
lamp to the chassis of the monitor 
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(ground). 
4. Apply power to the monitor. 

The bulb should light at pretty 
close to normal brightness . If so , 
you know your problem is not in 
the power supply. A short circuit 
elsewhere in the monitor must be 
causing the power supply's OCP 
circuit to activate. At this point , 
you can measure the B+ voltage 
just as you would if the monitor 
was working normally. You also 
can verify that the B+ voltage 
adjustment (if it exists) is working 
properly and adjust the voltage if 
necessary. 

However , if the bulb doesn 't 
come on, the B+ power supply is 
not working properly. You don't 
have to waste time looking for an 
overload on the B+ line some
where. You know your problem 
lies in the power supply. 

Experienced monitor techni
cians recall a similar situation 
with the X-ray protection circuit 
in a monitor. Unlike the OCP cir
cuit that shuts down the B+, the X
ray protector kills the horizontal 
oscillator, thus shutting down the 
entire horizontal deflection cir
cuit and the high-voltage as well. 
In this case the B+ is too high (usu
ally around +160 VDCl. Again you 
have to ask the question, "Is my B+ 
too high (causing the X-ray pro
tector to activate) , or is my prob
lem elsewhere?" 

In this case , you don't have to 
disconnect or remove the transis
tor. Simply connect the 40 watt 
lamp between the collector of the 
horizontal output transistor and 
ground. The bulb will load the 
power supply , allowing you to 
measure the B+ power supply 
voltage. If the voltage is still too 
high, the voltage regulator is bad. 
If the output voltage of the regu
lator circuit now measures prop
erly, the problem is probably a 
bad electrolytic capacitor on the 
B+ line Oook for a capacitor with 
a value of 22-100 microfarads, 160 
VDCl or the retrace tuning capa-
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111 don't recommend the smoke test, 
as it usually puts excessive strain on 

the voltage regulator and other 
components ... 

citor that's connected between 
the collector and emitter of the 
horizontal output transistor. 

Warning: Never connect the 
lamp to the collector of the hori
zontal output transistor if the 
horizontal deflection circuit is 
working (you can hear the high
pitched squeal or a neon lamp 
lights when held against the high
voltage unit, or you can measure 
the high-voltage at the second 
anode of the CRT with a high-

voltage probe.l 
Advanced Arcade School up

date: Don't forget, my Advanced 
Arcade School starts April 25th in 
Las Vegas , Nev. This is a one-shot 
deal, so if you 're interested in 
learning about digital electronics 
and advanced monitor repair, be 
sure to sign up early. Class will be 
limited to 20 students. For further 
information, call me at (619) 593-
6131 or FAX 593-6132. See you at 
the Arcade School! D 

Winners of 4 IAAPA Awards for 
Excellence in State of the Art 
Soft Modular Play Systems. 

PENTES DESIGN INC. 
1346 Hill Road Charlotte, NC 28210 704 552-5400 FAX 552-0263 
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What's Hot in Coin-Op LATINO Jukebox Top 30 
(A monthly survey conducted by AAMAJ 

FOR MONTH ENDING NOVEMBER 1993 
I- I- COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 
0:: I- 0:: 

convenience Stores ~ c( Cf) c( 
:i: :i: c( :i: TITLE ARTIST I- CJ ..J CJ 

Video: Super Street Fighter II (Capcoml 1 TAMBIEN LLORAN BANDA MACHOS 
Mortal Kombat (Midway) 
NBA JAM (Midwayl 2 4 INALCANZABLE LOS BUKIS 

Samurai Shodown (SNKJ 
Mortal Kombat IHMidwayl 3 3 MEXICAN HOT HITS 4 COMPILATION 

Pinball: Twilight Zone rnallyl 4 2 LASTIMA QUE SEAS AJENA VICENTE FERNANDEZ 
Indiana Jones (Williams) 

Other: World Rally (Atari) 5 6 COSASOE ... BANDA SUPERBANDIDO 

Pizza Parlors and Restaurants 6 -- PURA SANG RE BRONCO 

Video: Mortal Kombat (Midway) 7 7 LA GARRA DE ... TIGRES DEL NORTE 

Super Street Fighter II (Capcom l 8 -- VIENTOS LOS HURACANES DEL NORTE 
NBA JAM (Midway) 
Mortal Kombat II (Midway) 9 -- BANDA TORO BANDA TORO 

Pinball: Indiana Jones (Williams) 
The Addams Family rnallyl -- CON SANGRE DE INDIO BANDA MACHOS 

Other: CD J ukebox (unnamed) 1 
Air Hockey (unnamed) ES UN ESCANDALO SONORA DINAMITA 

2 -- Ml TIERRA GLORIA ESTEFAN 
Nightclubs and Taverns 

3 -- CARADENINO JERRY RIVERA 
Video: Lethal Enforcers (Konamil 

NBA JAM (Midway) 4 -- LOS EXITASOS BAILABLES JOSSIE ESTEBAN 

Pit Boss Superstar 30 (Merit) -- LOMEJOR. .. Pinball: Indiana Jones (Williams) LAS CHICAS DEL CAN 

Judge Dredd mallyl 6 2 ROMPECABEZA TITO NIEVES 
Other : CD Jukebox (unnamed) 

Darts (unnamed) 7 -- ELESPECTACULAR OSCAR D'LEON 

Movie Theaters 8 4 LOMEJOR DE ... BANDA BLANCA 

Video: Super Street Fighter II (Capcoml 9 -- PUERTO RICOSOYTUYO FRANKIE RUIZ 

Samurai Shodown (SNKl 10 10 COMBINACION PERFECTA COMPILATION 
Mortal Kombat II (Midway) 
NBA JAM (Midway) 1 -- LUNA ANA GABRIEL 

Lethal Enforcers (Konamil 
Pinball: Indiana Jones (Williams) 2 THE BEST ANA GABRIEL 

Judge Dredd rnallyl 3 2 ROMANCE LUIS MIGUEL 

Bowling and Recreation centers 4 -- 17SUPEREXITOS LA MAFIA 

Video: Super Street Fighter II (Capcoml 5 3 UNSEGUNDOENEL TIEMPO CRISTIAN 
NBA JAM lMidwayl 
Mortal Kombat II (Midway) 6 7 ARIES LUIS MIGUEL 

OutRunners (Segal 
7 6 GRAN DES EXITOS Run and Gun (Konamil ROBERTO CARLOS 

Virtua Racing (Segal 8 -- AHORA Y SIEM PRE LA MAFIA 
Mortal Kombat (Midway) 

Pinball: The Addams Family (Bally) 9 9 GIPSY KINGS GIPSY KINGS 

Indiana Jones (Williams) 
Judge Dredd mallyl -- 15ANOSDEEXITOSRANCHEROS JUAN GABRIEL 

Other: Air Hockey (unnamed) SANFLNGBYTlELATl'J.J.J<EBOX.BASEDa-.IPCTUAL.SALES,.J.J<EBOX 

Crane (unnamed) PLAY ANJREQLESTS. TOORCERCALL 1.aJO.l.AllNCD 
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--
AMERICAN COIN MACHINE EXPOSITION 

IF COIN-OP IS YOUR GAME, 
MARCH 17, 18 & 19 

ARE YOUR 
LUCKY DAYS! 

The roads will be risin' up to meet you, when ACME greets you 
at the Rosemont/O'Hare Exposition Center, 

justfive minutes from Chicago's O'Hare International Airport. 

Sponsored by: 

MAIL OR FAX 
FOR COMPLETE 
INFORMATION! 

The American Amusement Machine Association 
& Play Meter Magazine 

~ Over 1000 exhibits 
showing the season's best sellers 
and hot new products 

~ Educational Seminars 
to help operators profit and succeed 
in today's coin-op market 

~ "Redemption City" 
featuring the latest in design, 
equipment and merchandising for 
redemption centers 

~ The 2nd Annual Coin-Op Olympics 
where operators can compete for 
valuable prizes 

~ Annual Operator's Cocktail Party 
our way of saying "thanks" to the 
operators who support our industry 

D I am interested in exhibiting 
D I am interested in attending 
Name ____________ Title ___ _ 

Company _______________ _ 

Address----------------

City ___________ State_ Zip __ _ 

Phone ________ FAX _______ _ 
Return to:: ACME '94 Show Management, William T. Glasgow, Inc. 

16066 South Park Avenue, South Holland, IL 60473-1500 
Phone (708) 333-9292 • Fax (708) 333-4086 



Neon Aire 
Imagin at ion Leisure 

introduces a stainless 
stee l-top air cushion 
hockey table with a total
ly new look. The Neon 
Aire sports psychedelic 
hot pink and green neon 
lighting on the chrome
plated Top Scorer digital 
r eadout overhead scor
ing unit . 

In addition , both goals 
are n eo n-lit an d side 
pan e l graphics on the 
mi ca cabinet repeat the 
brigh t co lors. Dimen
sions are 130" long x 50" 
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wide. 
The Neon Aire features 

a drop coin chute , auto
matic puck return/puck 
lock-in at game 's end, 
a dju stab le time and 
score. locked access 
doors to all parts. and a 
locked cash box. 

For more information, 
or di stributor referral, 
write Imagination Le i
sure Inc. , 251 Dixo!1 Ave ., 
Amityville , NY 11701; 
C5 l 6l 842-4242; FAX (516) 

WHAT'S NEW 

842-0532· Mortal Kombat II 
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Finally, it's here . Mor
tal Kombat II. Not a 
sequel but a continuation 
of superior martial arts 
encounters with a dee p 
storyline involving char
acters Johnny Cage, 
Scorpion , Raiden , Liu 
Kang, Reptile, and Shang 
Tsung from the original 
Mortal Kombat. 

Returning characters 
retain their powers from 
the past, with a surpris
ing mix of new capabili
ties. Players are due to 
experience a learning 
curve as they gain more 
understanding of every 
character's personality 
and potential. The goal is 
to create a bond between 
players and characters. 

Costuming and back
grounds are new, as well 
as a host of fresh charac
ters, among them Kitana, 

Mileena, Baraka, Jax , 
Kung Lao , and three 
undisclosed characters 
awaiting discovery. Some 
characters can be con
tro ll ed by the players 
while others cannot. 

A significant number 
of new button/ joystick 
combinations are possi
ble . The game is the first 
video to feature DCS
digi tal compression 
sound that combines 
music and sound effects . 
Two special features are 
the violence control dip
swi tch and Midway 's 
state-of-the-art diagnos
tics package. 

For more information , 
or distributor referral, 
write Midway Mfg., 3401 
N. California Ave. , Chi
cago, IL 60618; (312) 267-
2240; FAX (312) 267-8435. 
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WHAT'S NEW 

Animal Land, Lucky carnival 
Taito America debuts 

Animal Land, a combina
tion redemption/video 
game that fosters good 
hand-eye coordination, 
and Lucky Carnival, a 
three-player shooting 
gallery game that holds 
100 large prize capsules. 

Animal Land is housed 
in a vivid yellow, child
size cabinet that mea
sures 25" wide x 34" deep 
x 49" high. It asks players 
to bop six animal charac-
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ters that appear on the 
monitor by hitting the 
correct buttons on the 
control panel. Success
fully bopping all the 
characters in the allotted 
time means tickets for 
the players. 

Features include a 
bonus round, double coin 
mechs , ticket dispenser, 
and built-in income ana
lyzer. The game can 
accommodate one or two 
players at a time. 

Lucky Carnival asks 
. players to fire ping pong 

balls at prize capsules on 
a moving turntable, hit
ting the capsules but 
avoiding six creatures 
trying to obstruct the 
shots. Top marksmen 
win the capsule , which 
can hold prizes up to 7" 
tall. The balls come out of 
a barrel-shaped cannon 
that emits a loud bang. 

Up to three people can 
play at the same time. 
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The number of balls and 
playing time are opera
tor-adjustable. Sensors 
detect a vacant spot on 
the turntable and auto
matically drop a new 
capsule in the space. 

For more information , 
or distributor referral , 
write Taito America 
Corp .. 390 Holbrook 
Drive, Wheeling , IL 
60090; (708) 520-9280; FAX 
(708) 520-1309. 
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Run and Gun 
More basketball moves 

come to the video world 
in Konami's Run and 
Gun, a one- to four-play
er dedicated gam e with 
two horizontal monitors. 

Run and Gun pits the 
Eastern Conference 
against the Western Con
ference, with eight cities 
in each one. Interactive 
play al lows players and 
their opponents to have 
opposite views of the 
court. 

Player controls include 
an eight-way joystick and 
buttons for A-shoot 
(offense) or block (de 
fense), B- pass (offense) 
or steal (defense) , a nd 
C-change players from 
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any two of the five avail
able. 

Each team gives a skill 
level for each player 
(power forward, s mall 
forward, center, shooting 
guard, point guard), to 
identify strong and weak 
points. Also look for real
istic surround sound 
crowd noises. a n a n
nouncer, and the option 
of instant replays unless 
opponents object. 

For more information, 
or distributor referral , 
write Konami Inc ., 900 
Deerfield Pa rkway, Buf
falo Grove, IL 60089; (708) 
215-5 100; FAX (708) 215-
5144. 
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OllL Y ftM• WILL nu.. Sut iust look at the record 
The original RAIDEN hos been on the charts since Sept&mbet 1990 -
38 consecutive monttu and counting - wirh 26 monlfn in the top JO 
Not even lhe mo~t popuJor fighting gorne ever con make that claim. 

Raiden II 

1434J54'A-.ME.,~WA910S2 
.....206 ... 1·0!00 fulOl·IU 6503 

Fabtek debuts Raiden and defenses. 
II, an action-packed ver- Raiden !I's fighter 
tical scroll ing, fl ying, planes feature high-tech 
shoot 'em-up video kit weapons, an arsenal, and 
for one or two players . power-ups. Players can 
De dicated fans of the pick up missiles, lasers, 
original Raiden will be bombs , and c luster 
challenged, a long with bombs a long the way to 
the novice player. he lp conquer a li e n 

The game features forces. Look for enhanc
self-adjusting difficulty ed sound and computer
levels that increase to generated graphics. The 
suit the skill of the play- kit comes complete with 
e r . A continuous buy-in panel overlay and bezel. 
feature offers e igh t dif- For more information, 
ferent stages that must or distributor referr a l , 
b e completed to finish write Fabtek, 8434 154th 
the game. Each stage has Ave. N.E., Redmond, WA 
at least one new boss; 98052; (206) 881 -0900; FAX 
some have multiple boss- (206) 881-6503. 
es with special weapons 
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Shootout! 
Bundra Games joins 

with SuperVision to in
troduce a n ew billiard
themed video named 
Shootout! . Players can 
play against each other 
or against the computer. 
Three popular games are 
included: 9 Ba ll , 8 Ball, 
and Straight Pool. 

Shootout! is a two
player, JAMMA-compati
bl e kit available as a 
standard upright, coun
tertop, and mini-upright. 
It features 3-D a nima
tion, fast game play, a 
continuation feature, and 
controlled bank shots, 
jump shots, and cueball 
spin. There's also a key-
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board-programmable 
moving message sign. 

Players get to chal
lenge the game's dirty 
dozen: Jack Hammer, 
Rosa Stripes, Sumo Sa
m e, Trixie Shatz , Cut 
Throat , Tex Shooter, 
Eightball, Major Domo, 
Suzy Cue, Confidence 
Man , Pix Pocket , and 
Jumpin' Johnny Joe. 

For more information, 
or distributor referral , 
write Bundra Games 
Corp., 1031 Country Club 
Road, Plaza Level, Lake 
Zurich , IL 60047; (708) 
540-6400; FAX (708) 540-
6404. 
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Star Trek: The Next Generation 
Williams' game design

ers set a course for a new 
class of pinball and found 
the right vehicle in the 
lauded TV series , "Star 
Trek: The Next Genera
tion." The resulting pin
ball is packe d with a n 
unearthly amount of fea
tures, starting with a 
light-speed ball de livery 
system via a control grip 
instead of the standard 
plunger . 

The Star Tre k : TNG 
experience is heightened 
by custom speech from 
the major ch aracte rs : 
Pica rd , Riker, Data, 
LaForge, Crushe r , Worf, 
Troi, and Q (that irritat
ing immortall . All but Q 
are d e pi cte d on the 
backglass, along with the 
U.S.S. Enterprise, th e 
feare d Borg, a nd a 
Romulan Warbird in 
mid-battle. Original mu-

sic from the series sets 
the mood. 

The playfield is loaded 
with transport ramps , 
targets, and left and right 
probe launchers. Want to 
increase multi -ball 
opportunities? Make it 
so! Two-, three-, four-, 
five -, and six-ball multi
ball are possible , as well 
as Neutral Zone encoun
ters, Holodeck video 
modes , bigge r jackpots , 
a nd a hurry-up bonus 
feature. Plus , Williams' 
syncrosound dot-matrix 
animation brings charac
ters to life in eight differ
ent missions. 

For more information, 
or distributor r e fe rral, 
write Williams Electro
nics Gam es , 340 1 N. 
California Ave., Chicago, 
IL 60618; (312) 267-2240; 
FAX (312) 267-8435. 
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TargetBlaster 
Knock-Out Games 

debuts TargetBlaster, a 
one- or two-player ball 
toss game with moving 
targets and unusual 
sounds. It is available in 
either adult and kiddie 
versions, as a redemp
tion or non-redemption 
game. 

Players test their skills 
and accuracy, aiming for 
targets such as light 
bulbs and bottles. It's a 
race against the clock 
with game difficulty 
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increasing during play; 
points advance along 
with the difficulty level. 

Features include digi
tal scoring and time 
readout, as well as an 
optional ticket dispenser 
and bill acceptor. Di
mensions are 93" high x 
39" wide x 93" long. 

For more information, 
or distributor referral, 
write Knock-Out Games 
Inc., 164 Eighth Ave., 
New York, NY 10011 ; 
(212) 675-4053. 
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wacky Wheels 
Take spinning wheels, 

add a skill stop and spe
cific scores as goals, 
spice it with traditional 
circus music, and you 
have the makings of an 
interesting new game 
that keeps players re
turning for more tickets. 
Amutronics combined 
these elements to create 
its n ew Wacky Wheels 
redemption game. 

The carnival-themed 
game features three 
spinning wheels, each 
numbered one to six. 
Players spin the wheels, 
skill stop at the right 
moment, and after two 
attempts the wheels 
automatically add up the 
scores. 

Tickets are awarded 
for wheel totals ranging 
from three to 18. Players 
can increase their win
nings with random 
bonus wheel awards. 
Dimensions are 23-1 /2" 
deep x 25-3/4" wide x 72" 
high. Cabinet construc
tion is Formica over solid 
plywood. The front-load
ing ticket dispenser or 
token hopper and dual 
coin mechs are standard 
equipment. 

For more information, 
or distributor referral, 
write Amutronics Inc ., 
405 Munroe Ave., Asbury 
Park, NJ 07712; (800) 945-
3224 or (908) 988-4499; 
FAX (908) 775-3225. 
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Killer T-Rex. Refrigerated candy crane 
Smart Industries de

bu ts Ki l ler T-Rex , a 
d inosaur-themed 
red e m ption game, and 
the Refr igerated Candy 
Crane that accommo
dates a variety of choco-
1 ates and soft candies 
a nd m ai n tains product 
freshness . 

In Killer T-Rex, players 
face the feared dinosaur, 
who is ke p t behind a 
stee l-reinforced 10,000-
volt cage with automati
call y controlled front 
gates. When the security 
fe n ce looses all power, 
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the gates open to reveal 
T-Rex. 

Players must keep him 
busy until power is 
restored, which means 
throwing balls into h is 
mouth for scores t h at 
will eventually add up to 
the 10,000-volts needed . 
That ultimate score wins 
the progressive jackpot. 

Features inc lude a 
BSMT 2000 Custom DSP 
voice and sound system , 
animated movements, 
double coin mechs, lock
ing cash box with cred
it/timer dot-matrix read-
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out, and ticke t dispens
er. A special buy-in, game 
continuation fea ture is 
included . 

The Refrigerated Can
dy Crane follows quickly 
on the heels of the new 
Candy Crane, which dis
penses a varie ty of indi
vidua lly wrappe d h a rd 
candies. The refrigerat
ed model is designed to 
kee p soft candi es a nd 
chocolates fresh . 

It in cludes a motion 
so und syste m , doub le 
coin mechs with locking 
cash box , micro -swit ch 

prize counter meter , and 
square s tee l fram e tub
ing. Dimensions ar e 24 " 
wid e x 28 " d ee p x 68 " 
high . The cabin e t is 
black with gold trim and 
r e d a nd whit e candy 
striped graphics. 

For more information, 
or distributor referral , 
write Smart Industries 
Corp. Mfg., 1626 Dela
ware Ave. , Des Moines, 
IA 50317; (800) 553-2442 
or (515) 265-9900; FAX 
(515) 265-3148. 
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WHAT'S NEW 

Punky Doodle 
Cute new heroes come 

to the video screen with 
Sunsoft 's one- or two
player maze game, Pun
ky Doodle. 

Punky and Curly are 
the main characters, 
charged with the respon
sibility of defending Far
mer Jones' pumpkin 
patch from attack by 
midnight intruders. What 
are their weapons? Not 
the usual supply; in
stead, they have devised 
the Doodle Defense 
System. 

As Punky and Curly . 
travel the patch on their 
nightly rounds , they 
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leave a trail of doodles 
via magic crayons. When 
the doodles are attached 
to pumpkins they recoil 
and knock out approach
ing enemies. 

There are 31 levels of 
play, 50 kooky e nemy 
characters, and 155 total 
rounds. Players are con
tinually challenged and 
intrigued by the ingenu
ity of the main charac
ters. 

For more information, 
or distributor referral, 
write Sunsoft , 11165 
Knott Ave., Cypress, CA 
90630 ; (714) 891 -4500; 
FAX (714l 892-0150. 
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Dart Star Spectrum 
Me dalist Marketing 

adds to its Dart Star line 
of electronic dart games 
with the feature-loaded 
Dart Star Spectrum. 

Of special note, and 
exclusive to Me dalist, 
are the 14" 256 VGA 
color monitor, extruded 
aluminum corners, dart 
barrier skirt, and opera
tor-programmable pric
ing, rounds, attract 
audio, and menus. 

Me dalist offers an 
extensive game library 
and digital stereo sound 
(including voicel. Game 
choices include 1o1 , 301, 
501, 701, 1001 , a variety of 

cricket, and much more. 
The Star Link Modem for 
leagu es, service , and 
promotion is optional. 

In addition, the game 
offers modular electron
ics, a fold-down cabinet, 
heavy-duty leg levelers, 
a top ten display, back
screened Lexan graph
ics, and a 1-1/4" plywood 
bottom. 

For more information, 
or distributor refe rral , 
write Medalist Market
ing Corp., 266 Frontage 
Road N., Pacific, WA 
98047; (206) 939-2900; 
FAX (206) 939-0 128. 

JANUARY 1994 



WHAT'S NEW 

New Boogiemen 
GaMCO has scared-up 

a host of improvements 
for its popular Boogie
men redemption game: 
black T-molding, a light
er purple cabinet and 
stool (now standard), a 
tri-door with separate 
locking cash box, and 
locking ticket dispenser 
and coin acceptor. 

The package includes 
better sound and speak
er systems, steel parts 
and supports where 
needed, a powder-coat
e d gun , a new grave
stone capture system, 
and a n ew keypad-pro
grammable CPU with 
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more operator control. 
Boogiemen still boasts 

an all-plywood cabinet 
and a powerful blower 
system without compres
sors. Players shoot balls 
into the opening and 
closing mouths of three 
spooky creatures, who 
scream in response as 
players win tickets for 
successful hits. 

For more information, 
or distributor referral, 
write GaMCO Interna
tional Inc., 2153 10th St., 
Sarasota , FL 34237; (800) 
642 -7263 or (813) 366-
1133; FAX (813) 366-1134. 
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Pit Boss Supertouch 30 
Merit combines classic 

casino games with new 
trivia, word, and action 
games in its touch 
screen countertop Pit 
Boss Superstar 30. 

Over 10,000 questions 
in 20 categories are in
c luded, among them 
Super Sexy , Comics, 
Football , Foo d and 
Drink, and more. Phraze 
Craze , a popular game 
selection on the original 
button model counter
top, is even better with 
the touch screen . Other 
games are Temple of 
Me m -Oh -Ree, Match 
'Em Up, Pit Pong, Wipe
out, Reacto, and a multi
level Breakin ' Bricks. 

On the casino game 
side, look for Joker 

Poker, Seven Card Stud, 
and Bonus Blackjack. 
Thirty-five games in all 
are featured in this one 
machine, which is well 
suited to street locations. 
The Pit Boss Supertouch 
30 is available as a 13" 
counte rtop or 19" up
right. 

In addition, Merit now 
offers a Pit Boss Super
star 30 kit that turns any 
h orizonta l monitor up
righ t video game into a 
unit that offers 30 street
proven games. 

For more information, 
or distributor r eferral, 
write Merit Industries 
Inc ., 2525 State Road, 
Bensale m , PA 19020; 
(2 15) 639-4700; FAX (215) 
639-5346. 
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WHAT'S NEW 

Pistol Poker 
Alvin G. & Co . takes 

the appeal of playing 
cards and pairs it with 
the wave of interest in all 
things Western (music 
and TV series) in its lat
est pinball, Pistol Poker. 

Features include multi
level play, an innovative 
back box card matrix, 
five different jackpots , 
over a dozen bonus 
rounds, and country and 
western music. Plus , 
Alvin G. throws in a free 
parts kit. 
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Pistol Poker measures 
80" high x 24-1/8" wide x 
25" deep . The cabinet is 
bright yellow with boots 
and six-shooters depict
ed ; the backglass is dom
inated by a cowboy hold
ing a winning (?l poke r 
h a nd and a grid of 20 
playing cards. 

For more information, 
or distributor r eferra l, 
write Alvin G. & Co. , 905 
W. North Ave. , Melrose 
Park, IL 60160; (708) 345-
9000; FAX (708) 345-2222. 
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Survival Arts 
Looking for a reason

ably priced martial arts
th e m e d game in kit 
form? American Sammy 
has an answer: Survival 
Arts, an action-packed 
video with e ight fear
some warriors. 

Players can play 
against the computer or 
each other, finding hid
den features as the game 
progresses. As players 
increase their skills the 
compu te r rises to the 
occasion. 

The control panel in-

eludes six buttons that 
a llow for complicated 
moves. Characters are 
dig iti zed and la rger
than-life. Over 30 secret 
hype r moves are possi
ble; a variety of weapons 
can be used during com
bat. 

For more information, 
or distributor refe rral, 
write American Sammy 
Corp., 901 Cambridge 
Drive, Elk Grove Village, 
IL 60007; (708l 364-9787; 
FAX (708) 364-9831. 
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WHAT'S NEW 

Mini-Midway, Mid-Size Bumper car, Mini-Himalaya 
Designs International 

introduces the Mini 
Midway three-games-in
one entertainment cen
ter, a Mid-Size Bumper 
Car from Soli, and the 
Mini-Himalaya family 
thrill ride. 

The Mini-Midway fea
tures th ree playe r sta
tions and a choice of 12 
d ifferent games to suit 
specific requirements. 

Among the games are 
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Big Dart, Milk Can, Ring 
Toss, a nd Coin Toss . 
Modular construction 
allows switching out 
games with a minimum 
of effort. The unit r e
quires only one atten
dant and is suitable for 
family fun centers and 
small carnivals, festivals , 
or fairs. 

The Mid-Size Bumper 
Car has a sleek n ew 
design. It holds one adult 
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and one chi ld , which 
allows parents a nd 
grandparents to en joy 
bumper cars a long with 
the children. 

The Mini-Himalaya is 
a circular train ride of 16 
cars on a dual 3" square 
tubular track. It travels 
over two hills and down 
through two valleys at a 
speed of 12 rotations per 
minute, forward and 
reverse. The maximum 

capacity is 48 passen
gers. Adults and chil 
dren can enjoy the ride 
together or alone. 

For more information, 
or distributor referral, 
write Designs Interna
tional Inc., World Trade 
Center , P .0. Box 58766, 
Dallas , TX 75258; (2 J 4l 
634-2900; FAX (214l 634-
3364. D 
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WHAT'S NEW 

Mind Bender 
Nelson Technology re

sponds to the d e mand 
for entertaining adult
themed games with its 
Mind Bender countertop 
game, designed specifi
cally for tavern locations. 

Mind Bender offers 17 
different adult-themed 
games for m en and wo
men , among them Play
house Poker, Topless 21, 
Photo Quiz, Little Limer
icks , Centerfold Sports , 
Hunk Poke r , a nd Stud 
21. Nudity is presente d 
artistically and in good 
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taste. 
The game is housed in 

a steel and chrome-plat
e d cabinet with a 14" 
color monitor and hing
ed front. Dimensions are 
14" high x 18" deep x 22" 
wide. The game has a 
built-in bill acceptor and 
stacker for 400 bills . 

For more information, 
or distributor r efe rral, 
write Nelson Technology 
Corp. , 741 Lak efi e ld 
Road, Unit B, Westla ke 
Village, CA 91361; (805l 
379-01 31. 
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Alien 3 The Gun 
Sega introduces an 

interesting new shooting 
game that takes place in 
outer space. Alien 3 The 
Gun is a dedicated video 
hous e d in a uniquely 
configured cabinet out
fitted with double ma
chine guns. 

Th e game scenario 
involves Colonial Ma
rines attacked by dread
ed Ali ens. Players assist 
the Marin es by deftly 
throwing grenades and 
acc urat e ly aiming a 

flamethrower. Graphics 
scroll with 3-D realism; 
noise effects are true-to
life. Two players can si
multaneously join in the 
adventure and rid the 
galaxy of the Ali e ns at 
last. 

For more information, 
or distributor refe rral, 
write Sega Enterprises 
Inc. USA, 275 Shoreline 
Drive , Suite 201, Red
wood C ity, CA 94065; 
(415l 802-3100; FAX (415l 
802-3120. 
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Ninja Bat Man Baseball 
Unique oversized gra

phics are a special fea
ture of Irem's Ninja Bat 
Man Baseball , an improb
ably named yet interest
ing horizontal video kit 
that defies pigeonhole
ing into one category. 
The game is for two to 
four players at a time, 
with buy-i n and game 
continuation included. 

Players take on the 
persona of the charac
ters on the screen, who 

D::rt3:w 
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engage in comical antics 
as they attempt to collect 
baseball equipment that 
has been lifted from the. 
Hall of Fame. One not
able character is Screw
ball, a baseball with an 
actual screw in his body. 

For more information, 
or distributor referral, 
write Irem America 
Corp., 154th Ave. N.E., 
Redmond , WA 98052; 
(206) 882-1093; FAX (206) 
883-8038. 
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Gladiators, Wipe Out 
Two diverse subjects 

come to the world of pin
ball in Premier's Gott
lieb games , Gladiators 
and Wipe Out. 

Gladiators is a futuris 
tic battle-themed game 
with a pre-pitch , auto
matically adjusting pitch
ing system and the new 
buy-a-ball buy-in option. 
Robotic men, women , 
and beasts dominate the 
backglass; the playfield 
features an abyss , cata
pults, and other hazards. 

Wipe Out translates a 
skiing theme to pinball 
with a lighthearted back
glass and a playfield dot-

ted with ski lifts, moun
tains , and a trusty St. 
Bernard ready to rescue 
members of the Psycho 
Ski Club. Accompanying 
music is the stirring 
"Wipeout," a classic orig
inated in the '50s. 

Both games are UL 
listed , offer dot-matrix 
scoring, and measure 78" 
high (with light) x 27 " 
wide x 52" deep. 

For more information, 
or distributor referral, 
write Premier Technolo
gy, 759 Industrial Drive , 
Bense nville , IL 60106; 
(708) 350-0400; FAX (708) 
350-1097. 
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WHAT'S NEW 

Bank's Adventure, Cal 's Panic II , Blood warrior 
Kaneko believes in 

offering something for 
everyone, from the Bank's 
Adventure (Arcade Ver
sion) for the younger set, 
to Gal's Panic II (Quiz 
Version) for adults, and 
Blood Warrior for martial 
arts enthusiasts. 

Bank 's Adventure fol
lows the travels of the 
cute Bonk as he head
butts his enemies, gain
ing smile bumpers on his 
head (1 O gains a high 
scorel. The one- or two
player dedicated video 
doubles the player's fun 

PLAY METER 

by dispensing tickets for video screen in six differ
t he smile bumpers, ent levels of play. As with 
which are stored and the previous Gal 's Panic 
held in banks. games, players must 

As each stage of the "chisel away" portions of 
game is completed, play- the screen to reveal 
ers can receive their female figures. 
ticket bank or continue For greater location 
and increase the awards. versatility, visual discre
If players lose their lives tion options are avail
they also lose their ticket able. The game features 
bank as well. Each con- an eight-way joystick and 
trol panel features a joy- two-player simultaneous 
stick and two buttons for play option. Humorous 
"head butt" and "jump." quizzes have been added 

Gal 's Panic II brings 65 for more fun. 
femme fatales from Blood Warrior is a one
around the world to the or two-player horizontal 
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kit offering digitized 
images (and voices) of 
nine different fighters, 
who have dozens of 
moves. An eight-way joy
stick and easy-to-use 
buttons provided com
plete player control. 

For more information, 
or distributor referral, 
write Kaneko USA Ltd., 
1370 Busch Pkwy., Buf
falo Grove , IL 60089; (708) 
808-1370; FAX (708) 808-
1375. 
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WHAT'S NEW 

candy Shop Crane 
Grayhound adds a new 

model to its growing line 
of skill cranes with the 
Candy Shop Crane . It 
includes a play-til -you
win fe ature , a spe cially 
designed claw, and a col
orful child-sized cabinet 
with chaser lights. 

In addition , Candy 
Shop Crane has an a t 
tract mode with music, a 
prize d etection sensor, 
joystick or button con
trols, sound in the game 
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play, and adjustable pric
ing. 

Dimensions are 25-112" 
wide x 26-1/2" deep x 68-
1/ 2" high. 

For more information, 
or distributor referral, 
write Grayhound Elec
tronics Inc ., Rt. 37 & 
Germania Station Road, 
Toms River , NJ 08754 ; 
(800) 222-0491 or (908) 
341 -5200; FAX (908) 341-
6560. 
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UPS SHIPPABLE 

00 
13 ' COLOR MONrTOR • All. STEELCABINET • FllONT C OIN DRoP 

GAMES IN ONE 

16 SCREENS OF ADVERTISING • LARGE CASH BOX 

ANIMATED GRAPH.CS • 0PnoNAL BILL ACCEPTOR 

WEIGHT: 64 LBS • HEIGHT 13' 

WIDTH 16" • DEPTH 1 6 314" 

FOR MORE INFORMATION CALL MORT ANSKY AT 4 04-441 -2910 

5825 8 - PEACHTREE CORNERS EAST. NORCROSS, GA 30092 

countertop Champion 
U.S. Games launches 

the next g e neration 
counte rtop vid e o with 
Countertop Champion, a 
touch screen unit with a 
13" monitor and ove r 45 
multi-player games. 

Counter top Champion 
is a joint e ffort of U.S. 
Games and Utopia Tech
nologies of Howell , N.J. 
The unit affords opera
tors a varie t y of pro
gramming and diagnos
tics options. 

It is housed in a dur
able cabinet with a swivel 
base . Among the fea
tures are sound effe cts 
and high-impact anima
tion with 256 color graph
ics. 

Pla ye r s can locate 
th e ir favorite gam es 
throug h a se ries of 
menus and sub-m enus. 
Game categories include 
three pool gam es, a 
bowling game with a 3-D 
p e r spective , a shooting 

gallery game, and a clas
s ic follow -th e -leader 
memory game. The trivia 
category offers 40 com 
ple te ly diffe r e n t cate 
gories of questions tha t 
cove r a wide r a n ge of 
subjects , such as movies, 
foo d and drink , sp or ts, 
automobiles, science fic
tion , m agazines, cartoon 
characte rs , world h isto
ry , a nd Uni te d States 
presidents. 

Countertop Champion 
does not r equire a k ey
boa rd to program t h e 
attract mode advertising 
screens. There are no dip 
switch es; ever yth ing is 
accomplished via tou ch 
screen. 

For more information, 
or d is tributor r e fe rral , 
write U.S. Games Inc. , 
5825-B P each t ree Cor
ners East, Norcross, GA 
30092; (404l 441 -2910; FAX 
(404) 441-1975. 
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WHAT'S NEW 

Spin master 
Data East , under li

cense from SNK Corp ., 
brings to market a new 
comic video a dventure 
for the Neo-Geo system 
with Spinmaster. 

Players are challenged 
to find pieces to a secret 
treasure map, then must 
complete the map to find 
the buried treasure. 

The game 's two young 
he roes match wits with a 
serie s of stran ge crea
tures encountered on the 
hunt. Fireballs are one of 
the weapons at their dis
posal. 
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Th e action-packed 
game is for one or two 
players, with a mid-game 
buy-in feature . The car
tridge is compatible with 
all Neo-Geo systems. In 
the next six months look 
for new titles with sports, 
fighting , and futuristic 
themes. 

For more information, 
or d istributor r efe rral, 
write Data East USA Inc., 
1850 Little Orchard St. , 
San Jose, CA 95125; (408) 
286-7080; FAX (408) 286-
0842. 
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SWEETSHOP 

sweet Shop 
Classic fo llows up its 

Classic Toy Shoppe crane 
with its new Sweet Shop 
crane , available in a 
white laminated cabinet 
with joystick control. 

The Sweet Shop fea
tures electronic sensors 
for a winner -every-time, 
double coin mechs, lock
ing casters, and a claw 
that's been specially de 
signed to pick up candy. 

The c r ane' s h ead er 

A WllOID IYDT TIIU 

and side panels can be 
cu stomize d . Al tho u gh 
the basic uni t comes in 
white , p astel-colore d 
prototypes were shown 
at the AMOA Expo. 

For more information, 
or dis tributo r r e fe rral, 
write Classic Inc. , Rt. 37 
& Germania Station 
Road , Tom s Rive r , NJ 
08754; (800) 833-4667 or 
(908) 286- 11 20; FAX (908) 
341-3361. 
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Spill-resistant button 

Perfect 360 Joystick 
Controls has introduced 
a new spill-resistant 
push-button. It is engi
neered with a patented 
solid-state switching sys-

tern, the world's fastest 
and most reliable switch
ing system. 

This new button will 
virtually eliminate un
wanted service calls from 
drinks spilling and caus
ing microswitch failure. 
Combined with Perfect 
360 Joystick Controls' 
joystick module, this is a 
complete control pack
age for the best reliabili
ty, speed, and accuracy 
possible. 

The company offers a 
full two year, money 
back, factory guarantee 
on all of its controls. 

For more information, 
contact Perfect 360 
Joystick Controls, 3364 S. 
2300 East, Salt Lake City, 
UT 84109; (80ll 486-1200 
or FAX (80ll 486-1255. 

sortomat sorter 

Perconta Money Pro
cessing Systems has 
introduced Sortomat, the 
company's top-of-the-line, 
high-speed coin-sorting 
machine. 

Available with foreign 
and false coin offsorting, 
the Perconta-sensor tech
nology makes it possible 
to recognize and offsort 
foreign coins or counter
feits into a separate box 
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without slowing down 
the counting speed. 

The Sortomat is equip
ped with bag holders for 
each denomination and 
includes unique bagstop 
features which provide 
100 percent accurate 
bagstops to full federal 
requirements. Other fea
tures include a noise 
reduction design, large 
coin tray, automatic coin 
feed , and high-capacity 
hopper. 

For more information, 
contact Perconta's USA 
distributor , Diamond 
Head Systems, 74-818 
Velie Way, Suite #4, Palm 
Desert , CA 92260; (619) 
345-9969 or FAX (6 l 9l 
345-5594. 
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Debit card dispensers 
Grayhound Electronics a currency validator for 

has introduced both a over 25 countries. 
single and a double debit Both units are avail 
card (phone cardl dis- able in countertop, wall 
penser. Each dispenser mount, or stand alone 
hold 500 cards, has a dis- models. 
play (attract model, and For more information, 
easy-to-understand contact Grayhound, Rt. 
instructions. 37 & Germania Station 

Other features include Rd., P.O. Box 1697, Toms 
stainless steel front , in- River, NJ 08754; (908) 341-
ternal key pad for book- 5200 or FAX (908) 341-
keeping and auditing, 6560. 
modem capabilities, and 

Transformer catalog 
Surplus Traders has 

released a unique wall 
transformer catalog. It 
offers over 200,000 wall 
transformers in stock for 
immediate delivery. 

Surplus Traders spe
cializes in the buying and 
selling of factory excess 
inventories of wall trans
formers. In addition to 
the prices being extrem
ely attractive , Surplus 
Traders makes immedi
ate delivery of these 
d evices when normal 

factory d e liveries can 
take up to 14 weeks. 

In addition to the in
ventory on hand, Surplus 
Traders maintains a 
database of thousands of 
units available in ware
houses across North 
America for even greater 
choice. 

For a fre e copy of the 
catalog, contact Surplus 
Traders, P .O. Box 276, 
Winters Lane, Alburg, VT 
05440; (5 14) 739-9328 or 
FAX (514l 345-8303. 
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Mali 
MADE IN THE USA 

The Best 
for Less 
Two-piece cues with the quality 
found only in other cues costing 
much, much more. 

The Henry W.T. Mali & Co., Inc. 
257 Park Ave., South· New York, NY 10010 

800-223-6468 
(212)-475-4960 

Fax: (212)-533-8169 

TAKE STOCK! 
Redemption Game Tickets 

IMMEDIATE SHIPPING 

1 Box 20,000 $ 47.00 • Choice of Copy-
2 Boxes 40,000 $ 77 .00 "ONE COUPON" or 
3 Boxes 60,000 $107.00 "REDEMPTION" 
4 Boxes 80 ,000 $137.00 

5 Boxes 100,000 $167.00 • 15/J2" x 2" Machine-

Ea. Add. 20,000 $ 30.00 Issued 

We have the right rede mption tickets for your arcade 
machines. Available in 12 different colors. in stock or 
custom-printed . 

"TICKET EATER" Counter/Shredder 

~ 
T I C~ ET C Q 
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Count & shred 13 tickets per 
second . Available with Extra
Large number display! 

National Ticket Company • P.O. Box 547 • Shamokin, PA 17872 
ORDER DEPT. 1-800-829-0829 • TOLL FREE FAX 1-800-829-0888 
OTHER INFOAMA TtON 1 -71 7 672 2900 • INTERNATIONAL FAX 1 · 717 672 2999 
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WHAT'S NEW 

counterfeit detector pen 
Counterfeit Detectors 

is offering a pen that 
s po ts fake money in
stantly. The Counterfeit 
Detector Pen works by 
simply pressing the tip of 
the pen on the curren
cy-U.S . and all major 
international currency. If 
a gold dot appears
which evaporates in min
utes-the bill is legiti
mate. However, a black 
dot indicates the bill is 
probably counterfeit. 

The pen requires no 
batteries or electricity, 
relying instead on a 
chemical reaction with 
the paper. It convenient
ly fits in a pocket, purse, 
or cash register. One 

Counterfeit Detector Pen 
will test up to 5,000 bills. 

For more information, 
contact Counterfeit De
tectors, 8306 Wilshire 
Blvd. , Beverly Hills, CA 
90211; (818) 716-9021. 

Coinless card system 
P&H Systems has in

troduced its coinless 
card system. Using a 
minimal cost card elimi
nates the need for coin 
doors and inventory of 
hundreds of dollars 
worth of coins. The cards 
can be reused. 

The card system allows 
you to get instant read
outs of activity and gives 
you the ability to update 
hourly, daily, or weekly. 

You can change the pric
ing in seconds for slow
time boost in play. No 
special skills are needed 
for installation, which 
takes just 30 minutes. 

For more information, 
contact P&H Systems, 
800 El Camino Real West, 
Sect . #180, Mountain 
View, CA 94040; (415l 903-
2216 or FAX C415l 903-
2237. 

Low cost meters 
Tekbilt has introduced is available. 

a new low-cost , high 
quality meter. The six
digit, nonresettable , elec
tromechanical meter is 
available in six-, 24- , or 
110-volts . Life testing 
exceeds over 1 o million 
counts. Private labeling 

For more information, 
contact Dave Adelsber
ger, Tekbilt , 3983 Mann 
Road , Huntingdon Val
ley, PA 19006; (800) 666-
7776 , (215) 322-3232 , or 
FAX (215)322-3238. D 
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CLASSIFIED 
Play Meter's classified advertising is primarily intended for: buyers and sellers of used 
equipment, support and supply firms and employment opportunity ads. You may pay by check, 
money order, Visa or Mastercard. The deadline is usually the 15th of the month prior to issue 
(example: August ad must be in by July 15l. Send ad orders to Play Meter Magazine I P .O. Box 
24970 I New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep 
a file on all complaints. 

Baseball Cards 
also Football, Basketballs 

& Hockey cards & 
Non Sports Cards 

READERS/ 
ADVERTISERS 

Buy Bulk, Vendor Cases or 
Wax Boxes 

We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 

_...> 

Can Use Cards In Electronic 
Dispensers, Card Dispensers 

or as a Redemption Give-Away 

J & H Cards 
P.O. Box 763 

Levittown, PA 19058-0763 

21 5-946-6188 
Fax 215-946-7617 
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MAGAZINE 

e;~· hip coin-op locks ana accessories last. 
• Integrated production and assembly 
• Locks keyed to your current ABLOY, 

baton®, KO, ESD or any other similar 
type Key Code or custom assembled to 
fit application 

• Choice of custom locks, common key 
systems or restricted key styles 

• Manufacturer of a complete line of 
coin-op security accessories. 

• Manufacturer ol security products tor 
laundry; also, bill and coin counting 
equipment. 

For a lull-color product catalog, call Toll Free from 
USA, Canada and Mexico: 

1 (800) 422-2866 

L K 
7251 Garden Grove Blvd., Suite M 
Garden Grove, Calllornia 92641 
Phone: (714) 373-2993 

AMERICA.INC. 
MEMBER OF TH E I. A .I. GROUP FAX: (7141373-2998 

PLAY METER 121 

"Rebuild" 
your old 
KLOP:R 

at the faetory 
MANUAL 

OR 
ELECTRIC 

Fast Service - Call For Details 

CALL (813) 855-6789 
KLOPP UTERNATIONAL, INC. 

225 Dunbar Court - Oldsmar, FL 34677 

Full Metal Jacket 
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Bally-Midway BAR for 
- -- -· - - - - -

-

- MORTAL -;_ ""I 

- KOMBAT II ~- ~ '.\! : 

STYLE S-39 - COMPLETE WITH HARDWARE -
REQUIRES ONLY 1 PADLOCK TO COVER All DOORS 

~~~,~l~,L '~ 2 'EB 
I ""II'" e 
~·- ~1,~ STORM 
I ~-~~-- -~-~ \ ~~, DOOR 

' . /7/-;; ~7 .. =- // // 
"-.' == : ~~- Style S-37 

I ~ "'~ "'~ ~ ~ , / --~ts all "- \: "- \_ , < OVER/UNDER 
I , \. "- doors .. . 
~ ' '·, ' ~' 
·' 0 ·, 0 """ s24~ 

A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 

OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 

Route 1, Box 654A, Hwy. 101 , Beaufort, NC 28516 

A GIANT LEAP IN 
SECURITY fDR YOUR 

BULK VENDOR. 
New Design Increases Security for Bulk Vending Machines. 

Our newly designed lock offers 
these theft-resistant features: 

• Unique Keyway 
•Thousands of key numbers avail. 
• Restricted key numbers avail. 

• Unique sequence of 
six tumbler operation 

• Double pinned for smoother 
operation and added strength. 

Lock fits the majority of existing bulk vendors. 

Call for more information (312)282-7177. 

I 

~§>ChicagoL<>CK 
C 0 M P A N V 

4311 W. Belmont Ave. • Chgo., IL 60641 • (312)282-7177 • FAX (312) 282-8199 

Exclusive U.S. distributor of CamLock Systems products. 

Your Single Source for Nearly Everything New 

Indoor /Outdoor 

Original Money Machine 

All New Calf Roping Ride Casino Equip. 

• Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 

• We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On-Staff Technicians, 
and the Largest & Most Diverse Inventory 

• 1-1 /2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 

• Full-Time Service & Parts Dept. 

• Save up to 50% on Freight 
using our Truck Fleet 

•We Warrant 
Everything We Sell 

You•ve Gol'l'a See ii' l'o Believe ii' 



Winners of 4 IAAPA Awards for 
Excellence in State of the Art 
Soft Modular Play Systems. 

PENTES DESIGN INC. 
1346 Hill Road Charlotte, NC 28210 704 552-5400 FAX 552-0263 

ALL STAR AMUSEMENTS INC. 

(818)285-4789 
2pm-9pm Mon-Fri, 11 am-9pm Sat./Sun. 

Over 100 19" Complete Games from $195 

25• Videos Neo-Geo systems 
Big Fight ....... .... .. 1145 New Complete 
Fighters History .. 1245 25" System 
Gals Panic II ........ 2295 w/Fatal Fury Special 
Lethal Enforcer ... 2195 or Samurai Shodown 
Martial Champion 1345 plus one slot board 
Mortal Kombat.. .. 2195 $1888 
Mortal Kombat II .... call 
Mystic Warriors .. 1145 PCBs 
NBA Jam ded ... .. 2395 Neo-Geo 1 slot .. ..... 465 
NBA Jam 4 pl ...... 2195 Neo-Geo 2 slot ....... 585 
Peek A Boo ......... 1550 Super S.F. 11 .......... 1495 
Slam Master ....... 1550 Mortal Kombat.. ...... 895 
Spider:nan ............ 995 S.F. 11 C.E ................ 895 
S. F. II C.E ..... .... .. 2350 Raiden 11 .......... ........ call 
Wrestle Fest .......... 795 Fatal Fury Sp . ......... 350 
S. F. II Turbo Ed .. 1995 Samurai Shodown . 350 

Special 
New 25" Cabinet $888 

or Rebuilt in the Amusement Equipment Business 
• Free Consolidation of Containers for International Shipment 

•We'll Take Your Used Equipment on Trade 

• We Buy Any Used Amusement 
Equipment m Any Condition 

c; 

Original 
Gilley's Bull 

Original 
Lawrence Welk 
Bubble Machine 

Electric and Gas Trains 

~ ~ !! ~~ J ~-- ~USEMENT ~ 
UIPMENT ~~);;;:;~~; ~XCHANGE, INC. 'tM,t.1Y 

1203 5th Avenue • Rock Island, Illinois 61201 
TEL 1309) 788-0135 • FAX 1309) 788-0148 

1800) 647-5060 



SOUND BOARDS 
AND ELECTRONICS CHOOSE 

FROM OUR CATALOOE OR WE 
CAN DESJGN TO SUITE YOUR 

NEEDS 

KIDDIE RIDE CONTROLLER 
MULTI COIN TIMER 

SOUND SYSTEM 
MOTOR CONTROL RELAY 

RIDE PARTICIPATION BUTTON 

COMPLETE C ONTROLLER 
WITH ENCLOSURE, CUSTOM 
CABLE HARNESSES AVAILABLE 

$126.00 
110 VAC OR 220 VAC 

JM ELECTRONICS 
SALES ( 407) 862-3363 

FAX (407) 862-0373 

2 Changers Drew M2 with 
Mars VFMS Acceptor $1-$20, 

High Capacity Hoppers, 
Counters, Header and 

Pedestal. Like New. 
$1500 each 

1 Drew Single Tiger Paw 
Cranes 

$700 each 
2 Hollywood Single Cranes 

$995 each 

2 J.F. Frantz Big Top Vendor 
$175 each 

1 Redemption Ticket 
Counter Scale 

$200 
1 Uni Bio-Rhythm 

$200 

All Games are In Good 
CondlUon 

PLAY METER 

NEU/ KIDDIE RIDES 
MADE IN THE U.S.A. 

Solid State Engineering • Lightweight • Durable Weatherproof • American 
made replacement parts • Universal base for all rides 

High-security coinbox • Heat-treated strips for construction 

Tug Boat 
The foghorn's roar will summon 

young riders to a magical voyage in 
the company's newest piece. As 

with other Dudley rides, it fits on a 
universal base and has a high

security coinbox and post. 

Wal-Mart Truck 
Your Wal-Mart managers will love 
to have this truck welcoming 
customers to their stores. Children 
will love to imagine they are 
•trucking• favorite toys to their local 
Wal-Mart store. It's available only to 
authorized Wal-Mart vendors. 

Kiddle Amusements 
P. 0. Box 939 ·Florence, MS 39073 

601 -845-7501 . 800-64 7-6460 

HELP! Old Game Parts 
WE REPAIR CHAMPION PCB's 

WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 

PART THAT KEEPS YOU FROM MAKING MONEY! 

WE BUY OLD P.C. BOARDS! 

Conversion ltems--Video Game PCBs-Over 400 Kinds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-

Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used-

Multi-game Systems, 4-in-1--Video Arcade Analyzer: 
Test Fixture for Monitors-NOW ONLY $225 

2511 Retrofit Kits -- $339.95 complete 
These kits give you everything you need to quickly turn your old Williams, Atari or 

other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 

Also Monitor Bracket available separately. $29.50 

Eldorado Games Ltd. 
7031 Marcelle. Paramount, CA 90723 

310 630-3300 e FAX: 310-630-1566 
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Contact Bart Posey 

Triangle Enterprises· .. 

Hap PY 
New.Year! 

Service Price 903 South Main Street 
Springfield, TN 37172 

1-800-554-4488 
_··-~! . v~: FAX 615-384-5450 

.. 

WE HAVE THE BEST BUILT, 
MOST RELIABLE MACHINES 

ON THE MARKET TODAY! 

Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top or front coin entry. 

Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will 

customize to your specifications on all games. 

All games come in 19" uprights, 13" Mini, 13" & 
9" counter top with stackers 

18 month advance replacement warranty on all parts, 
no questions asked/ 

•••••••••••••••••••••• • 
: New Year Special 
• : January Only!! 
• 
: HSV 300 DBA's 
: $190.00 ea . • •••••••••••••••••••••• 

We would like to thank all of 
our customers for a great 
year. We hope to pass on 
our great savings to you and 
all our new customers! 

YOU CALL eu 
tlJQ WE'LL HAUL! 

Buying & Selling Used Equipment! 

We will beat any prices you have been quoted. So call the rest, then call the best. 
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PRIZE WINNING TICKETS! 

GAMES - IMMEDIATE SHIPPING 

STOCK TICKET PRICES - 20,000/BOX 

Tickets can also WE HA VE THEM' 

be CUSTOM- PRINTED 
KE1 EA1ER" 

to your specifications. "1\C /Shredder 
counter r second 

Call for details. count & Shred \3 nis pe 

ORDER DEPARTMENT 1-800-829-0829 

.. ~~ ... • .~ .... 
TICKET CO. 

P.O. BOX 547 
SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Intl Fax 1-717-672-2999 
Toll Free Fax 1-800-829-0888 

BELITA II 
PORTABLE 
COIN COUNTER 

or 110 V 

•Automatic stop • Inexpensive 
•Lightweight (only 10 lbs.) 
• Counts up to 1500 coins per minute 
• Counts all sizes coins or tokens 
• Long lasting-requires very little 

maintenance 
• Bagholder included 
• Very useful-very convenient in 

all locations 

Write or Fax For Prices, 
Details and Catalog 

R.H. BELAM CO. INC. 
1 Fulton Ave. • Hempstead , NY 11550 

Tel.: (516) 292-2670 
Fax: (516) 486-0957 

1993 A NEW GENERATION RIDE BY: KlDDIE'S" 
Nt.'W FEA111RES: 
• SA,\1D BIASTED 1'1ETAI. 
• A.\TI RlSTCOATFD \ !ETA!. 
• EXTRA Cl.E;\;'i COAT FI\JISH 
• DIGITAL 501 'ND EFFECTS 
• DIRECT DRI\'E MOTOR & REDL"CER 
• .llACI 11\ED (.BLOCKS 
• .11A1w ornrns ... 

-~-

• COi\ COL\/T 
SELECTIO\J 

• DOL13Lf COi'.'\ !\SERT 
BOXOJYrIO\ 

• FRO\ff END BALL BEARI~G 
PILLOl\.131.0CKS 

• O\E FL'LI. YEAR BrnPrn TO Bl ·.llI'ER l\AJ{fu\C.TY 
• 42 \IODEIS Al'AJLABLE 

.. OPERATORS 
NATIONAi. ACCOLXlo 

AIAllABl.E . 

~ American MADE QUALITY 

MODEL 2000 
AS LOW AS 17.97 
SHOWN WITH 825 HASP 

SERIES H-10 
AS LOW AS 13.17 

SERIES 700 
AS LOW AS 14.54 

SERIES 702 
AS LOW AS 13.34 

%" CAM LOCK 
AS LOW AS $3.01 

%" CAM LOCK 
AS LOW AS $3.22 

11/s" CAM LOCK 
AS LOW AS $3.43 

~~ 
~ 

HASPS 
825 AS LOW AS 4.95 
875 AS LOW AS 3.39 
885 AS LOW AS 3.57 
525 AS LOW AS 4.53 
535 AS LOW AS 4.53 

l\faster Loci< 
NO. 1 AS LOW AS $5.69 
NO. 3 AS LOW AS $4.83 
NO. 5 AS LOW AS $7.17 
NO. 7 AS LOW AS $4.13 

SECURITY BAR HASPS 
41/i' AS LOW AS $1 .27 
12" AS LOW AS $2.45 
16" AS LOW AS $2.55 
24" AS LOW AS $3.25 

ALL MADE IN U.SA 

~ 
t 6Y 

PATT SUPPLY CORPORATION 
1335 S. MICHIGAN AVE. CHICAGO. IL 60605 

TOLL FREE I (800) 621-4418 
ALL PHONES: (312) 939-7616 



• New. 
& 

.Buy • 
• Sell. 

CIRCUIT BOARD 
SALES 

•Used• (FORMERLYDUKE01srR1sur1NGJ •Trade• 
(615) 256-7748 41 OWoodbine St.• Nashville, TN 37211 C515> 256-5924 

We're Moving--Phone Numbers Same 
Call 8 :30 to 5:30 Mon. thru Fri. (CST.) 

**** 335 Hill Ave. ·Nashville, TN 37210 * * * * 
REDEMPTION 
New Lucky 8 Lines 

w /ticket dispensers 

$1495.00 
CALL CALL CALL 
Printers &: Interface 

Kits Available 
For Most Programs 

Big Tab Games 
w/prlnter 

Now Available 

2 in 1 Ganies 
Poker/8-Line 

w / HSV-300 

$1350.00 
(6 Button Panel) 
No Remote Needed 

CALL · CALL · CALL 

Boost your profits with all 
new8-lines 

Single 
Progressive 

Units 
Callfor Prices!! 

RECONDITIONED 
BOARDS 

NOW AV All.ABLE 
TEXAS TWISTER 

POKERS 

Super97Klts ........................... 395.00 
Dual Happy Jacky Kits .............. 395.00 

New Lucky 8-Line Kit .................. Starting from 250.00 

Lucky Girl Kit ... ......... .............. 725.00 
Dynasty Kit ...... .... .. ................. 650.00 
Treasure Island Kit ................... 495.00 

UsedLucky8-LineBoards ........... Startingfrom 125.00 
All New Magical Tonic ...................................... 775.00 
Foxtronlc Printer-Adaptor CPU ....................... . 500.00 
UsedFoxtronlcPCBs ....................................... 300.00 Jolly Line Kit .... ....................... 400.00 
NewH5V-400w/Stacker ................................... 329.00 Dua18-Une/PokerKit .............. 425.00 

New Lucky 8-Line w /recon PCB ... Starting from 1095.00 All Poker Kits Available ••• CAIL 

* Always Available * 
New & Used Pool Table/Dynamo & Valley ......... CALL Isolation Transformers .. ..... ................................... 12.95 
New & Used Jukeboxes/All makes ..................... CALL Empty 8-line cabinets .... .... .. ................... .... .... .. . 250.00 
New & Used Pokers/All makes .. ..... .................... CALL JCM Bill Acceptors $1-$5-$10-$20 .................... 295.00 
Full Line of Pool Table Supplies .......................... CALL MarsGL-5 DBA$1-5-10-20 .................... ........... 399.00 
Klopp Coin Counters ........................ .. ..... .... ..... .. 650.00 Mars VFM-4 OBA $1 -5-10-20 .. ........ ...... ...... .. .. .. 325.00 
Tommy Gate w/7" extension ............ ... ... ........... 950.00 Mars VFM-5 OBA $1 -5-10-20 ......... ....... ..... ....... 340.00 
19" Sharp monitor .. ................................... .. .. ..... 215.00 Mars VFM-4 w/stacker 400 ................ ... .......... . 399.00 
13" Sharp monitor .............................................. 205.00 Mars VFM-5 w/stacker 400 ..... ......... ........ ... ...... 440.00 
19" Wells-Gardner monitor ............... .. .. ..... ........ 235.00 DBV-$1 -2-5-10-20-50-100 OBA ......... ..... .......... . 299.00 
13"Wells-Gardnermonitor ................................ 225.00 HSV-300$1-5-10-20 .. ....... .. .. ........ .. ............... .. .. 189.00 
Coin Mech. & Channel ......................................... 11.95 TekbiltDBV-35/$1 -5-10-20 ........ ... .. .. .... ......... .... . 299.00 
Power Supplies .. .. ........................ ........................ 32.95 All Lucky 8 Plexis ............. .... .. .. ..... ... ............. .. .. .. 25.00 
150 W Computer Power Supply .......................... 44.00 Lucky 8 Harness .... ... .. .. ...... ..................... ............ 38.00 
12vmeters ............................................................... 6.50 Lucky 8 Button Set .... ...................... ..... ............ ... 24.00 
AC Line Filters .. ......... ...... ...................................... 5.00 4" Speakers ........ ......... .. ........ ... .... ........ .................. 4.00 

Quantity Prices Available 

Phone {615)25.6-77 48 •Fax (615)256-5924 
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0C:~0 Sto·r 1'1\J.\Cl-l l•~IES 
For Sale $495.00 & Up 

5¢ & 25¢ •Fruit & Bars 
Spedalizlng In Bally E 7000-2000 

1-800-772- GAME 4263 

Skqline Amu.6e.men:t Companq 
All Types of Coin-Operated Games 

610 E. Main Street• Waynesboro, VA 22980 
(703) 942-3368 FAX (703) 949-5060 

8-LINE/POKER 
BOARDS 

800-966-9873 

• • • • • • • • • • • • • • • • • • 
NEWPAYPHONE : 

• Countertop--Local Only • 
$175.00 : 

• Local & Long Distance • 
$249.00 : 

• 1-800-229-4169 : 
• Ask for Dennis • • • • • • • • • • • • • • • • • • • 

SENTE KITS 

GIMMIE A BREAK %6S 
MINI GOLF %%S 
STOCKER %%S 

NIGHT STOCKER %%S 
SPIKER 99 

HAT TRICK %%9 
TRIVIAL PURSUIT 99 

C&P DISTRIBUTING 
TEL: 2.19-.H'6-.1.138 
FAX: 2.19-2$6-.1.144 

INC. 
We can save you money 
Why pay to repair, when you 

can simply replace 

Your Source For Coin-Operated 
Amusement Equipment: 

REPLACEMENT 9" MONITORS * New Zenith Monitors & Chassis * For Arachnid Dart Boards (6000 & up Series) * 12 Volts D/C 
*******SPECIAL******* 

$99 95 each 
REGULARLY $350.00 

Used PC Boards 
P .0.W. -- $60 Toki - $230 
TMNT --$110 Attax - $60 

Double Dragon --$80 ROBO COP-$55 
Simpsons--$230 

NEW Perfect 360 Electronic Jo Sticks - $21.95 

Phone: (7I3) 489-3233 
FAX: 713·489·3233 

~rt~~ 
17009 WELLS PEARLAND TEXAS 77584 

PLAY METER 128 

SERVICING THE GULF 
& ARABIAN COUNTRIES 

--New & Used Amusement Machines--

INC. 
100 Rowena Drive 707 • Don Mills, Ontario 

CANADA M3A 1 P9 

416-444-2137 
orfax:416-444-2137 
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California Games, Inc. 
1235 E. Francis •Ontario, CA 91761 

(909) 930 5828 Fax: 909-629-4090 
- 909-930-5824 

GUARANTEED BEST MARKET PRICE!!! Se Habla 
Espanol 

NEW 25• VIDEO &AMES 

Neo Geo 1-Slot .......................... $1495.00 
Neo Geo 2-Slot ........................... 1~.00 
Mortal Kombat ...... ...................... 2150.00 
NBA JAM 4 pl ....................... ...... 2495.00 
Super SFll ............................. .. .. .. 2495.00 
Mortal Kombat II ......................... 4400.00 
Street Fighter II CE ...................... 1185.00 

REDEMPTION GAMES 
UB QB Football .......... .... .. .. ...... .. $2795.00 
Pop-A-Shot ................................. 1495.00 
Hungry Hippo ............................. 3395.00 
Maxima Crane Jumbo(was $4000) ... 3CXXl.OO 
Putting Challenge .. .. .................... 3195.00 
Super Ch ex ................................... 995.00 

OTHER 
1 Valley Darts 
6 Months New ........ .. ................. $1550.00 

6AMEPCBs 

Super SFll w/graphics ............... $1595.00 
SFll C.E . .............................. .. ........ 435.00 

The 11 CGITurbo11 

Cabinet 
complete with: 

*Heat treated melamine 
wood 

* 1 SOWT Peter Chou power 
supply 

* Super Jamma System 
* 25H Hitachi picture tube 
* Angle iron reinforced joints 
* Easy Slide out drawer 

system 
*Stainless steel marquis 

holder 
* 1 year parts and labor 
*All front service 

~::ght~,~ !E~ m..:,;.i,;.:,:.:,~.:, •.• ,· .• ,:.:,i.~,i.i.1.i.r.i.I 
Run N Gun CALL ::::·:::::::::::::::::::::::=·=·=·=········· · · . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . \:;:;::::::::::::;::;:::;::))//::;:::;:;:;:::;:;:;';:;:::;:::;:::::::::::::::::::::::/{ 

~~~:~·~~~~~~ · ::::::::::::::::::: :::: :: ~:~ :::·:·:::::.'·:·;1:;lli:111J111111111:!1111:·::: 
NBA JAM ............... ... .................. 1490.00 '':: .:'.:.:::.::::.:,::,' :IB~ll ::::::m:::::it:: 
Moo Mesa ............ ........... ............. 585.00 1--=~~~~~~~~~=-l 
Mortal Kombat.. .......................... 1295.00 
World Rally ........ .. ........................ 999.00 

PARTS 

Super Street Fighter II 
New Challengers 

CALL 
25" Monitors (Hitachi) ........ ....... . $325.00 t-==========~ 

In Lots of 5 ........................ 300.00 Absolutely the 
Coin Doors ..................................... 80.00 Finest Cabinet 
Transformers ......... .. ....................... 10.95 in the Industry!! 
Buttons .................. ........................... 1.30 Call for Quantity 
Joysticks .............. .... ............ .. ........ 10.00 Pricing or a 
Perfect360 attachments ........ ......... 19.00 Distributor 
Bill changers $1 ,5,10,20 Nearest You. 

w/$1300.00 capacity .......... 1800.00 

All prices subject to change 
and availability 

PLAY METER 

We Have the 
Very Best 

Prices in the 
United states of 

America!!! 

129 
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NEO 6EO SYSTEMS: 
1-Slot .. .. ............................ ......... $495.00 
2-Slot ............... .. .......................... 635.00 
4-Slot ........................................... 899.00 
w/graphics add .... .......................... 30.00 

NED 6EO CARTRIDGES: 

Samarai Shod own .................... .. $350.00 
World Heras II ............ .................. 170.00 
Fatal Fury Specials ....................... 385.00 
Fatal Fury II ......... ......................... 150.00 
Ninja Combat.. .......... ....... ............... 25.00 
Art of Fighting ............................... 130.00 
Sengoku ...... ................................... 50.00 
World Heras ................................. 100.00 

Game Conversions 
$50-$100 

Change your 
19 11 game to 25 11 

for only-$35. 00 

We will match or beat 
any advertised price 

CALL US FOR 

Quantity 
Discount 

(909)930-5828 
MONDAY TO FRIDAY 

AFTER HOURS 

(909)949-3499 

FINANCING 
AVAILABLE 
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Perfect 360rM introduces our 

New Spill-Resistant 
Pushbutton 

Call 1-800-230· P360 
for Order 

Information 

~llFE~ 

360 .. 
lOYSTICK 
~~TRa.£ 

~ ' 
!!!SUPERSRLE!!! 

IKA 800 
SYSTEM CABINET--25 11 MONITOR 

ONLY $850 each 

Complete Game With 25" Monitor 
Mortal Korn bat II .. ........... .. .... .......................... ... .... . CALL 
Super Street Fighter 11 ......... ... ...................... .. ....... .... CALL 
Raiden II ...... ... .. ..... ................................................. CALL 
Fatal Fury Special .................... .. .............................. CALL 
Samurai Showdown ..... .... ....... .. .... ..... .... .......... ... . $1, 750 
Mortal Kombat .................... ..... ........... ... .......... .... $2,250 
Neo-Geo One Slot... .. .............. ....... .. ... .. .. .............. $1 ,400 
Neo-Geo Two Slot .. .......... ................. ... ......... ... ... . $1,520 

IKA VIDEO ORMES CD. 
820 S. Palm Ave., Suite #20 

Alhambra, CA 91803 

(818) 289-6468 
FAX: (818) 289-6367 

ELECTROTECH 
Toll Free 

800-678-7393 
or 

505-298-3536 

Save Money! 
"W'by buy new? 

Switching Power Supply Repair 
$12.00 * Includes 

--- -·---- --·· 

~ 
~ 
~J 

7 Month Warranty 
Quality Workmanship 

Fast Turnaround 

Nation 1de 
Service! 

- Plus Tax 

1624 Eubank NE 
Albuquerque, lVA1 

87112 

G'[!! •) Monitor Board 
INNOVATION&OUAUTY Replacements 

ONE YEAR WARRANTY 

19"BOARD ... 
$10995 

25"BOARD .. . 

s1249s 
10% DISCOUNT ON 4+ ORDERS 

• EYGO CHASSIS are availiable for most monitors 
including: Electrohome, Hantarex, Wells Gardner, etc. 

• EYGO MONITORS are available in 13 inch, 19 inch, 25 
inch, 27 inch, and 33 inch. 

e EYGO POWER SUPPLIES are available in ?A, 12A, and 
15A 

«'e e) COMPANY, LTD. 
JHHCV A TlON & QUALITY 

Phone (214) 721-0258 
Fax (214) 721-0363 



«f)rHE 'E~~~LRTS' 
'$~/ Serving our Industry since 1969 

Your independent source for all your 
coin-op needs. From individual equip

ment sales to full set-ups ... 
Alpha Omega is your answer. 

Representing most manufacturers in 
equipment, money handling, tickets 

and token sales. ::z{{/5)':\, ~~ Frank "The Crank" Seninsky 
~~i:Y Ken Schwartz & Joe Camarota 

[ \'.!," 
I ( 

Consulting is also available. 

I I 

~ ALPHA OMEGA SALES, INC. FINANCING AVAILABLE TO 
QUAUFIED CUSIOMERS 6 Sutton Place, Edison, NJ 08817 

(908) 287-4990 
FAX # (908) 287 -3079 

Exporters & Domestic Sales 

SUPER SPECIALS 
After Burner s/d .... ... .. ... 3695 Gun Buster .... .......... ..... 2295 Neo Geo 2 pl ........... .. .. 1495 
Beast Buster ................ 1095 Hard Driving s/d .. .. .. ..... 3795 Op. Thunderbolt ... ........ .. 695 
Cisco Heat (twin) ......... 4195 Lethal Enforcer .......... ... 2595 Punisher ( ded.) ..... ... .... 2295 
Cisco Heat (deluxe) ..... 5095 Lucky & Wild s/d .... ... ... 5495 Space Lords ....... .. .... .. 2795 
F-15s/d .............. ......... 1995 Mortal Kombat ( ded.) ... 2395 Steel Gunner ........ ..... .. 2295 
Fighter History ...... ......... 995 MotoFrenzy(deluxe) .... 3995 Steel Ta Ions s/d .... ...... 4195 
Final Lap Ill u/r ... ... .. .... .. 1995 Mato Frenzy (twin) ...... .. 3295 Terminator II (v) ....... ... .. 2095 
Full Court Frenzy .......... 3295 NBA Jam (ded.) ....... .... 2595 Virtua Racing s/d ..... . 10,395 

VIDEO GAMES REDEMPTION/NOVEL TIES 
Aero Fighter ......................... 895 Race Drivin (s/d) ......... ...... 4995 PINBALLS Air Hockey ........................ 1895 
Bucky O'Hare ....................... 795 Rad Mobile .................... ..... 1695 Addam's Family ................ 2495 Bank-It ......................... ... ... 2895 
Captain America .................. 995 Rampart-Ded ........................ 695 Creature/Black Lagoon .... 2295 Basketball-Smart-single ... 1295 
Captain Commando .............. 995 Relief Pitcher (ded) .............. 895 Cue Ball Wizard ................ 1895 Big Mouth ......................... .... Call 
Chase H/Q ............................ 995 Rim Rockin' (25") ................. 695 Dracula ............................. 1995 Big Bertha ............................ Call 
Carrier Air Wing ................... 595 Road Riot (std ded.) .......... 5595 Dr. Who ............................ 1895 Bozo Basketball ......... ......... Call 
Cowboy's/Moo Mesa ........... 795 Rowe BC 25 MC ................ 1795 Getaway .......................... 1595 Buddy Bear ......................... Call 
Desert Assault ..................... 795 Rowe BC 35 ...................... 2395 Jurassic Park ................... 2495 Cop Capers ........................ 895 
Dragon's Lair II ..................... 895 Seibu Soccer (25") ........... ... 995 Lethal Weapon ................. 1495 Cracky Crab ..................... 4295 
Final Blow ............................ 495 Skins (25") ......................... 1395 The Machine ..................... 1295 Crane-Big Choice Single .... 895 
Final Fight ............................. 595 Space Ace ........................... 895 Rocky & Bullwinkle .......... 1895 Crane Double ................... 2495 
G.I. Joe ................................. 895 Space Gun ......................... 1795 Star Wars ......................... 1895 Crane Triple Betson ......... 3195 
G-Loc (u/r) ...... .................. 1495 Space Harrier (std) ........... 1995 Street Fighter II ................. 1895 Fantasy Island .................. 1995 
GP Rider (u/r) .................... 1995 Spiderman (ded) .................. 995 Super Mario ...................... 1495 Five in Lines-Skill Bingo ..... 795 
Golden Axe II (ded) .......... 1695 Steel Gunner ... ................... 2295 Surfin' Safari ... ................. 1295 Full Court Frenzy .............. 3295 
Grand Prix Star (std) ...... .. 6595 St. Fighter II (ded) ................ 895 Tee'd Off .......................... 2595 Kiddie Rides (New) ......... CALL 
Guardians/Hood (ded) ......... 795 St. Fighter II CE (ded) ........ 1695 Terminator II ...................... 1895 Klondike pusher .................. Call 
Hang On-Ride On . . . . . . . . . . . . . . 1695 Strike Force .. ....................... 595 Twilight Zone ................... 2595 Mad Dog 27'' ...... ............... 4995 
Hard Drivin (u/r) ................ 2995 Sunset Rider ........................ 995 World Tour ........................ 1595 Quartermile ........ ................. 795 
High Impact .......................... . 695 Super Chase ......... ............. 2595 PigTails ............. ............... 1295 
Hit the Ice ............................. 595 Super High Impact ............... 995 Powerhouse ...................... 895 
Hot Shot ............................. 2895 Super Off Road ................... 795 AUXILIARY SERVICES Silver Ski ........................... 6995 
Indy Heat .. ............... .......... 1295 Super System .............. ........ 795 Coin Counters ................... CALL Skee Ball 13' ....... .............. 1995 
In the Hunt ................. ........ 1795 Tetris .................................... 795 Coin Sorters ..................... CALL Skee Toss .......... .............. 1995 
Knights of Round ......... ..... 1195 Time Killers ......................... 1595 
Magic Sword .................. .. .... 495 Title Fight ............................ 5795 
Martial Champ. (ded) .. ... ... 1995 Turbo Outrun (mini) ........... 1595 
Neo Geo 4 pl/6pl .............. 1995 Turtles II ................................ 995 

Coin Wrappers ................. CALL 
Currency Counters .......... CALL 
Currency Scanners ......... CALL 
Scales ................... ............ CALL 

Skill Dozer .. .......... ............... 795 
Smart Candy Crane ......... 2795 
Super Chexx ........... ......... 1495 
Super Pro Q'Back Jr ..... ... 1795 

Outrun u/r .......................... 1695 Vendetta .... .......................... 895 Tickets ...... ........................ CALL Sweet Licks ....................... 995 
Painted Lady ........................ 495 Wrestlefest ... ....................... 895 Ticket Eaters ........................ 695 Treasure Island ... ............. 1295 
Pit Fighter (ded) ................... 695 X-Men 4 pl. ......................... 1395 Ticket Scales ....................... 495 Tug of War .......... ............... 495 
Quiz and Dragons ............. ... 895 X-Men 6 pl. ..... .................... 3095 Tokens .............................. CALL 

ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS- CALL FOR COMPLETE LIST 
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ABSOLUTE 
AMUSEMENTS 

(305) 561-8285 
$49 MPU REP AIRS 
PACMAN GALAGA 
WILL IAMS SERIES 4, 6, & 7 

ALL BALLY PINBALL 
ALL STERN PINBALL 

$59 MPU REP AIRS 
DEFENDER SCRAMBLE 
TRON DONKEY KONG 
WILLIAMS SERIES 9, 11, &13 

ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 

ALL PRICE S INCLUDE PARTS AND LABOR 

MOVING TO A LARGER BUILDING 
MAKE NOTE OF OUR NEW ADDRESS : 

ABSOLUTE AMUSEMENTS 
3400 N . ·w . 9 AVENUE 

OAKLAND PARK. FL. 33309 

ONE-PERSON POOL TABLE LIFT 

CONVENIENTLY STORES UNDER TABLE 

• 3" Lift + Heavy Duty 5" Casters 
+ Reduce Injury Claims + Reduce Service Calls 
+Use With Pool Tables, Air Hockey, Foosball, etc. 
+ UPS Shipping Weight 56 pounds 

Order Yours Today! 
800-521-6372 ~{i5)c::;?~ff\::.fU7 
218-741-6075 -= LnJ u l..£1.!::7Lfll 
Made tn the USA 
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Harness of Quality 

Amusement and Industrial 

CUSTOM, TAMMA, 8-LINE 
ADAPTOR BOARDS 

QUANTITY DISCOUNTS 

Louise' s Harness Shop, Inc. 
100 Spring Stree t 

Tuscumbia, Alabama 35674 

1-800-365-1941 
FAX 1-205-381-6180 

Qjta[ity 

.91.ssorte 
'Ioysfor 

Crane 
Macfiines 

Super Deals 
Super Plush 

Super quality 
Call Now! 
~® Best Mfg. Co. 

1-800-962-4486 
414-547-5051 •Fax 414-547-0905 
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January 

February 

March 

April 

May 

June 

8 
Houston, TX 

Ft Bend County Fairgrounds, Bldg. 'C' Hwy 36 
9/10 mile south of Hwy 59 (Rosenberg) 
Cellular: 713-824-7626 
Reorder Tone Dial: 502-551-1866 

5 
Louisville, KY 

Buechel National Guard Am1ory, Progress 
Blvd. (at the comer of Progress and Buechel 
Bank Rd .. across from GE Appliance Park. 
Take Bardstown Rd. to Buechel Bypass 1.6 
miles South of 1-264 (Watterson Expressway). 
Tum right at National Guard Armory sign. 
Cellular: 502-551-1866 

5 
Columbus, OH 

Rhodes Building, Ohio State Fairgrounds 
17th Street & Gair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 

16 
Columbus, OH 

Rhodes Building, Ohio State Fairgrounds 
17th Street & Gair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: S02-55 I -1866 

7 
Houston, TX 

Ft Bend County Fairgrounds, Bldg. 'C' Hwy 36 
9/ I 0 mile south of Hwy 59 (Rosenberg) 
Cellular: 713-824-7626 
Reorder Tone Dial: 502-551-1866 

4 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551- 1866 

For further information contact: 
Auctioneer: Bill Hughes, P.O. Box 4819 
Louisville, KY 40204 - 502-451-1263 
Licensed by Div. of Licensing, Ohio Department of Commerce 
and bonded in favor of State of Ohio, OH/IA4065, 
OH/AC2208; in Florida, FL/AU882; in Kentucky, KY/P1597; 
in Indiana, IN AU08700280; in Georgia, 2270; 
in california, A-2586; and in Texas, TX101 71. 

Sales Manager: Jeff Schwartz 
502-456- 1600 
24 hr. Fax: 502-897 -7771 

Advertising Manager: Ric Stephen 
812-333-9939 

Us Amusement 
Auction~ 

15 
San Jose, CA 

Fiesta Building 
Santa Gara County Fairgrounds 
Tully Road West of Highway 101 
Cellular: 408-234-7626 
Reorder Tone Dial: 502-551 - 1866 

26 
Tampa, FL 

Florida State Fairgrounds. 
Special Events Building Highway 30 I off 1-4. 
Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 

12 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 

23 
Tampa, FL 

Florida State Fairgrounds, 
Special Events Building Highway 301 offl-4. 
Cellular: 813-623-7626 
Reorder Tone Dial: 502-551-1866 

21 
Columbus, OH 

Rhodes Building, Ohio State Fairgrounds 
17th Street & Gair Avenue 
Cellular: 614-271-7626 
Reorder Tone Dial: 502-551- 1866 

29 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551- 1866 

r ------------------------------------------, 

17 thru 19 
ACME ltade Show 

Chicago, IL 
• Not An Auction • 

Visit Us At Our Booth 

30 
Indianapolis, IN 

Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-55 1- 1866 

All Auctions 
Begin At 

10:00 a.m. 

Auction Information 
• To consign games for sale: 

bring to the auction site on the 
Friday before the auction 
Between 9 am and 9 pm. 

• All auctions begin at 10 am 
local time. 

midnight day of sale. 
• Please, no cigarette machines 
• Phone numbers listed for 

auctions are for Friday and 
Saturday only. 

• Inspection: day of sale 9-10 am. 
• Removal of all equipment by 

• Contact USAA for special 
hotel rates. 

Terms & Conditions 
Accepta ble Payment - Cash , Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 
4% Bl{Yers Premiwn 
4% DiSCOWl( /br pqymplts in Cash, cashiers Check, Travelers Check, Personal 
or CoTnfXlTD' theck with Iffevocable Bank Letter ef Guarantee. 
Applicable -state and local sales taxes must be collected unless you provide a current 
copy of your Sales & Use Tax Permit. 



COIN-IT BOX 
INCREASE COLLECTIONS, ELIMINATE DOWNTIME 

KEEP LOCATIONS HAPPY! 

The most versatile coin box on the market. 

(!) 

0 

• Kits available for all NSM wall mounts and 
Seeburg SCO 1 and 1 A. Jukeboxes 

•A necessity for all high volumes and disant 
locations 

•Easily adapted to any equipment that 
requires additional coin Input 

•Solid steel construction with black splatter 
finish and white screen lettering 

•Front panel lllumlnatlon with Interchange-
able coin mech 

•Large coin box apaclty 

•Standard size lock and key 

• Easy to lnsta II In field 

•Complete kit with Instructions, mounting 
template, hardware, wire and connecters. 

•Dimensions 171/4' high 4' width, 7' depth. 

DESIGNED AND tMNUFACTURED BY THE AMUSEMENT tMNUFACTURING CO. 
STAMFORD, CONN. 203-329-3031 

pre'-" gers cn<ifl 
Set 

~~ 
~ I 
G 

- E 

Model M1A 

The 
Standard 

For 
Excellence! 

$1 and $5 acceptance 
1600 Bulk Coin Capacity 
Optional Floor Stand 
Optional $10 and $20 Acceptance 

Model M2 
$1 and $5 Acceptance 

3200 Bulk Coin Capacity 
Optional Header/Footer 

Optional $1 O and $20 Acceptance 

~ 120 Southwest Drive 
~ Spartanburg, SC 29301 
Telephone (803) 574-0162 •Fax (803) 574-7680 

See Your Drews Distributor Today! 
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NEW RELEASES! 
HOT TITLES! 

Call for Info 

The Latin Jukebox 
1-800-LATIN-CD 

"THE LATIN MUSIC EXPERTS" 

Coin-Op/ 
Home 

Pool Tables 

GREAT AMERICAN BILLIARDS 

800/831-2011 
Fax:401-463-6673 
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NEW GAMES ARRIVING DAILY ••• 
CALL FOR PRICING 

********* 
NEW 

REDEMPTION EQUIPMENT 

UB QB - Football Challenge 

Skee Balls 
Bouncing Bandit 
Bozo Basketball 
Buddy Bear 
Cops N' Robbers 

USED 
REDEMPTION EQUIPMENT 

Roll Downs ......... ..... ...... ......... . $2680 

Froggy ... ... ..... .... ..... .... .... ...... ... .. 2680 

Lotto Fun ...... .. ........... .. .. ..... .. .. ..... 680 

Crazy Clown .. .. .... ...... ........... ... .. 1980 

Around the World .. .... ... ......... .... . 2980 

Cosmo Gang .... ........ .. ....... .. ...... 3980 

Pop-A-Ball .... ... ........... ..... ...... .... 2880 

Fuddy Dud dies .............. .. .. ........ 2780 

PINBALLS 
Street Fighter II 
Last Action Hero 
Tee'd Off Golf 
Gladiator 
Wipe Out 
Tales From The Crypt 

Also, Large Selection of 
Used, Late Model Pinballs. 

VIDEOS 
Night Slasher 
Super Street Fighter II 
Run & Gun 
Outrunner 
Violent Storm 
Virtua Racing S/D & U/R 

VIDEO KITS 
Fighter's History 
Punisher 
Slam Master 
Super Street Fighter II 
Martial Champion 
Survival Arts 
Spin Master for Neo Geo 

DARTS 
Merit Scorpion Stinger '94 

Arachnid 6300 T 
Arachnid 6500 
Arachnid Galaxy 

Arachnid Reconditioned Darts Available 

Pool Tables 
Air Hockeys 

DYNAMO 

HS-5 25" Cabinets 

DYNAMO & TORNADO 
FOOSE BALLS 

USED DYNAMO & VALLEY 
POOL TABLES 

G 



Money Handling Equipment 

-. ... .. "- ... -..... ~ - -- -... ~ ......... -..- ..----

and Supplies 

• Coin & Token Sorting/Counting/Wrapping 
• Currency & Banknote Counters 
• Counterfeit Detectors 
• Paper/Ticket Shredders 
• Parts & Service 

Quality and Integrity Since 1925 

Dealer Inquiries Invited 

Lynde-Ordway 
Company Incorporated 

(800) 762-7057 
(714) 957-1311 

FAX (714) 433-2166 

COMPLETE VIDEO PINBALLS 
Beast Busters $995 Lethal Weapon 3 
Captain America $795 Star Wars 
Devastator $95 Twilight Zone 

$1,395 
$1,495 
$2,295 

Laser Ghost $2,695 
Line of Fire $1,995 REDEMPTION 
Rampart $495 
Rastan $95 
Space Gun $895 
Steel Gunner $1,995 
Street Fighter II $1,295 

13' Skeeball 
Bank It 
Cosmogang 
Sidewinder 
Monkey Mole Panic 

$800 
$1,895 

Call 
$1,695 
$2,595 

Call 5oth STATE COIN-OP 
TOLL FREE 

Stun Runner $995 
Sunset Riders $1, 195 BOARDS/KITS 
The Simpsons $695 Mutant Fighters $95 

1-800-424-5050 

CICE 
4'-' Surcharge 

Price does not include shipping& hcndling. 

Turtles In Time $695 Neo Geo 2 Slot (New!!) $795 
Wrestlefest $795 Releif Pitcher $95 
X-Men (6 player) $1,995 Rim Rocking Basketball $195 

Many other game6 availablell All gamee> are arcade piece6 and 
are in TOP e>hapel Call for daily e>peciale>I 800-424-5050 

On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 
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M & P AMUSEMENT 
(Phil) Se Habla Espanol 

658 West Market St. - York, PA 17 405 

(Terry) 
(Mike) 

(717)848-1846 FAX (717)854-6801 
$100.00 prepays freight on any video game in continental United States 

Super Specials 
After Burner std ..........................••. 3500 
Bullwinkle Pin ................................. 1895 
Capcom Bowl .................................... 395 
Cisco Heat s/d ................................. 4495 
Dump The Ump wltkt . ................... 2495 
F-15 std ............................................. 2495 
Final Lap I std .................................. 4495 
Final Lap II s/d ................................. 5995 
Flip To Win ...................................•... 6995 
Four Trac std ................................... 4995 
Galaxy Force std ............................ 4995 
G.P. Rider ......................................... 4995 
Hoop Shot Basketball .................... 1295 
Jumbo Crane .................................... 895 
Jurassic Park Pin ........................... 2695 
Knock Downs (like New) .............. 2500 
Last Action Hero Pin ................... CALL 
Lethal Enforcer ............................... 2695 
Mortal Kombat ................................ 2495 
Moto Frenzy s/d 2 pl ...................... 4495 
NBA JAM (dedicated) .................... 2795 
Rad Mobile s/d ................................ 5495 
Rowe MC-25 Changer ................... 1250 
Skee Ball 10" Model H ................... 2195 
Skee Ball 13' Model H .................... 1795 
Sonic Blast Man (Like new) ........ 5250 
Steel Talons s/d ............................. 3995 
Street Fighter CtE Kit ....................... 395 
Street Fighter Turbo Kit ................. 395 
Terminator Gun (Used) ................. 2495 
Thunderblade std .......................... 1200 
Twilight Zone Pin ........................... 2395 

Dedicated PC Boards 
with used accessories 

All Am. Football ................................. 100 
Alter Beast ......................................... 100 
Capt. America .................................... 295 
Empire City ......................................... 100 
GI Joe ................................................... 195 
Magic Sword ...•.................................. 295 
Rim Rock ............................................. 125 
Slmpsons ........................................... 195 
Super Street Fighter .................... CALL 
Time Kiiier .......................................... 795 
TMNT .................................................... 100 
W.W.F. Superstar .............................. 100 
World Serles ........................................ 50 

Neo Geo Cartridges 
Art of Fighting .........................•....•..•.... 50 
Burning Fight ..............................•.•....•.• 30 
Cyberllp ................................................. 20 
Sengullu ............•...................•••.•........... 20 
Super Baseball ........................••........... 20 
World Hero ............................................ 30 

Wanted 
Gottlieb Pinballs 

Big Choice Triple Crane 
Merlin Magic· Road Riot s/d 

Tin Can Alley· Super Hang On s/d 

Redemption Equip.Specials 
Cosmo Gang ..................................•.• 2995 
Dump the Ump wltkt ..............•....... 2495 
Flip To Win ......................................... 6996 
Hoop Shot Basketball ....................• 1295 
Knock Down ...................................... 2500 
Lotto Fun w/hopper .......................... 395 
Lunar Golf ......................................... 1595 
New York New York ....................... 3500 
Penny Falls 12 player ...................... 1595 
SMS Poker Roll ................................ 1295 
Twister Skee Ball ...............•.••........... 595 

Pinballs For Sale 
Adams Family .................................. 2445 
Big Gun .....................................•........... 695 
Black Knight 2000 ..........................•.•.. 995 
Bride of Plnbot ................................. 1595 
Bullwinkle ......................................... 1895 
Check Point ...................................... 1395 
Comet .................................................. 595 
Creature Lagoon ............................. 2195 
Diner ................................................... 1295 
Dr. Dude ............................................. 1350 
Dr. Who ............................................... 1795 
Dungeons & Dragons ....................... 695 
Earthshaker ...................................... 1350 
Eight Ball Champ ................................ 495 
Elvira ................................................... 1450 
F-14 ........................................................ 595 
Fire ........................................................ 695 
Fish Tales .......................................... 1895 
Game Show ...................................... 1095 
Jurassic Park ................................... 2695 
Lethal Weapon ................................. 1795 
Mousln Around .................................. 995 
Plnbot ................................................... 695 
Police Force ........................................ 995 
Pool Shark ......................................... 1250 
Roller Games ..................................... 995 
Sorcerer .............................................. 550 

Star Trek ............................................. 1195 
Street Fighter ..................................... 2495 
Taxi ......................................................... 895 
Terminator Pin ................................... 1895 
The Slmpsons ..................................... 895 
Truck Stop .......................................... 1250 
Turtles Pin ............................................ 895 
Twilight Zone ..................................... 2395 
Whirlwind ............................................ 1295 

Videos For Sale 
720 Degrees ......................................... 395 
After Burner utr ................................... 695 
Allen ....................................................... 395 
Alter Beast ............................................ 395 
Assault .................................................. 395 
Beast Busters .................................... 1295 
Big Run ................................................. 1550 
Blasterold .............................................. 395 
Championship Sprint ......................... 395 
Chase HQ ............................................. 1295 
Clutch Hitter ......................................... 395 
Cyberball ............................................... 395 
Final Fight .............................................. 395 
Gate of Doom ....................................... 395 
Golden Axe ........................................... 395 
Hang On ................................................. 650 
Heavywleght Champ .......................... 550 
High Impact ........................................... 495 
lkarl 3 ...................................................... 395 
Indy Heat .............................................. 1650 
Lightning Fighter ................................ 395 
Operation Wolf ..................................... 495 
Out Run ................................................ 1395 
Paper Boy .............................................. 395 
Pole Position II ..................................... 495 
Power Drift .......................................... 1395 
Prestorlc Isle ....................................... 395 
Road blasters ........................................ 495 
Shlnobl ................................................... 395 
Sky Shark .............................................. 395 
Speed Buggy ........................................ 395 
Stunrunners std ................................ 1200 
Super Contra ........................................ 395 
Super Off Road w/Track Pack .......... 995 
Super Sprint ......................................... 495 
Thunder Blade utr ............................... 495 
Thunder Blade std ............................ 1200 
Toki ......................................................... 395 
Toobln .................................................... 395 
UN Squadron ......................................... 395 
US Classic ............................................. 395 
Volley Ball .............................................. 395 
WWF Superstars ................................. 395 

(717)848-1846 FAX (717)854-6801 
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New Year's Specials 
Bay Coin Dis •••••tors., Ine. 

132-10 Jamaica Ave. • Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 •Parts/Service (718)526-8383 •Fax: (718)739-3805 

Welcome Export Customers ... Se Habla Espanol 

Mortal Kombat 11 u/r ........... Call USED PINBALLS: 
PCB'S: Jurassic Park .................................. Call 

Twilight Zone ............................... 25 95 
Addams Family ........................... 2295 
Rocky/Bullwinkle ......................... 1895 
Lethal Weapon Ill ....................... 1595 
Terminator II ............................... 1895 
Star Wars ..................................... 1895 
Cue Ball Wizard .......................... 1895 
Batman .. .... ................................... 1595 
Getaway ....................................... 1595 
Cydone ........................................... 895 
The Machine .............. ................... 12 9 5 
Star Trek ....................................... 1195 
Hook ............................................. 1295 
Silver Slugger .................................. 59 5 
Checkpoint .................................... 1095 
Turtles .......................................... 1095 
Riverboat Gambler ........................ 1095 
fun House ................................... 1 5 95 

Super Street Fighter II .................... Call 
NBA Jam ....................................... Call 
Samarai Showdown cartridge ...... Call 
Mortal Korn bat jPCB) ................ S 1 400 
Slam Masters (kit-new) ................. 995 
Punisher ......................................... 795 
Martial Champion ......................... 695 
Fighters History ............................. 495 
S.F. II : C.E., (PCB) ................................................... 400 
S.F. 11 \PCB) ............................................................. 250 
Time Ki lers ............................................................... 499 
Shogun Warriors ..................................................... 395 
Neo-Geo 1 & 2 slot ................................................. Call 
In the Hunt .............................................................. Call 
Golden Axe II .......................................................... 495 
Skins ......................................................................... 695 
G.l.Joe ...................................................................... 250 
Cadillacs & Dinosaurs .............................................. 695 MUSIC: 
Guardian of Hood .................................................. 295 
Cool Pool ................................................................. 395 
Quiz & Dragons ...................................................... 495 
X-Men ....................................................................... 395 
Warriors of Fate ...................................................... 595 

Used Rockolo Trilogy .. .......................... 2895 
Used Rowe AMI CD-100 ............... .... .... 2995 
UsedPioneer CJV-55 2 pl ..................... 2495 
Used Rowe AMI Combo & Vinyl 
Jukeboxes .............................................. Coll 

USED SITDOWNS & DEWlf VIDEOS 
Grand Prix Racer ......................................... 7495 
Exhaust Note ................................................ 7495 
Steel Talons ................................................. 4995 
Race Drivin'Cockpit ...................................... 5495 
Mato Frenzy Ride on .................................... 4495 
Cisco Heat 2 pl ............................................. 4495 
Cisco Deluxe ................................................. 3995 
Star Blade .................................................... 4395 
X-Men 6pl ..................................................... 2295 
Final Lap u/r ................................................ 2295 
Line of Fire .................................................. 1995 
Hot Rod 4 pl ................................................... 595 
LARGE SELECTION OF $50 PCB ..... CALL 
USED REDEllPTIOll Arailable--CAU 

'Brand New" 
Cabinet w/25" 

Monitorw/ sliding 
draw,JAMMA 

harness and power 
supply 

WE SERVICE AND WARRANTY EVERYTHING THAT WE SELU 

Mark Your Calenders NOW!! 

Thursday, March 17th 
Friday, March 18th 

Saturday, March 19th 

Rosemont/O'Hare 
Exposition Center 

Rosemont, IL 

For more information, contact: 
William T. Glasgow, Inc_ 

16066 South Park Ave. 

PLAY METER 

South Holland, IL 60473 

(708)333-9292 
Fax (708)333-4086 
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BILL CHANGERS 
Prices Too Low To Print! 
1-800-338-7031 

Rowe BC·3500 

~ 
~ 

Standard SC·94T 

s 
WE SERVICE 

Rowe. Hamilton, Standard, 
Ardac, Mars. Dixie Narco 

Hamilton VN·1 e 
398 Commercial St. , San Jose, CA 95112 
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START THE NEW YEAR OFF RIGHT 

GAMES 
OF 

TENNESSEE 
ATTENTION: ICENTUCKY, ILLINOIS, INDIANA, OHIO, 

MICHIGAN AND WISCONSIN--WE HAVE FREE DELIVRY 
WEEKLY TO YOUR STATES -- CALL FOR DETAILS 

Valley Tables From ................................... 995.00 
Pushers ..................................................... 1095.00 
GTI Pokers ............................................... 1095.00 
Riveria ....................................................... 1395.00 
Top Draw .................................................. 1295.00 
Rowe CDs ................................................. 3595.00 
Street Fighter II ........................................ 1795.00 
Rowe 86 ...................................................... 995.00 
Rowe 88 .................................................... 1295.00 
Rowe 89 .................................................... 1395.00 
Rowe 91 .................................................... 1595.00 
Shuffle Alley ............................................... 995.00 
Darts w/Monitors ............................... 1095.00 UP 

SIX CABINET STYLES FOR ALL 
YOUR GAMING NEEDS 

TICKET DISPENSERS 
.AVAILABLE ON 

ALL VIDEOS 

OVER 20 YEARS EXPERIENCE 

We Welcome Trade-Ins 

We Guarantee Satisfaction 

CALL TODAY 
FOR FREE 

BROCHURE 

DON'T DELAY! CALL TODAY!!! 

800-456-6882 
Games of Tennessee 

PLAY METER 

• 1220 West Jackson St. ( VISA J 
Shelbyville, TN 37160 
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Just Because 
It's Not Listed 

Doesn't Mean We 
Don't Have ltl 

QUARTERMASTER 
5499-1 Murfreesboro Rd. 

We Buy, Sell 
And Trade 

Used Equipment 

Lavergne, TN 37086 
Phone: 615-355-9681 OR NEW&USED 

PINBALLS& 
VIDEO 

GAMES 

TOLL FREE: 800-955-9681 FAX: 615-355-0213 
BUSINESS HOURS: 8 am-5 pm est 

FREE DELIVERY 
TO 13 STATES 

ON 5 MACHINES 
OR MOREi Now Available--Texas Fruits & Bells 

COMPLETE GAMES STARTING AT $1250.00 
ALL CABINET SIZES & STYLES AVAILABLE Year End Clearance 

New Omegas with Mars 
VF Ms w/stacker 

Electrosport, Used Pushers 
CALL NOW 

$ 
INCLUDES· 19" Wells Gardner Monitor$ 

JCM Bill Validator 
*Prices will vary depending on game* 

Year End Clearance 
Top Darw 

8-Used Foxtronic 
8-Used Dixieland 

CALL NOW 

Give new life to any video game 

CJ 
MINI-PROGRESSIVE BONUS 

!NEW! 
INCREASE YOUR REVENUEWITH: 

•Progressive Bonus• 
(For IndividualMachines) 

3 Models Available 
Easylnstallation*CALL* 

OVERHEAD 
PROGRESSIVE BONUS 

•ADVANCE REPLACEMENT WARRANTY* FOR PRICES AND AVAILABILITY CALL TERRY OR TONI 

USED:ROWEJUKEBOXES 1-800-955-9681 USED:ROCK-OLAJUKEBOXES 

Tawsan Vendin'd!I Inc. 
5011 Harford Rd. • Baltimore, MD 21214 

(410) 254-8833 * FAX (410) 254-8950 

SIT DOWNS 

Virtua Racing .................... $10,399 
Xuzuka 8 Hr. ......................... 9,799 
Outrunner ............................. CALL 

VIDEO GAMES 

Mortal Kombat ................... $2,499 
Street Fighter II C/E .............. 1,899 
Final Lap 11 ............................. 1,899 
Leathal Enforcer ................... 2,799 
Desert Assault ....................... 1,299 
NBA JAm .............................. 2,499 
Power Shift ........................... 1,119 

REDEMPTION ROWE JUKEBOX 

Poker Rolls .......................... $2, 199 R-87 w/DBA ............................ $799 
Pop-A-Ball .............................. 2,899 R-91 w/DBA ........................... 1,199 
Toss Em ................................ 2,299 
Punch Clown ........................ 2,099 
Quarter Mile ............................. 699 CRANES 
Bank It .................................... 2,499 
Hungry Hippo ....................... 3,499 Grayhound ............................. $799 
Around the World ................ 2,799 w/DBA .................................. 899 

All Redemption equipment comes 
with ticket dispensers 

PDDL TABLES 

CIGARETTE DBAs 

For National 222 
Dual Price 

Valley Cougars .................... $1,650 Accepts $1 & $5 ...................... $930 

(410) 254-8833 * FAX (410) 254-8950 
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SOUTHLAND *DISTRIBUTING 
1611 Castle Hayne Rd., Bldg. B Wilmington, N.C. 28401 

(910) 343-8200 Toll Free: 1-800-659-1999 
OR FAX US AT: (910) 343-0084 

NEW VIDEO GAMES NEW AND USED POKERS 
NBA Jam 33" ......................... $3995 (Call For Pricing) 
NBA Jam 25" ......................... $3495 Turbo I and II 

Top Draws 
Omega (903 and 905) 

Kramers 

S. Fighter II Turbo II 25" .......... $2090 
Neo Geo 1 Slot 25 11 

••••••••••••••••• $ 2050 
Neo Geo 2 Slot 25 11 

................. $ 2250 

Grayhound 
- -- - -

Cabinet Wired Jam ma 25 11 
....... $1145 

Cabinet Wired Jamma 33 11 
••••••• $1 625 

World Rally 25 11 
...................... $3135 USED JUKES 

Time Killers 25 11 
...................... $2150 Rowe CD-100A .... ...................... $3495 

Fighters History 25 11 
................ $2175 Rowe RB-BCD (Nostalgia) ...... ...... $5500 

Wurlitzer NY, NY ... ..................... $3695 
USED REDEMPTION NSM FireBird w/RVC ........ .. .... ..... $3300 

Betson Triple Crane ................. $2395 

-

Smart Single Crane ................... $995 ( O Q 
Single Pushers .......................... $995 ALL F RUANTITY 
Mini Twirls ............................... $695 

Complete Games Start At ...... $1295 
Buy 12--Get the 13th FREE 

Available with all Wings products also 
Treasure Island, Magical Odds, Dynasty, and 

all Cherry Games. 
19 11 Wells Gardner Monitor, HSV-300 DBV 

New 1 50 Watt Computer Power Supply. 
1 YEAR FULL WARRANTY ON ALL PARTS 

PRICINGll 

DBV'S 
MarsVFM-5 .... ..... .......... $340 
HSV-300 ...................... $190 
JCM-45 ........................ $299 
JCM-45 w /stacker ......... $429 

WE NOW DISTRIBUTE ALL BLITZ PRODUCTS!! 

CALL FOR PRICING ON THE NEW 8-LINE GAME BANK ROBBERY!! 
WE HA VE DAILY SPECIALS!! 

CALL 1-800-659-1999 
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JENNINGS SLOT 
MACHINE BOARD 

REPAIR 

A&B AMUSEMENT 
RT. 2 BOX 285 

SO. RANGE, WI 54874 

715-398-3677 

8-LINE/POKER 
BOARDS 

800-966-9873 

PLAY METER 

• • • • • • • • • • • • • • • • • • • 
• Since 1978 • 
• We Manufacture the • 
• • 
• EL TORO • 
: MECHANICAL BULL : 
• • • The original manufacturer of the bull • 
• used in the movie "URBAN COWBOY" • 

: Art's Music and Vending Co.: 
8 Pasadena, Texas • 

: (71 3) 941 -7990 : 
• (FAX) (713) 998-9122 • 
• • • • • • • • • • • • • • • • • • • 

. EPROMS * 

• 
C&P DlB'l'KIBUTINQ 

TEL: .2I9-.ZS6-II.J8 
FAX: .2I9-.ZS6-II44 

FOR SALE 
5 NiNTENdo PlAydmicE 

(1990) 

AvERA<fE of 7000 PIAys 

404 .. 92~ .. 1101 
MAkE offrn 

r----------, 

: NEW : 
1 UNITED 1 

: BILLIARDS : 
I PAR~ I 
I I 
: 908-341-2524: 
L ____ ______ ...J 

Gctmes of Sfie(6~viffe 
1903 Cherokee Lane• Shelbyville, TN 37160 

800-235-5487 
Specializing in 8-Line and Poker Kits 

UPS Red and Blue Saturday 
Shipments Available!!! 

Remember to call: 

Don's Video Repair 615/684-7332 
for 8-Line and Poker Repairs 

Micro's Magical Odds Kits 

COMPLETE MACHINES AVAILABLE 
Call/Fax Your Orders -- Felicia Burk or Leanna Clanton 

1-800-235-KITS (5487) 
Our Values Will Save You Money! 
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JUKEBOXES 
POOL TABLES 

VIDEOS 
PINBALLS 

AUCTIONS 
REDEMPTION 

CRANES 
KIDDIE RIDES 
MUCH MORE 

PLAY METER 

KNOXVILLE, TENNESSEE 
Knoxville Convention Center 

525 Henley St. - 615-544-5371 

SAT. JAN. 15, 1994 10:00 AM 
(Over 900 Pieces in November) 

BALTIMORE, MARYLAND 
Pikesville National Guard Armory 

610 Reisterstown Rd. (Rt. 140) 

SAT. FEB. 12, 1994 10:00 AM 
Directions: Baltimore Beltway (695) To Exit 20 South 1 1 /2 Miles 

to Bldg. on Right - Local Info: Phone 410-379-5690 
(Over 700 Pieces in December) 

WINSTON-SALEM, N. CAROLINA 
Dixie Classic Fair grounds (Education Bldg.) 
University Parkway - Phone 910-727-2236) 

SAT. MAR. 5, 1994 10:00 AM 
Directions - 1-40 to US 52 North Exit Akron Dr. 

Follow Coliseum Signs to Fairgrounds 

For Consignment or Auction Information or to be 
Added to Our Mailing List, Call 

AUCTION GAME SALES 
1-800-551-0660 

Rick Parson -- Owner/ Auctioneer 
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MONITOR 
GET WELL KITS 

SAVES TIME AND MONEY 
ON MONffOR REPAIRS! 

Monitor repair kits take care of picture 
warping, blacking out. smear ing, I ow 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni
tor problems. All kits come with instruc
tions and are easy to install . 

WICO DISTRIBUTES GET WELL KITS 

Kit#101: For Electrohome G07-CBO 19' 
color monitor. 17 parts. $7 .95 ea. Wico 
#36-0243 
Kit #102: For Electrohome G07-FBO 13' 
color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se
ries color monitors. 14 parts. $6.95 ea. 
Wico # 36-0244 
Kit #202: For Wells-Gardner K4900 Se
ries color monitors. 15 parts. $7.95 ea. 
Wico # 36-0248 
Kit #203: For Wells-Gardner K4800 Se
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13', 19', 25' 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico # 36-0249 
Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 
Kit #301: For Nintendo Sanyo 19' color 
monitor. 15 parts. $6.95 ea. Wixo #36-
0245 
Kit #401: for Atari Disco 19' color moni
tor. 17 parts. $6.95 ea. 
Kit #801: For Hantarex Color monitor 
m odel #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color v ideo 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 
Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic
ture. 4 parts. $6.95 ea. 

DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 

guarantee. We pay S&H. 

Electrohome G07CBO Replacement 

Chassis (NEW) ........................... .. $94.95 

Electrohome 19' Flyback 

#A29951 -B ... ............................... $39.95 

2SC3039 .. . $ l .39 2SD1138 ..... 1.22 
2SD1398 .... 3.59 STR381 ........ 7 .97 
2N371 ... .. .. . l .95 STR3123 .. .. .. 6.26 
2N3792 .... .. l .95 STR30130 .. ... 5.29 

ZANEN ELECTRONICS 

806-793-6337 
F.AXSOG-793-9136 

PLAY METER 

Bir111ingham Vending 
Your One Stop Shop For Coin-Op 

New Kit Specials 
Super Street Fighter ............... Special World Rally .................................. Call 
Survival Arts ................................ Call Alien Syndrome ........................... $99 
Fighter's History .......................... Call One Slot Neo Geo ....................... Call 
Atari Knuckle Bash .................... $295 Quiz & Dragon ........................... $295 
Bowl-0-Rama Update ................. $49 Raiden 11 ... ......... ............ .... ....... ... Call 
Namco Knuckle Head ................ $595 Ninja Baseball Batman ............. .... Call 
D.D. Crew ................................. $195 Rough Ranger ............................. $99 
Valley Ernie Kits ................... ....... $50 MVP .......................................... $195 
Mystic Warriors ........................... Call Merit Solo Challenger .................. Call 
Guardian of the Hood ................ $195 Gate of Doom .............................. $99 

Attax ........................................... $99 -------------

SPECIAL OF THE MONTH 
Superstar pitboss update 

(15 games) $129 
Superstar 30 update 

(30 games) $395 
NINTENDO PlayCholce Kits 

Your Choice $59.99 

*NEW ITEM* 
Smart Candy 

Crane - In Stock 
New World Rally Kit 

PARTS SPECIAL 
Poolball Sets $25.99 lots of 4 

Valley Cue Sticks 
$6.95 ea./lots of 36 

Maili 19-20 oz. backed 
$15.95 yd. by 1/2 Bolt 
Ardac USA's $215.00 

Sarp 19' Monitor - New 
$215.00 ea. 

USED JUKEBOXES 

Rock-Ola 490-2 ........................... Call 
CD 100 Fully Updated .................. Call 
CD 100 A ..................................... Call 
R-82 ............................................ Call 
R-85 ............................................ Call 
R-87 ............................................ Call 
R-89 ............................................ Call 
R-90 ............................................ Call 
R-91 ............................................ Call 
R-92 Combo ................................ Call 
R-93 Combo ................................ Call 
Wurlitzer One More Time ............. Call 

Other Models Arriving Daily 

NEO-GEO CABARET 

2 Slot $1300 
Neo-Geo 4-Slot Deel. w/4 game ......... $1895 
Neo-Geo 2-Slot cabaret w/2 games .... $1425 

With no games .............................. $1300 

FATAL FURY SPECIAL 
SNK Software 'n Hardware 

All Software Available 
World Heroes II 

Samurai Showdown 
Fatal Fury 

2 slot and 1 slot available 

NEW 81. USED PINBALLS 
Tales of the Crypt ........................ Call 
Rocky 'N Bullwinkle ...................... Call 
Laser War ................................... Call 
The Simpsons ............................. Call 
Time Machine .............................. Call 
Torpedo Alley .............................. Call 
Playboy ....................................... Call 
Checkpoint .................................. Call 
Batman ........................................ Call 
Wipe Out ..................................... Call 
Cue Ball Wizard ........................... Call 
Terminator II ................................ Call 
Hurricane ..................................... Call 
Back to the Future ....................... Call 
Last Action Hero .......................... Call 
Gladiators .................................... Call 
Tee'd Off .............. .. ..................... Call 
Teenage Mutant Ninja Turtles ...... Call 
Pool Sharks ................................. Call 
Hook ........................................... Call 
The Game Show .......................... Call 

Birmingham Vending Co. 
&tab~•hed 1931 Florida Division 

General Office 
540 Second Ave. N. e Binnir11Jham, AL 35204 4542 L.B. Weod Rd. e O~ando, FL 32811 

(205) 324-7526 e SE-800-238-8363 (407) 425-1505 e FL-800-330-1233 

National Toll Free 800-288-7 635 • Fax (205)322-6639 
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eum ~~ar~ ~nler~r1ses 
"Always The Latest Innovations" 

r 

B1g=Tabs 
Video Version Of 

The Classic Pull-Tab Game 

Built In Printer Support 
Extensive Accounting System 
Random Number Generated 
Several Different Symbols Sets 

- Compatible With Indian Gaming -

, ~ 

Eight =Line Game 
"Classic Line-Up Game 

With Random Number Generator" 
Built In Printer Support 

Extensive Accounting System 
Several Different Symbols Sets 

- Compatible With Indian Gaming -

1-800-6-CHERRY 
1-800-624-3 7 79 

Authorized Distributor Of: 
WING Game Boards 

JCM Dollar Bill Acceptors 
Wells-Gardner Monitors 

KEVIN SHARP ENTERPRISES, INC. 
264 River Rock Blvd., Suite B 
Murfreesboro, TN 3 7129 
(615) 895-9099 
FAX: (615) 895-9184 

PLAY METER 145 

r 

, 

metal .. Casmo Style .. Cahmets 
- Featuring -

19" Wells-Gardner Monitor 
Chrome Door 

JCM or MARS Bill Acceptor 
23CJW Computer Grade Power Supply 

Wiring Harness 
Fully "Garnmg Industry .. Compatible 

Prmter lnterf ace Hits 
- Featuring -
Location's Name & Address 

Customized By The End-User (LCD Display) 
Works with Epson or Star-Micronics Printers 

Time & Date Function 
Unique Machine Number 
Validation Ticket Number 

- Compatible With Indian Gaming -
\.. 

"Complies With 
The New 
Texas 
Redemption 
Laws." 

POKER 

CALL TODAYI 
For Information About 

How You Can Own 
The Best Built Games 

In The Industry. 

Hours: Bam-Spm CST 

iiiiiiiiiiiiJ 
VISA 1 1 c-==-----------,: J MasterCard 
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MICRO MANUFACTURING INC 

MAGICAL ODDSoo BUYERS 
Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Od~ 

and Magical Odds Grand Prix00 games. 

There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the 
Trademark and Copyright held by Micro Manufacturing Inc. 

The original board is 15" x 9 114" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" 
with the name Magical Oddsoo engraved on it. 

The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The 
Double-Up game may have also been changed. In some versions there is a lady, but, she doesn't strip, and the cards dll 

not have graphics (Kings, Queens, Jacks, Etc.) 

We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 

Adjustable 
Coin Mech 

1 Piece Slate 

Don't ~et caught with a copy game that your customers will not enjoy. 
Don t get caught with a copy that may cause you legal problems. 

Don't get caught with a copy that we will not repair. 
Don't get caught with a copy that may cause you problems. 

Stay with the original board and plexi. 

Thank You, 
The Management smd Employees Of Micro Manufacturing. 

lVII CR<> 
~u-sr:c-~~~ 
J. T>- 7' Pool Table ~ 

Includes 
4 Pool Sticks 
Ball Rack 
Belgian Balls 

~ICRO ACTURING 
535 Old Nashville High-way Lavergne, TN 37086 

(615) 793-5510 Fax: (615) 793-5512 1-800-277-6136 



MICRO MANUFACTURING 
• you our best wishes and our 

---------b st deals in the New Vear ___ __ 
TICKET 

PRINTERS 
These printers meet 

redemption regulations 
in many states. 

AFTER 
HOURS 

TECHNICAL 
SUPPORT 

(615) 862-9224 

SERVICES 
PROVIDED 

FOR THE SA-20 

DELIVERY NOW AVAILABLE! 

MAGICAL 
ODDS,..© 

13"MINI 
CABINET 

Hardware and -------- -------
software can 

now be updated 
too! 

DYNA GAMES 

CHERRY BONUS II 
AND 

CHERRY BONUS ill 

TURBO 
POKER II 

ANOTHER 
MICRO MANUFACTURING 

EXCLUSIVE 

KITS AVAILABLE 
FOR ALL GAMES 

*INCLUDE* 
PLEXl,HARNESS 

BOARD, BUTI'ONS 
AND MANUAL 

0 
INEWI 

LONE STAR 
DRAW 
Texas 

Redemption 
Game 

INEWI 
19" 

SIT DOWN 
CABINET 

WING GAMES 
SKILL CHANCE {W-7) 

BONUS CHANCE (W-8) 
LUCKY GOLD (W-10) 
LUCKY STAR (W-11) 

LUCKY BINGO 
LUCKY GIRL 

LUCKY75 

For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 

IVllCFIC> IVIA.NUFA.CTUFllNG 
535 Old Nashville Hwy. Lavergne, TN 37086 (615)793-5510 Fax: (615) 793-5512 

1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS 



COINS or BILLS 
Coum/SoRT/WRAP 

•• 
PARTS-REPAIRS 

ABC COIN (2141377-7100 
8524 Fifth SL • Frisco, TX 75034 

Dollar Bill/Debit Reader 
Cleaning Gards 

' 

! @roduds® 
Keep It Clean/ 

THIS MONTH p 
MOJITAL KOMBAT .l.JCJS c 
NBA JAM .l69S 
STJIE.CT FIGHTU II .189 
FIGHTU'S HISTOJIY 69S B CAPTAIN COMMANDO .l7!l 
SIMPSONS 99 0 
TV&Tl.E.S IN TIME. 99 
LE.GIONNAIJIE. .lff A 
FINAL FIGHT .lJ9 

R FINAL BLOW 6'9 
HIGH IMPACT .lff D WJIE.STI.E.FE.ST ff 
MSPACMAH .lff s 
SPACE. INVADUS .l8!f 

CUP DlSTJllBUTlNG 
TELi .Z.19-.ZS6-.l.138 

~ FAX: :U9-:Z!l6-U44 

r REDEMPTION 
TICKETS 

83 

Adjustable PCB Holder $5.95 

Molex Edge Connector 
Pin Extractor Tool $2.25 

4-Play System: Put Four Games 
In One JAMMA Cabinet! $495.00 

7 AMP Hitron Power Supply $40.00 

K-Coin S cale (Dem o) $1795.00 

Buffalo Bi11 Johnston 
11 Greenfield St.. Buffalo, NY 14214 

~ 716-838-3038 [4lliAl 
FAX 716-834-nu ~ 

7 FOR SALE "' 
Used Kiddie Rides 

Most Are in Excellent 
Condition 

Atlantic Amusement 
508-790-0167 

Who/Esa/E GamEs~ Inc 
519 Madison St. Shelbyville, TN 37160 

1-800-526-4723 or 615-684-2209 

Complete aaaaufaetarer of 8-Uaes fl Pokers 

Complete line of: We buy. sell or trade 
We will not be 

undersold 

Boards 
Kits 

Bill Acceptors 

Complete line of: 
Used Pool Tables, 
Used Jukeboxes, 

and any 
miscellaneous part for 

any 8-Line or Poker 
Call Brian. Troy. 

or Debra 

and 
Used Pinball Machines 

PLAY METER 

We need used Valleys, and Rowe CD boxes 
We sell new Rowe Boxes, new Valley and Dynamo 

Distri1nltors for Alvin G.'s Pinhall 
Try the new MYSTERY CASTLE 

Try the NEW Redemption nipper--Punchy the Clown 
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The IRS Says ... 
that you may now use income forecasting to depreciate your 

video games. 

HoVf does this affect you? 
You may now depreciate your video games in excess of SOo/o - in 
the very first year! (Thank God! It's about time we got a break!) 

This will save you thousands of dollars in taxes. 

NoVf the bad neVfs ... 
You will have to keep very detailed and precise records for up to 5 
years on each of your games. Now, if you are not careful, you will 
end up giving the biggest share of savings to your accounting firm or 
hire another person in the office ... 

Solution ... Solution ... Solution ... Solution ... 

The FORECASTOR 
The FORECASTOR is a computer program designed specifically to 
meet all the requirements of the IRS letter ruling on depreciation of 
video games. It maintains all records, calculates depreciation per
centages, and retains in a special log all details needed for tax re
turns. 

Distributed Exclusively By: 

SILENT PARTNER, INC. 
3441 SOUTH PARK• SPRINGFIELD, IL 62704 

(217) 793-3350 
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QUALITY CRANE COMPONENTS 
Make All Types of 

Cranes--Watch, Cand~ 
Jumbo, or Regular. 

Crane Mechanism Will 
Operate With Relay 
Type Control Boards 

& Sized To Fit 
Any Cabinet. 

Operators Don't Throw 
A way or store Your Empty 
or Non working cranes Put 

Them To work 

KIT INCLUDES: 

Crane Kits 
$649.95 

Switch Selectable For Joystick or 
Two Button Crane. Coin Up, Time of 
Play, Output for Ticket or Baseball 

Cards. Has Error Code Display. 

Crane Mech. 
$299.00 
Nylon Gears 
Bronze Bush. 

Chrome Shafts 
Cabinet Top Rail 

Spacing is 29 5/8" 
Runs on 1 /2" Rods or Metric Rods 

Look At These Features 
*Joystick or Two Button Operation * 26 Coin/Dollar Setting Options 
* 3 Came Types * 7 Time of Play Settings 
* 4 Ticket Dispenser Options * LED Display: 
*Micro Processor Came Board Number of Games & Error Codes 

Call For Details and Pricing To Fit Your 
Specific Requirements 

Joy Stick, LED Display, Crane Mech, Computer 
Board, Counters, Wire Harnesses, Power 

Supply and Transformer. 
OMNI PRODUCTS 

417-485-7505 Manufactured in the U.S.A. 

CRANE COILS 

MINIMUM ORDER $25.00 

j 

ILLUMINATED 
BUTTON 

WITH 
SWITCH 

CRANE 
BELT 

175-1800HM 
8.50/EACH 

7.85 IN LOTS OF 12 

CRANE CLAW 
169.95/EACH 

154.95 IN LOTS OF 10 

5.00/EACH 
OR 

2 FOR 9.25 
4.95/EACH 

4.50 IN LOTS OF 12 

FOR SALE 
Used Kiddie Rides 

Any Condition 

Kiddie Amusements, Inc. 

1-800-64 7-6460 
PLAY METER 

P.C.B.'s 
* .10,000 BOARD& * 

CALL FOR LIST 

C&P DIBTKIBVTINC 
TEL: 2Z9·256-ZZ38 
FAX: 2Z9-256-ZZ44 

150 

8-LINE/POKER 
BOARDS 

800-966-9873 
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RED BARON BOARD EXCHANGE 
6540 West Central-Toledo, Ohio 43617 

800-331-3766 
VALID IN ALL 50 STATES, MEXICO & CANADA 

FAX (419) 841-6484 
When you think of buying a video game printed circuit board ... think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 

video game boards at the best prices! 
If the board you need is not listed, please call to see if it has become available. Our inven-
tory changes daily. Please ask about our mailing list. 

GENERAL TITLES 
Aerofighter ....................... 395 
Air Buster ............................ 95 
Alien Storm ....................... 125 
Altered Beast ...................... 75 
Asterix ..... ........... .............. 440 
Astyanax ....... ..................... 45 
Bank Panic ... ....................... 25 
Battle Shark ...................... 245 
Blood Bros . ....................... 295 
Breakthru ........... ................. 25 

Hook ........................... ....... 480 
lkari Warriors ....................... 25 
In The Hunt (kit) ................ 895 
Inspector X ........... ............... 95 
Karate Blazers ................. 360 
Karate Tournament .......... 395 
Kicker ................................... 25 
King of Dragon .... .. ... ........ 440 
Knight of the Round ......... 325 
Macross ............................ 395 

Splatterhouse .................. 245 Time Killers ............................ 495 
Star Force .......................... 25 Thf'IT ........... .. ........................... 95 
Sunset Riders .................. 595 Truxton ....... ........................... 180 
Tao Taido ......................... 405 Truxton II ....................... ......... 300 
Task Force ................ ... .... 195 Tumble Pop ................. ........... 200 
The Deep .......................... 145 Twin Cobra ............. .............. 180 
The Great Rag. Show ..... 395 Vigilante (kit) ........................... 45 
Thundercade ..................... 25 Wizard Fire ............................ 195 
Thunder Dragon ... ..... ....... 195 X-Men .. ........................ .......... 395 
Time Killers kit .................. 595 Zero T earn ...... .. ..................... 550 

Burning Force ................... 195 
Buster Bros ...................... 195 
Cabal ................................... 45 
Cadillacs/Dinosaurs .......... 570 
Captain America ............... 195 
Captain Commando ........... 440 
Caveman Ninja .... .............. 175 
Combatribes (kit) ................ 75 
Cosmo Gang (The Video) 500 
Crime Fighter ....................... 75 
Daioh ................................. 495 
Dark Seal ........................... 195 
DD Crew ........................... 145 
DJ Boy ....... ........................ 175 
Downtown .......................... 45 
Dynamite Dux .................... 195 
E-Swat .............................. 200 
Fighter & Attacker ............ 345 
Fighters History ................ 325 
Fighting Fantasy ................. 95 
Final Fight (kit) ................... 295 
Fix Eight ............................. 345 
Galaga ............................... 195 
Galaga 88 .......................... 345 
GI Joe ........ ...................... .. 465 

Magic Sword(kit) .. .. .. .. .. .. .. 195 
Main Event ........................... 45 
Majestic Twelve ............... 300 
Martial Champion .............. 575 
Metamorphic Force ........... Call 
Midnight Resistance ............ 25 
Mustang ............................ 195 
Mutant Fighter ...... ............. 360 
Ninja Gaiden (kit) ................. 75 
Omega Fighter ..................... 25 
Operation Thunderbolt ........ 95 
Operation Wolf ................. 225 
Pit Fighter .. .. .. .. .. . . . . . . . . .. .. .. .. 195 
Punisher ................. .... ........ Call 
P-47 ..................................... 95 
R-Type .............................. 180 
R-Typell ............................ 195 
R-Type Leo ...................... . 250 
Raiden ...................... ........ . 445 
Rastan (kit) ...... ................. 125 
Robocop kit ....................... 125 
Robocop II ......................... 345 
Rush N Attack (kit) .............. 25 
Samurai Aces ................... 600 
Secret Agent ....................... 45 

NEW YEARS SPECIALS 
Cosmo Gang-redemption ......... .. ......... ....... 3995 
Fatal Fury Special ........ ............ .................. .. 445 
Galaxy Force s/d ....................................... . 3995 
Knuckle Bash (kit) ............ ............ .. .............. 395 
Mortal Kombat kit .............................. .......... Call 
Raiden Ii kit .................. .............. .................. Call 
Run N Gun ............................... ................... 1645 
Samurai Shodown ................ ........................ 395 
Street Fighter II ................ ................. ...... ...... 295 
Street Fighter II CE .......................... ....... ...... 345 
Super Street Fighter ................................... 1495 
Survival Arts ..... ............. ....................... ....... . Call 
Thunder Dragon II ............................. ......... .. Call 

NEO GEO PACKAGE OFFER 
One Slot Board Only ................................. 445 
One Slot Kit .................................... ............ Call 
Two Slot Kit .................... .. ......................... Call 
World Heroes .............. .... ......... .. ............. .. .. 95 

Golden Axe II .................... 795 Shinobi .. .. .. .. .. .. . .. .. .. . .. . .. . . . . . 125 World Heroes 11 ............ ............. ................. 195 
Guerilla War ....... ................. 75 
Gun Force ......................... 145 
Halley's Comet .................. 175 
Heated Bare II .................... 360 
Heavy Barell .... ................... 75 
Hippodrome ..... ...... .............. 95 

Shogun Warriors .............. 275 
Shoot Out ............................ 25 
Silkworm (kit) ....................... 75 
Simpsons . .. .. . .. .. .. . .. .. . .. .. .. .. 195 
Snow Brothers .. .. .... .... .... 200 
Spiderman (kit) ................. 295 

1 Slot Brd. w/Fatal Fury II ..... .. .................. 545 
1 Slot Brd. w/Super Sidekick .......... .......... 695 
1 Slot Brd. w/Fatal Fury Sp ...................... Call 
1 Slot Brd. w/Art of Fighting ......... ............ 545 
1 Slot Brd. w/World Heroes .......... ........... 545 
1 Slot Brd. w/Wortd Heroes II ................... 545 
1 Slot Brd. w/Samurai Shodown ............. Call 

DRIVING GAMES CABINETS ADULT GAMES 
Aftelbumer .. . ....... 375 Supet"Formula ....... ............ 170 
Endure Racer ......... ............ 350 Super Spirit ... . .. .............. :nJ 

Angle System 19" ....... ....... ....... 475 Gals Panic II (kit) ....................... ... . 1495 

F-1 Grand Prix .................... nJ Thunderblade ........ .............. 325 
F-1 Grand Prix II .. .. . .... 325 Wee Le Mans ... . .. ......... 325 
Hang On . . . ........ 325 World Rally ......................... 9ll6 
Lethal Crash Race .............. 700 Wond Rally (kit) ........... ...... 1295 
Space Harrier.. . . .. 325 

AllAmericanFootball ....... . 125 SPORTS GAMES 
Arch Rivals .. . ............ 45 Ha!TrickHero (1993) ............ 1195 
Big Event Gen ................ ..... 2!Xl Hit The Ice .. . . .................. 2!Xl 
Bot1omofthe9th (k~) ............. 95 Hi Impact ... . ........... ....... 295 
ChampionWrestler(k~) ........ 75 M:mnania ................................. 25 
ChampionWrestlet" (brd.) ..... 25 Numan Athletics .................. CALL 
DoubleDribble .............. ....... 45 PaddleMania .. . .. ............... 25 
Final Blow .......................... 300 Paddle Mania (k~) .. . ....... 45 
Gold Medalist ....................... 25 Perfect Billiard ........................ 175 
GoWing Greats ... . ............. 350 PUlkShot ................................. 95 

Jaleco Lowboy 25" ........ .... ....... 745 Play Girl ..... .... ........................ ......... 375 
Pocket Gal Del .......... ............... ....... 375 

Quantity Discounts Available 
Free Installation of Most Games 

Puzznic .......................................... 195 

Splash ........ ............. ............. .......... 495 
Supet"Pinball Act .... ............. ........... 250 

ReliefPrtcher(krt) .................... 295 PUZZLE GAMES 
Rim Rockin .. . ........................ 125 
Roller Games (kit) ..................... 45 
Skins(ki1) ............................... 1175 
Squash .. . ................... 250 
SuperHi Impact ....................... 385 
TopRankingStars ................... 550 
US Classic ....... . . .............. 185 
W°'ldCup '90 .... . ... 145 
Wresllefest ............. ............... .. 145 
WM' .................. .. ................. ... 95 

Arkanoid w/sensor .. ......... 185 
Block Block .. .............. 335 
Bloxeed ... .... ...... ... ............. 275 
Camel Try w/sensor ......... 175 
Columns I ......................... 350 
Columns II ....... ................ 200 
Cosmo Gang The Puzz .... 175 
Emeraldia ................... ... ... 500 
Flashpoint ................ ...... ... 230 
Pac Mania ......................... 330 

Puzznic . . . . . ... ........... 195 
Quarth .. ................ ...... 150 
Revenge of Doh 

w/sensor. .. ... .... 170 
Tetris (Atari) ............. ... 445 
Tetris (Sega) ...... ..... .... 195 
Volfied ....... .. ..... ...... ... .. 230 
Wheel of Fortune 

w/sensor ........ 225 

We ship C. 0.0. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30 day warranty on all boards • Repair seNice available • Trade-ins welcome 
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UGIITlNG. SPfXlAUSTS 

Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 

Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24VTapelight, Bendable 

Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds . 

Quick Service with dependable 
continuing interest in our Customers . 

.ACTION 
. LIGHTING, INC. 

800-248-0076 

BENTE KITS 

GIMMIE A BREAK %6S 
MINI GOLF %%S 

STOCKER %%S 

N I GHT STOCKER %%S 

SPIKER 99 
HAT TRICK %29 

TR IVIAL PURSUIT 99 

C&P DISTRIBUTING 
TEL: %i9-%S6-H'3B 
FAX: %i9-%S6-ii44 

8-LINE/POKER 
BOARDS 

800-966-9873 

II 

Prestige Poker Cabinet 
Complete With 19" Monitor $995. 

Aero Fighter 495. 
Fatal Fury Special 350. 
Fighter's History 695. 
Golden Axe II 695. 
Martial Champion 695. 
Mortal Kombat Kit 1395. 
NBA Jam 1795. 
Neo Geo 1 Slot Kit 595. 
Neo Geo 1 Slot Kit W /Samurai 970. 
Neo Geo 2 Slot Kit 750. 
Premier Soccer 1195. 
Punisher 895. 
Samurai Showdown 375. 
Street Fighter II Kit 350. 
Street Fighter II CE Kit 595. 
Sunset Rider Kit 595. 
Super Street Fighter II pcb 1595. 
Time Killers Kit 595. 
World Rally 1495. 
X-Men Kit 595. 

Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 

1(800)456-7277 
International & Domestic Fax Line: 

(313 )542-5452 



START WITH A BANG IN 1994 ... 
WITH QUALITY, SERVICE, PROFITS . . ~ . 

:-~ .... · __ __ 
AND MORE! 

SOUTHEASTERN 
DISTRIBUTORS 

.. ... .. 
• 

' ~G ....... 
WINNERS CHOICE , 

@ 

~~'\)~ AVOID LIMlTING MACHINES AT LOCATIONS! 

~ \ 
With our new Multi Game Board, ·w1NNERS CHOICE•, you will 

achieve higher profits with _!._ games in one cabinet! 

*Install 2 to 4 games in one cabinet selecting from a poker 
and three eight lines. 

*Easy installation with no hardwiring. 
"Operate each game with different coin settings (.25, .10, .05, .01) 
or all the same coin settings. 

*Save $ on license fees. 
'*Make $ satisfying every player operating multiple games in one! 

\ CHECK THIS OUT! I 

EIGHT LINES STARTING AT $1275.00 
Oaerry 6-nes, Sidi a.nee w-7, u.glcal Odds, Treasure llUnd 

DOUBLE UP POKERS $1299.00 w/o Bill Acceptor 
CABINETS 13" and 19" AVAILABLE 
K1T READY CABINETS $699.00 

Ready ID lnsllll boerd, plex Md bll ..:ceptor. 

COMPLETE LINE OF BILL ACCEPTORS 
L..e1sure, CBV, MARS, Md Jell 

QUANTITY DISCOUNTS! 
QUICK TURN AROUND ON BOARD REPAIR! 
TECHNICAL SUPPORT 
PROGRESSIVE JACKPOTS FOR SINGLE OR MULTIPLE GAMES! 

SOUTHEASTERN 
DISTRIBUTORS 

1651 S. Batesville Road 
Greer, South Carolina 29651 

(803) 2344901 (800) 362-1187 



* INTRODUCING THE "ECONOMY"* 
LINE OF POKERS AND 8-LINES! 

COMPLETE GAMES W/ OBA 
STARTING AT: 

8-LINES= $1195 
POKERS- $1295 

8-Lines 
Official Wing Distributor 

(w7)Skill Chance (w8) BonusChance 
(w1 O)Lucky Gold (w11 )Lucky Star 

Lucky Bingo+ Lucky Gir1+Lucky75 
Many Others Available 

Cherries + Treasure Island 
Bank Robbery + Double 8 

etc ... 
POKERS 

+Kramer+SMS + 
+Blitz+ BTR +Wing+ 

Xytek Adaptor Boards 
convert pokers to 8-lines 

in just secondsl 

[ ] 
PO BOX 518, 5033 INDUSTRIAL ROAD 

WALL, NJ 07719 

PHONE (908) 919-7878 FAX (908) 919-7880 

LOW COST• HIGH RETURN 
DESK TOP COIN PHONES 

BEST WHOLESALE PRICES IN THE U.S ... 
WE WILL NOT BE UNDERSOLD! 

FORGET THE REST, CALL THE BESH 

G-TEL 
713-550-5592 

Fax 713-550-1028 
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BIG D GAMES GARAGE SALE 
CALL NOW* WINTER BLOWOUT 

Call Dave or Mark (701) 241-4540 
FAX (701) 241-4544 Make Us An Offer 

P.C.B. Boards 
(In Stock Now) 

(Soma with F.ctory HHdara) 

Time Pilot 
Trojans 
Black Tiger 
Heavy Barrel 
lkari Warriors 
Ataxx 
P.O.W. 
Time Soldiers 
Rampart 
E. Swat 
Ninja Gaidens 
Guerrilla Wars 
Rough Ranger 
Mission XX 
Double Dragons 
Up and Down 
Bad Dudes 
Ladybug 
Frogger 
Kungfu 
Dragon Spirit 
Moonwalker 
Rampage 
Tron 
Gauntlet I 
Guantletll 
Golden Rye I 

Xyzenophobe 
Ghosts & Goblins 
Tundercade 
Klax 
1943 
Battle Lane 5 
A.P.B. 
Tank Ill 
Gunsmoke 
Legondary Wings 
Rush N Attack 
Kung Fu Master 
Silkworm 
Super B.Ball 
Gondomania 
Spy Hunter 
Kicker 
Roll ing Thunder 
Narc 
Life Force 
Sky Adventure 
R-Type 
Turtles I 
Simpsons 
Turtles II 
Phoenix 

Monthly Specials 
New 1 Slot Nao Geo 
w/ Fatal Fury Special 

or Samurai 
$995.00 

3 8-Liners 
$999.00 

BIG D GAMES 
(701) 241-4540 

Neo Geo 

Top Players Golf 
3 Count Bout 
World Heroes 
World Heroes II 
Fatal Fury 
Fatal Fury II 
Art of Fighting 
Ninja Combat 
King of the 

Monsters 
Nam 75 
Cyberlip 
Sengo Ku 
Magician Lord 
Crossed Swords 
Super Spy 
Mutation Nation 
Burning Fight 
Last Resort 
Baseball Stars I 
Baseball Stars II 
King of Monsters II 
Alpha Mission II 
Riding Heroes 

New Factory 
Kits 

NBA Jam 
Neo Geo I 
Neo Geo II 
Survival Arts 
Mortal Kombat II 
Raiden II 
New Image 
Street Games II 
Super St. Fighter II 
Power Instinct 
World Rally 

Boards w/ 
Header 

Street Fighter I 
Street Fighter II 
Street Fighter 11-

C.Ed. 
Also Hyper Chips 

JANUARY 1994 



... U
1 

U
1 

P
LA

T
IN

U
M

 P
L

U
S

 
1

5
A

M
P

 
P

O
W

E
R

 S
U

P
P

LY
 

N
o

 M
E

T
E

R
 R

E
Q

U
IR

E
D

 T
o

 

A
D

JU
S

T
 T

H
IS

 P
O

W
E

R
 S

U
P

P
LY

 

R
E

D
 L

.E
.D

. L
IG

H
T

 W
IL

L 
TU

R
N

 G
R

E
E

N
 

W
H

E
N

 +
5 

V
O

LT
 IS

 S
E

T
 P

R
O

P
E

R
LY

! 

F
E

A
T

U
R

IN
G

 

.+
5

 v
 ....

. 1
5

A
m

p
 

• 
+

12
 v

 ....
 3 

A
m

p
 

.-
5

 V
 ...

. 1
 A

m
p

 
• 

C
o

m
p

u
te

r 
Q

ua
lit

y 
-

Lo
w

 N
oi

se
 

• 
D

ua
l A

C
 in

pu
ts

 1
15

/2
30

A
C

 
(s

el
ec

ta
bl

e)
 

• 
C

O
M

P
L

E
T

E
 o

ve
rlo

ad
 p

ro
te

ct
io

n 
• 

S
ho

rt
 C

ir
cu

it 
pr

ot
ec

tio
n 

• 
B

ui
lt-

in
 E

M
I 

lin
e 

fil
te

r 
• 

1 0
0%

 B
um

-i
n 

te
st

ed
 

• 
S

lim
 L

in
e,

 C
om

pa
ct

, 
Li

gh
t 

W
ei

gh
t 

• 
1 

Y
e

a
r 

W
a

rr
a

n
ty

 

©
19

91
 

B
IL

T 
in

c: 
Q

u
a

lit
y 

P
ro

d
u

ct
s 

Q
u

a
lit

y 
S

er
vi

ce
 

1 
F

ul
l Y

ea
r W

a
rr

a
n

ty
 

S
tk

. 
N

o
. 3

0
9

2
0

 -
U

.S
.A

. 
15

 A
m

p 
P

ow
er

 S
up

pl
y 

D
im

en
si

on
s:

 7
" 

x 
4 

1 /
4"

 x
 1

 1
5/

16
" 

W
e

ig
h

t:
 1

 .8
4 

Lb
s

. 

P
at

en
t 

P
en

di
ng

 

H
un

tin
gd

on
 V

a
lle

y 
In

du
st

ria
l C

e
n

te
r 

39
83

 M
an

n 
R

oa
d 

H
un

tin
gd

on
 V

al
le

y,
 P

A
 1

90
06

 
(2

15
) 

32
2-

32
32

 (
F

A
X

) 
21

5-
32

2-
32

38
 

1-
80

0-
66

6-
77

76
 

T
E

K
B

IL
T

in
c 
$1
~0

 
BI

LL
 A

C
C

E
P

TO
R

 
LO

W
 C

O
S

T 
G

R
E

A
T 

P
E

R
FO

R
M

A
N

C
E

 
T

E
K

B
,L

T
 M

A
K

E
S

 B
IL

L 
A

C
C

E
P

TO
R

 U
SE

 A
FF

O
R

D
A

B
LE

 

DR
O

PS
 IN

TO
 D

AT
A 

EA
ST

'S
 

LE
TH

AL
 W

EA
PO

N 
3 

..
. 

Th
e 

W
or

ld
's

 F
irs

t 
''d

ol
la

r-r
ea

dy
'' 

pi
nb

al
l! 

* 
IN

CR
EA

SE
 P

RI
CE

-P
ER

-P
LA

Y 

* 
DR

AM
AT

IC
AL

LY
 IN

CR
EA

SE
 

YO
UR

 C
O

LL
EC

TI
O

NS
! 

M
O

D
E

L 
N

V
l 1

0 
-

G
A

 1
 

D
ES

IG
N

ED
 T

O
 M

EE
T 

PR
IC

E 
SE

N
SI

TI
V

E 
N

EE
D

S 
• 

C
os

t 
E

ff
ec

tiv
e 

• 
H

ig
h 

P
e

rf
o

rm
a

n
ce

 
• 

In
cr

e
a

se
 P

ro
fit

s 

• 
P

ro
g

ra
m

m
a

b
le

 p
ul

se
 o

u
tp

u
ts

 
d

ip
 s

w
ith

 s
e

le
ct

a
b

le
 1

, 
2,

 3
, 

4
, 

5
, 

1
0

, o
r 

20
 p

u
ls

e
s/

d
o

lla
r 

• 
M

ic
ro

p
ro

ce
ss

o
r 

co
n

tr
o

lle
d

 
m

a
g

n
e

ti
c 

an
d 

p
a

tt
e

rn
 

re
co

g
n

iti
o

n
 

• 
S

im
p

le
 t

o 
cl

e
a

r 
ja

m
s 

·
~
£
h
 

:~
~
B
I
L
T
i
n
c
 

~
 • 

Q
u

a
lit

y 
P

ro
d

u
ct

s 
Q

u
a

lit
y 

S
e

rv
ic

e
 

• 
R

ed
 L

.E
.D

.s
 a

t 
bi

ll 
e

n
tr

y 
fla

sh
 

fo
r 

a
tt

ra
ct

io
n

 

• 
M

o
d

u
la

r 
E

le
ct

ro
n

ic
 d

es
ig

n 

• 
S

m
a

ll 
co

m
p

a
ct

 1
 p

ie
ce

 u
ni

t 

• 
11

 O
 V

 A
C

 o
p

e
ra

to
r 

(1
2

V
 D

C
 

un
it 

a
va

ila
b

le
) 

H
un

tin
gd

on
 V

al
le

y 
In

du
st

ria
l 

C
en

te
r 

39
83

 M
an

n 
R

o
a

d
* 

H
un

tin
gd

on
 V

al
le

y,
 P

A
 1

90
06

 
(2

15
) 

32
2-

32
32

 *
 F

A
X

: 2
1

5
-3

2
2

-3
2

3
8

 

1-
80

0-
66

6-
77

76
 



Family 
Fun Center 

For Sale 
• ID 

Northern NJ 

$215,000 
Gross 

CALL 
201-434-7263 

Eastern 
North Carolina 

Distributor 

Seeking Service 
Manager 

Technical Background 
Required 

Salary and Many 
Benefits 

Send Resume To: 

Box A-014 
Play Meter Magazine 

P.O. Box24170 
New Orleans, I.A 70184 

or 

Fax (504)488-7083 

PLAY METER 

REDEMPTION 
TICKETS 

~ 
I\) 
CX> 
CX> 
0) f 1<•11J l•J ~ f I 

lfiilunci1e Phone 800-428-8640 
rnove tq Fax 317-288-3434 

~ 
0 

LOW PRICES - FAST SERVICE 

I ,/;: ACTIONMATICLTD 
,;-,'- P.O. Box 326 
~ ---- _ Chatham, Ontario 

,-.,~~~ ,-,- _ N7M 5K4 

',~, ~ 

TALKING VENDOR ® 

Records in 3 languages 
7 - English 5 - French 5 - Spanish 

Vends 
1.3" Capsules or Large Gum 
1" Items 
Small Bulk Items 
Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 
Width 8" (20.3 cm), Depth 8" (20.3 cm) 

Custom Sounds - Can have your own record 
made to say anY1hing for 5 seconds. Up to 4 
different sayings on each side. 

Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 

Your Source for ... U 1.3" Capsules 
(Mixed Colored Tops with Clear Bottoms) 

Filled or Empty 

Q , 

~ 

Rings in Holders 
Bulk or Assembled 

• Mixes 
• In-Capsule-Items 
• Rings & Holders - Bulk & Assembled 

2.3" Round 
Small Empty Eggs Clear Capsule 

6 Colours • Red. Both Halves Same 

~ 
Blue.Green.Yellow, White, Gold 8 
\I.7 2.J• EMPTY CAPSULES 

Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 

A-1 Wholesale AndVending Supply 
~ 11555 Cantara St., Unit E II 
~ North Hollywood, CA 91605 · · · · 

(818) 771-0691 •FAX: (818) 771-0589 
( 800 )-A-1-WHSLE 

FEATURING 
THE 11 LITTLE BUB" 

Height ................ .... .............................. ..... 66" 
Base Diameter .......................................... 24" 
Globe Diameter ........................................ 24" 
Globe Capacity (pcs.) ............... 4,8000/6,800 
Weight--Empty .................... ................ 55 Lbs. 

--Full ...................................... 215 Lbs. 

PLUS: 
• GUMBALLS • NOVEL TIES • EQUIPMENT 
.CANDY .OAKPARTS .GREATSERVICE 
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PLAY METER 

Tlvs HOTTEST 
~~ ~~~- ~~~ ~~ -

~mIDfilm~[J{QXQlblm 
~~~~~ 

D~M~Av~! 
• Key Switch To Pay On Your Command 
• Automatic Award Available With Your Choice Of Trigger 

(All Fruit, Blank Screen, 5 -7's, etc.) 
• Optional Flashing Dome Light, Bells, Sirens, Chase Lights 

Alw A4/~ ... 
Jackpot Award On Foxtronix & ElectroSport Pokers. 

Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 

Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 

803-448-7973 803-448-8086 Fax: 803-448-8284 
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Games oi 
Shelbyville 

Searching for great prices? 
Our values will save your money! 

*Honesty* 
* Integrity * 
*Fairness* 
*Service* 

For more info Call: 
Felicia Burk or Leanna Clanton 

Day, Night, or Weekends 

1 ·800·235-KITS 
Games of Shelbyville 

1903 Cherokee Lane 
Shelbyville, TN 37160 

615-684-8093 

• EPBOMS * 

4Meg * i7.so 
.2 Meg w 9.ss 
iMeg e 3.9s 
.27SZ..2 E .2.7S 
.27.2S6 x .2 • .2S 
.27%..28 p i.2s 
.2764 0 i.:1s 
.273.2 r Z..6S 
.2S3.2 t .2.7S 
.27%.6 * i.:1s 

11hone 219·2S6·113B 
Fax 219·2S6·1144 

PBOGBAMMEB 
AVAILABLE 

19S 

PLAY METER 

DAEMCO FunRiders™ 
P .O. Box 596 •Grapevine, TX 76099 

1-800-779-0656 • (817) 481-3273 

Top Mall Quality Rides 
American Made 

· Many Coin Box Configurations 
· Custom Manufacturing 
· 1 Year Warranty 
· Safety Engineered 

Remember ... 
SmaJJ Spaces can 
make "Bill Bucks" 

New Replacement 
911 Dart Monitors 

· Easy Installation · Reliable 
·Low Cost ·Better Than Original 

Fits All Models of Arachnid and Merit Dart Games 

$79.95 
404-923-2136 
Me atek S stems 

LUCKY EGGS = GOOD MONEY! 

• Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
- Like New' 

• Prize-Filled Egg Capsules with Same Day Shipping - Phone for Quote. 

CCI) INNOVATIVE 
IT7r;'l INDUSTRIES, 

S~~~~~s~?i~~7 Ul_J ~!~r~~v~~~!~~0~836 
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Eagle-R'"ing 
W-7 Skill Chance * W-8 Bonus Chance 

W-1 O Lucky Gold * W-11 Lucky Star 
W-15 Lucky Bell * Lucky Girl * Lucky Bingo 

*New High Resolution Random Poker Games * 

120 Southwest Drive • Spartanburg, SC 29301 
Phone (803) 574-0162 • Fax (803) 574-7680 

BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 

Converts a BC-9 to BC-35 

e$1/$5 Acceptance 
.Solid state, self-diagnosing computer 
• Installs in minutes 

To Order Call: 
616-245-8235 

Will Buy 
Antique 

Slot 
Machines 

And 
Parts 

Call Morgan 

702-369-5515 

SA-.zo PBOGBAMEB 

/ ... 
!!Q ... . • 

: . ..... . 
~ > .:.·:: 

'\ 

------
69§ 
Cf':IP DIBTAIBUTING 

TEL: .2%9-.2S6-U38 
FAX: .2%9-.2S6-%%44 

PLAY METER 

ASK FOR THE PUCK STOPS HERE BY NAME 
The Original Air Hockey Safety Shield 

• PRACTICALLY ELIMINATES TABLE
SIOE INJURIES & COSTLY 
PROPERTY DAMAGE 

• ARCADE TESTED 
• DOESN'T AFFECT TABLE PLAY 
• INSTALLS IN 15 MINUTES WITH 

ONLY A SCREWDRIVER 

1 OOO's IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 

AND AUSTRALIA 

CURRENTLY IN USE AT: 
• PUTT-PUTT® GOLF 'N GAMES 

• MALI BU CASTLE • GREAl AMERICA 
• FUN FACTORY • GREEN GAMES 

* IMAGINATION LEISURE * DYNAMO * U.S. BILLIARDS 
• Increased player appeal' 
• Demand the 9-inch shield' with the angle~ 
• Made from vinuall\' indestmctible space age 

material~ 

• Increase Rc\'Cnuc ... Dccrc:a:-.c lo'-11 puck1.. :rnd 
cxpcn<..c from <lo,,ntimc~ 

• Ask your distributor for "THE PUCK STOPS 
HERE" hy name~ 

• ln,ist on the <>riginal or call direct and save the 
sale" tax'. 

• \\'hen your customer~ · snfcty nnd your liabil ity 
arc at srnkc .. . specify the quality product~ 

PLASTITECH PRODUCTS, INC. 

(903) 757-0543 Lo:,;2~~~~n~~os 1-800-933-0145 

Aristocrat starting at $150 each 
Ballys $425 each 

Great Home Sales Income 

1-800-284-9188 
I OOo/o Guarantee on Parts -- Shopped & Ready To Go 
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WilIID~® (C®a3a3~(CTll®a3 1150 INDUSTRIAL PL., #110, DIXON CA 95620 

COMPLETE FACTORY KITS 
ALL KITS CONTAIN: Legal P.C. Board, Marquee, CNeriay, Wire Harness, Stid<, Buttons & Instructions! 

Raiden II (2 Pl., Excellent Sequel) .......................... Call 
Survival Arts (2 Pl., Looks Like Mortal Kombat) .... Call 
Super Street Fighter II (New Super Low Price) ...... Call 
NBA Jam (2-4 Pl., Lowest Price in USA) ................ Call 
Mortal Kombat (2 Pl., #1 Hit Kit) .................... Reduced 
Neo-Geo(2Slotw/1 FreeCartridge) ................ Reduced 
Neo-Geo( 1 Slotw/SamuraiShodownCartrldge) ..... Reduced 
Street Fighter II: Champion Edition ........ Special Price 
Peek-a-Boo(" R "-Rated Strip Tease Arkanoid) ....... 975 
Slam Masters (2-4 Pl., Hot Wrestling Action) ......... 795 
Golden Axe II (2 Pl., ExcellentT op Earner) .................. 695 
Cadillacs&Dinos(2Pl.,ComicHeroesBattleDinos) .... 695 
Slam Masters (2-3 Pl., ExceUentWrestling Action) ........ 695 
Time Killers (2 Pl., Warriors Battle to the Death) ......... 675 
Sunset Riders (2-4PI., Wild Western Shoot-Out) ....... 595 
Warriors of Fate (2-3 Pl., Mystical Battle of War Lords) .. 595 
Tetris (2 Pl., Top Novelty for U/R or Table) ............ 575 
X-Men(2-4Pl.,ComicSuperHeroActionAdventure) .... 550 
Raiden (2 Pl., Superb Steady Shoot-em-up) .... ...... 550 
Cool Pool ("R"-Rated Strip Tease Pool Game) ...... 495 
Aero Fighter (2 Pl., Top Airplane Shoot 'um Up) ... 495 
Fighters & Attackers (2 Pl., Vert. Flying Action) ... 450 
120· (Kit Includes High Resolution Monitor) ............ 450 
Legionaire (2 Pl., Final Fight Style Street Brawl) ... 395 
Carrier Air Wings (2 Pl., Navy Top Gun Fighters). 375 
Boogie Wings (2 pl., Unique Cartoon Novelty Adv.)395 
Final Fury (2 Pl., Super Street Fighting Action) ..... 350 
Super Macross (2 Pl., Raiden Style Shooter) ............... 350 

Highlmpact(2-4Pl.,FabulousFootballAction) ............ 295 
King of Dragons (2-3 Pl., Top Medieval Fantasy) .. 295 
MidnightResistance(2Pl.,SuperNightCommandos) . 295 
G.l.Joe(2Pl.,DesertStormCommandos) ................... 295 
RallyBike(2PI., VerticaJMotocycleRacing) ................. 295 
Smash TV (2 Pl., Fast Action Shoofum Up) ................. 275 
Simpsons (2-4 Pl., Americas Favorite Cartoon) ..... 250 
Super Pool Ill (Top Pool Shark for Tables) .................. 250 
Silent Dragon (2-3-4 Pl., Superb Fighting Action) ......... 250 
Relief Pitcher(2PI., Realistic Baseball Action) .............. 250 
Prehistoriclsle(2Pl.,JurassicDinosaurTheme) ......... 250 
Pound for Pound (2 Pl., Exciting Boxing Ring Action) ... 195 
CaptainAmerica(2or 4PI., SuperHeroClassic) ........ 195 
Arkanoid(ExcellentNoveltyActionforBarsorTavems). 195 
PitFighter(2-3PI., Digitized Live Action Graphics) ........ 175 
Rampart(2PI., MedievalFortressStrategy) ................. 175 
Growl(2-4PI., lndianaJonesActionAdventure) ........... 175 
Cadash(2Pl.,Mystica1Magica1Mystery) ...................... 150 
B-RapBoys(2Pl.,RappersHittheStreet) ................... 150 
Turtles in Time (2-4 Pl., Plugs Straight into TMNT) ....... 150 
WrestleFest(2-3-4Pl.,OutrageousWrestling) .............. 150 
BioshipPaladin(2Pl.,SpaceCruiserDeluxe!) ............. 150 
AtaJcx(2Pl.,UniqueStrategyNoveltyMaze) ................... 95 
Crime Fighters (2-4 Pl. Street Punk Battle Action) .......... 95 
Double Dragon 3 (2-3 Pl., Questfor Rosetta Stone) ........ 95 
Combatribes(2-3Pl.,TopStreetfi htG Brawl) .......... 95 

Samurai Shod own or Fatal Fury Special .......... $365 

COMPLETE LOCATION READY GAMES (Shopped Out) 
Mortal Kombatw/25" Monitor ............................. 2195 
Super Street Fighters II: w/25" Monitor ............. 2595 
Pit Boss II (7 in 1 Color Countertop) ...................... 795 
Narc (Exciting Law Enforcement Action) ................. 795 
Hang On (Motorcycle Racingw/handle bars) .......... 595 
NARC (2 Pl. ded., Cops Bustin Dru s .................. 595 

FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Nao Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips! 

BUY ANY 3 KITS &GET $100 OFF: 
Black Tiger, Cadash, Combatribes, Crime R~ters, Double Dragon 3, 
orWWF Superstars. 

CALL FOR OUR FREE CONVERSION KIT 
NEWSLETIER (OVER200 KITS LISfED!) 

PLAY METER 160 

Status (12 in 1, or Merit Trivia Countertop) 595 
Merit Pit Boss ( 4-in-1 Poker, Color Countertop) ..... 595 
Little Casino II ( 5 in 1 Color Countertop) ................ 495 
Arkanoid (Merit Super Top Countertop) ...... ........... 450 
Spy Hunter (w/Steering Wheel, Shift, & Gas Pedal 295 
Little Casino ( 4 in 1 Countertop) ............................ 295 

Call Toll Free: 
Se.Habla 
Espanol! 

1-800-44-Hot-Kits • (1-800-444-6854) 
Ph:(916) 678-5189 •Fax: (916) 678-1313 

Ir>:~~ ,,./ BUY •SEJJ,• TRADE [•• J 
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CALENDAR 
January 20-22, 1994 
Leisurexpo '94, a mini-golf/fun 
center/snack food exhibit, 
Orange County Convention Cen
ter, Orlando, Fla. Contact show 
management (800) 848-1651. 
January 25-27 
ATEI and International Casino 
Show, Earls Court 1, London, 
England. To obtain free admission 
for overseas visitors only, Tel. (44) 
71 713-0302; FAX (44) 71 713-0446. 
January 26-29 
IMA '94, German Amusement 
and Vending Exhibit, Frankfurt 
Fairgrounds , Frankfurt, Ger
many. Contact Blenheim Heck
mann GmbH. Tel. (02 l ll 90 191-
34; FAX (02 11) 90 191-27. 
February 18-20 
South Carolina Coin Operators 
Association (SCCOAl Annual 
Meeting, Sheraton Convention 
Center at 1-20 and Bush River 
Road , Columbia, S.C . Contact 
Helen Sikes (803) 779-2498 or (803) 
345-2048. 
March 8-11 
International Pizza Expo, MGM 
Grand Hotel, Las Vegas Conven
tion Center, Las Vegas , Nev. , 
sponsored by Pizza Today mag
azine. Contact Gerry or Kaye 
Durnell (812) 949-0909. 
March 17-19 
American Coin Machine Expo 
(ACMEl , Rosemont Convention 
Center, Rosemont , Ill . Contact 
W.T. Glasgow Inc. , (708) 333-9292. 
April 21-23 
National Automatic Merchandis
ing Association (NAMAl Western 
Convention and Trade Show, Las 
Vegas Convention Center, Las 
Vegas, Nev. Contact NAMA Con
vention Dept., (312) 346-0370. 
April 22-24 
International Flipper Pinball 
Association (IFPAl World Cham
pionships, Clarion Hotel, Rose 
mont, Ill. Contact IFPA (414) 422-
0600; FAX (414) 422-0707. 
April 27-29 
FER '94, the Spanish Amusement 
Trade Show International, Pa
bellon de Cristal, Patronato de la 

PLAY METER 

Ferio del Campo, Madrid, Spain. 
Contact Secretaria General , 
Avda. Diagonal, 474, 08006 Barce 
lona, Spain; Tel. (93) 416-14-66; 
FAX (93) 415-00-95. 
June 2-4 
Wisconsin Amusement and Music 
Operators (WAMOl Convention 
and Trade Show, Racine Marriott, 
Racine, Wis. Contact WAMO (414) 
529-4704. 
June 8-13 
Expo-Diversiones '94, Guada
lajara, Jalisco, Mexico. Tel. (3) 
614-30-15; FAX (3) 647-88-39. 
July 20-21 
Latin American Amusement, 
Music , and Games Expo, Exhi
bimex , Mexico City, Mexi co. 
Contact W.T. Glasgow Inc. , (708) 
333-9292; FAX (708) 333-4086. 
July 21-23 
11th Annual Billiard Congress of 
America International Trade 
Expo, The Sands Expo & Con
vention Center, Las Vegas, Nev. 
Contact Frank Zdy, (619) 278-3877; 
FAX (619) 268-9372. 
September 22-24 
Amusement and Music Opera
tors Association (AMOAl Expo 
'94, San Antonio, Texas. Contact 
AMOA, (312) 245-1021; FAX (312) 
321-6869. 
October 2-4 
Fun Expo, International Family 
Fun Center and Mini-Golf Show, 
Las Vegas Convention Center, 
Las Vegas, Nev. Contact Bailey 
Beeken (914) 682-2027; FAX (914) 
682-2152. 
November 2-5 
Internationa l Association of 
Amusement Parks and Attrac
tions UAAP A) 76th Convention 
and Trade Show, Miami Beach, 
Fla. Contact IAAPA, (703) 836-
4800; FAX (703) 836-4801. 
November 3-5 
National Automatic Me r ch a n 
dising Association (NAMAl Na
tional Conve ntion and Trade 
Show, Georgia World Congress 
Center, Atlanta, Ga. Contact 
NAMA Convention De pt. , (312) 
346-0370. D 
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Christopher Caire 
Features Editor 
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THE LAST 
WORD 
Is it time for Big Brother? 

hile in Los Angeles for the IAAPA 
show, I had a chance to read my 
favorite newspaper, The Los Angeles 
Times. I know fans of The New York 
Times believe it's the best daily in 
America, but I think this is the one 
area where L.A. can claim superiori
ty over its East Coast rival. 

Anyway, in the Nov. 17 edition of The 
Los Angeles Times, I ran across an item 
of particular interest. The state's attor
ney general, Dan Lungren, called a 

news conference on 
Nov. 16 to discuss a to
pic on everyone's mind: 
vio lence. He told the 
gathering of reporters 
that t his nation has 
experienced a sharp 
jump in crime by chil
dren. There's been a 119 
percent increase in 
juvenile murder arrests 
between 1986 and 1991; 
California has exp eri
enced a 135 percent 
increase during this 
period. 

Did Lungren cite 
these chilling statistics 
as a prelude to an at

tack on easily available handguns? 
How about the op e ning salvo on a 
tirade against irresponsible parents 
who let their children run wild in the 
streets? No friends, this news confer
ence was devoted to one thing: violent 
video games. 

Lungren has sent a letter of com
plaint to 12 game companies, including 
Nintendo, Sega, and Capcom. "Con
tinual exposure to violent images and 
themes in various entertainment may 
not be the direct cause of these atro
cious acts ," he said in the letter. But 
games that "promote" violence "do 
have a deadening, desensitizing im-

162 

pact on young, impressionable minds," 
wrote Lungren. 

At the news conference he said he 
was "issuing a strong warning to the 
parents of California," though, thank
fully, he didn't propose censorship or 
some type of legal crackdown. 

It's time to stop paying lip-service to 
this problem and do something about 
it. The manufacturers say the kids 
want-even demand-healthy doses of 
violence in their video games. Well, I 
wanted to drink beer and watch porno 
movies when I was 13. Did anyone let 
m e? Of course not. A 13-year-old 
doesn't need exposure to those things; 
neither should he be allowed to revel 
in images of bloody decapitation. 

I know what some of you are think
ing: "Caire, you 're full of it. Kids can 
differentiate between make-believe 
viole nce and the real thing. Get off 
your moral high hQrse. " I can under
stand that; in fact , I used to believe it 
myself. But the more I think about this 
subject the more I believe that violent 
video games, along with violent movies 
and violent TV shows, can't he lp but 
influence kids negative ly. (Put it this 
way: they don't make children want to 
attend Sunday School.) And even if the 
games are harmless, a lot of govern
mental bodies and parents think other
wise. Isn't that enough reason to take 
action? 

A bar in New Orleans called Hog's 
Breath Saloon has a motto: "I'd rather 
have hog's bre ath than no breath at 
all." Perhaps. But surely this industry's 
leaders don't believe that bad press is 
better than no press at all. Get enough 
bad press and the government will 
eventually start sniffing around- and 
maybe even fee l compelled to step in 
and regulate. Need I remind you of its 
track record? D 
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SELL MUSIC 
INCREASE YOUR CASHBOX 

The Rowe LaserStar® America CD-100C 
The Fastest And Most Spectacular Display 

Of Music Merchandising Ever 
•Panoramic view of 12 CD jackets 
• INCREASE YOUR CASHBOX 

• View 12 new CDs at the touch of a button 
• INCREASE YOUR CASHBOX 

• Attract more and more players • Music merchandising at its very best 
• INCREASE YOUR CASHBOX • INCREASE YOUR CASHBOX 

•Increase Your C.ashbox 
• Make It Fast, Make It Easy - Your Customers Will ~ It • 

~RDWE/&WJ~· 
Whippany , NJ 07981 USA (201) 887-0400 Fax (201) 887-2851 



1ntroduc1n9 §ll()WCCISe I , a deluxe cabinet Uke no other. 

OPERATOR CONVENIENCE 

Universal control panel for 1-4 players 

Fully JAMMA compatible 

Backlit attraction module accepts 

standard decals 

Front access electronics 

IT'S TIME FOR A VISIBLE CHAN=:::::=:G==E==! ================= 
Dimensions: 

Height: 
Width: 
Depth: 
Weight: 

80 in. (20.3 cm.) 
465 in. (1181 cm.) 
60 in. (152 cm.) 
660 lbs. (300 kg.) 

C> 1993 Atari Games Corporation. All rights reserved. 

JI\_ 
ATARI® 
G A M E S 

Atari Games Corporation 
675 Sycamore Drive 
Milpitas. California 95035 
(408) 434-3700 
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